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N number of adver- 
tisers and in volume 
of advertising space 
bought, the city of Chi- 
cago is America’s second 





Every Year 
the Chicago Territory 


spends 


100 MILLION 
DOLLARS for 


Advertising 





major trading and manu- 
facturing centers of Zone 
7 the Tribune’s coverage 
averages 63 per cent. 
Throughout the territory 








greatest market. There 
are in Chicago alone, 
more than 9,000 manufacturing establishments, producing 
at least two hundred and fifty distinct classes of products. 
There are nearly a thousand national advertisers—big 
space users, whose names and products are nationally 
known. 


Considering the five-state territory surrounding Chicago, 
there are approximately two thousand two hundred national 
advertisers and more than three hundred advertising 
agencies, that together buy a total of $100,000,000 worth of 
advertising annually. This is substantiated by an analysis 
of thirty of America’s leading magazines as an index, which 
shows that nearly one-third of all the advertising they carry 
is bought by advertisers whose headquarters or agencies are 
located in this compact, accessible five-state territory. 


In this rich advertising center one newspaper—the sal 
cago Tribune—dominates. Its overwhelming coverage ! 
Chicago and suburbs insures the close attention of sloui- 
cally every national advertising prospect. And in 547 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


the Tribune is read by 
those manufacturers and 
executives who are logical users of national advertising 
space. 


Scores of publishers, realizing these facts about Chicago 
and its territory, are supporting their salesmen and repre- 
sentatives, and actually selling space, through-extensive use 
of Chicago Tribune advertising. They are profiting there- 
by in almost exact ratio, as shown by the lineage gain of 
leading American newspapers. 


There are many publishers, however, who are not taking 
advantage of the remarkable possibilities offered by the 
Chicago territory and by the Chicago Tribune. We urge 
them to profit from this truth. 


Advertising is a commodity. It can be sold by the 
methods which sell other commodities. And publishers, 
who deal in advertising, can increase their lineage by 
making adequate use of Chicago Tribune space to tell 
their story in Zone 7. 
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UNIT DESIGN 


The Printing Qualities of the Scott Unit 
are unequalled. Nothing has been cut down 


The Scott Unit is the most efficient com- 
bination of the essentials of Unit Design. 


The main idea underlying Unit presses: 
elimination of climbing, also complete acces- 
sibility, is met perfectly. On the Scott Unit 
all work on the unit (plating, etc.) is per- 
formed from the floor level without climbing 
or heavy lifting, and the unit frame, which is 
in form a deep arch without any center leg, 
allows complete access for every necessary 
operation. 


The Scott Unit is the shortest floor-oper- 
ated unit and allows wide cross passages 
within the space required for the modern reel 
feed. It is most economical of pressroom 
space without going backward to decked or 
two-level operation or its equivalent. 


Speed, Rigidity and Freedom from Vibra- 
tion are at their best in the Scott Unit because 
its bedplate, drive, framing and mechanical 
proportions are an ideal combination of ex- 
cellent design, sound mechanical and techni- 
cal judgment and high-class construction. 


or sacrificed. The extra-hard solid forged 
steel printing cylinders in non-wearing pre- 
cision roller bearings give a perfect and un- 
varying impression at all speeds. The double 
cylinder ink distribution with two six inch 
transfer rollers and nine vibrations including 
vibration against the form rollers, gives uni- 
form inking at all speeds from threading to 
400 Cylinder R.P.M. No other newspaper 
press consistently does so good a job of print- 
ing at so high a speed. 


The Scott Unit is the result of the longest 
experience in Unit design coupled with a 
thorough knowledge of modern pressroom 
réquirements and a continual effort to im- 
prove. Instead of scattering our energies on 
various unsatisfying unit designs we have, 
after a thorough survey of all types of unit 
arrangement, concentrated on and perfected 
the form of Unit that proved to be the most 
desirable. As a result, the Scott Unit is the 
most efficient unit in the field, and regularly 
excels in speed and net production. 





“MULTI-UNIT” or “STRAIGHT-UNIT” PRESSES 
CYLINDER SPEED—400 R.P.M. 











Walter Scott & Company 


Main Office and Factory, Plainfield, N. J., U. S. A. 


‘ Cable Address: WALTSCOTT NEW YORK 





1457 Broadway, New York City Monadnock Bldg., Chicago, Ill 
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Herald Tribune 


Only Mew York standard-size morning 
and Sunday newspaper to show 


advertising gain in July 
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4 REAL test of a newspaper’s 
strength with advertisers 


is its ability to show advertising 
gains in the face of a general loss 
of advertising lineage on the part 


of its competitors. 


The Herald [ribune again met 
this test in the month of July. It 
was the only New York morning 
and Sunday newspaper of stand- 
ard size to show a gain in adver- 


tising lineage over July, 1927. 


The July record is only an 
additional step forward in a con- 
stant record of progress made by 


the Herald Tribune. 


erald = 


For the year 1927, the Herald 
Tribune’s gain was the largest of 
all New York standard-size news- 


papers. 


And the 1926 gain of the Herald 
Tribune was the largest of all New 


York newspapers. 


Advertisers in the New York 
Herald Tribune are buying an ad- 


vertising influence of constantly 


increasing power. 


The best advertising investment 
is in a publication such as the New 
York Herald Tribune which shows 
a constant record of progress over 


a period of time. 
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N the Philadelphia market,of six hundred 

thousand homes, The Evening Bulletin 

has a daily circulation of more than half a 
million copies. 


A study of The Bulletin—of its great circula- 
tion—proves certain things of interest to 
advertisers. 


It proves that Philadelphians are careful 
readers; thoughtful, serious readers. 


It proves that care with the printed word 
- - +. moderation ... is the way to their 


confidence. 


It proves they are good customers and 
boosters for a thing they believe in. 


The Bulletin’s circulation proves these 
things— 


—Because The Bulletin is not sold upon 
headlines. 


—Because it is not a newspaper that deals in — 


sensations, runs contests, gives premiums. 


—Because, in all its history, The Bulletin 
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NEWSPAPER 


BELIEVED IN 


BY A GREAT PEOPLE 





HAS CREATED 
THES MARKET 
OPPORTURNETY 





Complete Coverage of Business Leaders 
The Bulletin’s circulation covers Philadelphia's 


business leaders. 


bere are more than 166,000 


executives—three or more to each of 55,565 busi- 
ness houses, excluding small shops. (Figures com- 
piled by City Statistician.) They control the busi- 


ness buying. Small circulations cannot cover t 


never bid for any but readers who appreciate 
a fine newspaper! 


The growth of The Bulletin, from a few 


thousand to more than half a million copies 
daily, is a growth of thirty-three years: 


The sure, steady, solid growth of a carefully- 
made newspaper! 
Building confidence; growing in reader 
acceptance,— 
Growing, until now The Bulletin is read in 
nearly every home—is by far the largest 
newspaper in Philadelphia, one of the great 
newspapers of America! 

1898 19031908 1913 1918 1923 1927 
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By service to this people; by making a news- 
paper consistent with Philadelphia’s own 
standards, The Bulletin has created this 
opportunity for advertisers: 


The coverage of America’s third largest 
market with one newspaper and at one ad- 
vertising cost! 


Analyze the Philadelphia Market and The 
Bulletin from every standpoint: Buying 
power, coverage, advertising cost, sales po- 
tential and costs of distribution. Compare 
the facts with those of any other market. 


Sales Plan of The Evening ‘Bulletin 
The Bulletin’s own sales plan is simple in idea. It 
is to make a mewspaper so Dbical of Philadelphia as 
to be almost indispensable in every Philadelphia 
home. The results are shown by The Evening 
Bulletin's daily average net paid sale of 549,148 copies. 


Che Ebening Bulletin 


New York Office: 247 Park Avenue 
Chicago Office: 333 N. Michigan Avenue 


City Hall Square 
PHILADELPHIA 


Detroit Office: 32] Lafayette Boulevard 
San Francisco Office: 681 Market Street 

























































yZ EDITOR & PUBLISHER 
THE FOURTH ESTATE | 


Tue Jovrnatist, March 24th, 1884; 
cn & PUBLISHER AND JouRNALIsT, October 30th, 1909; Apvertristnc, February 7th, 1925; © 
mber 3rd, 1927, at the Post Office at New York, N. 


re 


gy 


second class entries: 








61. No. 14 



































































TEWSPAPER | syndicates of. this 
country are apparently successfully 
thstanding competition from news- 
«ncy-operated “blanket services,” the 
west development in America’s feature 


As revealed by Eprror & PuBLISHER’sS 
h annual directory of syndicate fea- 
«s published this week, the number of 
s selling features to newspapers in- 
sed slightly over last year, while the 
lume of their output has likewise 
wn continued advances. 
Despite undeniable progress made by 
Associated Press, United Press and 
ernational News Service in distribut- 
inexpensive feature material in bulk 
clients, there are today 84 syndicates 
ering to the nation’s press compared 
th 80 of a year ago this time. These 
icates all make a plea of individually 
cifculation building qualities for 
ir feature offerings as against what 
y assert is frequently “routine pot- 
ling” in the blanket services. The in- 
ase of three represents more than the 
rent turnover. A number of fly- 
ag companies dropped out of the 
ture in 1927-1928 and others were 
med to take the places vacated. 
The &3 syndicates have available for 
torial selection nearly 2,000 different 
ature items. Comics continue to be 
k most popular, with sports, women’s 
ie, fashions, fiction, radio, automobile, 
jtorial columns, health columns, busi- 
ss, and puzzle features grading down 
about that order. Hardly a week 
ses but some syndicate has a new idea 
proven printed entertainment to offer 
ltors of the daily press. 
“And the market can absorb even more 
Rlures,” was the confident comment 
Ade the other day by Joseph V. Con- 
lly, editor and manager of King Fea- 
Syndicate, Premier Syndicate, In- 
ational Newspaper Syndicate, and 
subsidiaries of the Hearst feature 
mMucing group. Mr. Connolly said in 
st few weeks the syndicates he 
mages added a dozen new features to 
list and did not kill a single one of 4 
pty established offerings this last 





Mr. Connolly was exceedingly opti- 
about fall business. This summer 
witnessed the customary syndicate 
frums. But so far as autumn is con- 
d it is difficult to find a really sour 
simist. Armies of salesmen wiil take 
field in September and October to 
m editorial sanctums. Those that 
't got the “best feature idea in 
to promote, will feel inspired to 
ce by the fact that paper will be 
P in 1929, and circulation wars and 
for leadership in prestige may 
op while syndicate men cheer. 
€ find Newspapers are taking on 
teres all the time,” Mr. Connolly 
and produced a sales record in sup- 
of his assertion. “Singularly enough, 
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By PHILIP SCHUYLER 


I doubt that the blanket services have 
bothered the established syndicates at all. 
All features of merit are going well.” 
Mr. Connolly’s sentiments were also 
expressed by other spokesmen for the 
bigger syndicates, and, while there was, 
of course, some grumbling among the 
smaller firms, a majority maintain a high 
quality for a few offerings and continue 
prosperous in the face of the new com- 
petition. 
Without doubt, however, some syndi- 
cates are feeling the blows delivered by 
P., and I. N. S., since this trio 
of wire agencies entered the syndicate 
field by expanding their mail services 
into the blanket feature class. Expansion 


of the North American Newspaper Ex- 
pansion, a membership organization, now 
filing feature material to members daily 
by automatic telegraph printers, has like- 
wise had its effect on the feature market. 

The Associated Press, decided a little 
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General, Art and Sport Features—Directory of Authors and Artists— 
List of Syndicate Officers and Addresses 


more than a year ago to enlarge its serv- 
ice by addition of feature material. It 
was the ambition of Kent Cooper, gen 
eral manager, expressed at the time, to 
make the membership news association a 
complete service, satisfying all news, fea- 
ture, and picture wants of a modern 
daily. In addition, the feature and picture 
services would act as a sort of insurance 
to member publishers, protecting them 
from syndicate “hi-jacking’’ tendencies. 

And it is true, whether or not the A. 
P. can be credited with the reform, that 
the syndicate market is more stable than 
it was a year ago. The common practice 
of syndicates was once, and continues to 
be in some quarters, to establish a fea- 
ture and then immediately demand a 
higher rate, on occasion pointing the de- 
mand with a visit to the opposition paper, 
offering it the rights in the event the 
first buyer refuses to meet the new price. 
Syndicate men dub this procedure “hi- 
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GENERAL NEWSPAPER FEATURES 


Interviews, Columns, Editorials, Women’s Page, Radio, Serials, Etc. 
Key to Symbols on page 64, Addresses on pages 62 and 64. 


FEATURE AUTHOR SYNDICATE 
About Broadway (w) (5)..... «+++-Mark Hellinger ..........+. Chicago Tribune Newspapers Syn 
dicate 
About Photoplays (w) (%)....... OW crdccccwhevevesccsctes Editors Copy 


Activities of Women (w) (600 wds) bay sa 


Ad-route, The (m) (booklet)...... Ball .... 
Advancing World (d) (600 wds). *Doard of Réitors : 


Advertising Mat Service (24 pgs. 
SD cbibdied sib staves ettvitedisarcricvoeseece 

Advice Column (d) (600). 

Advice of Counsel (2-w) (300 to 





Sddeocccccestccecevede Mitchell Dawson ... 


400 wds) 
Advice to Girls (d) ........-5.00- Annie Laurie . 


Advice to the Lovelorn (3-w)...... Beatrice Fairfax 


Affairs of Heart (d) Jeccascces Patricia Lee . 


eodasoveqees Peon Feature Syndicate 
ere te International Syndicate 
nen twee Cosmos Newspaper Syndicate 


dua we neGawan King Feature Syndicate 
-Lois Kent .... 


Pers oe United Feature Syndicate 


..Chieago News Syndicate 
...-Newspaper Feature Service 
.- International Feature Service 





@) (%)....-.---Patricla Lee ........sceees Graphic Syndicate 
Ain’t It the Truth (d) (160 wds)..F. W. Warrington ........ 


Penn Feature Syndicate 


Amos’n’ Andy Radio Broadcast (d)Correll & Gosden .......... Chicago Daily News Syndicate 


Andrew & Imogene (d) (800 wds)..Roe Fulkerson 


Listes oh tout nel McNaught Syndicate 


Answers to Questions (d-8.) (%)..Frederick J. Haskin .......Haskin Service 


Answers to Questions 


Tis euasahed Newspaper Information Service 


Answers to Questions (d)......... Rev. Dr. 8S. P. Cadman N. Y. Herald Tribune Syndicate 

Army News (d) (%).......-+005- A EP Army & Navy News Service 

Art Galleries (w) (800 to 1600)...M. Poo... cc ccc ccc cee eees New Yorker Syndicate 

Articles (w) (94-5) .........0.05- Bruce Barton ES McClure Newspaper Syndicate 

Articles (w) &.000 WEED iccccccess TT Be , PPPerrTereee McClure Newspaper Syndicate 

SIGE” Sarvecccosecsvccocess 0. O. Melntyre............ MeNaught Syndicate, Inc. 

PEM 2 i Sas dene snecesese Will Rogers ........ ...MeNaught Syndicate, Inc. 
Article Gervice (w) (1) .......... OE 3 °° ee Ullman Feature Service 

Ask Me Another (d-w) (% col.). — Spafford & Lucien 


westiidrvoevtperccons Bel Syndicate 
(Continued on page 46) 
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ewspapers Continue to Absorb Huge 
Feature Output of Syndicates 


4 Standard Firms Withstand Competition of Wire Agency “Blanket Services’’—Market Being 
Stabilized with Less “‘Hijacking’’-—Alert Managers Push New Ideas 


jacking.” Editors have resisted it, and 
today it is less prevalent. 

Under L. C. Stratton, the Associated 
Press Feature Service has grown to a 
point where it now serves virtually the 
entire A. P. membership of 1,200 dailies, 
with 24 sheets of illustrated clip copy a 
week. Norris A. Huse, in charge of the 
A. P. Picture Service, has developed 
this subsidiary with assistance from 
Paramount News so that he can today 
talk on practically even terms with older 
picture agencies. 

Che A. P. has not yet taken up comic 
strips, the biggest breadwinner of syndi- 
cation. The board of directors has 
frowned on the suggestion, but it has 
been said, and on good authority, that 
demands of the membership for inclu- 
sion of “funnies” in the service may be 
met eventually. Instead of developing 
new comics, Epiror & PuBLISHER’S 
authoritative informant said that the A. 
P. would engineer a hook-up with some 
syndicate which already has an estab- 
lished series of strips. 

United Press has its own comics al- 
ready, and I. N. S. has an arrangement 
with King Features Syndicate whereby 
its mail blanket can also be made to in- 
clude this brand of entertainment. 

NEA Service, Inc., an old established 
blanket organization, views the new com- 
petition complacently. Fred A. Ferguson, 
president, told Eprror & PustisHeEr this 
week that ‘including daily service, Sunday 
magazine, and color comics, NEA Serv- 
eice was today serving about 1,200 clients, 
an increase over a year ago of approxi- 
mately 50. Admitting he was not satis- 
fied with this gain, he insisted that his 
service had not been bothered by the 
blankets. 

“Editorial demand for good comics, 
good features and fast-delivered pictures 
will continue,” he said. “There is no such 
thing as a cheap feature. It is always 
born dead. While the wire agencies have 
been improving in their line, syndicates 
have not been idle. We have gone as 
far ahead as the wire men, and our ad- 
vance has been and will continue to be 
recognized by newspaper editors.” 

While there has been no outstanding 
feature creation developed since Eprtor 
& Pusrisuer’s last directory in 1927, 
syndicates generally have shown them- 
selves alert to meet public demands for 
printed entertainment. There has been a 
noticeable improvement in quality of 
newspaper fiction. More original mate- 
rial than ever is being offered to editors, 
and syndicates obtain second serial rights 
to the best stories published by magazines 
and book houses. Syndicates are paying 
more attention to the presentation of 
their material sent out in matrix form. 
Cleaner typography, more artistic lay- 
outs than in other years are in evidence. 

Picture agencies have been particularly 
active. Perfection of air mail services 


(Continued on page 68) 
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RIGHT OF I. C. C. TO ADD $45,000,000 
TO POSTAL COSTS QUESTIONED 





Ruling Making Higher Rates to Carriers Retroactive Throws 
Big Burden on P. O. Department—May Cause Move 
for Higher Second Class Rates 





By GEORGE H. MANNING 


Washington Correspondent, 


7ASHINGTON, D. C., Aug. 23.—The 
United States Supreme Court has 

been asked to determine whether or not 
the Interstate Commerce Commission had 
any right to call on the Post Office De- 
partment to pay the railroads $45,000,000 
additional for their services in carrying 
the mails from 1925, when the roads first 
asked for an increase in pay for this 
service, until 1928, when the $15,000,000- 
a year boost was granted. , 

The Department of Justice has peti- 
tioned the Supreme Court for a writ of 
certiorari to the United States Court of 
Claims to have the question of the Com- 
mission’s power to make the new rates 
retroactive considered and finally de- 
termined. 5; 

While this case does not involve_ the 
decision of the Interstate Commerce Com- 
mission that the rates shall be for the 
future some $15,000,000 a year higher 
than they have been, it would save the 
Post Office Department some $45,000,000 
if it should be decided that the Commis- 
sion had no right to make the higher rates 
retroactive, and thus might, if won by the 
government, have some effect in the 
amount of the increase the Post Office 
Department is practically certain to ask 
Congress to make in the. rate on second 
class mail. : 

Facing a $16,325,000 cut in annual 
revenues as the result of the passage of 
the Griest-Moses bill in the last session 
of Congress, and a $15,000,000 increase in 
annual expenses, not to mention the pros- 
pect of paying some $45,000,000 in back 
rail charges, the Post Office Department 
sees no other way out of the difficulty 
than to ask Congress to increase the rates 
just reduced. Of the total reduction, 
some $6,000,000 was made on second class 
rates. : 

In filing its petition for a review of the 
question, the Department of Justice said: 

“The fact that there are some 30 cases 
now pending in the Court of Claims in- 
volving approximately $3,900,000 awaiting 
the result of the determination of the 
question whether, the Interstate Commerce 
Commission in fixing rates for carrying 
the mails on a railroad and for the serv- 
ices connected therewith has power to 
make its order increasing rates. cover re- 
troactively the period between the date 
of the filing of the carrier’s petition and 
the date of the order for an increase,’ 
induces the Department of Justice to file 
in the Supreme Court of the United States 
a petition for a writ of certiorari to the 
Court of Claims to have the issue as stated 
considered and finally determined. P 

“It is shown in connection with this 
case, as set forth in the brief of the 
Department, that in 1923 the Interstate 
Commerce Commission held that it had 
no power to make its order increasing the 
railway mail pay retroactively effective 
from the date of the filing of the appli- 
cation of increase. In 1925, however, 
upon re-argument, the Commission made 
a finding of fact that the mail pay rates 
in effect when the carrier’s petition for an 
increase was filed were not fair and de- 
cided what rates were fair, but did not 
make an order increasing the rates re- 
troactively. 

“Later, on further re-argument, in 1925, 
the Commission overruled its former 
conclusion, and with four Commissioners 
dissenting, held that it had power to make 
its order for increase operative from and 
after the date of the filing of the carrier’s 
petition.” 

In its brief, the Department of Justice 


ys: 

“We do not see any very definite ground 
on which to complain of the conclusion of 
the court below. The statute is not very 
clear and it is open to the interpretation 
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placed upon it by the court below, and it 
must be conceded that the result of that 
interpretation is just to the carrier and 
not unjust to the United States, and were 
it not for the difference of opinion that 
has heretofore existed about the meaning 
of the statute and the very large sums 
involved, we would not feel it necessary 
to carry the litigation further. 

“We want to be sure that the principle 
works both ways, and that when the 
United States files a petition for reduction 
of the rates for carrying the mail and a 
reduction is ordered the reduction may be 
effective from the date of the filing of the 
petition for reduction. We are assuming 
that the day may come when prices stop 
going up and tend to go down, and that 
petitions for reduction of rates may 
follow.” * 

Four commissioners—Lewis, Porter, 
Taylor, and McManamy—disagreed with 
the majority decision of the Interstate 
Commerce Commission that the increase in 
pay to the railroads should be made effec- 
tive in July, 1925, while two commis- 
sioners did not take part in the case. 


BUYS PLANT SITE 


New York Times Acquires Hotel Ad- 
joining Annex for Future Expansion 


The New York Times this week bought 
Yandis Court, a six-story apartment hotel 
adjoining the Times Annex on the west. 
The plot is assessed for taxation at 
$380,000. It gives the Times an addi- 
tional frontage of 75 feet on Forty-third 
street, making the total parcel 318 feet 
by 100 feet deep. 

Times executives infurmed Eprtor & 
PuBLIsHER that no definite plans had been 
made for building on the plot but that 
the purchase was consummated merely 
for protection when expansion becomes 
necessary. 


ADDS SERVICE DEPARTMENT 


The Chicago Daily News has estab- 
lished an advertising service department. 
The staff consists of Hale Hagerty, ad- 
vertising layout man, and his associates, 
Miss Betty Adams and Pierre Duquesne. 
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30-31—Hearst Executiv 
Bobolink Golf Club, 


Aug. 
meeting, 
Chicago. 

Sept. 7-10—Assn- of German Ad- 
vertising Men, convention, Dussel- 
dorf, Germany. 

Sept. 10-11—Interstate Circula- 
tion Managers Assn., fall meeting, 
Stacey Trent Hotel, Trenton, N. J. 

Sept. 12-13—Board of Governors, 
I. A. A., first meeting, New York. 

Sept. 17—Eastern Executives 
Hearst Newspapers, meeting, Al- 
bany, N. Y. 

Sept. 17-20—National Financial 
Advertisers Assn., annual conven- 
tion, Utica, N. Y. 

Sept. 18-19—Midwest Circulation 
Managers Assn., Congress Hotel, 
Chicago. 

Sept. 18-19—National Publishers 
Assn., annual convention, Shawnee- 
on-Delaware, Pa. : 

Sept. 24-26—Directory and Ref- 
— Media, meeting, Atlantic 

ity. 





August 








HEAVY BILLBOARD TAX VOTED 


Fort Myers (Fla.) to Levy Ten Cents 
Per Square Foot 


The Fort Myers (Fla.) Round Table, 
a joint civic beautification organization 
headed by Mrs. Thomas A. Edison, scored 
a victory in its crusade against the erec- 
tion of billboards within the city limits 
Aug. 20, when the city commission 
adopted a license ordinance calling for a 
fee of ten cents per square foot for all 
billboards. 

The Commission, after hearing at- 
torneys for the billboard interests early 
in the year, chopped the license fee from 
10 to 2% cents per square foot. This 
action brought a storm of protest from 
the civic leaders and several delegations 
led by the wife of the famous inventor 
appeared before the Commission to ask a 
high rate. 

At the present time big billboard in- 
terests have erected many large boards 
along the Tamiami Trail just outside the 
city limits of Fort Myers to the north 
and south, but the companies contend that 
a 10-cent tax is prohibitive. 


IT’S COL. WILEY NOW 


Governor Flem D. Sampson of Ken- 
tucky has appointed Louis Wiley, business 
manager of the New York Times, an 
aid-de-camp on his staff, with the rank 
of colonel. / 
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RADIO BOARD VETOES 
NEWS TRAFFIC CO, 


Demands That Company Formed by 
Press Interests Operate Radio 
Stations as Public 
Utility 


1928 


WasHINGTON, Aug. 23.—The plan gf 
the proposed American News Trafix 
Corporation for handling the 20 shor 
wave length radio frequencies allocates 
for transoceanic dissemination of news 
was disapproved entirely today by th 
Federal Radio Commission. 

The American Publishers Committe 
on Cable and Radio Communication 
brought its plan for the corporation, 
formulated in New York City Aug, § 
to the commission for its approval as they 
were required to do under the provisions 
of the 16 construction permits granted 
Aug. 1 for the use of the channels preyi. 
ously allocated to the press. 

Under this plan the proposed American 
News Traffic Corporation would reissy 
the licenses for transoceanic radio trans. 
mission to newspapers or press agencies, 
which would construct and operate th 
stations. 

Any newspaper or press agency desir. 
ing to build such a station and use any 
of the frequencies allocated for the press 
would become a stockholder in the corpo. 
ration and would agree to handle new 
dispatches for non-member newspapers or 
other press agencies charging tolls for 
such service. 

The corporation would, under the plan 
presented to the commission, build special 
stations for the use of non-member news. 
papers if the traffic should become sui- 
ficiently heavy to require it. There was 
also in the contract formulated a pro 
vision that the station owned by a news- 
paper or press association would not k 
required to transmit other news dispatches 
until its own dispatches were cleared. 

This proposed corporation would né 
be a communications company, Dwight P 
Green of Chicago, attorney for the pub 
lishers committee, made clear. It would, 
he explained, simply allocate the constru- 
tion permits and the operating licenses, 

Such a plan would simply make tk 
American News Traffic Corporation i 
“sub Federal Radio Commission granting 
construction permits and operating 
licenses,” Ira N. Robinson, chairman oi 
the commission, declared, and _ added 
emphatically that the commission had 
never authorized the publishers’ com 
mittee to make any such plan and that 
the commission could not approve it. 

Chairman Robinson and other member 
of the commission made it clear that the 
intention of the commission in allocating 
the twenty channels to the press was that 
the publishers should form a public serv- 
ice corporation which would own am 
operate the stations serving all comers 

Mr. Green and other representatives 0 
the publishers pointed out that the pul 
lishers did not understand this at all 
that they thought the individual news 
papers and press associations would & 
permitted to keep their own identity am 
individuality and that the formation al 
capitalization of a communications com 
pany which would own and operate thee 
sixteen stations operating on 20 channels 
would be a large task, entirely beyonl 
what was contemplated by the publishers 

The commission replied that, if the pre 
posed corporation is to be granted thi 
licenses on condition that they serve 
newspapers and press agencies in ti 
transoceanic transmission of news 
wireless, the corporation must be legalll 
responsible in case some newspaper } 
denied the service. 


Joseph Pierson, who has represent 
the publishers committee all along # 
to whom, as trustee for the committe 
the permits were issued, then asked ® 
Radio Commission to extend for 30 dat 
the construction permits and the comm 
sion granted this extension. Under tt 
provision the publishers committee 
until Oct. 1 to present to the commiss# 
satisfactory evidence that it is makiti} 
plans to handle all radio news dispatch 
across the ocean on a public service bas 
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TWO ROCKFORD DAILIES MERGE, THIRD SOLD 


Morning Star and Register-Gazette Combined with Executives of Both Papers Forming New Company 
—Mrs. Ruth Hanna McCormick Buys Daily Republic 


HI: Rockford (Ill.) Morning Star and 
the Rockford Register-Gazette, an 


evening paper, have been merged under a 
sing]: “ownership, the merger to be ef- 
fective Sept. 1, according to an announce- 


ment printed in both papers Aug. 18. Im- 





Epcar FE, Bartiettr Frep E. STERLING 


mediately following this announcement 
it was announced that Mrs. Ruth Hanna 
McCormick, candidate for Congress, had 
purchased Rockford’s third newspaper, 
the Rockford Republic, an evening paper, 
and will take an active part in its man- 


agement. She is the daughter of Mark 
Hanna and the widow of Medill Mc- 
Cormick. 


The merger was handled by Palmer, 
DeWitt & Palmer, newspaper brokers, 
New York. 

The new publisher of the Morning Star 
and Register-Gazette will be Rockford 
Newspapers, Inc., of which Edgar E. 
Bartlett, former publisher of the latter 
paper will be president, and Roscoe S. 
Chapman, former publisher of the Morn- 
ing Star, vice- -president. Fred E. 
Sterling, editor of the Register-Gazette, 
will be vice-president and editor for both 


papers; John Stewart Riley, advertising 
manager of the Morning Star, will be 
serctary and advertising manager; 


Elliott S. Bartlett, buniness manager of 
the Register-Gazette will be general man- 
ager, and Russell Chapman, business man- 
ager and national advertising manager of 
the Morning Star, will be assistant general 
manager. These officers hold all of the 
capital stock of the new corporation. 

The merger will mean no change in 
the indentities of the papers, according 
to the announcement. A new building was 
recently completed for the Morning Star 
and both papers will be housed in this 
building. The Register-Gazette building, 
Which is held under a 99-year lease and 
was recently improved by the paper, will 
be vacated. 

“In keeping with the trend of the 
times, which in the past few years has 
tesulted in so many newspaper mergers 
throughout the country, negotiations have 
ken pending for several weeks looking to 

formation of a corporation for single 
ownership, control. and publication of 
beth the Register-Gazette and the Morn- 
ing Star,” the announcement in the 
Register-Gazette said: 

“Under the old arrangement with the 
publication of the two daily newspapers 
from separate plants, much . expensive 
Machinery and equipment necessarily 
stood idle .a considerable portion of each 
4 hours of the day. 

“This was in itself an economical waste 
a duplication of expenditure not in keep- 
ing with wise, conservative business man- 
agement of today. 

“Under the new arrangement the best 

re is in machinery and equipment in 
both offices will be retained for use and 
the surplus will be disposed of. Instead 
of two costly presses, the modern 64- 
Page Hoe. octuple press now installed in 
the Morning Star press room will serve 
in the printing of both the morning and 
afternoon newspapers. New additional 
Machinery which will facilitate work in 

h composing and press rooms has al- 
Teady been ordered.” 


The announcement referred to Eprror ° 


Pun.isHer’s recent article on’ mergers 








as indicating that the step was consonant 
with modern newspaper economics. The 
merger, the publishers believe, will make 
the new property one of the most valuable 
newspaper publishing enterprises in the 
middle west. 

The Morning Sun's 
paralleled that of the 
largely. It stated: 

“The prime reason for this merger was 
to surmount the constantly increasing 
costs of newspaper publication and to 
take advantage of substantial economies 
possible under a single operation from a 
single headquarters. What is being done 
by these newspapers is in line with the 
most advanced ideas in the industrial field, 
and which has for several years past be- 
come a strong tendency throughout the 
newspaper world. 

“Due to this move in joining forces 
and the resultant economies, it will be 


announcement 
Register-Gazette 


possible to enlarge the serv ice to the com- 
munity of each paper, make many im- 
and at the 


provements and additions, 
same time render 
a more effective 
service to their 
advertisers, at a 
saving to Rock- 
ford’s merchants. 

“The Morning 
Star was meg 
in 1888 by John 
D. Waterman, 
who is still chair- 
man of the board 
of directors. Ros- 
coe S. Chapman, 
present publisher 
of the Star, so- 
licited the origi- 
nal circulation 
list. J. Stanley Browne was the first 
editor, and Fred E. Sterling, now editor 
of Rockford Newspapers, Inc., received 
his -first newspaper experience on the Star 
under Mr. Browne. 

“In 1895 the late John V. Riley came 
to the Star as advertising manager, a 
position which he held until Jan. 1, 1916, 
when he became editor after the death 
of Mr. Browne. Various stock interests 
were acquired by Messrs. Chapman and 
Riley, so that, after the passing of Mr. 
3rowne, the entire ownership of the paper 
was in their hands. 

“The policy of the Star has always 
been independent, and this same attitude 
will be continued. Readers are free to 
use its columns for any discussion of 
city affairs, national or state politics. The 
attitude of the Star will be that of a non- 
partisan, but readers can expect support 


E.tiotr §S, BARTLETT 





on any matter that will mean a better 
Rockford 

“The Rockford Register was estab- 
lished in 1855, and the Rockford Gazette 


in 1866. The two papers were con- 
solidated 37 years ago by Edgar E. 
Bartlett, the present publisher of the 


Register-Gazette.” 

Both the afternoon and morning mem- 
berships of the Associated Press will be 
retained by the papers. The Morning 
Star is issued every morning except Mon- 
day and the Register-Gazette every 
evening except Sunday. The separate 
staffs will be maintained as at present. 


Edgar E. Bartlett, head of the Rock- 
ford Newspapers, Inc., was born in 
Kalamazoo, Mich., Nov. 30, 1856. He 


began his newspaper career as advertising 
solicitor on the Kalamasoo Telegraph in 
February, 1879 and two years later be- 
ceme business manager of the paper. In 
1888 the Telegraph was purchased by E. 
N. Dingley and Mr. Bartlett bought the 
Kalamazoo Herald, but before he as- 
sumed control the 
paper was merged 
with the Tele- 
graph and Mr. 
Bartlett remained 


with the com- 
bined papers in 
January, 1891. 

At that time, 


Mr. Bartlett, with 
W. L. Eaton and 
Eugene  Mc- 
Sweeney of Kala- 
mazoo, purchased 
Rockford’s two 
evening news- 
papers, the Regis- 
ter and the Ga- 
zette and consolidated them. In 1899 
Mr. Bartlett bought Mr. McSweeney’s 
interest in the papers and in 1901 Mr. 
Eaton’s. Two years later the capital 
stock of the company was increased from 
$36,000 to $60,000 and F. E. Sterling, 
who had become connected with the 
editorial department for 11 years at that 
time, became a stockholder and managing 
editor. The Register-Gazette then ac- 
quired the afternoon service of the As- 
sociated Press, modernized its equipment 
and started operations on a metropolitan 
scale. 

In 1898 Mr. Bartlett* purchased the 
Kalamazoo Gazette and put F. F. Rowe, 
of the advertising staff of the Register- 
Gazette in charge. Two years later the 
paper was consolidated with the Kalama- 
soo News and pased into the hands of 
Messrs. Rowe, McSweeney & Kettle.’ 


Joun S. Ritey 





The new plant of the Rockford Morning Star 


Mr. Bartlett was married in 1882 to 


Miss Hattie Leach, the daughter of a 
pioneer. They have a daughter, Miss 
Irene Bartlett, and a son Elliott S. 


Bartlett, the general 
new corporation, 


manager of the 
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REPUBLIC PRICE $300,000 





No Changes in Posssandl or Political 
Policy Planned 


The price paid for the Daily Republic, 
Independent Republican afternoon news- 
paper, by Mrs. Ruth Hanna McCormick 
and T. Barney Thompson, editor of the 
Repwhlic, was in excess of $300,000, 
Epitor & PuBLISHER was informed. 

The daily was purchased from Mrs. 
Carrie Ashton Johnson, widow of H. M. 
Johnson, the late publisher; W. Ashton 
Johnson and Don Johnson, minority 
stockholders. 

The policy of the paper will not be 
changed, it was announced, and Mr. 
Thompson will continue in direct charge. 
Mrs. McCormick will be president of the 
new company. 

The purchase represents the transfer to 
the new owners of the majority stock 
holdings held by Mrs. Carrie Ashton 
Johnson and her sons as well as the 
minority stock holdings of Harry W. Pol- 


lard, John E. Bollman and Herbert T. 
Peterson. 
Working with Mrs. McCormick and 


Mr. Thompson, publisher and_ editor, 
under the reorganization, Harry W. Pol- 
lard will remain as business manager; 
John E. Bollman as advertising manager ; 
and Herbert T. Peterson as advertising 
director for the Rockford East side. 

Willard Ashton will remain with the 
editorial department of the Republican, 
and other department heads will be un- 
changed FE. E. Kenneth Todd will con- 
tinue as circulation manager, John De- 
Long as classified advertising manager ; 
Horace E. Bunker, associate editor; John 
W. Grimes, news editor; Robert Rogan, 
city editor; Harry D. Milne, sports ed- 
itor; Mollie Neumann Grimes, woman’s 
editor; Earl Anderson, foreman of the 
composing room; W. Rex Neeld, foreman 
of advertising composing; and Clarence 
Hornbrook, pressroom foreman. 

Mrs. McCormick’s interest in news- 
paper publication is a heritage from her 
father, Mark Hanna, who was owner of 
the Cleveland Leader, and from her hus- 
band, the late United States Senator 
Medill McCormick, who was for years 
publisher of the Chicago Tribune. 

Mrs. McCormick gave out the follow- 
ing statement: “I take pleasure in an- 
nouncing that I have joined with Barney 
Thompson in the purchase of the Rock- 
ford Republic. Rockford has a wonderful 
future and it is our purpose to publish a 
paper serving the best interests of the 
city and surrounding communities 

“IT propose to take an active ‘part in 
the paper’s affairs with the definite under- 
standing that my political activities will 
be kept quite separate from the editorial 
policy. In other words, the ‘Rockford 
Republic will continue to be an Independ- 
ent Republican newspaper ‘arid! not'a per- 
sonal organ.” 
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MELVILLE STONE, FORMER MANAGER 
OF A. P., HONORED ON 80TH BIRTHDAY 





Wires 


Silent as Greeting from Kent Cooper Goes to 


Former Chief of Organization—Reminiscenses Cover 
Great Events of Sixty Years 





ELVILLE E. STONE, for 25 years 
general manager of the Associated 
Press, and credited with being the chief 
influence in its upbuilding, celebrated his 
eigthieth birthday, Aug. 22, with members 
of his family in a quiet Vermont village. 
In honor of the event, wires of. the 
A. P. were silenced while the following 
greeting was wired from Kent Cooper, 








Melville E. Stone 


present general manager of the organi- 
zation, to his predecessor : 

“Please know that on this, your 
eightieth birthday, the members of the 
Associated Press and the entire staff of 
the organization, salute you. On their 
behalf let me say again that each of them 
holds, and always will hold you in affec- 
tionate regard. You once told me that 
this regard and affection are the dearest 
things in your life. To this you added 
that the loyalty and zeal of the members 
and the staff have made the Associated 
Press the outstanding co-operative effort 
in the world today. This salutation on this 
your birthday, carries with it assurances 
to you that this loyalty and zeal continue 
and shall continue.” 

Mr. Stone was born in Hudson, IIlL., the 
son of a Methodist preacher whose pulpit 
was a covered wagon. The family settled 
in Chicago in 1860 and Mr. Stone, who 
had learned to set type at the age of nine, 
went to work on the Chicago Tribune. 
He was kept from work one morning by 
the excited crowd which had gathered 
around the building upon hearing the 
news of Lincoln’s assassination. 

In a hotel around the corner from the 
building, according to an interview ob- 
tained by the New York Sun for the 
oecasion of Mr. Stone’s birthday, the boy 
witnessed the shooting of a man who was 
alleged to have said, “It served Lincoln 
right.” 

Mr. Stone was the owner of a prosper- 
ous foundry and machine shop when the 
Chicago fire of 1871 destroyed his 
property. Later he wrote articles on the 
reconstruction of the South for the 
Chicago Inter-Ocean. As managing edi- 
tor of the Chicago Mail he arranged for 
its consolidation with the Post and went 
to Washington as correspondent for the 
paper, representing also the New York 
Herald and St. Louis Dispatch. 

On Christmas Day, 1875, Mr. Stone 
founded the Chicago Daily News on the 
theory that Chicago needed a penny 
newspaper. As the penny was not in 
oye use in that part of the country, 

r. Stone imported several barrels from 
the Philadelphia mint and got Chicago 
merchants to mark their goods at 49, 69 
and 99 cents. Part of the astuteness of 


this move lay in the fact that with their 


penny change there was nothing in 
Chicago customers could buy except a 
Daily News. 


For his-penny sheet Mr. Stone employed 
Eugene Field, George Ade, John T. Mc- 
Cutcheon and Finley Peter Dunne at vari- 
ous times. In 1888 Victor Lawson ac- 
quired control of the paper and Mr. Stone 
went abroad, returning to Chicago as 
vice-president of the Globe National Bank. 
He was made general manager of the 
Asociated Press of Illinois, on its incor- 
poration, and carried on both offices at 
once for five years. Mr. Stone continued 
as general manager of the larger Associ- 
ated Press which incorporated the Illinois 
body in 1900. He resigned in April, 1918. 

Mr. Stone’s interests and activities have 
touched almost every figure and fact of 
world history for the past quatter of a 
century. At Portsmouth he was instru- 
mental in saving the negotiations! between 
the Japanese and Russians; Wilhelm of 
Germany, Nicholas of Russia and Victor 
of Italy were personally interviewed by 
the general manager of the Associated 
Press in obtaining better facilities for the 
organization’s correspondents. 


“T’ have lived from lightning rod to 
radio,” Mr. Stone told the Sun inter- 
viewer, “and again and. again I have seen 
developments connectéd with electricity 
change the business of newsgathering 
ari dissemination. Great geniuses of élec- 
tricity have played a part in my fife 
through their inventions and their friend- 
ship. Prof. Morse, inventor of the tele- 
graph, was a next-door neighbor of my 
uncle in Binghamton, N. Y. Cyrus W. 
Field, who laid the first cable across the 
Atlantic, was a distant relative of mine. 
Dr. Alexander Graham Bell, whom I first 
met in Washington, once came into my 
Chicago Daily News office and said: ‘I 
don’t care to be known as the inventor of 
the telephone; I have done something 
more important than that in my life.’ 
Then he talked of his work with the labial 
method of communication between deaf 
mutes. I met Helmholtz and Hertz, from 
whose work wireless and radio were born, 
Tom Edison and I became good friends, 
and I know William Marconi well. An- 
other great electrical genius, whom I 
knew, was Lord Kelvin. 

“Within my eighty years these men 
made and changed history with their dis- 
coveries and inventions. It isn’t so very 
long ago that we were doing something 
new at an Associated Press luncheon 
in New York by listening over the tele- 
phone receivers at each table to an ad- 
dress by the President in Washington. 
Only a few years ago the Associated 
Press set a new standard in reporting 
baseball games by an arrangement en- 
abling hundreds of newspapers all over 
the United States to receive reports of the 
world’s series play by play. Telegraphic 
transmission of news by means of a sort 
of typewriter arrangement is old stuff now 
that photographs and printed pages are 
being transmitted by telephone, telegraph 
and wireless. 

“Contrast with that this country’s de- 
pendence a hundred years ago on ships for 
the transmission. of all foreign news. 
Here in New York on October 8, 1828, 
two young Bostonians did something 
original in local news gathering circles 
to get European news ahead of other 
papers by sending a fast sailing boat out 
beyond Sandy Hook to meet incoming 
vessels. They also erected upon the High- 
lands, near the Hook, a semaphore sta- 
tion to which their schooner signaled the 
news and which in turn transmitted it to 
Staten Island. From there the news was 
carried to the publication office in New 
York and they were able to beat all 
competitors. Not content with distancing 
their rivals in European news they also 
established a pony express from Philadel- 
phia with eight relays of horses and by 
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CITY EDITOR PREVENTS A 
SUICIDE 


HROUGH a letter addressed to 

H. V. Metzler, city editor of 
the Abendpost, German language 
newspaper published in Chicago, 
a young mother of two children 
was prevented from committing 
suicide. Ip Metzler’s morning 
mail one day last week was a note 
in German, from Mrs. John M. 
Hafner, 28, mother of children 3 
and 4 years old. Domestic troubles 
were responsbile for her contem- 
plated act, she wrote, and gave ex- 
plicit instructions as to the care 
of the children, even designating 
what orphanage she wished them 
to enter. 

“I shall be dead when you get 
this.” she wrote. 

Mr. Metzler called the police 
and with them and a pulmotor 
squad he rushed to the Hafner 
home. The woman had locked her- 
self in the bathroom and turned 
on the gas. After chopping down 
the door and working over Mrs. 
Hafner, the squad revived her and 
took her to a hospital, where she 
is recovering. 











this means they were frequently able to 
publish Southern news twenty-four hours 
in advance of their competitors. During 
the Mexican. War the elder Bennett used 
the pony express system, and he also had 
a carrier pigeon service between New 
York and Albany for the annual messages 
of the Governor, which he printed ahead 
of every one’ The Cunard liners ran 
between Liverpool and Boston and 
Bennett with characteristic energy insti- 
tuted a scheme for*hurrying the news to 
New York by fast horses, news which was 
at times brought forty or fifty miles from 
port by carrier pigeons. 

“Meanwhile Prof. Morse was struggling 
with his invention of the magnetic tele- 
graph, but it was not until the latter part 
of 1844 that it proved of any service for 
the transmission of. news. 

“In the earlier days telegraphic facilities 
were so limited and the cost of messages 
so great that it was necessary to report 
everything in the briefest form. It was 
enough that the facts were disclosed ; little 
heed was paid to the manner of presenta- 
tion.” 


ANNOUNCES AD STUDY 


Mears Newspaper Course Scheduled for 
Sept. 5 and 6 in Cleveland 


The Mears 1928 Newspaper Advertising 
Study will be held Sept. 5 and 6 in Cleve- 
land with John E. Finneran, Amos 
Parrish and Charles W. Mears as lec- 
turers, Mr. Mears, conductor of the 
course, will discuss business conditions 
affecting newspaper linage and show why 
present advertising rates are too low. 

Amos Parrish will discuss retail ad- 
vertising problems. John E. Finneran, 
Scripps-Howard ‘sales and _ promotion 
manager will discuss national advertising. 
Mr. Finneran was formerly vice-president 
of the Gardner Advertising Company. 

oO Mears study was inaugurated in 


PLANS NEW EQUIPMENT 
Col. Ira C. Copley, publisher of the 
Illinois State Journal of Springfield, Iil., 
last week announced his intention of 
building a new plant for the paper and of 
purchasing a new octuple press, new 
linotypes and new stereotype equipment. 


NEW STUTZ SALES CHIEF 


Ed. R. Parker has joined the Stutz 
Motor Car Company as general sales 
manager, 


ADDS EQUIPMENT 
The Germantown (N. Y.) Post re- 
cently installed a flat bed Duplex press, 


Intertype C.S.M. No. 2 and B models, a 
Ludlow and an Elrod. 
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HEARST REFUSES TO 
LET MASON QUIT 


Promotes Him Instead to President of 
International News Service, Effec- 
tive Sept. 1—Resigned to Join 
Department Store 


William Randolph Hearst refused to 
accept the resignation of Frank Mason, 
general manager of the International 
News Service, cabled to him last week 
in Europe. This week the following 
statement was given Epitor & Pup. 
LISHER by the office of the general man- 
ager of the Hearst Newspapers: 

“Frank Mason will remain with Inter- 
national News Service as president and 
general manager. 

“Recently, Mr. Mason presented his 
resignation to the Hearst organization to 
accept a position as an advertising 
director.” 

At the I. N. S. it was said Mr. Ma- 
son’s promotion to presidency of that 
organization becomes effective Sept. 1, 
The I. N. S. has had no president since 
the resignation of M. Koenigsberg. Mr. 
Mason last week informed Epitor & 
PuBLISHER that he had accepted a posi- 
tion as publicity director’ of Abraham 
& Straus, large Brooklyn department 
store. 

Mr. ‘Mason was not in New York this 
week and could not be reached for a 
statement. 


DISCUSS NEWSPAPERS 


Bryan Takes Cheerful View of Situa- 
tion at Virginia Institute 

Increased wealth does not necessarily 
mean decreased service, as the news- 
paper of today is not being commercial- 
ized, but is building civilization, John 
Stewart Bryan, publisher of the Rich- 
mond (Va.) News Leader, declared at 
the newspaper round-table of the Insti- 
tute of Public Affairs, Charlottesville, 
Va., recently. The whole country is see- 
ing an increase of wealth concommitant 
with which there is being developed a 
wider field which newspaper editors have 
to meet, Mr. Bryan declared, and the 
editors must write for a whole clientele. 

“When the country becomes mob- 
minded editors have to become mob- 
minded or be mobbed. The danger is 
not that the editor will be mobbed but 
that the thoughtful men of the country 
will not help the editor to prevent the 
editor becoming mob-minded.” 

Victor Rosewater, leader of the round- 
table, held a view slightly at variance 
with that expressed by Mr. Bryan. Mr. 
Rosewater declared that newspapers were 
partisans to the point of playing up the 
views which were in accord with their 
policies and playing down those which 
were not. 


DAILIES TRADE REPORTERS 


The Oklahoma City Daily Oklahoman 
and the Tulsa Tribune last week “traded” 
reporters for one day, the visiting news- 
paper man in each instance writing his 
impressions of the host city for both pa- 
pers. Since Oklahoma City and Tulsa 
are ancient rivals the two reports were 
of double interest. Victor F. Barnett 
and Walter M. Harrison, managing edi- 
tors of the Oklahoman and Tribune, en- 
gineered the experiment. Reporters, 
each of whom flew to his assignment, 
were Ed Voight of the Oklahoman and 
Dal Dalrymple of the Tribune. 


GOFF CRITICALLY ILL 


Harold Goff, managing editor of the 
Salt Lake City Deseret News, is in a 
critical condition in Los Angeles. He was 
granted a leave of absence for his health 
a few weeks ago went to California city. 


INCREASES CAPITAL 


Niagara Falls (N. Y.) Gazette Pub- 
lishing Company, publishers of the 
Niagara Falls Gazette, has increased its 
capital stock from $200,000 to $500,000. 
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LAMPOONING THE ADVERTISING MESSAGE 


- |“Let’s Amuse While We Sell” Idea Experiencing Wave of Popularity—Philip Lennen Explains 


| to HUMOR in advertising copy is experi- 
encing a wave of popularity at the 

moment, evidenced by a number of dif- 
; ferent advertisements now being pub- 
ving lished which seek to amuse as well as 
inform and induce the public to buy. 
Success of smart sophisticated humor- 
ous magazines such as The New Yorker 
nd js declared by agency men to be respon- 
ss, ble in a measure for this current phil- 
hi wophy of “Let’s amuse while we sell.” 

$7 “The public has plainly evidenced its 
wproval of sophisticated nonsense,” one 
wency copy chief said. “This fact has 
Ma- furnished certain impetus to the use of 
4 tumor as an advertising vehicle.” 

Writers of advertising copy have made 
geople laugh, and their output has been 
the butt of gags on the stage and in 





















“Smiles break down sales resistance,” 
but | says Lennen, explaining Tydol copy. 


the street for many years. Listerine 
wpy, prepared seriously, got consider- 
wind- le free publicity by the joke route, 
ong with copy advertising correspond- 
Mr. face schools and books of etiquette. 

But something just a little different 


were : 
) the introduced only a short time ago 
their Py Lennen & Mitchell, New York adver- 
vhich Sing agency, which gave wisecracking 


tors the “Blindfold Test” to jest about. 
The agency took over the account of the 
ide Water Sales Corporation and com- 
3 ttely changed the advertising copy pol- 
y. Writing the copy, this agency pre- 


oman : . . 
red” d a series of advertisements which 
ews- poons a trick of its own trade. 
z his | The Tydol copy is a take-off on the 
n pa- Pivertisements of Fleischmann’s Yeast. 
Tulsa PWrounding a serious sales message, 
were humorous and fictitious testimo- 
are arranged in clever typographic 


irnett ] r 
- edi- [yout and illustrated by drawings in the 
. en- Ptalled modern manner. 


rters, | “After all there isn’t any basic scien- 
ment, thing you can say about gasoline in 
. and rtising copy,’ Philip Lennen said to 


on & PusiisHer. “The main job is 
) impress prospective purchasers with 
name of the product advertised. 
“One of the strongest things you can 
f the in advertising is to engender a 
i endly feeling toward your product. In 


in a . 

e was case of gasoline, we want motorists, 

ealth Phen drawing up to a gasoline station, 
city. Ppick Tydol as an old friend. 

very master salesman knows that the 

est way to break down resistance 

d make friends is with a smile. Some 

the heaviest selling arguments are put 

ra tt by touching a prospect’s sense of 


4 pe or, in cases where serious eloquence 
a buldn’t register at all,’ 
0,000. § Because it is Obvious fut? the agency 








By PHILIP SCHUYLER 


doesn’t consider’ this lampooning of tes- 
timonial copy damaging to that type of 
advertisement. That they hold the opin- 
ion it is valuable as a sales producer is 
evidenced by the fact that the copy is 
being placed in an extensive newspaper 
list. 

As a matter of fact it isn’t the first 
time an advertising copy writer has used 
humor to sell gasoline. Lex Chiquoine 
of Barton, Durstine & Osborn wrote a 
humorous teaser campaign for Ethyl gas- 
oline, around the idea “Here Comes 
Ethyl!” featuring the gasoline as a 
smartly dressed girl any man would want 
to meet. 

It is safe to say, however, that no one 
has gone as far as Mr. Lennen in drag- 
ging a laugh out of a prosaic product. 
One trick of the copy, the names used as 
signatures to the testimonials, has a 
psychological purpose, in that they are 
thinly disguised names of the makes of 
the different popular cars, the owners of 
which may well be attracted to the copy 
by noticing this one point. 

Some of the names used are “Itza 
Buick,” “Herman _ Stutz,” “Barney 
Benz,” “Stephen Sedan,” “Mrs. Elizabeth 
Henry,” “Jonathan Studebaker,” “Mrs. 
Tillie Willys,” “Miss Sedalia Coupe,” 
“Boughta Packard,” “Yella Taxi,” 
“Snappa Chevy,” “A. Nother Nash,” and 
“Ona Auburn.” 

The funny fables signed by these 
names are not without their morals. 
Each one makes it plain that Tydol is 
a good gasoline worth trying, since it 
has been known to help other motorists. 

Headlines of the different advertise- 
ments in the series are satirical echoes 
of seriously prepared copy for the yeast 
maker. Some of them read; “I was on 
my last wheels. ... until my family 
went into a huddle over me;” “I was 
about to END IT ALL;” “Girls avoided 
me. ... because of my irritable tem- 
per!”; “I consulted 14 specialists... . 
all looked me over and said ‘I give up’;” 
“You have no idea what a physical bust 


I was....then a_ kind gentleman 
showed me the way back to health;” “I 
was taut and high strung..... sud- 


denly I went all to PIECES.” 

The smile this type of headline is 
supposed to engender is expected to de- 
velop into a guffaw when the reader 
reaches the text below. “Herman Stutz,” 
for instance, wrote as follows: 

“Girls avoided me because of my irri- 
table temper, my sad face and my chronic 
expression of gloominess. I was always 
a target for many embarrasing remarks. 
I was a successful taxicab when young, 
but I soon became a victim of many ills. 
Strange to say, I never felt worse than 
when on a long tour. In good faith, I 
tried many things with no results. I was 
urged, finally, to use Tydol gasoline. 
‘You're all right. It’s your food that’s 
affecting you,’ said a friend. I tried five 
gallons of Tydol gasoline and the way 
my motor behaved from that time on 
worked a complete transformation in me. 
Today, thanks to Tydol gasoline, I am 
the life of any party and the happiest old 
bus in the world.” 

Mrs. Tillie Willys testified : 

“I was actually afraid I would have 
to stay out of busy streets, I was so 
wretched! My digestion seemed terrible. 
I had spots before my eyes. I felt 
wobbly most of the time. No matter 
what I started, I never finished it. I was 
always trying to get some place and 
never getting anywhere. My friends all 
spoke of the remarkable change in me. 
They wondered what was the cause of 
my constant langour. Even when I was 
being towed, it exhausted me. Fancy 
that!’ Then I tried Tydol gasoline and 
presto!—I became another car over- 
night. Today I am just! about the ‘nif- 


tiest, liveliest, swiftest thing on the road.” 

And Snappy Chevy said: 

“J am used as a delivery car by a big 
department store. Constitutionally I have 
always been all right but for more than 
eight months I was just a dawdling, 
wheezing old ox-cart. 1 delivered a fur 
coat one winter so late that I was caught 
in a Fourth of July celebration and my 
driver left me to join the Navy. He said 
he'd be back in four years, which was 
less than I would take. But as a last 
desperate measure I was given a tank of 
Tydol. Now I am the pet of the store, 
and they give me all the Special Deliv- 
eries. 

James Balch of the agency staff bought 
the art used to illustrate this gag-line 
copy. He selected drawings by Rea Irwin 
and Jack Markowitz, who signs himself 
Jack Marko. Both draw for the smarter 
magazines. 

Mr. Lennen did not risk this particu- 
larly sophisticated copy in the hinterland. 
He prepared a second series of adver- 
tisements for Main Street cities. These 
are illustrated by cartoons, drawn by 
Charles H. Sykes of the New York 
tvening Post. The second series runs 
under the standing headline “Tales of the 
Road.” Mr. Syke’s illustrations all tell 
by joke-picture and witty balloons about 
the speed and power of Tydol. The idea 
being put over clicks quickly. It catches 
the eye of a public seeped in comics and 
cartoons, and accustomed to reading bal- 
loons. 

A honeymoon couple rattles along in 
an old model Ford. 

“Let’s stop at the next town and get 
some more Traffic Tydol,” the newly 
made “Mrs.” sings out as she looks back- 
ward over her shoulder. 

“ *S too late now, we've passed it ! !,” 
hubby replies. 

Then the sales message continues: 

“Boundless pep and pick-up! Even in 
the tangled thickets of traffic, the Tydol 
driven car will manage to show its speed. 
Give it but a few seconds’ opening, and 
it will dart through a traffic hole, like 
an arrow from a bow.” 

Mr. Lennen, who is the writer of these 
advertisements, has always been most in- 
terested in copy writing. He has never 
attempted fiction. 

In this respect he differs from Elmer 
Mason, of the staff of Barton, Durstine 
& Osborn, who is now writing the witty 
copy placed for “Aquazone,” prepared in 
regulation newspaper column form, under 
the heading “The Water Tower.” 

Mr. Mason, who has had an adven- 
turous life as a soldier of fortune play- 
ing a part in a number of South Amer- 
ican revolutions, has written fiction for 
17 years. He is content in agency work 
now only because it is “exciting and 
revolutionary,” he said. “The Water 
Tower” was first started by Joe Alger 
of the same agency. Mr. Mason has de- 
cided opinions on the value of humor in 
advertising copy. 

“Of course the fundamental theory of 
advertising is to sell a product,” he said. 
“If you can tie your sales message up 
with something pleasant, however, some- 
thing that appeals to everyone, you have 
added power to the sales drive of your 
copy. 

“We feel that the use of humor de- 
pends considerably on the product to be 
advertised. With Aquazone, which is 
sparkling and delicious, we think it is 
only natural that there should be some 
humor. There is a very apparent tie-up 
between mineral water and the general 
give-and-take of today. After all, the 
bubbles in Aquazone are mineral water 
wisecracks, similar to the quips we write 
to give zest to the copy.” 

The “Water Tower” is conducted like 
a regular humorous magazine, albeit it 


Tydol Copy—Many Humorists Among Agency Men 


is only a column deep. Contributions are 
accepted and $1 a line paid for verse, 
which mentions Aquazone. 

About every fifth column—they appear 
weekly—is devoted to the New Bagdad 
Bugle, a take-off on the country weekly. 
A number of characters have been cre- 
ated which have become as familiar as 
personal friends to many readers of the 
column. There are, for instance, Clem 
Zilch, Bagdad’s choice for President; 
Sidney W. Horsehair, “our popular 
mayor,’ Rob Wetter, J. C. Smithers, 
Ima Moron, who conducts an “Advice to 
the Loveshorn” department; Eloise Ar)- 
ington Poe, the town poetess; and Judge 
Cy Crumpet. 

The theory is that readers get to feel 
that they know these characters and read 

















“We want to make people friendly 
to Tydol,” so firm uses this copy. 


the advertisement when it appears to 
find out what they are doing now. Those 
interested have read of “Chuck” 
O’Rourke’s marriage to Miss Elfrida 
Slemp followed about a year afterwards 
by the: birth of their first baby. 

Guy Gilpatric, vice-president of the 
Federal Advertising Agency, and a suc- 
cessful fiction writer, has written humor- 
ous copy for Schulte cigar stores and 
other clients. 

“Humor is good when it is humorous,” 
he said. “But good humor is rare. 

“To be sure people are apt to remember 
poor humor longer than good serious ad- 
vertising copy. <A lot of people must 
enjoy cheap laughter, else there would 
be no Mutt or Jeff.” 

G. Lynn Sumner, president of the G. 
Lynn Sumner Company, was of the 
opinion that humor had a place in adver- 
tising copy when “it was in keeping with 
the product being advertised.” 

“I can conceive of humor being used 
with perfect propriety selling candy, pea- 
nuts, or a cigarette, a product of impulse 
purchase handled in small units,” he said. 
“But I seriously question the value of 
humor for any other purposes except 
name publicity. 

“Chauncey Depew in his book observed 
that his reputation as a humorist rather 
than a statesman had been a great handi- 
cap to him. People just don’t seem to 
have the same confidence in a humorist 
as they have in the man with the pro- 
found expression on his brow. In a sense 
the same idea applies to advertising. 
After all, we don’t want to buy automo- 
biles from a comedian; we want to buy 
from, a man who makes a serious business 
out of manufacturing cars, Comedy cre- 
ates an atmosphere it is hard to escape.” 
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TRADE BODY REASSURES PUBLISHERS 
ON AIMS OF FRAUD AD CONFERENCE 





_Meeting Called for October Purely Constructive, Flannery 
Declares—Wants Best Elements in Business 
to Jain in Reform 





By JAMES TRUE 


ONFUSION, for some reason un- 

known to the Federal Trade Commis- 
sion, has been created in the minds of 
publishers regarding the Trade Practice 
Conference to be held early in October. 
It has been charged that the conference 
is um. ‘cessary; that it will do more harm 
than good; and that it is the result of 
bureaucratic meddling on the part of a 
government agency. 

A series of articles, obviously inspired 
by ignorance of the purpose of the con- 
ference, or by a studied attempt to con- 
fuse the issue, has caused some appre- 
hension among the publishers of the 
smaller magazines and newspapers. 
Strangely, these articles have not only 
misrepresented the conference, but they 
have also attempted to forecast the re- 
sults, charging that the Commission is 
attempting to extend its jurisdiction, and 
to increase the liability of the publishers. 

In discussing the subject recently, M. 
Markham Flannery, Director of the 
Division of Trade Practice Conferences, 
said that he was at a loss to understand 
why anyone interested in the development 
of the publishing industry could fail to 
see the advantage to be obtained by the 
co-operative effort of American publishers 


to protect their industry against dis- 
honest advertisers. ¢ 
“We cannot understand,” he said, 


“why anyone interested in the advance- 
ment of advertising should object to a 
voluntary attempt to exclude unfair and 
misleading advertising from our publica- 
tions. To the claim that the conference 
is unnecessary, and that the agencies 
already set up are adequate to correct 
present abuses, I merely need say that 
hundreds of specimens of fraudulent and 
misleading advertising have been for- 
warded to the Commission during recent 
months. In numerous instances, we have 
examined magazines, the advertising sec- 
tions of which were made up largely ot 
advertisements that are an imposition on 
the public. Also there are a large 
number of cheaply printed publications 
that are apparently supported by 
fraudulent advertisers. 

“So far as the government agencies are 
concerned, it requires a great deal of 
money and time to correct the individual 
violations of the law. The fraudulent 
advertiser, when driven out of one enter- 
prise, merely changes the name of his 
firm and his products, moves into another 
office, and resumes operations. Then we 
have all of the work to do over again, 
with a repetition of the expenditure of 
money and time, and with the probability 
that the fraudulent advertiser will repeat 
the offense with variations. Experience 
has proved that the most efficacious way 
to correct abuses of the kind, is through 
the best element of an industry. There- 
fore, at the request of a number of pub- 
lishers, who felt it necessary to co-operate 
in an attempt to prevent false advertising, 
the Federal Trade Comminsion issued 
invitations to the publishers of the 
country to hold a trade practice con- 
ference. 

“A very large percentage of publishers 
were convinced that the conference was 
necessary. The response to our letter of 
inquiry on the subject was exceedingly 
flattering. Although we addressed a very 
large number of the industry, only about 
three opposed the conference, and it is 
probable that we received more affirmative 
replies than for any other conference the 
Commission has held. All of this, we feel 
sure, shows plainly that the best thought 
of the publishing industry considers that 
the publishers themselves can do a great 
deal toward the further elimination of a 
large volume of false and misleading 
advertising. Practically no objection was 
forthcoming until the publication of mis- 
statements and erroneous opinions created 
a misunderstanding that has been ex- 
pressed by a very few of inquiries re- 


ceived during the last seven or eight 
weeks.” 

Probably the question that has con- 
tributed more than any other to the 
misunderstanding is concerned with the 
alleged attempt on the part of the Com- 
mission to extend its jurisdiction. This 
has been charged with reference to several 
prosecutions by the Commission, but an 
attempt to inject the subject into the 
Trade Practice Conference merely indi- 
cates a total lack of knowledge as to 
the purpose of the conference. 


Mr. Flannery pronounced any opposi- 
tion of the kind as nonsensical, and ex- 
plained that the jurisdiction of the Com- 
mission is fixed by statute. “Nothing,” 
he added, “that the Federal Trade Com- 
mission or the publishers could accomplish 
during the conference, no agreement 
made, or resolution adopted, could extend 
the jurisdiction to the least degree. The 
conference could not even stipulate a 
waiver of jurisdiction. 

“Likewise, the liability of the publishers 
is what it is, and it cannot be changed 
by a trade practice conference. Liability 
is a matter for the courts to decide, and 
even if the publishers all agreed at a con- 
ference that they would accept full liabil- 
ity for the advertisements that their pub- 
lications carry, there is not the slightest 
doubt that their agreement would have 
little weight in the determination of court 
decisions. Their liability is entirely a 
matter of the interpretation of existing 
law by the courts, and it is entirely with- 
out and beyond any power of a con- 
ference to decide.” 

That the existing agencies and the pub- 
lishers themselves have been effective in 
eliminating a grcat deal of misleading ad- 
vertising, Mr. Flannery was careful to 
emphasize. He said that few industries 
had the advantage of so many large 
operators who were so painstaking in 
their efforts to protect their patrons 
against fraud and deception. He discussed 
at some length the several campaigns in- 
stigated by the publishers themselves to 
protect their readers against advertising 
imposition, and the excellent work of in- 
dependent organizations. 


“It is not our purpose,” he declared, 
“to compete in any way with the agencies 
already established. The sole motive of 
the conference is to offer effective aid 
to all publishers of magazines and news- 
papers who desire not only to keep their 
own columns free from unfair advertising, 
but also to prevent the injurious effect 
and destructive competition of fraudulent 
advertising in other publications. What 
is hoped for, is the co-operation of all 
publishers of periodicals in adopting 
standard rules which may be followed 
by the smallest as well as the largest 
members of the industry without addi- 
tional expense. Our purpose is for the in- 
dustry tc meet in a free way, and on a 
common .ground with the Commission; 
to agree as to what constitutes unfair and 
misleading advertising, and to furnish the 
Commission with resolutions which will 
tend to prevent the repetition of illegal 
and questionable practices. 

“After the full Commission considers 
the resolutions adopted, and if it ap- 
proves the rules, you may be sure that 
the best judgment of the conference will 
be enforced. 

“For these reasons, it may be said 
that it is possible for the industry, meet- 
ing in a trade practice conference, to 
accomplish results in a few hours that 
it would require all the existing agencies 
several years to accomplish, and with the 
expenditure of many thousands of 
dollars.” 

Another question that has been in- 
sinuated into articles opposing the con- 
ference, deals with the possibility of the 
conference being used as a means of 
furnishing evidence or other matters for 
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WHAT GOV. SMITH THINKS 
OF SUNDAY PAPERS 


OV. ALFRED E. SMITH of 

New York gave his opinion 
the other day of modern Sunday 
papers. 

“The boy comes along and 
throws a bale of paper on the 
steps,” he said, “and you load it 
into the house. By the time you 
have finished reading everything 
in it that is not news, it’s the 
next day.” 











the Commission. In discussing this point, 
Mr. Flannery said that it was ridiculous, 
since no one is permitted in a conference 
to accuse any member of an industry of 
having used any unfair practice whatever. 
The conference is interested in practice 
alone, and not in the concerns using 
them; and not in a single case has the 
Commission been accused of using the 
records of a conference for the purpose 
of securing evidence. 

As to the results forecast by those 
who have led the opposition to the con- 
ference, Mr. Flannery pointed out that 
nothing of the kind could be traced to 
the more than forty trade practice con- 
ferences already held by the Commission. 

“In every instance,” he continued, “the 
conferences have resulted only in good 
to the industries involved. In many cases, 
unfortunately, the commission has not 
been able to go as far as the conferences 
demanded. In the conference under dis- 
cussion, it should be understood that it 
is merely the culmination of a movement 
which the publishers themselves have 
started voluntarily. 

“Many leaders of the publishing in- 
dustry agree that the large and growing 
volume of fraudulent advertising must be 
stopped. They have concluded that the 
agencies now existing for the purpose of 
eliminating fraudulent advertising can be 
greatly aided. They realize that there 
is a way to eliminate the frauds more 
quickly and effectively. Hence they have 
requested the co-operation of the Federal 
Trade Commission in holding a confer- 
ence that has been demonstrated by forty 
other industries to be beneficial in every 
way. 


NEW OKLAHOMA DAILY 


Hobart Democrat-Chief, Weekly, to Be 
Issued Six Days a Week After Sept. 1 


, 

The Hobart (Okla.) Democrat-Chief, 
now published as a weekly, will be pub- 
lished six days a week as an afternoou 
paper after Sept. 1, it was announced 
this week. The Democrat-Chief Publish- 
ing Company, publishers, have promised 
an eight-page average with a six-page 
minimum paper. 

A special rural edition will be pub- 
lished at 8 o'clock in the morning for 
distribution during the day by train and 
motor truck. Everett W. Pate is editor ; 
Herbert J. Pate, managing editor; Neal 
H. Pate, city editor; Murphy A. Root, 
advertising manager; H. Crigger, circu- 
lation manager, and Julian I. Copeland, 
mechanical superintendent. The paper 
will be Democratic in politics. 


CAPECELATRO JOINS MIRROR 


Guy Capecelatro, formerly manager of 
automobile advertising of the Brooklyn 
Citizen, and recently publisher of the 
New Rochelle (N. Y.) Record, has 
joined the New York Daily Mirror in 
charge of automobile accessory and used 
car advertising. 


NEW MOGENSEN ACCOUNTS 


M. C. Mogensen & Co., Inc., national 
newspaper advertising representatives, 
have just been appointed to represent the 
Oroville (Cal.) Morning Press, Nogales 
(Ariz.) Herald, and Honolulu (T. H.) 
Nippu Jiji. The Nippu Jiji is an English- 
Japanese publication. 
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PARCEL POST RATES 
DENIED NEWSPAPERS 


Cannot Be Used for Returning Unsold 
Copies to Publication Office 
Post-Office Executive 
States 


25; 
SA 


Cop 


The fourth class or parcel post rates 
are no longer applicable to any mailings 
of second class matter since the new 
postage rate law became effective, Third 
Assistant Postmaster General R. §, 
Regar, announced Aug. 18. 

The announcement was made to cor- 
rect an erroneous impression among news 
companies that parcel post rates may be 
used for the return B poodles copies of 
newspapers instead of the transient sec- 
ond class rates provided under the new 
postal rate law. The full text of the an- 
nouncement follows: 

“It appears that since the new rates of 
postage on second class matter became 
effective, on July 1, 1928, some news com- 
panies have instructed their customers 
to return their unsold copies by parcel 
post instead of at the transient second 
class rate, informing them that the parcel 
post rates are cheaper when parcels 
weigh over eight ounces. 

“Such instructions cannot be complied 
with, as the transient second class rate, 
applicable to unsold copies of second 
class publications returned by news 
dealers to publishers, or returned by one 
news dealer to another, is now one cent 
for each two ounces or fraction of two 
ounces regardless of weight or distance. 
The fourth class or parcel post rates are 
no longer applicable to any mailings of 
second class matter. 

“The rate of one cent for each two 
ounces or fraction of two ounces, re- 
gardless of weight or distance, likewise 
applies to all second class matter by the 
general public, as well as to second class 
matter forwarded to the addressee or 
returned to the sender under the pro- 
visions of sections 575 or 614.” 


PENNSYLVANIA MERGER 





Waynesboro Record Herald Buys and 


Discontinues the Press 


Absorption of the Waynesboro (Pa.) 
Press by the Waynesboro Record Herald, 
and limiting of the number of newspapers 
published there to one, was annouw | 
this week. The deal was closed Aug. 18, 
but the Press was continued the present 
week before being suspended. 

The newspaper of which the Record 
Herald is the outgrowth was established 
in 1847, to be merged from the Record 
with the Herald into a combined after 
noon daily about 12 years ago. 

In 1925, the paper was purchased fron Alam 
R. C. Gordon and H. C. Gordon by Floy@in Sz 
Chalfant, editor of the Beaver (Pa. three 
Daily Times, who formed a new corporaq Mu 
tion consisting of himself, Julia S. Chalgftsale 
fant and A. Stewart Etter. This corpo er 
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ration will continue the business withghecal 
the same officers and staff. the 1 
The Press was established in 1919 bypbtancl 


Walter T. Todd and John H. Zink, whqively 
operated it at the time of the sale. Rec 

Fred A. Kimball, Inc., represents t u 
Record Herald in the national field. [%Wsp 


SALES TP Te pt 
HINES BUYS WEEKLY branch 


W. _M. Hines, publisher of the Soff jh,. 
Francisco Bulletin, recently purchased thfgf +}, 
Plumas (Cal.) National-Bulletin, a week Prove: 
ly. Hines continues as publisher of thivertis; 
San Francisco Bulletin and as part owneliphher 
of the San Francisco Publishing Cot the 
pany, which publishes the Bulletin und r 
a lease. He is sending William anuf 
Wright, San Francisco newspaper Hing 
to be editor and publisher of the Quin} “pe 
paper. advert 
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SCHWAMB PROMOTED 











Theodore W. Schwamb, of the ad re 
tising staff of the Tucson (Ariz.) Citisea¥® oi 
has been named national advertising man? kn 
ager. He formerly was merchandisi Yorabl 
manager of the Denver News and la a 
was on the advertising staff of the AM ay 2 


querque (N. M.) State Tribune. 2 
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5 | NEWSPAPER ADVERTISNG PROFITABLE 
old |Copy in Dailies Used to Acquaint Public and Dealers with 
New Corpus Christi Branch—Stressed Idea of 
‘Patronizing Local Hardware Stores 
shes By RUEL McDANIEL 
= [ has been stated so often that in some newspaper advertising what it would 
hird quarters it is accepted as fact that have required many months and possibly 
g, | ewspaper advertising is a doubtful in- years to accomplish without the services 
yestment for the average jobbing con- of this modern aid to selling.” 
cor. | 22: Nevertheless, there are ample spe- The specific campaign to which Mr. 
peed dfic examples of the use of newspapers Millburn refers consisted of a series of 
po profitably by jobbers to belie such an as- 16 display advertisements, with the same 
fe grtion; and one of the most outstanding number of “card” spaces on the front 
om af these cases is the experience of the page of the paper tying up with the dis- 
new 
 an- = —== 
s of 
"ame 
com- 
mers 
arcel 
cond 
arcel 
rcels 
plied 
rate, 
cond 
news 
one | 
cent 
two To those Hardware Dealers whose patronage has 
+“ so materially assisted us in establishing our Cor- 
rs of pus Christi Plant, we are deeply grateful, and we 
desire to express to YOU our appreciation for this 
7 loyal support. 
iy You can rest assured that We—the Alamo Iron 
Pro bis ik ‘tse tidieneen Works—will always strive to make the word “‘Ser- 
e OF Get Your Copy—FREE vice” really mean something, and thus we hope to 
- merit a continuance of our most pleasant relations 
and your appreciated patronage, 
and 
: oy2) ~ “SRC, , 
(Pa) ia . Se ae) i 
erald, ; Raa ates ; 
ane Alamo iron Works 
u { 
g. 18, Wholesale 
resent CORPUS CHRISTI 
SAN ANTONIO HOUSTON BROWNSVILLE 
ecor' 
lish a Se 
ody Copy used by Alamo Iron Works to announce new Corpus Christi branch. 








Alamo Iron Works, with headquarters 
in San Antonio and with branches in 
free other Texas cities. 
rporaq Much of this firm’s business is the 
Chal$tesale of industrial and mill supplies, 
C0 ither direct to the users or through the 
eal hardware dealers, depending upon 
the nature of the commodity. The 
19 bybranches of this firm are almost exclu- 
-ahinely jobbing. 
Recently the firm opened a branch in 
us Christi; and it chose the local 
d. |wspapers through which to acquaint 
the public and the dealers with the new 
branch and its services. The statement 
of J. A. Millburg, advertising manager 
¢ Safe the Alamo Iron Works and president 
sed thigf the San Antonio Advertising Club, 
weeKtproves conclusively that newspaper ad- 
of thivertising can be made profitable for the 
owntfiobber who will give the same amount 
6 thought and attention to his news- 
undBaper advertising as the retailer or the 
m nufacturer devotes to that phase of his 
r maiRelling program. 
Quin} “Because we began using newspaper 
advertising immediately after we opened 
Corpus Christi branch,” explains Mr. 
illburg, “we naturally do not have any 
advefigures to show just what actual results 
CitisegWe did get from the campaign; but we 
> manj#o know that we received scores of fa- 
adisi Yorable comments about the advertising 
i fat a great many orders for merchandise 
4p & result of it. We firmly believe that 
“| We accomplished in a few weeks with 






































play space. Each advertisement of the 
series was three columns wide and ap- 
proximately eight inches deep. 

Although the immediate object of the 
campaign was to introduce the new 
branch to the public and to dealers in 
that territory, the company aimed to es- 
tablish its sales policy definitely in the 
minds of all concerned and to help the 
hardware dealers at the same time. 

In every unit of the series there was 
an admonition somewhere for the public 
to patronize its local hardware stores. 
The general theme was that the local 
hardware merchant deserved the support 
of the public and that he was an integral 
and essential part of the community life 
wherever he was. 

There has been a lot of discussion dur- 
ing the past few years in which the ne- 
cessity of the economical need of the 
jobber was questioned. Jobbers have 
argued that they are a logical and nec- 
essary part of the distribution chain, 
pointing out that they enable dealers to 
serve the public more satisfactorily and 
even more economically by providing 
stocks upon which dealers may draw at 
any time and as heavily or lightly as 
their needs require. 

The Alamo Iron Works is fully aware 
of the undercurrent of questioning of the 
necessity of the jobber and it does not 
propose to permit grass to grow under 
its feet while this talk is in the air. It 
knows that it is an essential part of the 





for 


distribution system in its territory and 
it proposes to keep that fact before the 
public and dealers. What better medium 
could be chosen, Mr. Millburg asks, than 
the modern newspaper ? 

Jobbers who claim that newspaper ad- 
vertising is an unprofitable buy for them 
argue that they get only a fraction of 
the total efficiency of the paper’s circu- 
lation. “We sell to merchants,” some 
jobbers argue, “and we don't care any- 
thing about telling the general public 
about our firm. We don’t have anything 
to sell to the average individual, and he 
is not interested in us one way or the 
other. For every merchant, for every 
real prospect we reach through news- 
paper advertising, we reach about one to 
two hundred readers who are not pros- 
pects of ours. The waste is too great.” 

But is there any waste? The experi- 
ence of the Alamo Iron Works shows 
that there is not. First of all, the com- 
pany reached all its prospective dealers 
through its newspaper campaign and aug- 
mented whatever direct mail advertising 
it did to this class exclusively. That 
was only a start as to the results se- 
cured. It found that every reader of the 
paper was a customer or prospect of 
some hardware merchant, who in turn 
is a customer or a prospect of the ad- 
vertiser. If the firm’s advertising can 
make the public appreciate the hardware 
merchant better and patronize him more, 
then the jobber benefits through the in- 
creased business he gets from the mer- 
chant and through the goodwill that the 
advertising creates in the field of the 
trade because of the better feeling the 
advertising has created for the dealers. 

Because of the nature of the mill and 
industrial supply business, obviously 
much of the heavy equipment handled by 
the jobbing firm in this field is sold di- 
rect to the user; and obviously newspa- 
per advertising reaps a direct benefit 
here. 

But, according to the opinion of Mr. 
Millburg which is based upon this par- 
ticular campaign, regardless of just what 
form of selling the jobbing firm’s busi- 
ness calls for, he has use for newspaper 
advertising in his selling plan. The 
future of the jobbing industry depends 
largely upon those in it proving that they 
are an essential part of the modern sys- 
tem of distribution; and newspaper ad- 
vertising is a potent medium by which 
any jobber may tell his side of the story 
to the public, which, after all, determines 
what shall not be in the business world, 
and to the dealer who is his customer. 


CAIRO BULLETIN SOLD 


George B. Walker, Former Owner, 
Buys Illinois Paper 


The Cairo (Ill.) Bulletin, a morning 
paper established in 1868 as a Democratic 
daily, but since 1924 a Republican paper 
under the ownership of August Bode, 
chairman of the Republican county cen- 
tral committee, Thomas W. Williams 
and Dr. B. A. Harris, has been pur- 
chased by George B. Walker, president 
of the Walker-O’Keefe Printing Com- 
pany, Cairo, who for the 13-year period 
between 1890-1903 owned it. 

The paper returns to its Democratic 
policies with its acquisition by Mr. 
Walker. It becomes the only Demo- 
cratic daily in the 25th district, and is 
the only morning paper in southern IIli- 
nois. 


CLAPP JOINS IOWA DAILY 


A. M. Clapp, former manager of the 
Sterling (Ill.) Gazette, has become busi- 
ness manager of the Clinton (Ia.) Herald, 
which for the last two years has been 
under the management of a conference 
committee with John O’Connor acting 
as temporary manager. O’Connor re- 
sumes his position as advertising mana- 
ger for the Herald. 


NEW CALIFORNIA DAILY 


The Santa Ana (Cal.) Times has 
started publication. The Maloney Brothers, 
who formerly owned the Marshfield 
(Ore.) Coos Bay Times, are publishers. 
The daily has been elected to membership 
in the Associated Press. 
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ANDREW FORD LEAVES 
NEW YORK TELEGRAM 


Had Served 21 Years on Same Paper— 
Ted Thackrey Will Assume Duties 
of M. E. as Well as Associate 
Editor 


25, 


Andrew Ford, who has spent 22 years 
on the New York Telegram and has been 
managing editor for the past few years, 
has now left that paper. He told Eprror 
& PusiisHer this week that he intended 
to spend a month’s vacation at Winthrop, 
Me., and then would announce his future 
plans. Ted Thackrey will assume the 
duties of managing editor as well as asso- 
ciate editor of the Telegram. 

Mr. Ford was appointed make-up ed- 
itor of the New York Telegram by James 
Gordon Bennett in 1906. Later he was 
made city editor, retaining that position 
when Mr. Munsey bought the paper. 
He is a major in the Intelligence Sec- 
tion, U. S. R. 

A native of Albany, N. Y., Mr. Ford 
had ambitions to become a physician. He 
studied medicine for five years at the 
Albany Medical College, but did not take 
his degree. He was working his way 
through college by writing for the old 
Albany Argus, and when he was offered 
the position of city editor by that paper, 
he threw his school books down and has 
been in newspaper work ever since. 

When the Argus was sold, Mr. Ford 
was its managing editor. He journeyed 
to New York and became copyreader 
for the New York Evening World. From 
this position he worked upwards to that 
of assistant Sunday editor of the World. 
In the latter capacity he was sent to St. 
Louis, to develop a Sunday paper for the 
other Pulitzer paper—the St. Louis Post- 
Dispatch. This was in 1902. Mr. Ford 
spent four years as Sunday editor of the 
Post-Dispatch. At that time Roy W. 
Howard was working for the same St. 
Louis paper as telegraph editor. 


NEW MINNEAPOLIS EXECUTIVE 


Walter E. Lamb Named Advertising 
Manager of Tribune 


Announcement of the appointment of 
Walter E. Lamb as advertising manager 
of the Minneapolis Tribune has been 
made by Kingsley 
H. Murphy, sec- 
retary of the Tri- 
bune Company. 
Mr. Lamb is 35 
years old and has 
been in the news- 
paper business for 
18 years. 

After leaving 
school, Mr. Lamb 
began in advertis- 
ing end of the 
newspaper busi- 
ness with the 
Chicago Daily 
News in 1910. He 
remained there for about two years in 
the classified advertising department. 
From Chicago he went to Omaha, where 
he joined the display staff of the Omaha 
World-Herald, and with that paper he 
remained for 15 years, the last four as 
advertising manager. 

In october, 1927, he resigned from the 
World-Herald to become  rotogravure 
manager of the Minneapolis Journal, in 
August, 1928, he resigned from the 
Journal to take over his duties as adver- 
tising manager of the Tribune. 

Mr. Lamb is married and has one son. 
He was born in Oskosh, Wis. 





Water E. 


LAMB 


PLANE SPEEDED EDITION 


The Des Moines Tribune-Capital dis- 
tributed newspapers carrying pictures 
taken of Secretary Hoover’s arrival in 
West Branch, Ia., taken up to 8:30 a. m., 
in that town at 2:30 p. m., by means of 
the Register and Tribune airplane which 
carried the plates 103 miles to Des 
Moines and took the papers back. The 
plane afterward returned to Des Moines 
with more pictures for the Register’s 
morning editions. 
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APARTMENT IDEA TO QUAKER CITY 





$7,000,000 Worth of Apartments Sold by Lawrence E. Jones— 
Calls Dailies “Best and Most Productive 
Sales Medium Extant”’ 





By ARTHUR JOYCE 


ENNIES may have built the Wool- 

worth Building, but to newspaper ad- 
vertising is credited the unusual success 
of the magnificent group of cooperative- 
ownership apartment homes located in 
what is known as Alden Park, in Ger- 
mantown, Pa. 

Newspaper advertising did more than 
actually sell more than $7,000,000 worth 
~of Alden Park apartments. That in itself 
was a good-sized job, when one appre- 
ciates that apartments in the Alden Park 
group range in price to $71,000. 

But, in addition, it “sold” the coopera- 
tive-ownership apartment idea to Phila- 
delphia. And that, too, was a good-sized 
job, since Philadelphia, until the advent 
of Alden Park, knew nothing whatever 
of this cooperative-ownership plan, as ap- 
plied to apartments. Indeed, it wasn’t 
until comparatively recently that Phila- 
delphia knew much about apartments at 
all. 

Philadelphia has been for generations 
the “city of homes.” Its long rows of 
white marble-stooped homes—nearly all 
of them alike—extend for miles and 
miles in every direction. The home own- 
ership idea is uppermost in every home- 
renter’s mind. It is his ultimate. His 
stability as a citizen, his credit, his gen- 
eral reputation—all are enhanced by home 
ownership. 

This has developed an individual pride 
of ownership that is exemplifiea in Phila- 
delphia in larger measure than any other 
big city in the United States. It has been 
figured that an average of one person in 
every four owns his home in Philadel- 
phia, which boasts about 110,000 individ- 
ual homes.. Ownership of these homes 
was made possible through building and 
loan associations which, incidentally, 
originated in Philadelphia. 

There followed, then, a long and hard 
pull on the part of apartment house 
owners to attract Philadelphians from 
their own cozy siz and eight-room houses 
into a four or five-room “fiat.” It still is 
a hard. pull, although the number of 
apartment houSes: ih operation in Phila- 
delphia today..is several hundred times 
greater than it was ten years ago. 

But, despite the fact that New York, 
Chicago, Detroit and other metropolitan 
cities have boasted cooperatively-owned 
apartments for many years, it was not 
until The Manor, first building in the 
Alden Park group was built, that the 
idea found its initial exemplification here. 

Naturally, the plan was not generally 
understood. The idea of a person or a 
family “owning” an apartment was so 
foreign to anything Philadelphia had 
ever experienced before that Lawrence 
E. Jones, builder and owner of the Alden 
Park group, was discouragd on all sides 
and was told repeatedly by realtors and 
others that it never would be possible to 
“sell” this cooperative-ownership plan to 
Philadelphia. 

“Tt will take years and large sums of 
money and even then you are taking a 
big chance,” they said, in substance. “No 
one ever heard of anyone ‘owning’ an 
apartment. It’s hard enough to ‘rent’ 
one.” 

But Mr. Jones had built and sold simi- 
lar apartment buildings in other cities 
and he felt confident that once Philadel- 
phians got the idea, they could be “sold.” 
How to “get the idea across” to Phila- 
delphia appeared to be the big problem. 
Newspaper advertising was the logical 
answer, Mr. Jones agreed. 

“There wasn’t a moment’s doubt in my 
mind that newspaper advertising, consisi 
ently followed, would do the job,” ex- 
plained Mr. Jones to the representative 
of Eprror & PusttsHer. Some folk 
tried to convince me that about the only 
thing newspapers could sell was low and 
medium-priced merchandise and that no 
one ever could be induced through news- 


paper advertising to spend $40,000 or 
$50,000 or $70,000 for an apartment. Es- 
pecially since Philadelphia never had 
heard of the cooperative-ownership plan, 
which was to be the basis of all sales! 

“I felt differently. I knew the news- 
paper influence. I was convinced that I 
had a logical and practical idea in home- 
ownership that could be sold if investors 
were told how it operated. True, I knew 
the reputation of Philadelphia as the na- 
tion’s home-center. I knew the aversion 
of the average Philadelphian to apart- 
ment life. Yet in face of all this I was 
firmly convinced that the daily news- 
paper$ would do the job I had in mind. 

“Well, in a word, I used newspaper 
space extensively to sell the 270 apart- 
ment homes in The Manor. I began to 
get results immediately. People read the 
advertising and many persons, perhaps 
solely out of curiosity, came out to see 
the plans and the building itself, then 
under construction, and to learn how 
cooperative-ownership operates. 

“Not all of them purchased apart- 
ments, true. But a big percentage of 
them did. So much so, in fact, that 
nearly 30 per cent of the apartments 
were sold before The Manor had been 
completed and ready for occupancy. 

“The newspaper advertising continued. 
Sales increased. Soon there developed a 
demand for apartment-homes in Alden 
Park that exceeded the supply. Indeed, 
there came to me dozens of investors 
who would have purchased immediately 
if I had had the apartments to offer. So, 
by this time, I knew that the idea had 
pretty well caught on in Philadelphia. 

“So I determined to construct another 
building in the Alden Park group. I 
built The Kenilworth, with & apart- 
ments, some of them with 12 rooms and 
four baths—a sensation to Philadel- 
phians, so far as size is concerned. News- 
paper advertising did the same for The 
Kenilworth as it did for The Manor. 

“All told, I figure we were able to sell 
more than $7,000,000 worth of these co- 
operatively-owned apartments in a little 
more than three years. I have never done 
any consistent advertising except in the 
newspapers of Philadelphia and, naturally, 
I credit the newspapers for the biggest 
proportion of the wonderful success of 
the Alden Park project. 

“At the moment I am building a third 
unit in the Alden Park group, The Cam- 
bridge, with 119 apartments, which, to 
me, is clear evidence that the coopera- 
tively-owned apartment idea has been 
‘put over’ in Philadelphia. 

“This group of three magnificent build- 
ings will stand as a record of successful 
newspaper advertising. And isn’t it a 
wonderful refutation of the theory that 
only ‘low and medium-priced merchan- 
dise’ can be sold through the newspapers ? 
I’m convinced any advertiser can sell any 
worth-while product through newspaper 
advertising, consistently followed, no mat- 
ter what its price. The cost of the mer- 
chandise doesn’t enter into it if it’s worth 
what is asked for it and there is a need 
for it. 

_ “Remember, I had not only to sell mil- 
lions of dollars worth of apartment 
homes at Alden Park, but I had also to 
‘sell’ the cooperative-ownership idea to 
Philadelphia—two big jobs in one! The 
The newspapers did it—and did it won- 
derfully well. My hat’s off to newspaper 
advertising. It’s the best and most pro- 
ductive sales medium extant. whether the 
article one has to sell retails for $1 or 
$50,000. It will do the job in either case.” 


LUPTON JOINS MORTON 


Del Lupton has joined the soliciting 
staff of the Chicago office of the Wm. J 


Morton organization. 
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FOOLISH DREAMS! 
By A. R. Bird 


I wish I were a rainbow trout, 
A swimming in the Brule; 

And not a common catfish, 
You'll catch in any pool. 


You'll find my profile homely, 
My skin a slimey slick; 

In pref’rence to a gamey fish— 
The Chief would never pick. 


If I could be a gamey fish, 
I would not be so tame; 
I'd take one squint at Calvin’s 
hook, 
And leap right into fame! 


His hook, bait, line and bending 
bow. 
I'd take him on the run; 
The while I have him on his toes, 
Until the battle’s won. 


And then I'd get my picture 
“took.” 


Cal and I together! 
A right smart scene we two would 
make, 
Fame we'd share forever. 


The press would spread the story 
wide, 
World hero I would be. 
To dwell upon immortal tide, 
Through all eternity. 


The frying pan may be my fate— 
I'll sizzle out in peace; 

I'll die in right good company, 
For Byron died in Greece. 


But ah! Dear me! 
dreams; 
To swim the famous Brule; 
When I’m a homely catfish, 
You'll catch in any pool! 


These silly 
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WOMEN ASSIGNED TO 
COVER CANDIDATES 


A. P. Seeks to Appeal to Women Vot- 
ers with Copy from Martha Dal- 
rymple and Mary B. Hayden, 
on Smith and Hoover 


As never before the so-called “woman's 
angle” will be covered during this year’s 
political campaign. The Associated 
Press staff assigned to cover activities 
of the two Presidential candidates will 
include women writers for the first time. 
It is also claimed to be the first time tnat 
such regular assignments have been 
made by any press service or daily. 

With Gov. Alfred E. Smith will be 
Martha Dalrymple and with Herbert 
Hoover will be Mary Bainbridge Hay- 
den, The regular staff of men on the as- 
signment will be with Smith, P. F. 
Haupert and D. H. Oliver, and with 
Hoover, J. L. West, and W. B. Ragsdale. 

Kent Cooper, general manager, sent a 
special notice to A. P. members calling 
attention to the innovation. 

“Potentially,” he said, “there are as 
many women voters in America as men, 
and if there are interests in the cam- 
paign that appeal more particularly to 
women voters, these interests will be 
found by Miss Dalrymple and Miss Hay- 
den and fully reported. Miss Dalrymple 
began her assignment with a visit to old 
neighbors of Smith’s in Oliver street 
where Smith was born, and Miss Hay- 
den went to West Branch, Ia., Hoover’s 
birthplace.” 


CHANGING COLUMN SIZE 


The Greensboro (N. C.) Daily Record 
on Sept. 1 will change from the twelve 
and one-half pica column to twelve pica 
column. 





APPOINTS KIMBALL 
The Connellsville (Pa.) Courier has 
joined the Pennsylvania Select List and 
will be represented in the national adver- 
tising field by Fred Kimball, Inc. 
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SEEKS LIBEL TRIAL 
HOME COUNTY 


Los Angeles Examiner Contends 
Law Is U titutional in Deny. 
ing to Corporations Rights 
Individuals Enjoy 








A case to determine whether a new 
paper owned by a corporation, rath 
than an individual, can be sued for lily 
in a county in which it. is circulated 
not published has grown out of a sy 
brought by James Irvine, Jr., against 
Los Angeles Examiner, one of the Hea 
newspapers. While this case invol 
only the laws of California, it is kno 
that similar questions have arisen 
other states. 

The Examiner, in its appeal to 
Supreme Court of the State of Californg, 
for a change of venue from Oran 
County to Los Angeles County, deni 
by the trial and Superior courts, s 
forth the fact that were the paper own 
by an individual instead of a corporati 
there would be no question as to its rig’ 
to have the suit tried in the county 
the paper’s publication. It is for thi 
reason that the appeal contends that t 
California law, as heretofore interpret 
“denies to corporations the equal prot 
tion of the laws, and is therefore whol 
unconstitutional and void under the Four 
teenth Amendment to the Constituti 
of the United States.” 

The appeal further points out that j 
the case of a publication owned by an i 
dividual the Supreme Court of the Sta 
of California had ruled that the Cal 
fornia law “must be interpreted as 
giving to a person against whom an 
leged libel is published in a newspa 
the right to maintain his action, agai 
the defendant’s protest, in any county 
which the newpaper may circulate.” 

These reasons, maintain the Los 
geles Examiner, “apply with even great 
force in the case of a corporation p 
lisher. It is common knowledge t 
the populace of sparsely settled and rur 
counties are all too frequently biased am 
prejudiced against corporations, particu 
larly large corporations, whose stock 
holders or members reside elsewhere, am 
are strangers to the citizenry of suc 
outlying and rural communities. Cer 
tainly, if an individual is given the ri 
to have actions brought against him 
libel tried in the county of his residency 
every dictate of reason and conscience i 
that a corporation should likewise hav 
the right to have similar actions insti 
tuted against it tried in the county wher 
is located its principal place of business 
and where it, its stockholders, and th 
policies and standards of its publicatiog 
are known and understoed.” 






















JACOBSON JOINS SERVEL 


H. W. Foulds, vice-president and gen 
eral sales manager Servel Sales, Inc, 
sellers of a gas refrigerator, announceg 
the appointment of P. H. Jacobson as 
special representative for the northeast 
states. Mr. Jacobson recently resigned a 
district sales manager for May Oi 
Burner Corporation, in charge of sales i 
New York state, the northeastern states 
and Canada, with headquarters 
Schenectady. 


DEMANDS VOTE ABSTRACT 


The Linton (N. D.) Emmons Count 
Free Press has served notice on E. J 
Altha, county auditor, that mandamu 
will be asked to compel him to furni 
the Free Press a copy of the abstract @ 
votes in the recent primary electid 
Altha, by advice of the state’s attorne 
refused to give the information. 












































MAILS CRUDE OIL | 


The Wichita (Kan.) Eagle is maili 
vials of oil taken directly from the ne 
Wright Well near Wichita to interesté 
persons as promotion for the locality 4 
the paper. The oil is a high grade crud 
and a slip attached to the vial announce 
that the well is flowing 1,500 barrels 
day. It is said to be the largest eve 
brought in in Kansas, 
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COL. LUKE LEA TO PROSECUTE CRIMINAL 
SUITS AGAINST MEMPHIS POLICE 





Tennessee Publisher Sees Conduct of Cazes as Duty to Prin- 
ciple of Freedom of Press—Reporter Files 
Fourth $10,000 Damage Suit 





THE fourth $10,000 damage suit in con- 

nection with the beating and arresting 
of nine Memphis Commercial Appeal and 
Evening Appeal reporters on Shelby 
county primary election day, Aug. 2, has 
been filed in circuit court at Memphis. 
The suit was brought by James Seat, 
Commercial Appeal reporter, against E. 
A. Laughter, whom the paper calls a boot- 
legger. 

It charges that Laughter, who was aid- 
ing in the conduct of election in the 24th 
Ward, choked and beat him when he 
neared a polling place and announced he 
was a Commercial Appeal reporter. Two 
patrolman, Chas. W. Peak and E, W. 
Ledbetter, he charges, stood idly by and 
refused to come to his assistance. 

The three other suits were brought by 
Billy Sisson, Nelson Key Hart and Null 
Adams. All were for $10,000 each, and 
all were filed by Gaston T. Fitzhugh and 
Millsaps F —— or for the Com- 
mercial Appeal, 

Coincident me By the filing of the fourth 
suit, Col. Luke Lea, co-owner with 
Rogers Caldwell of the Commercial Ap- 
peal, announced that the paper will prose- 
cute suits both civil and criminal against 
those who attacked Commercial Appeal 
reporters. In a statement to Epiror & 
PuBLISHER he said: 

“Solely because the assult made upon 
the reporters and photographers of the 
Memphis Commercial Appeal by the 
members of the Memphis police depart- 
ment, acting under orders from their 
superiors, involved the fundamental prin- 
ciple of the freedom of the press, we 
expect to prosecute suits, both civil and 
criminal against the parties responsible 
for these outrages. No other course is 
possible if the right of the press to re- 
port news of public interest is to be main- 
tained. 

“These outrages occurred on Thursday, 
Aug. 2, when the Democratic state wide 
primary was held. It had been widely 
charged throughout the state that the 
Memphis political machine, having com- 
plete control of all the election machinery 
at each of the 119 voting precincts in 
Shelby county, had promised to deliver 
a majority of 20,000 for one of the 
gubernatorial candidates, The Memphis 
Commercial Appeal, conceiving it to be 
its obligation as a public institution, to 
give the public a fair and accurate pic- 
ture of conditions prevailing at the vari- 
ous polling places, sent its reporters and 
photographers out with instructions to get 
the facts. Never in the history of this 
state or so far as is known, any other 
state, has this right been denied a news- 
paper by public officials. The reporters 
had no instructions except to watch for 
irregularities and get the facts. The 
Commissioner of Police issued drastic 
orders to permit no pictures to be taken. 
The result was that bootleggers and police 
assaulted reporters while other officials 
stood by and smiled approval and in many 
instances gave physical assistance to the 
assailants of the reporters. The reporters 
and photographers were assaulted and 
threatened, their cameras broken and 
warned that if they did not leave the 
voting premises they would be placed in 
= Roomy 2 the promised majority of 

20,000 was delivered the candidate sup- 
ported by the Memphis machine was de- 
feated. 

“But the action of the reporters and 
photographers who were the victims of 
these assaults and this denial of the right 
of a free press in instituting civil and 
criminal actions, with the full support of 
the Memphis Commercial Appeal, has no 
reference to the political results of the 
campaign. The Memphis Commercia! 
Appeal would be derelict in its duty to its 
constituents and lacking in fidelity to the 
cherished principles of freedom of the 
Press, if it did not give full support to 


these prosecutions to the end that justice 
may be done and a repetition of these 
outrages be prevented in the future. 

“Moreover, the Memphis Commercial 
Appeal is convinced that the reputation of 
the Memphis political machine for crook- 
edness and violence in elections has given 
much evil and undesirable advertising to 
Memphis throughout the country. As a 
loyal citizen of Memphis the Commercial 
Appeal not only desires but feels it to be 
its solemn duty to contribute in every 
way possible to remedy these conditions, 
which it is constrained to believe do not 
represent the best citizenship of the city. 
So that in the action which it has taken 
it is moved by a sincere desire to purge 
its city of an evil reputation as well as 
to vindicate a sacred right of a free 
press.” 


‘FREE LOT’ SCHEMES HIT 
BY N. Y. RULING 


Attorney General Holds They Violate 
State Law Regarding Misleading 
Advertising — Plan Based 


on Deceit 


In an opinion handed down for the 
guidance of the Licensing Bureau in the 
Department of State, Attorney-General 
Albert Ottinger of New York state holds 
that the “free lot” scheme used in pro- 
moting real estate development is at 
variance with the “Untrue and Mislead- 
ing Advertisement” section of the Penal 
Law. 

His opinion, which holds as law until 
otherwise interpreted by the courts, is 
of interest to newspaper publishers as 
well as to real estate brokers and sales- 
men to whom it is especially addressed. 
The full opinion follows: 

“I am informed as to the ‘free lot’ 
scheme generally that the method is to 
invite prospects to enter freely into a 
drawing for a free lot. In due course 
each of these persons, or some of them, 
is notified that he has won a lot, but 
before a deed is issued to him he is re- 
quired to make a small payment, which 
is more or less definitely identified as 
the cost of supplying an abstract and 
drawing a deed of conveyance. 

“These free lots are of such character, 
either by being too small, too unfavor- 
ably located, flooded with water, etc., 
that upon inspecting his prize the win- 
ner is invariably desirous of exchanging 
it, together with a considerable amount 
of additional money, for a much better 
lot in the same development. 

“It may be that in some cases the free 
lots are of desirable character and that 
the ‘free lot’ scheme is used as legitimate 
advertising; but in many other cases it 
seems fairly apparent that this scheme is 
used merely for the purpose of drawing 
the prospect gradually into the ultimate 
purchase of the better lot. In the latter 
use of the scheme there is frequently 
deceit about details of the transaction. 

“Penal law, Section 421, bears the 
heading, ‘Untrue and Misleading Ad- 
vertisements.’ It is a very broad provi- 
sion, broader than the heading would 
indicate, and I am of the pon that 
it utterly forbids use of the ‘free lot’ 
scheme. 

“This is true even where there is no 
deceit in the particular case, it being 
the ‘evident purpose of the Legislature 
to forbid the use of such methods because 
of the probability that they would be 
accompanied by deceits. 

“In the case of the real estate brokers 
and salesmen guilty of violations of Penal 
law, Section 421, by using the ‘free lot’ 
scheme as an aid in conducting their 
licensed business, there need not neces- 
sarily be any proof that deceit was em- 


Fodsth Estate 


for 


ployed in the particular case or that any- 

body has actually been defrauded in order 

to justify exercise by the Department of 

State of the disciplinary powers vested in 

it under Real Property law, Section 
l-e.” 


STEWART BUYS PAPER 


Publisher of Washington (Pa.) Ob- 


server Acquires Morgantown Daily 


John L, Stewart, publisher and editor 
of the Washington (Pa.) Observer, last 
week purchased the Morgantown (W. 
Va.) New Do- 
minion from 
Charles E.Hodges 
for $175,000 and 
assumed control 
Aug. 17. The New 
Dominion is Mr. 
Stewart's fifth 
publishing prop- 
erty, the others 
being the Obser- 
ver, Beaver( Pa.) 
Times, Beaver 
Falls (Pa.) Trib- 
une and Washing- 
ton Reporter, an 
evening paper. 
The sale was ne- 
gotiated by J. B. Shale. 

Mr. Stewart will be president of the 
Dominion-News Company; associated 
with him will be his son-in-law, Cecil P. 
Northrop, as vice-president and pub- 
lisher. Mr. Northrop has been in the 
Chicago office of Bryant, Griffith and 
Brunson, national advertising representa- 
tives, until recently. Mr. Northrop’s 
father, William B. Northrop, was for- 
merly head of the New York World 
syndicate. 
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REUTERS WINS FIGHT 
OVER RADIO CHANNEL 


Williams Objects to International Quo- 
tations Company’s Application for 
Transoceanic Radio Channel to 
Broadcast Markets 





Douglas Williams, manager in the 
United States for Reuters, Ltd., appeared 
before the Federal Radio Commission in 
Washington this week to protest the ap- 
plication by the International Quotations 
Company for a transoceanic radio chan- 
nel to broadcast markets and commodity 
prices. The commission supported Reu- 
ters and denied the private company. 

Mr. Williams presented a lengthy aff. 
davit in which he pointed out that there 
was no need for such a service because 
the present requirements of Europe were 
fully supplied by Reuters market service 
from New York. He argued that the 
operation of such a service would con- 
stitute unfair competition to existing 
services which did not enjoy that privi- 
lege, and, furthermore, that if such a 
license were granted it might conceiv- 
ably lead to a situation where Europe 
would be flooded with misinformation to 
the disadvantage of American exchanges 
and prices. Mr. Williams contended that 
the transmission of market information 
should be in the hands of an impartial 
communication company, having no inter- 
est in the figures. 

Last Monday, Aug. 20, Mr. Williams 
gave a luncheon at the Ritz-Carlton Ho- 
tel in honor of John Martin, chairman 
of the Argus Newspapers of South 
Africa, the largest chain of papers in 
that country. Mr. Martin is in the 
United States on a pleasure trip and also 
to purchase newsprint supplies in Can- 
ada. Present at the luncheon were Kent 
Cooper, general manager; Jackson S 
Elliott, assistant general manager, and 
Charles S. Smith, foreign editor, of the 
Associated Press, and Thomas Dixon of 
Reuters office. 


PLANNING BIRTHDAY ISSUE 


New York Evening Graphic will cele- 
brate its fourth anniversary Sept. 15, and 
a special rotogravure section is being 
planned. 
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HUMORIST IS ENGAGED 
BY DEMOCRATS 


Frank Sullivan, N. Y. World, Furnish- 
ing Publicity Committee with Weekly 
Feature ou Campaign’s Funny 
Side for Free Distribution 





Humor is playing a part in the pub- 
licity program devised for the Democratic 
party by Joseph J. Canavan, director of 
publicity, it was announced this week. 

Frank Sullivan, humorist of the staff 
of the New York World, has been en- 
gaged to write a weekly article on the 
funny side of the political campaign, 
which the publicity department will send 
out with other press matter to more 
than 2,000 dailies and 1,600 weeklies. 

In about 150 words weekly, Mr. Sulli- 
van has been asked to write amusingly 
about what candidates or their supporters 
say and do. The feature is to be avail- 
able also in matrix form. 

At present the publicity department has 
no staff cartoonist, but is clipping the 
best from Democratic newspapers and 
placing them in the hands of the press 
generally. 

From New York a daily digest of im- 
portant Democratic news is being tele- 
graphed to Washington where it is given 
out to Washington correspondents at 
Democratic headquarters by Wallace 
Bassford. A weekly clip sheet of stand- 
ard page size is also being sent to the 
newspaper list. 

Bill Stahl, who has been writing agri- 
cultural articles and farm news from 
Washington where he had his own fea- 
ture service, has been employed by the 
publicity department and is to make a 
tour of the fa rm belt shortly. Stahl will 
start a special service for agricultural 
papers, supplementing similar material 
to be handled from New York. Stahl 
will organize his staff and establish head- 
quarters probably at Chicago, where it is 
expected a special agricultural division 
of the national committee will be estab- 
lished. 

Space sellers seeking information about 
Democratic advertising plans are referred 
to Thomas Quinn, who is the buffer to 
John Gilchrist, chairman of the advertis- 
ing committee. Mr. Quinn is busiest 
these days turning down queer offers for 
knick-knacks and novelties, which manu- 
facturers want to turn out in wholesale 
lots to popularize Gov. Alfred E. Smith. 

William Crawford, who has been on 
the New York Times writing politics 
since the first of this year, has resigned, 
and is now assisting Mr. Canavan. Be- 
fore he became connected with the Times, 
Mr. Crawford was for four years on the 
New York World. 

30th Mr. Crawford and Mr. Canavan 
wished it announced that there are no 
openings at present for newspaper men 
seeking jobs on the Democratic publicity 
staff. Mr. Canavan said that without 
exaggeration there had been 8,000 appli- 
cations for positions by telegraph, tele- 
phone, mail and in person since he opened 
the department a few weeks ago. He 
estimated that 40 job-seekers were calling 
on him every day. 

Arrangements 
largest radio 


were made for the 
hook-up in history to 
broadcast Gov. Smith’s _ notification 
speech. Donald McGregor left New 
York this week to arrange for handling 
publicity on the notification of Sen. Jo- 
seph Robinson, Vice-Presidential candi- 
date in Arkansas. 

Haile T. Hendrix, whose caricatures 
of delegates to the Republican and 
Democratic National Conventions last 
June were handled by the New York 
World Syndicate, is doing a series of 
sketches and interviews for the Demo- 
cratic National Committee, which will be 
used in the publicity of the Democratic 
campaign. 


LEASES GARAGE SITE 


The Chicago Evening Post company 
has leased for twenty years the southeast 
corner of Green and Erie Streets, 116 x 
117 feet, from Joseph H. Defrees, who is 
erecting a one-story garage for use of the 
Post trucks. 
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Romances of American Journalism 


Stories of Success Won by Leaders of the Press 
By SUSAN F. IDEN 


sor HAT fellow Park is foolish if he 

thinks I am going to match his 
record of visiting half the membership 
of the association, in thirteen states, in 
two weeks,” was the remark of Colonel 
Robert Ewing, when he succeeded John 
A. Park, publisher of the Raleigh (N. 
C.) Times, as president of the Southern 
Newspaper Publishers Association in 
June. ¢ 

“Nobody but an acrobat could do it,” 
said Colonel Ewing, who weighs well over 
two hundred pounds. 

John Park might not have attempted 
it again himself, but he is willing to try 
almost anything once, that is, if it is a 
new idea that he thinks may work out 
for the good of his organization. He had 
a lot of fun on that particular trip and 
established many contacts of good fellow- 
ship with newspaper publishers through- 
out the South. 

His record as president of the Southern 
Newspaper Publishers Association is 
characteristic of John A. Park—plenty 
of speed, a pioneer spirit that has set him 
adventuring into a good many new fields, 
and a good time all along the way. He 
likes to get out of the ruts even if he 
encounters some hard jolts in doing so. 

“That spirit of pioneering in new fields 
and venturing along unbeaten tracks has 
got me into trouble now and then,” Mr. 
Park said a little ruefully, “But the ex- 
perience nearly every time has been worth 
the price.” 

“I’ve always had more joy out of ac- 
complishment than out of possession,” he 
said. “I never cared particularly about 
making money, but there are a lot of 
things I should like to do with money if 
I had it.” 

After considering the world over John 
Park is glad his folks chose Raleigh as 
the city of his birth a little over forty 
years ago, and he has been believing in 
the city ever since. He attended the 
public schools of Raleigh and got his 
college training there at the North 
Carolina State College of Agriculture and 
Engineering. 

Although Mr. Park did not set out as 
a boy to be a newspaper publisher, all 
of his experiences, from the time he was 
a newsboy, tended toward newspaper 
work. There is a strong mechanical turn 
in the Park family, keenly developed in 
Mr. Park’s father and his older brother, 
and showing itself again distinctly in all 
three of Mr. Park’s sons. He did enough 
reporting here and there to know a news 
story, and from a brief experience in a 
bank and in teaching mathematics, he got 


valuable training in the handling of 
records and management of finances. 
It was in 1904-05, during his lgst year 


in college, as business manager of the 
student publication, that Mr. Park had 
his first actual touch with the job of 
newspapering, showing that he could con- 
duct the business end of a publication by 
not only making expenses for the first 
time in the history of the publication, but 
making enough from the proceeds alloted 
to him as manager from the profits to 
help pay his way through college that 
year. Selling photographs of athletic 
events, working as a draughtsman and 
lettering diplomas at a dollar each, also 
aided the college expense fund. He had 
a job of some kind during every vacation, 
and managed to earn expense money dur 
ing college days. 

An incident occured in the fall of his 
last year in college which demonstrated 
that even as a college student John Park 
had learned to keep his head in time of 
crisis without being swayed by the crowd 
when duty to his job was at stake. 

There was a strike on in the class of 
1995 as a protest against wearing the 
tather uncomfortable and unbecoming 
military uniforms imposed on the students 
at that time. 

Practically the entire senior class 
walked out declaring that they would 
leave college and sacrifice their diplomas 
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John A. Park 


rather than wear the uniforms, but John 
Park stayed on his job as business man- 
ager of the college magazine. He 
collected money for the running of the 
magazine during the year and though his 
classmates accused him of disloyalty he 
stayed by the job. 

Incidentally the whole class came back 
after the fireworks were over and they 
were all graduated together in the spring. 

Mr. Park during the summer of 1905 
embarked from Newport News, Virginia, 
to Liverpool, as cow puncher on a cattle 
boat, spent three months abroad, and came 
back as stoker. When one of his sons, 
who has been getting some hardening ex- 
perience in a construction camp in the 
North Carolina mountains during vaca- 
tion, tries to impress his dad with the 
hardships he has been undergoing unload- 
ing a car of coal in the sun, his father 
asked him how he would like to fire a 
steamship across the Atiantic. 


had 


Somewhere during one day that he 
spent in the Latin Quarter of Paris, John 
Park lost the dream he had cherished all 
the way across the Atlantic of becoming 
an artist by the way of the Bohemian life 
of Paris. The fogs of London ex- 
tinguished another dream of continuing 
his engineering studies in London and he 
came home to take a job for several 
months in a bank at $25 a month, In 
the fall he joined the faculty of his Alma 
Mater as instructor in mathematics but 
this life was too staid for his spirit. 

After three years of teaching he de- 
serted the college for a flivver and 
established the first automobile agency in 
Raleigh, with half of North Carolina as 
his territory. He had at least one ex- 
perience in automobile racing on the track 
at the State Fair Grounds, winning 
second place; and established ‘a record as 
a traveler in cross country highway 
pioneering, driving the first car ever to 


make the trip from Raleigh to Morehead 
City, on the seacoast. The distance of 
about 160 miles was covered in two days 
time and was considered as much of a 
feat in those days as the 700 mile sea- 
shore-to-mountain one day trips now made 
by marathon drivers on. North Carolina’s 
good roads. 

While these automobile experiences 
offered an outlet for his love of adventure 
and pioneering, and his mechanical genius, 
they failed to satisfy. 

It was in September, 1911, while the 
Raleigh Times was still struggling for 
existence, following a receivership, that 
Mr. Park bought the controlling interest 
in the Times. One of the first things 
that he did was to clean up the shop— 
smoke blackened walls and paper strewn 
tables and floors. The employes learned 
what waste paper baskets were for. 

As Raleigh has grown the Times has 
grown during the 17 years since he took 
over the “little afternoon paper.” When 
the paper celebrated its fiftieth anni- 
versary in 1925, it was in a new, modern, 
fire-proof building, one of the most up-to- 
date newspaper plants in the South. The 
dozen employes on the paper when he 
took it over have grown to 60 or more. 

In addition to the Times Mr. Park 
owned at one time three other dailies and 
two weeklies in eastern North Carolina 
towns, but these were disposed of after 
a brief period and his entire time and 
efforts were centered on the Times. 

Along with his job of running a news. 
paper Mr. Park has had a variety of other 
interests, centering largely in the welfare 
and up-building of the community. He 
is an active member of the Raleigh 
Chamber of Commerce and Rotary Club, 
having served as director and president 
of both organizations; he is a steward in 
the Methddist Church and superintend- 
ent of one of the largest Sunday schools 
in the state. Combining his love of music 
and community interest, he assisted in the 
organization of the Raleigh Civic Music 
Association, serving as its first president. 
He is frequently in demand as a com- 
munity song leader. Because of his in- 
terest in education he served for awhile 
on the county board of education. He 
has always kept free of partisan politics. 

Business, community, church and home 
make up the four corners of interest in 
Mr. Park’s life. His business as pub- 
lisher of the Times is closely tied up with 
his home. His wife, who was Miss Lily 
Helen Pair, of Kenly, North Carolina, 
for a time edited the book page of the 
Times. His children, three boys and a 
girl, ranging in ages from seven to 
eighteen, have had various jobs on the 
paper. 

Following are some of the questions 
which Mr. Park considers of importance 
in a business check up once a year: 

“Am I of any value to my community 
beyond the distribution of my necessary 
expenditures ? 

“Is my business conducted on the level 
that the community thinks it is? 

“What will be the status of my busi- 
ness, my family, myself ten years hence? 
twenty-five years hence? 

“Have I formulated plans of procedure 
in case of calamity to keep my head above 
water and to maintain my self respect? 

“In case of unus§al prosperity will | 
be able to keep my$feet on the ground 
maintaining the confidence of my friends, 
the stability of my business and the love 
of my family? 

“Is my business institution founded on 
such policies that my passing will not 
retard its progress? Are my affairs and 
records in such shape that another may 
carry on in my temporary or permanent 
absence ? 

“Is there an understudy prepared to fill 
every position of importance in my or- 
ganization ? ; 

“If I were preparing a program for my 
successor based on my own experience 
and observation what would I say?” 
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PPROXIMATELY 80,000 persons — 16,983 
families—live in Districts Eleven and Four- 
teen of Manhattan—Fifth, Park, Madison and 
Lexington Avenues. The average annual ex- 
penditure per family is $12,000. Incomes per 
year total in the hundreds of millions. No 
other section in the world approaches it in 
purchasing power. 


The New York Times circulation weekdays 
in this area is 11,808—or 70% of the total fam- 
ilies. The New York Times circulation Sunday 


is 16,589—98% of the total families. No other 


publication even approaches this coverage. 


What is true in this area is true of all other 
areas in New York where purchasing power 
per family is at the topmost level. 


Average weekday circulation, 405,707 
*Sunday, 700,925 


* Report to Audit Bureau of Circulation | months ended March 31, 1928. 


Send for a set of colored maps of New York 
City showing relative purchasing 
power of all districts. 


Che New York Cimes 








No. 1 of a Series of Advertisements Showing Supremacy of The New York Times Circulation in Districts Where Average Family Expenditures Exceed $4,000 a Year 
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EUREKA (CAL.) EDITOR 
STARS AS DETECTIVE 


Chartered Airplane to Locate Wilder- 
ness Camp of Murderer—Established 
Identity of Slain Girl by Telephone 
Calls to Dentists 


Dental charts, airplanes and radio broad- 
casting figured prominently in recent re- 
porter-detective activities in Northwest- 
ern California. Don “O'Kane, managin 
editor. of the Eureka (Cal.) Hugboldt 
Standard, was the leading figure inci- 
dents where newspaper enterprise resulted 
ir. the capture of a murderer-postoffice 
robber, solution of the mystery, surround- 
ing the identity of an 18-year-old girl 
slain while hunting, and the apprehension 
.of two suspects on the double murder 
charge. 

The most recent of the demonstrations 
of a newspaper man’s ability to aid the 
civil authorities followed the robbery of 
the postoffice at Burnt Ranch, about 100 
miles from the Pacific coast and just 
south of the Oregon-California border. 
The postmaster was killed in the rob- 
bery, and one of the robbers died ot 
wounds in a battle with the posse. The 
other three escaped, and as no statement 
had been obtained from the slained ban- 

* dit, the officers of three counties searched 
‘a week without obtaining a clue. 

Without consulting the authorities, 
O’Kane chartered the only airplane in 
the mountainous region, flew over the 
territory inaccessible to horses and auto- 
mobiles, and returned with charted evi- 
dence that enabled the authorities to cen- 
ter their efforts on three or four points 
where camps had been set up. The arrest 
of “Dutch” Franks, escaped convict, fol- 
lowed the next day and a few hours later 
he confessed his part in the robbery and 
shooting. 

In the dental chart episode, O’Kane 
and his staff cleared up in five minutes a 
situation that had cost county authorities 
several thousand dollars and more than 
four months of effort. Miss Carmen 

Wagner and Henry Sweet, her male 
| partner on a hunting expedition, had been 
'shot to death. Sweet’s body was found 


gee and was easily recognized. 


oe 





A mutilated and decomposed corpse was 
found several weeks later and identified 
as the 18-year-old gunshot victim. The 
inquest was brief, as her aged parents 
confirmed the identification even in the 
absence of clothing and other telltale 
features. 

Later the authorities stated that the 
body was not Carmen Wagner’s. Opera- 
tives were sent all over the Pacific Coast 
to run down clues, and one day when 
:O’Kane was sitting at his desk he heard 
sone of his staff mention that a single 
bill for private detectives had been $1,400. 
The managing editor did not leave his 
desk, but five minutes of telephone calls 
‘to dentists brought him in touch with one 
who had treated Carmen Wagner’s teeth. 

A half hour later he had a chart in his 
hand showing 14 fillings. The “reporter 
turned detective,” showed it to the county 
officials, the body was exhumed after a 
full year and complete identification made 
by the dentist. 

In another murder case, when the initial 
search was being made for Miss Wag- 
ner’s body the daily papers from San 
Francisco to the Oregon line faced a 
stonewall in the transmission of infor- 
mation. One hundred miles from the 
nearest phone in a region that took two 
days to traverse by horseback were sev- 
eral correspondents “with no means of 
corresponding.” 

This situation went on for a week, with 
San Francisco and Los Angeles papers 
clamoring for news by phone. O’Kane 
cleared up the situation for both news- 
papers and officers by carrying a portable 
radio broadcasting apparatus to the scene 
by auto and horseback. Atmospheric 
conditions interfered with the project, 
but the United States station far out on 
the sea coast picked up the news mes- 
sages and relayed them by phone. The 
authorities were quick to see the advan- 
tage of communication with Eureka, the 
county seat, and the interchange of in- 
formation between the sheriff’s office and 
the posse resulted in the finding of Miss 
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Wagner’s body in a shallow grave and 
the arrest of Jack Ryan and Walter 
David, half breed Indians who were later 
tried for the murder. 


DAVIS TO REPORT ON 
SCIENCE MEETINGS 


Managing Editor of Science Service 
Will Cover Convention of British 
Association for the Advance- 
ment of Science 


; 

Watson Davis, managing editor of 

Science Service, Washington, D- C., sailed 
for England Saturday, Aug. 18. 

He will cover 
by cable for 
Science Service 
clients the meet- 
ing of the British 
Association for 
the Advancement 
of Science which 
will be held in 
Glasgow, the In- 
ternational Union 
of Scientific 
Radio-Telegra- 
phy, Brussels, the 
German Society 
of Scientists and 
Physicians, Ham- 
burg, and the International Fuel and 
Power Conference which is to be held 
in London the latter part of September. 

Mr. Davis will also visit the new chemi- 
cal plants along the Rhine where oil. is 
being made from coal, sugar from wood 
and other revolutionary processes in in- 
dustry are being devised. The new 
German and English developments in 
dirigibles will also be inspected and re- 
ported. 

With the editor went his mother, Mrs. 
Allen Davis, his wife, Mrs. Helen M. 
Davis, and their young daughter. 





WaATson Davis 


NEW BUSINESS PAPER GROUP 


Organization of the Business Papers 
of the Southwest, an association, has 
been effected by trade journal representa- 
tives meeting in Dallas. Joe Bucking- 
ham of the Southwestern Retailer and 
Dan Coates, Texas Insurance, both of 
Dallas, were named president and secre- 
tary, respectively. 


ALLEN-KLAPP APPOINTED 


The Allen-Klapp Company has been 
appointed as national representatives of 
the Marion (Ind.) Chronicle. They will 
represent the Chronicle, in both the East- 
ern and Western territory. 





HAS TUNNEY STORY 
_Gene Tunney’s autobiography is being 
distributed in 12 installments through 
King Features Syndicate, New York. 


—_—_—_——— 
EDITORIAL CARTOONIST 
Available Sept. 4 





—- now employed by Demo- 
cratic paper as vacation 
"backstop" for famous 
metropolitan cartoonist. 


- formerly staff cartoon- 
ist two New York papers. 


- opportunity to interpret 
campaign issues in vig- 
orous,colorful style more 
important than salary. 


—- employment after Nov. 6th 
optional with paper. 


Address, Editorial Cartoonist, 
Box A-875, c/o Editor & Publisher 
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VOTE ON BEST EDITOR 


Kansas Newspapers to Select Leaders 
in All Departments of Craft 


3allots will be in the hands of 550 
Kansas editors Sept. 1, for the state Best 
Editors’ contest, the “polls” for which 
will close with ballots mailed back 
Sept. 10. 

The contest is sponsored by the Kan- 
sas State Agricultural College chapter, of 
Sigma Delta Chi, co-operating with the 
department of journalism and printing. 
Five classes, ane included : dailies, week- 
fies, semi-weeklies, and tri-weeklies, and 
all papers. 

The daily class includes competition 
for best editorial page; best humorous or 
paragraph column; best front page (con- 
tent and make-up); best agricultural 
page or department; most. constructive 
campaign for industrial development of 
the community; most constructive cam- 
paign against graft, corruption, etc. 

The class for non-dailies includes the 
first five divisions and substitutes for the 
sixth daily class one for “best paper from 
a typographical standpoint.” 

The class open to all papers is for the 
best all-around community newspaper in 
each of the state’s eight congressional 
districts, and also is for the woman, 
actively engaged in newspaper work, who 
has done the most constructive good in 
Kansas journalism. 

Each newspaper of the state is allowed 
one vote in each division. Results will 
be announced and suitable awards made 
at a recognition banquet, the night of 
October 19. 

Eprror & PuBLIsHER covers the field— 
$4 a year. 
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N. D. PRESS MEETS 


Short Business Session Precedes Golf 
Tourney Won by M. H. Graham 


Editors and publishers of the North 
Dakota Press Association held a half-day 
business meeting at their annual summer 
session in Minot recently, and devoted 
the remainder of the session to golf and 
other seasonal recreations. 

President Walter Taylor of the La- 
Moure Chronicle called the meeting 
order and the members were welcom 
by Mayor “A. J. H. Bratsherg.. Harry 
Morris‘ of *the Jamestown> Record re. 
sponded and Secretary Mark Forkner 
made his summer report. 

The golf tournament was..won by M. 
H. Graham of the Devils Lake W orld, 
with W. S. Hancock of the LaMoure 
Chronicle second and R. E. Morgan of 
the Walsh County Record third. { 


DESIGNS PAPER FREIGHTER 


Chicago Tribune to Install New Type 
Boat Fitted for Use on Lake Canals 


The Chicago Tribune is building a new 
type of boat to carry larger loads of paper 
than were formerly practicable through 
the Welland Canal locks from the paper 
mill at Thorold, Ont. Present types, able 
to negotiate the locks can carry only 
about 1,000 tons of paper, while the 
Tribune mills manufacture 300 tons a 
day and the Tribune uses 2,600 to 3,000 
tons a week. 

The new boat makes use of a new stor- 
age plan and depends on special loading 
and unloading machinery. The new boat 
will handle about 3,640 rolls on each trip 
and will make a round trip every 11 days. 








New England’s Second Largest Market 





Women’s Outerwear . 


Men’s Furnishings 


Women’s Hosiery 


Other Classifications 


Chas. H. Eddy Company 
Boston New York Chicago 





Metropolitan Providence 
Spends $44,944,200 


annually for Clothing 


The leading classifications are: 


Dry Goods ‘and Notions. . 
Clothing, Men and Boys. . 
Boots, Shoes, Footwear . . 


Women’s Underwear ............ 
Millinery and Milliner’s Supplies... . . 


(U. S. Bureau of Census Figures for 1926) 
This Compact Market is Effectively Reached By 
The Providence Journal 


The Raiahie’ Bulletin 


Providence Journal Company 
Providence, R. I. 


Representatives 


$8,639,000 
6,939,300 
6,215,100 
5,722,700 
.. 3,915,600 
.. 2,495,000 
2,093,500 
1,856,100 
7,067,900 


$44,944,200 
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Detroit is Radié Minded — 
The NEWS 


is its Radio Medium! 


ACK in August, 1920, WWJ, It has therefore led in radio adver- 
The Detroit News radio station tising from the start. But even if 
began the broadcasting of regular The News were not the pioneer radio 


rograms. It was the first newspa- medium it would still have been 
a in in weellen deen, Muu ally selected by radio advertisers to carry 


their messages, for The News reaches 
when radio advertisers entered the 4 out of every 5 homes taking any 


Detroit market they turned to English newspaper and alone 
Detroit’s established radio medium. adequately covers the whole field. 


The Detroit News 


New York Office The HOME newspaper Chicago Office 
I. A. KLEIN, 50 E. 42nd St. J. E. LUTZ, 6 No. Michigan Ave. 
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The chair is this week turned over to 
Frances Hickey, of Columbia University, 
who recently found a prize pair of shop- 
talkers in Willis Holly and Oscar King 
Davis, both close to the New York Sun 


throne in the days of Dana. The inter- 
vening years have not dulled their en- 
thusiasm for the newspaper which be- 
came the delight of the writing craft 
throughout America. Here, then, is rare 
shop-talk. 


* * * 


T is a bit shocking to discover that the 
popular conception of the old-time 
newspaper reporter as a blustering, hard- 
boiled individual with a pistol on one 
hip and a bottle of whiskey on the other, 
is not a true picture. Willis Holly, 
Secretary of the Park Board and one of 
the frontiersmen of New York journal- 
ism, dispels these cherished illusions en- 
tirely. Mr. Holly is five feet five in 
height, with bushy, white whiskers and 
snmling, bright blue eyes—certainly a 
most genial looking person. His chuckle 
is soft and genuine, and his quick, sharp 
wit belongs to that age of journalism of 
which he was a part. 

In 1871 a young boy of 16 appeared 
before Charles A. Dana just after that 
famous editor had taken over the New 
York Sun, and asked for a job as office 


boy. Mr. Dana eyed him carefully in his 
gruff, kindly manner and said, “Why 
yes, I think we can use you.” Thus Mr. 


Holly started in on the Sun, later to 
become one of New York’s star reporters 
and placed among newspaper writers 
whose names are so familiar to old New 
York—Charles A. Dana, Amos J. Cum- 
mings, Joseph Pulitzer, Dr. John B. 
Wood, Nellie Bly, Oscar King Davis, 
and many others who may be said be- 
longed to the Golden Age of Journalism. 
“In my early days with Charles A. 
Dana I read copy for Dr. John B. 
Wood,” Mr. Holly began. “Dr. Wood 
was old Amos Cummings’, the managing 
editor, right hand man—we all called 
him the Great American Condenser be- 
cause he could boil the longest story into 
a couple of inches.. I read copy for 
Dr. Wood to cut for about six months. 
“I? was funny how I got that job,” 
Mr. Holly continued, “and just typical of 
old John B.! He had lots of trouble 
with his eyes, and -yet--would read and 
cut and read and cut almost all night in 
spite of it. One night I noticed that he 
was letting more copy pass unread than 
usual, so I told him that I could read 
to him and he could tell me what to ‘cut 
out but he said no, no, that’d be impossi- 
ble. I even got Amos Cummings to speak to 
him about it but Dr. Wood only grunted 
and insisted that no one could ‘read and 
cut copy but himself. Then one night 
right out of a clear. sky, -he called me 
and said, ‘Willis, suppose you read me 
some of this copy’—just as if he were 
the only one who'd ever thought of it!” 
Mr. Holly paused to chuckle deep 
down in his whiskers. : 
“So that was when I started reading 
copy for Dr. Wood,” he continued. “The 
first story I read he didn’t say a word 
through the whole first page and I began 
to think I wasn’t so good after all, and 
then at about the middle of the third 
page he said, ‘Begin there, cut the first!’ 
“I read copy for the Great American 
Condenser six hours every night. The 
Sun was a four page paper then, and he 
knew how to keep it down to that. Finally 
there came a change. The mayor of 
Albany came storming into the office one 
day and said-he didn’t see why the Sun 
couldn’t sell for a penny in Albany—all 
the dealers there were selling it for ten 
cents, and he thought we Should send a 


y 








man up there who'd establish it for a 
penny. Isaac England, who was the first 
managing editor of the Sun and was 
then the publisher, picked me-out for the 
job and -I went up. It wasn’t easy to 
get enough newsboys to sell the paper 
for a penny, but after a while things were 
fixed up and I went back to-New York. 
Another man was reading copy then, but 


Amos said, ‘Well, we'll make you a 
reporter’ so there I was.” 
*” * om 
At this point Mr. Holly interrupted 
himself. 
“But I’m just talking about Willis 


Holly,” he said, “there were others much 
more interesting. Charles A. Dana and 
Amos Cummings had some fine men on 
their staff—Larry Kane, who covered the 


Chicago fire, Johnny Spears, Julian 
Ralph, Eddie Riggs, the political and 
financial writer, and John B. Bogart, 


later one of the best city editors the Sun 
ever had. Old Cummings was a sharp 
one, and he knew how to train his men. 
Among that staff were also, the first 
police station reporters. In the West 
Side station we had a man named Joseph 
Josephs, and on the East Side David 
Davids,” Mr. Holly chuckled in his deep 
enjoyable manner. “Joseph Josephs was 
a dandy—he wore a high silk hat, scarf, 
and spats and had one of these curly 
mustaches. He knew every policeman 
in town and always carried a pistol! He 
wasn’t taking any chances in his part of 
town, he said. David Davids on the 
East Side was a big burly Westerner 
who slapped you on the back every time 
he saw you, but he carried a pistol too— 


said the men he dealt with were des- 
perate characters. 
‘Eddie Weston was another ‘on the 


spot’ reporter,” Mr. Holly went on. “He 
was the fastest leg man I’ve ever heard 
of. I'll wager he could beat most of 
these street cars now, and he certainly 
could outdistance the horse cars in New 
York then. When he was about sixty he 
walked from Maine to Chicago in 25 
days. Oh, we hada great bunch! 

“The Sun also had the only two women 
reporters in New York around the middle 
’70's,” continued Mr. Holly. “One was 
Anna Ballard—she was—well, T’'ll call her 
middle aged—and stout and settled. She 
was a real reporter, though, Anna was. 
She covered *the news down at the Surro- 
gate’s court and was as good as any man. 
The other was Mrs. Emily Battey—she 
was more féminine and did the women’s 


page. stuff. But there never was a 
reporter like: Nellie Bly!” 
Mr. Holly leaned forward over his 


283,034 


was the ayerage net paid daily 
circulation of The Baltimore Sun 
(morning and evening issues) for 
the month of 








July, 1928 


The average net paid circulation 
of THE SUNDAY SUN per 
Sunday for the month of July, 
1928, was 188,757. 


Everything im Baltimore 
Revolves Around 


THE aim SUN 
Morning Evening Sunday 





Fourth Estate 


for 


desk, hands clasped in front of him and 
blue eyes shining. 

“Oh she was a corker!” he said. “She 
came to the World.in 1886, and started 
things going. She was the one ‘who made 
the trip around the world in 72 days, 
you know, when Jules Verne’s book 
“Around the World in Eighty Days” was 
a big fairy tale. Yes, that made Nellie 
famous, but she was famous in mews- 
paper circles long before that. One of 
the biggest things she did was to get 
herself sent to an insane asylum as an 
inmate and then write a story about her 
experiences. There had been a lot of 
rumors about the conditions in the insane 
asylums of New York, and the World 
decided to have a little private investiga- 
tion, so Nellie Bly .volunteered to get 
herself declared insane and sent to Black- 
well’s Island. She pretended insanity so 
well that even the experts said she was 
a hopeless case. Oh Nellie was clever! 
She exposed some horrible conditions at 
that asylum. 

“But I played a mean trick on Nellie!” 
The white head went back and the 
whiskers went up as Mr. Holly laughed 
in a sudden burst of merriment. The 
memory was too much for him. 

“Poor Nellie!” he said. “She was so 
mad she cried! When I found out what 
she was doing at the insane asylum, I 
went up to the boys in the office and 
said, ‘Now let’s play a good one on 
Nellie,’ I said, ‘let’s get up a long, de- 
tailed story of her experiences, how she 
was declared insane, and some of the 
doctor’s statements and put it out before 
her story’s off the press.’ Well, we wrote 
a big, voluminous account of the whole 
affair and printed it just a little while 
before hers. Was she mad—! But that 
was a pretty mean trick, wasn’t it?” 

Mr. Holly’s tones were most contrite, 
but the irrepressible twinkle in his blue 
eyes spoiled the effect completely. 
“Nellie never did forgive me for that!” 
he added. 

In answer to a remark about his ex- 
tremely optimistic outlook on life at the 
age of 73 years, Mr. Holly appeared a 
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bit surprised that anyone should think 
it would be ofherwise. 

“Well, we old newspaper men aren't 
as hardboiled as people seem to think,” 
he said, “and besides, I’ve been lucky, 
I’ve had the good fortune of working all 
my life at something I liked. In 189) | 
stopped work on the Sun and was secre- 
tary to Hugh J. Grant while he was 
mayor of New York. When his adminis- 
tration was over | thought of going into 
business with Nathan Straus, but 
Charles A. Dana persuaded me to come 
back to the Sun. If all men liked their 
work as much as we liked the Sun and 
old Charles A., the whole world would 
be optimistic. Eugene Field, also a Sun 
man at one time, wrote a poem called 
‘Mr. Dana of the New York Sun.’ He 
expressed what we all thought of Dana— 
“*The man that could set down ’nd write 

like Dany never grew, 

And the sum of human knowledge wuzn't 
half what Dana knew.’” 

When asked which part of newspaper 
work he liked best, Mr. Holly, like all 
others of his profession, replied “General.” 

“There’s nothing like it,” he said, 
“When I first started reporting 1 was 
stuck down in a police station and stood 
it as long as I could. Finally I got them 
to put me on the general staff and then 
things picked up. They paid by the 
space system so of course the better story 
we got the more we made. A few of us 
were “Centurions’—Eddie Riggs, Julian 
Ralph, Johnny Spears, and I—which 
means we made $100 a week, and that 
was a lot of money in those days. News- 
paper work was more impersonal then 
than it is now. A reporter was unknown 
outside his own office but we fought for 
our own stories there.” 

Mr. Holly slowly rocked backward 
and forward in his chair. 

“Most of those men are dead now,” 
he said pensively, “I didn’t know the 
younger bunch so well, but there were 
some mighty bright youngsters among 
them—Samuel Hopkins Adams, David 


(Continued on page 18) 
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In Hartford, Conn., 
KNIGHT Methods 


Of Presenting 
Newspaper Markets | 


NEW Selling 


Knight methods cower net merely 
a scientific study of consumer buy- 
ing and reading habits; they teach 


selling that gives staff men lasting 


enthusiasm and builds linage sub- 
stantially. 


Emerson B. Knight, Inc. 


225 N. New Jersey Street 
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Write for details. 
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of all National Copy in 
Buffalo Papers Ran 
in the 


BUFFALO 
EVENING NEWS 


The greatest test of any advertising medium is the regard in which it is held by advertisers 
who are spending their money in the city in which the newspaper is published. Does the 
medium carry the bulk of the advertising? 


In Buffalo THE BUFFALO EVENING NEWS has ALWAYS carried the greatest volume 
in each classification—and, today, the tabulation of national lineage appearing in Buffalo 
shows THE BUFFALO EVENING NEWS gaining every month. For the first six months 
of 1928, the figures below show just what percent of the total advertising volume in six-day 


papers in Buffalo was placed in THE BUFFALO EVENING NEWS: 





iY 








And in 


Percent of Other Two Papers 

Classification: Total in News: Combined: 
Piutieniie, Fennameaet: Cane \o06 6g coi ic 6c ceaees cine 71% 29% 
I OE odes. no 0.0: EE OS AERTS» « eee 60% 40% 
NS ME ab i NEV S ln 8 4 CR MEDAL & OE Raw «0 Re 88%, 12% 
EET ENS LRP A Ee Oe 61% 39% 
CN 0.5. hd cles 6 s'co oe OS VERS EE a eh eee ee hae 69% 31% 
SE TRE TT See ne ee 50% 50% 
Loita ach bb wed ee en Ol esd ces 31% 69% 
i OR... «oa w ste kana hee s 6 3 Ween 59% 41% 
Oy. tie CEs ss EKaiold 6b wee elias ns Shee 6. bees 60% 40% 
ae i Ey 2 Da RE. ES ee Ei Om See 39% 61% 
Household ......... jinn Th 0 siete s 4 wale Wee aaeian 6 48%, 52% 
Jotesley and Silverware’... ccc cece wiccecccccees 100% 0% 
EY 6 a's 306 6010 «0c 0 sib dniny « dReE Sd eleews 55% 45% 
NN Sel Sieiels soo 0 came iniee Mbae s bbe 57% 43% 
eS oe OR Tes te 53. taal d-<' 0k ibaa a ediie-ave , 66% 34% 
OTR TT CTE re eee eee a 545, 46% 
DUI 6c kk pra Wb a 0.8:4-0 2% 0-6 ena anc soa A 91% 9% 
NN i Rie. a a pa ode o's 9 up eee ae hess Meet 58% 42% 
Soncteine, Cigars, Cigarettes . ccc ccc cs elavecscest'cs 43% 57% 
PC RE er) er ee ot eee, eee 63% 37% 
A TP a re een ane 73% 27% 
‘SG, GaP ROUND: -.. . . hewn s a-Pde ess pigaeee 49%, 5.1% 


During the first six months of 1928, THE BUFFALO EVENING NEWS showed a net gain 
of V285,920 lines in national advertising, a gain of 17.3%. 


In the month of July, 1928, THE BUFFALO EVENING NEWS published 276,896 lines of 


national advertising, amounting to a net gain of 74,149 lines over July, 1927. 


Profit by Other Advertisers’ Experience and Schedule Exclusively in the 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER, Editor and Publisher 
KELLY-SMITH COMPANY, National Advertising Representatives 


GRAYBAR BLDG. WATERMAN BLDG. TRIBUNE TOWER ATLANTIC BLDG. GLENN BLDG. 
NEW YORK CITY BOSTON, MASS. CHICAGO, ILL, PHILADELPHIA, PA. ATLANTA, GA. 
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SHOP TALK AT THIRTY 


(Continued from page 16) 











Graham Phillips, Sterling Yard, Oscar 
King Davis, several who are well known 
now. Oscar Davis is the one who can 
relate the exciting tales of that day. He 
was war correspondent in the Spanish- 
American war and the Japan-Russia war, 
and a real Sun man. We never get tired 
of talking about those old days, I'd 
better stop before I get started’ on an- 
other new story.” ; 

Mr. Holly gazed out the window on 
Central Park and new New York. For 
a moment a look of wistful regret crossed 
his face, but when he turned back the 
same keen twinkle was in his eyes. 

“A new age demands new things,” he 
said, “I guess old journalism is gone 
forever.” 

o ” a 
664),H, so Mr. Holly sent you down 
here?” Mr. Oscar Davis’ look of 
inquiry changed to a broad smile. “Yes, 
Willis and I were on the Sun together,” 
he said. 

Mr. Davis slowly filled his pipe. At 
present he is Secretary of the Foreion 
Trade Council, a big man and some 20 
years younger than Mr. Holly, with 
huge shoulders and sharp, brown eyes. 
He has a high forehead and a firmly set 
mouth, and his manner is one of a care- 
less unconcern which possesses Mr. 
Holly’s same geniality. 

“An old newspaper man should never 
be asked to compare his day with the 
new one,” Mr. Davis began as the blue 
flame “of a match flickered above his 
pipe bowl, “it may be that we're pre- 
judiced, but strictly speaking there is 
simply no comparison. Modern methods 
are in the way of the reporter today— 
he has every means of rapid communica- 
tion, and the mimeograph ‘handouts’ that 
big concerns send to the press are fast 
killing off the old general reporter. Of 
course with him goes lots of mistakes and 
inaccuracies, but also much of the thrill 
and glamour of journalism as a pro- 
fession.” 

Mr. Davis paused to examine several 
yards of ticker tape dragged in by a red- 
headed office boy, sign a few letters, and 
answer the telephone. It was plain to 
see that he was an extremely busy man. 

“The Foreign Trade Council takes 
one’s time,” he remarked, “but somehow 
I don’t feel as busy as I did when I 
was getting news at the firing line in the 
Japan-Russia war and trying to send it 
across the ocean to the Sun. Those 
reporters who covered Lindbergh in 
Latin America had nothing on us, and 
had more ways of communication be- 
sides. We had no way of explaining to 
the managing editor why one ship got 
to port before those carrying our stories 
did. Once John McCutcheon of the 
Chicago Tribune and I got the first news 
of a battle, wrote it up, and literally ran 
with the stories down to the first ship 
ready to sail. It was off three days be- 
fore the ship with the other despatches, 
and John and I were sitting on top of the 
world. Well, when the papers came out, 
all but ours had the story. It seems 
that our ship had stopped for target 
practice on the way. But how could you 
explain that to a city editor? 

“During the Boxer rebellion I used 
my head a bit and hit on a plan that 
worked fine,” Mr. Davis continued, “I 
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A real opportunity in middle west. 
Good equipment. Growing territory. 
Good reason for immediate sale. Write 
or wire (A-903) Editor & Publisher. 
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happened to meet a man by the name of 
John Happer who was No. 2 of the 
Standard Oil Company over in Peking. 
He knew what ships were fastest and 
when they sailed and when they reached 
America, so the next time I sent a de- 
spatch J sent it to him» gather than 
through the direct mails. The regular 
mail was to go on the Pelleades but 
Happer knew that the Empress of China 
would be along in a day or two and it 


was faster than any other ship so he 


kept my story over. The Empress of 
China reacted America six days before 
the Pelleadeés.” gat 


R. DAVIS was also war corre- 

spondent in the Spanish-American 
war, and often on the firing line for 
days at a time getting news. 

“That’s just part of a newspaper man’s 
work,” he said, “Every Sun man went 
through things like that, and there wasn’t 
a one who wasn’t crazy about his job. 
Charles A. Dana trained boys to be Sun 
reporters and write Sun stories. His 
big stand-by was the human interest 
story—Dana knew he could appeal to 
more people with a tale like David 
Graham Phillips’ story of the love affair 
between the ash boy and the janitress up 
in Harlem than through a big political 
story.” 

Mr. Davis watched the smoke slowly 
curl up from his pipe. 

“TI remember one of the first assign- 
ments Samuel Hopkins Adams was sent 
on,” he continued. “Sam was to get a 
story about an Irish street cleaner who'd 
blown himself up with dynamite. They 
had a great contempt for dynamite in 
those days and would use it to light a 
cigarette or to drive nails with. This 
particular street cleaner had had partic- 
ularly disastrous results. Sam wrote a 
little poem for his story: 

“An inexperienced mining man was Patrick 

oriarity 

He left this mundane sphere last night with 

marked irregularity. 

He didn’t comprehend as well as more expe- 

rienced miners might, 

The gorgeous possibilities within a stick of 

dynamite. 

He used a piece to light his pipe 

becoming gravity 


His particles were planted in the consequent 
concavity.”” 


With all 


“Sam was afraid to hand that in,” 
laughed Mr. Davis, “but if he had, the 
city editor would have liked it better 
than any thing he could have written. 
Individuality was what they liked. 

“Both Adams and Phillips started 
their careers as novelists under Charles 
A. Dana,” Mr. Davis continued. “Phil- 
lips was the kind you never knew what 
he was going to do next. One incident 
that made him famous was the time he 
covered the White Fleet. It was quite 
an event when the White Fleet came to 
port, and Phillips went down to get a 
story—he was all dressed up in a black 
and white checked suit, derby, mustache— 
just a typical dashing young fellow of the 
gay 90’s. That night he came back, sat 
down unobserved, wrote his story, and 
walked out again. When the city editor 
was reading it later on he saw at the 
very end a brief mention of one of the 
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spectators having fallen off the pier and 
narrowly escaping drowning. The man 
had fallen between the boat and the dock 
and except for the agility of the sailors 
would have been killed. Well, the city 
editor raged. Here was a story all in 
itself and Phillips had casually tacked it 
on at the bottom. Where was Phillips? 
Where was Phillips? But Dave was no- 
where to be found. When all the shout- 
ing was over, it seems that it was 
Phillips himself who had fallen off the 
dock ! 
and written the story.” 

Mr. Davis for the moment seemed 
more like the young reporter recounting 
a story of one of his companions than a 
Secretary of a Foreign Trade Council. 

+. * . 


“7. LEARNED one of my best lessons 

on the Sun,” he continued, “namely, 
that city editors know what they want. 
I was green from Nebraska when I first 
came to New York to work on the Sun, 
and my first assignment was to go out 
and get a story about a little boy who had 
jumped off the pier and drowned. The 
boys he’d been playing with had dared 
him to jump and he wouldn't take a dare. 
I went to the boy’s house and got the 
story from his mother and his playmates, 
but the part about the dare wasn’t true. 
The boy had simply fallen oft and 
drowned. I went back and wrote quite a 
story and handed it in. 

“Out in Nebraska little boys never fell 
off piers and were drowned. The city 
editor called me up and said, ‘Well, you 
didn’t get what you went after, did you? 
I said no, that it hadn’t happened that 
way, and he replied, ‘Well, then, we'll 
just put this on the floor.’ That was 
all he needed to say! The next time I 
got exactly what I was sent for. 

“Editors were kings in those days,” 
Mr. Davis went on, “and we paid homage 
to them. No one ever denied that they 
knew everything, but we weren’t far 
wrong. Our copy desk was certainly ver- 
satile—Clarke, the city editor, was writ- 
ing a book on mathematics, and Arthur 
Train, in his spare time, would put his 


OUR POLICY 


for your protection 
e 


UNIFORMITY 
thickness and size 


oo 






ONE QUALITY 
only the best 


we can make 


oo 


ONE PRICE 
to all 


CERTIFIED DRY 













August 


He had come back in his wetwsttit } 


Certified Promise 
Is Performance 


best proof of Certified Dry 
Mats. 


talk of Certified Quality but to 
let that quality speak for itself 
in actual performance in your 
own plant under your own 
working conditions. 


invite you to COMPARE Cer- 
tified Dry Mats. 
your fellow publishers 
done so, and are using Certifi- 


eds regularly. 


MAT CORPORATION 


340 Madison Avenue, New York, N. Y. 


For wet mat printing with DRY MAT facility—use Certificds 
Made in U.S. A. 











25, 1928 


feet up on the desk and read Greek 
etry. James Patten carried a book of 
tin verse around with him, and Garrett 
P. Serviss was studying astronomy and 
is still writing about it. Copy readers 
have strange hobbies.” 

For a while Mr. Davis thoughtfully 
puffed his pipe in silence. 

“Those are times we old newspaper 
men never get tired of talking about,” he 
said. “As Mulvaney says, “Them days, 
them days!’” 





BUILDING “BETWEEN TRAINS” 


Chicago Daily News Plant Rising Fast 
Above Railroad Tracks 


Work on the new building of the 
Chicago Daily News has been going ‘for- 
ward since last December without inter- 
fering with the schedules of trains using 
flie Union station tracks, over which the 
hew building is rising. Scores of car- 
loads of steel have been switched back 
and forth, huge locomotive cranes have 
hoisted the girders and columns into 
place, and not a single train has been 
delayed by reason of these operations. 

The architects and contractors in 
charge of construction have been working 
on a schedule drawn as finely as that of 
any railroad—more finely because it must 
conform to and co-ordinate with the 
schedule of the roads using the tracks. 

To acomplish this, the architects and 
contractors have planned each hour's 
work 72 hours in advance. A schedule 
of all building operations over or be- 
tween the tracks has been filed with 
officials of the Union Station company 
three days in advance and checked by 
them to make sure that it will not con- 
flict with train schedules. 


NEW IOWA DAILY 


The Cherokee (la.) Times will start 
publication next week as an evening daily. 
The publishers are Justin Barry and P. 
H. and C. C. Caswell. It has been 


elected to membership in the Associated 
Press. 














Actual performance is the 














That is why we prefer not to 












That is why we respectfully 


Over 400 of 
have 


To compare is to know. 











Editor & Publisher and The Fourth Estate for August 25, 1928 


aa LITTLE DRAMAS IN THE LIFE OF A GREAT NEWSPAPER SYSTEM }¥+ 


Shall the sob-sister 


shower the criminal with roses¢ 


A REVOLTING crime was committed in an 
Eastern city. The criminals were arrested 
and confessed. They were found guilty 


and sentenced. 


The SCRIPPS-HOWARD Newspaper in 
this city reported the trial accurately and 
fully. But it did not attempt to color the 
facts, or to try the case in its columns. Its 
readers were constantly aware of every new 
move and development. But they read 


nothing that martyrized the criminals. 


No “sob-sisters” were employed to excite 
misplaced sympathy. No brutal pictures 
were printed to wring the last circulation 
penny from the salacious and emotional 


aspects of the case. 


A murderer with a bushel of hysterical 
letters, the flower-filled cell of a crook, the 
armful of gifts for a kidnapper . . . these 


are never the results of Scripps-Howard 


reporting. 


For these newspapers regard criminal trials, 
not as opportunities to excite morbid 
curiosity or to weaken the sense of public 
duty in future jurors, but as danger signals 
. . . Signals that responsible newspapers 
will display so that the underworld reads 
.» STOP ...... aot. . GO. 
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DETROIT WRITER SAILS 
WITH FORD SHIP 


A. M. Smith Who Covered Wilkins 
1927 Artic Expedition Gets Tropic 
Assignment — Hold Doctor of 
Philosophy Degree 





A newspaper ‘man, one of the chief 
participants in the activities described in 
Wilkin’s new book, “Flying the Arctic,” 
is now taking part 
in another great 
adventure in one 
of the “lost re- 
gions” of the 
earth. He is A. 
M. Smith of 
the Detroit Daily 
News, who was 
one of the pas- 
sengers on Henry 
Ford’s ship, the 
S&S. S&S hare 
Ormoc, which 
sailed from New 
York, Aug. 23 for 

A. M. Sutra the heart of the 
Amazon Valley. 

Mr. Smith went with the Wilkins 1927 
arctic expedition, which was largely 
financed by the Detroit Daily News, both 
as the financial agent and the newspaper 
correspondent of the party. His part in 
that expedition—and an interesting part it 
was — is told about in Wilkin’s’ book. 

The one event of that trip which Mr. 
Smith found most interesting was his 
flight over the Endicott mountains with 
Jose Crossan in an open plane when the 
temperature registered 22 below zero. 
That special trip was Crossan’s first at- 
tempt at arctic flying. But they had 
no trouble, either with the plane or with 
the cold, except when Mr. Smith took 
off his gloves to take pictures, which he 
did at the risk of freezing his hands. 

It was a compliment to Mr. Smith’s 
professional ability and discretion that he 
was invited to go with the first scientific 
expedition which Mr. Ford is sending to 
his 5,000,000 acre rubber concession in the. 
heart of the Amazon River Valley in 
3razil. In this expedition are a number 
of eminent doctors and scientists, who are 
to make a special study of the two greatest 
pests of the Amazon, hook worm and 
malaria. The ship on which they are 
making the trip, the Lake Ormoc, is 
equipped with a hospital and laboratories, 
a machine shop, a power plant, a saw-mill 
which is to be set up in the jungles as 
soon as they arrive, tractors and other 
machinery with which to transfer 5,000,- 
000 acres of jungle into an orderly rubber 
plantation. 

Mr. Smith’s chief duty with the Detroit 
Daily News is to report the activities of 
the Ford interests. This brings him in 
close personal contact with Mr. Ford, 
whom he has interviewed many times on 
many subjects. 

Mr. Smith began newspaper work 15 
years ago. From 1909, when he resigned 
as professor of philosophy at Pomona 
College, near Los Angeles, Cal., he has 
been a regular contributor to newspapers. 

Mr. Smith was graduated from Pomona 
College in 1894, but not satisfied with his 
bachelor’s degree, he went’ to the Uni- 
versity of Chicago. He was awarded his 
master’s degree by the university in 1899, 
and a year later was given the degree of 
Doctor of Philosophy. The same year he 
went to Honolulu, Hawaii, to become 
president of Oahu College, a position he 
held two years. When he returned he 
went to Harvard University to study 
under Prof. Josiah Royce until, in 1904, he 
accepted the chair of philosophy at 
Pomona. 

After his return from Hawaii he trans- 
lated, from the original French, Lobstein’s 
“Introduction a la dogmatique Protes- 
tante,” which was published by the Uni- 
versity of Chicago Press. 

During all this time Mr. Smith had con- 
tributed special articles to San Francisco 
papers and smaller dailies elsewhere. Due 
to this experience he took a position on 
the staff of the Detroit News a number of 
years ago, as writer of special features. 
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BAILEY JOINS N. Y. TELEGRAM 


Charles Stanley Bailey has joined the 
national advertising «cpartment of the 
New York Telegram. For the last five 
years he has been with the New York 
office of Prudden, King and Prudden, Inc., 
newspaper representatives. 


CANDID CLOTHIERS TRY 
CLUMSY SPACE GRAB 


Knock-Down-Drag-Out Appeal Used in 
Effort of Federal Clothing Stores to 
Put Over Third Avenue Body 
Snatching “News Story” 


The “body-snatchers” of Third Ave- 
nue, New York, who attempt to drag re- 
luctant pedestrians into their stores to buy 
a $7.98 fire sale suit, could learn from 
Sydeman Bros., Inc., New York, proprie- 
tors of the Federal Clothing Stores, who 
have introduced a new element of candor 
into the space-grabbing business by ap- 
pointing a “Free Publicity Editor,” one 
S. A. Schwartz. The Federal Clothing 
Stores, according to their own announce- 
ment, do not advertise. 

According to the Free Publicity Edi- 
tor’s letter accompanying an amateurish 
“news” story, the stores intend to adver- 
tise in the fall, maybe, and will remember 
at that time all the newspapers which 
were willing to “co-operate” with them 
during the summer on the “gigantic price- 
slashing clearance sale” now assumed to 
be under way. The phrase is taken from 
the “news” story sent out by enthusiastic 
Free Publicity Editor Schwartz. 

Mr. Schwartz’s communication to local 
store managers begins: “Dear Manager: 
Knock-Knock. We're here Gents. Free 
Publicity and all.” The letter asserts 
that there is a “nice little write-up” at- 
tached which “will help you plenty if you 
get it inserted” and “there’s no good rea- 
son in the wide world why you shouldn't.” 

Mr. Schwartz, adept at looking gift 
horses in the teeth, adds in a P. S. that 
the story should be run as near Aug. 3 
as possible. The story chronicles the visit 
of President Sydeman to his branches 
where he had “the pleasure of speaking to 
a good many of his oid customers.” The 
rest of the story concerns the gigantic 
price-slashing sale. 


HOUSTON DAILIES COOPERATE 











Post-Dispatch and Chronicle Join on 
Texas Trade Exposition 


Ordinarily engaged in a spirited linage 
and news battle for control of the Hous- 
ton and South Texas field, the Houston 
Post-Dispatch and the Houston Chronicle 
have signed a temporary truce so that 
their common aim, the upbuilding of 
Houston and its territory might be pushed. 

As a result, the two newspapers will 
join hands this year for the first time 
in presenting the South Texas Industrial 
and Development Exposition for 10 days 
in the latter part of October, replacing 
two shows held heretofore by the news- 
papers separately. 

The exposition, announced first by the 
Post-Dispatch, morning daily, will be 
held in the huge hall constructed for the 
recent Democratic national convention. 
A few days after the Post announced 
it would hold an exposition, the Chronicle, 
an afternooon daily, announced its expo- 
sition. 

As the two expositions were for the 
same purpose, to draw Houston and its 
trade territory closer together, the two 
papers got together. The dates of the 
exposition have not been set. 


NEW DETROIT MANAGER 
Cone, Rothenburg & Noee, Inc., has 
named Charles H. Marvin manager of its 
Detroit office. Mr. Marvin was formerly 
with Brooks, Smith and French, Inc., ad- 
vertising agency of Detroit. 





ADDS COMPLETE MARKETS 


The Utica (N.Y.) Daily Press began 
publication Aug. 21 of complete reports 
of transactions on the New York Stock 
Exchange and Curb Market. 
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HE Indianapolis Radius is a metropolitan 
market in point of size (2,000,000 population), 
but it does not have the advertising and merchan- 
dising disadvantages present in a city popula- 
tion of 2,000,000. 


It has far less of the extremes of wealth and 
poverty than are found in a vast city population; 
far less illiteracy; far less foreign language 
population. 


Its population is stabilized—a settled, home- 
owning, home-loving class, whose income is in- 
vested wisely and liberally in the more substan- 
tial things of life. 


These two million people are mentally alert and 
financially able to buy. They have high stand- 
ards of living and demand the newest comforts 
and conveniences of life. 


Here, indeed, is one of America’s richest and 
most responsive merchandising markets! 


Let the unequaled prestige, circulation and cov- 
erage of The INDIANAPOLIS NEWS build 
maximum profits for you in this important 
market. 


The INDIANAPOLIS NEWS 
Ass The Indianapolis Radius 


DAN A. CARROLL . ° 
New York: “110 East 42nd St. Chicago: re Tower ‘Bids. 
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The biggest news of the year to the 
radio fans and merchants of Oklahoma 
was the recent announcement that the 
Oklahoma Publishing Company had 
purchased WKY, pioneer station of 
Oklahoma and the Southwest. 


The re-equipment of WKY and its trans- 
formation into a powerful, crystal-con- 
trolled 1000-watt station, with chain 
programs and all-day service, means 
there always will be something of in- 
terest on the air at Oklahoma City the 


Now on the air 


The OKLAHOMAN and TIMES 
OKLAHOMA CITY 


WKY 


year through. Every radio owner with- 
in a fifty-mile radius of WKY will get 
perfect daytime reception, while the 
night power will carry over all the 
country. These new conditions under- 
line the fact that NOW the market for 
radio equipment in the Oklahoma City 
Trade Area will enjoy an all-season 
patronage. 


Intensive sales efforts in this responsive 
market, and intensive advertising in the 
Oklahoman and Times, cannot fail to 
bring rewards to the advertiser. 
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WHAT OUR READERS SAY 





THE FUTURE NEWSPAPER 


To Eprtor & PusiisHer: I want to 
both compliment and thank you for the 
last paragraphs of your discussion of 
newspapers and their development in the 
Epitor & PusiisHER for Aug. 18. I saw 
it rather belatedly as I went down to 
Charlottesville, and missed the paper that 
week, only getting it on my return to 
Boston. 

In my opinion you have absolutely out- 
lined the development of the newspaper, 
and particularly of such of our news- 
papers as are in the hands of people who 
appreciate the power and responsibility 
attaching to the ownership of a great 
journal. Furthermore, [| think you are 
entirely right about the necessary disap- 
pearance of the editor of the Greeley, 
Waterson Pulitzer type. The day is past 
when one man can arrogate to himself 
the right or the power of advising an 
enormous body of readers upon an in- 
credible and unknowable variety of topics. 
The omniscient editor is only ridiculous. 
He is not unlike that picturesque char- 
acter in Pickwick Papers who was able 
to write on any topic, and who contributed 
illuminating articles on Chinese meta- 
physics by reading up on China and on 
metaphysics in the Encyclopedia Britan- 
nica, and combining the information. 

The great editor or the great publisher 
of the future is going to have at his com- 
mand a staff of experts on all subjects 
who can be called upon in case of need 
to handle topics of importance with 
precise knowledge and authoritative ex- 
pression. This need not necessarily be 
in the distinctly editorial columns of the 
paper, but wherever such discussion seems 
best adapted to elucidate the subject. 
Nor will it necessarily be instant com- 
ment. The trouble with the journalism 
of the last quarter century has too often 
been that in the eagerness to get com- 
ment upon news at the same time that the 
news was printed, a merely superficial. 
and frequently erroneous comment, was 
forced upon the editor. 

In my judgment the line of develop- 
ment which you have outlined is precisely 
the one which both economic and ethical 
considerations will force upon newspaper 


publishers. Personally I hope that the 
change may soon begin. 
Wiis J. Assor, 
Contributing Editor, 
Christian Science Monitor. 


MARINE CORPS CENSORSHIP 


To Eprror & Pusiisuer: After reading 
your “Shop Talk at Thirty” for Aug. 11, 
I believe you will be glad to learn that 
the epithets you refer to were strictly for- 
bidden in the United States Marine Corps 
training camp at Paris Island during war 
days by the commandant’s standing order. 
When a company of recruits was formed, 
one of the sergeant’s first orders to his 
men had to do with the dirty terms you 
complain of. The order was enforced. 
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while much of the training was almosé 
vicious, no recruit was humiliated by a 
vile oath from a drill officer 

Laurence Stallings was a Marine but he 
took liberties in “What Price Glory” 
which simply could not be duplicated in 
actual service. And the screen version 
carried more bunk than the original. 

Don’t get the wrong idea. Some of the 
vilest of the Marine drinking songs and 
“stories” were new to me at 35. But 

“You'll never get rich” was not one of 
them. 

A great deal of military ceremony is 
just so much pure bunk to the mind of the 
average newspaper man. Yet I believe 
that the Parris Island commandant held 
the same views you do regarding the ordi- 
nary decencies of personal contact. 

W. H. Rire RITENOUR, Pittsburgh. 


PERFORMED A A SERVICE 

To Epiror & PusiisHer: Thanks for 
the voice crying in the wilderness. You 
have performed a great service to hu- 
manity by calling attention to the dis- 
gusting use Of an obscene term on the 
stage and in contemporary literature. 
You deserve a lot of credit for coming 
right out and naming names. 

To my mind, the use of language of 
this kind, including a liberal use of pro- 
fanity, indicates a tremendous vacuity of 
mind, a poverty of vocabulary, and a total 
misconception of what is strong, virile, 
striking, humorous or impressive. Its use 
on the stage and in literature, to my 
mind, is a clear case of pandering to a 
shock, for the obvious purpose of coining 
money out of that shock. It is a confes- 
sion that the drama or literature is unable 
to stand without the artificial stimulus 
of an unnatural and forced narcotic. 

In the interest of intelligence, balance 
and good literature and drama, if not in 
the interest of common decency, this 
loathsome vogue should pass. 

E_mer T. Peterson, 
Editor, Better Homes and Gardens, 
Des Moines, Ia. 


PACK REPORTING 


To Eprtor & PusLisHer: That articles 
appearing in Epiror & PusLISHER be- 
moaning the passing of the lone wolf re- 
porter who got his story alone and un- 
aided by the pack were justified, is more 
than substantiated by the first page promi- 
nence given recently by New York papers 
to the announcement of Gene Tunney’s 
engagement to a young lady of Green- 
wich, Conn. 

Immediately following the conclusion of 
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his bout with Dempsey in Chicago last 
year, Tunney let the whole world know 
in his brief radio talk that his heart was 
in Greenwich. 

So much so, that a veteran lawyer who 
was listening to the radio report of the 
fight in my home remarked, after Tun- 
ney’s “good wishes, especially to my 
jriends in Greenwich,” that Greenwich 
“will be crowded with New York re- 
porters in the morning.” 

Vell, if any reporters did take Tun- 
ney’s tip and hop up to Greenwich, they 
sure fell down hard on the job. 

And that reminds me of another. About 
two years ago, the New York papers de- 
voted their attention to a Brooklyn gang- 
ster named Lovett. A gangster must 
have a nickname, so the reporters, after 
what must have been astute work, dis- 
covered his Christian name was William 
and they called him “Bad Bill.”’ 

Had any of the boys been really on 
their job, they could have learned quite 
easily that Lovett, from early childhood 
until he was slain, was known to all and 
sundry by the more or less blood-curdling 
cognomen “Yug.” What a crime to de- 
prive the head writers of the opportunities 
“Yug’’ would have offered! 

The trouble with most of the editors 
and reporters on New York newspapers is 
that they know less about the metropolis 
than Frank Ward O'Malley knew about 
Skaneateles. 

New York. P. 


MR. HOWE DIFFERS 


To Eprtor & PuBLisuHerR: Permit me 
to congratulate you on the loyalty with 
which you support the views of Nelson 
H. Seubert, even permitting him to re- 
state them ail in your Aug. 18 issue. 

The world is seeking short cuts. Take 
two simple factors instead of many com- 
plex ones and every calculation in life 
would be simpler. To find the weight of a 
person multiply the individual height in 
inches by the length of the foot in centi- 
meters. To test the physical strength of 
a man as compared with others multi- 
ply the calories in his breakfast by his 
average hours of sleep. To gauge de- 
pendability of character multiply the av- 
erage contribution to a Sunday church 
collection plate by the times per month 
that the individual writes home to his 
mother. 

So with market analyses Mr. Seubert's 
simple system is explained so thoroughly 
and is put forth with so many reserva- 
tions that it is effectively explained into 
early oblivion. 

Ayone who has time to find comedy 
hidden under deadly seriousness should 
read again Seubert’s reasons for discard- 
ing the usual factors indicating buying 
ability. Savings bank depositors for ex- 
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ample “indicate conservation rather than 
active buying power.” His discussion is 
confused, first discussing actively exer- 
cised buying power, then buying ability. 

He reverses his reasoning but is still 
hopelessly muddled when he discusses 
and tries to eliminate automobile owner- 
ship as a market survey factor. 

Bank clearings, telephones,—everything 
is discarded because personal and busi- 
ness figures are snarled up together, thus 
favoring industrial centers. 

All this caution is thrown overboard 
as Mr. Seubert approaches the 1923 in- 
come tax figures. Here corporation fig- 
ures form a good share of the total. He 
lumps them just the same with all the 
individual buyers he is studying. 

We have invested the price of a full 
page in your paper once before to point 
out how terribly simple Mr. Seubert’s 
method is and how inaccurate. 

May I ask the courtesy of your news 
columns to print this? 

May I state my conviction that the 
market survey organizations need not 
fear unemployment because of Mr. Seu- 
bert’s new doctrine? 

Davin W. Howe, Treasurer, 
es (Vt.) Free Press. 


“RATTLING GOOD STORY” 


To Epiror & PuBLISHER: Please ac- 
cept this belated tribute to the rattling 
good and forceful story, “Shop Talk at 
Thirty,” Aug. 11. It was a delicate sub- 
ject handled in a delicate but most telling 
and convincing way. Truly, a “Wow,” 
with a cap W. Indeed, you may know 
how highly I think of it when I tell you 
“I could not have done better myself’ 
that tells you how good it was. “Touch 
ing upon and appertaining to” that deli 
cate subject, I hope E. & P. will “pan” 
good and hard, the show “The Front 
Page,” which the critics say is full of ob- 
scenity and cuss words. What, in Heavy 
en’s name, is the good of that sort of 
play? It is not only debasing and de- 
moralizing but gives the public a wrong 
idea of newspaper men and newspaper 
methods and affords them an opportunity 
to say “I told you so,” and to throw mud 
at newspapers and newspaper men in 
general. I suppose we shall have an- 
other dose of the same thing in “Gentle- 
men of the Press.” We shall see. 

Joun C. Kien. 

New York. 


MURRAY RETURNS HOME 


Feg Murray, cartoonist for the Metro- 
politan Newspaper Service, returned to 
this country with the Olympic team on 
board the S. S. President Roosevelt this 
week, 
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The consolidation and merging of newspaper 
properties in cities in every section of the 
country are one of the important services 
we render publishers. 


PALMER DEWITT and PALMER 
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aBerore the first Intertype MIXER 
was built, a research man (not an In- 
tertype employee) was sent from city to 
city to interview publishers, business 
managers, foremen, machinists, and op- 
erators... mostly in plants which were 
not then using Intertypes. 


This investigator’s recommendations, 
based upon what he found the newspa- 
pers wanted, are quoted below. Note 
how closely the Intertype Mixer follows 
the suggestions thus developed. 


(1) SIMPLICITY.—“A simplified mixer 
would have many advantages.” 


The Intertype Mixer is the simplest machine 
of its type ever designed. A single distrib- 
utor box serves four magazines. 


August 1928 23 


ixer-W Ss 
For You 





(2) RANGE. — “The range of a mixer 
should be as wide as possible without 
introducing mechanical difficulties.” 
The range of the Intertype Mixer is from 
5 point to full-width 36 point or 60 point 


condensed. And there are no ‘‘mechanical 
difficulties.’’ 


(3) STANDARDIZATION.—“A new mix- 
er should preferably carry the present 
standard magazine.” 

The Intertype Mixer DOES carry the stand- 


ard iIntertype magazine, and it is perfectly 
interchangeable on non-mixer Intertypes. 


(4) MAGAZINES. — “If the mixer mag- 
azines are not easily removable, four is 
about the limit that can be tied up prof- 
itably with one operator; if all mag- 
azines are of the quick-change type, the 
number might be increased to six.” 
All Intertype mixer magazines ARE of the 
quick-change .type, and the machine can 
be equipped with from two to six maga- 
zines. Changes from either of four maga- 
zines can quickly be made by the touch of a 
convenient lever. 


You owe it to yourself to investigate the 
Intertype Mixer before buying a multi- 
magazine composing machine....It’s the 
machine that was designed for YOU. 


WRITE FOR BOOK OF INFORMATION TODAY 





INTERTYPE CORPORATION: New York 1440 Broadway; Chicago 130 North Franklin Street; New Orleans 816 Howard 
Avenue; San Francisco 152 Fremont Street; Los Angeles 1220 South Maple Avenue; Boston 80 Federal Street; London; 
Berlin. Distributors throughout the world 


Set on the Intertype in Gothic Wide. Heading Enlarged. 
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By JAMES MELVIN LEE 


N editorial in The Nation of Aug. 22 

takes the statistics about dailies that 
were printed in Epitor & PuBLISHER and 
comments on the same under a headline, 
“The Dying Daily.” A careful perusal 
of the editorial does not show whether 
The Nation hopes to increase the mo 
tality or whether it desires to render 
“first aid.” 

The Nation seems to fear that some 
rich men will buy all the dailies in some 
state and thus control the public opinion 
of that commonwealth. It finds some- 
thing curious from the fact that while 
the circulation of morning dailies gained 
during the first six months of 1928 that 
of the evening papers practically stood 
still. It “views with alarm” the upward 
tendency of advertising rates on the 
ground that any such advance introduces 
too much the spirit of commercialism 
into American journalism. 

7 - ~ 
LBERT MORAWSKI-NAWENCH 
chats about the European situation 
in his “Light from the West,” which he 
contributes to The North American Re- 
view for September. He has just been 
decorated with the French Cross of the 
Legion of Honor for “eminent services 
rendered to the cause of Franco-Ameri- 
can and Franco-Polish relations as Presi- 
dent of the Association of Foreign Press 
Correspondents in New York City.” 
His article in The North American Re- 
view is well worth the careful perusal 
by editorial writers on the daily news- 
papers. 
- 7 * 
HE interview, in the opinion of Bartlett 
Cormack, is the grand Madam of 
journalism. His thoughts about jour- 
nalism in generai and the interview par- 
ticularly may be found in The New Re- 
public of Aug. 22 in an article entitled 
“J Was an Interviewer.” 

Interviewing was only a minor staple 
in mewspaper business, so he asserts, 
when he began reporting in Chicago 
early in 1917. But: 

Then the United States openly joined the 
War; and, like everything else about journal- 
ism, the interview flew off its handle, and 
began the debauch that eventually turned it 
into the loose creature it is now. Two things 
were directly responsible for the change: its 
stays were removed by editors who suddenly 
realized the possibilities of the new freedom; 
and it was reclothed in flaming colors by 
reporters of imagination, who luxuriated in a 
talent for producing emotional words. demand- 
ing of a story only that it possess a “kick” 
that would make their city editors say some- 
thing—for once, and scoffing at “the ethical 
and moral ——- of the press,” if, indeed, 
they had ever heard of such things. 


In speaking of certain picric critics of 
the press, Mr. Cormack makes the fol- 
lowing observation : 


The notion of Upton Sinclair and the rest 
of the naive evangelists who try to exorcise 
a devil from the press, that the fictions in a 
newspaper are deliberately concocted with pre- 
meditated intent to deceive and that the ma- 
chinations have a sinister motive, is moonshine, 
except, of course, in cases in which the paper 
or its owner is selfishly interested. These 
humorless crusaders expose their ignorance of 
the business by attacking a devil who is not 
there. The “diabolism” of the press lies in 
its conception and treatment of news as news, 
not as truth (with which news has nothing 
to do); its stories are concocted to excite the 
attention and interest of readers; and its mo- 
tive is to secure an ever larger circulation and, 
through this, ever more advertising. “Truth,” 
my city editor once exasperatedly informed a 
deputation from a civic organization that had 
been pecking at him to promise to keep crime 
news off the front page (in Chicago!l), “truth 
doesn’t get my pay raised. Increased circula- 
tion does.” 


The job of interviewing as Mr. Cor- 
mack sees it resolves itself into using 
something the man interviewed has said, 
for a spring-board and “diving into the 
real interview on the way back to the 
office.” The illustration given is that a 


newly elected food commissioner would 
suggest sauerkraut as one of the several 
inexnensive, nutritious foods that might 
be popularized as a war economy meas- 


ure. Later, he might add, that the dis- 
trust of sauerkraut, as a bourgeois dish, 
was not well founded because he had 
known a society woman who was very 
fond of this article of diet. On the way 
back to the city room the interviewer 
would produce something that carried a 


headline, “Gotp Coast Eats SAveEr- 
KRAUT a@s War Measure Foon CHIEF 
Says.” The subhead might read “Cu1- 


caco Socrery Beauty's Famous 
PLEXION RESULT oF Kraut Dret.” 

Scooped imaginatively on a interview, 
Mr. Cormack says that when he protested 
that the opposition story had been faked 
he received this admonition from his city 
editor, “Sure, they’re arguing about the 
Resurrection yet, but it’s been a damn 
good story for two thousand years. 
Didn’t God give you any imagination? 
What d’you think we're getting out here, 
an almanac?” 

Thereafter, he says, he used his imagi- 
nation that God had given him by filch- 
ing hokum from books, magazines, mov 
ing pictures, and the stage He adds 
that he was rewarded and that during 
the last two years on the paper he did 
little if anything but interviews for his 
salary. 

Once again 
his city editor : 


Com- 


Mr. Cormack returns to 


Our city editor, I remember, used to wink 
solemnly when we turned in some exception- 
ally flamboyant drool, and even hold his nose 
as he passed the story to the copy-desk. That 
editor’s attitude gave the proceedings the air 
of a confidence game, and kept us softer-boiled 
souls sane with laughter, but nothing was per- 
mitted in print that might jar the Average 
Reader's faith in the platitudes on which he 
had been raised. We printed nothing that con- 
flicted with the People’s belief in the profound 
wisdom and justice of the People themselves 
And we thrived, mightily, the paper making, 
as it continues to make, a few million dollars’ 
profit a year. 


_ Mr. Cormack then goes on to tell how 
frequently he was met with a “You fix 
up something, and III stand for it.” Then 
he had gone ahead and quoted bank presi- 
dents, lawyers, actresses, politicians, ex- 
plorers, scientists, and ministers on every 
conceivable subject, birth control, bobbed 
hair, crime waves and Einstein theory— 
subjects about which neither the person 
interviewed nor Mr. Cormack himself 
knew anything whatever. He says that 
he often left scientists and economists 
specialists in every field to be general 
—and interviewed the subject in an en- 
cyclopedia. Here he found a few simple 
facts around which to weave interview— 
with the help of his imagination. 

His concluding thought is: 

Interviews still fill the newspapers. But the 
really exciting variety that followed the War 
has writhed on into the tabloids and magazines. 
Press agents for politicians, actors, authors, 
scientists, packing houses, churches, depart- 
ment stores, athletes and apparently every 
other person and activity, do the bulk of one’s 
interviewing now; and the “sucker list” has 
ome a directory of all the press agents in 
town. 

There are sheets that come out daily 
—designed only to amuse and entertain. 
But the fact that they come out daily, 
either as tabloids or as standard size, 
does not make them newspapers though 
they may be listed as such in an official 
directory. Magazines print a lot of fic- 
tion as fact when they want articles re- 
lating to American journalism. These 
articles, to be quite suited to the imme- 
diate needs of the magazine, must be 
fixed up, must contain imagination, but 
should have one or two truthful facts 
around which the article may cling for 
support. 


* * * 


(CHARLES J. V. MURPHY who con- 

tributes “Shall We Fly the Atlantic” 
to Harper's Magazine for July is the 
only newspaper reporter who reached the 
Bremen flyers in Labrador. He went up 
in the plane chartered by the New York 
W orld. 
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‘Far ahea 
in actua 
sales resulting’ 


LEAROYD, FOSTER & CO. 
30 STATE STREET 
BOSTON 
March 8, 1928 


Mr. John K. Allen, 
c/o Christian Science Monitor, 
Falmouth St., Boston, Mase. 


Dear Mr. Allen: 


It may interest you to receive a report 
from our advertising in The Christian Science Monitor, 
which for a year or more has been carried in the Atlantic 
Edition, which, I understand, has a circulation of over 
48,000. 


We have received more responses from your 
paper than any other medium that we have used, in spite 
of the fact that the Atlantic Edition reaches only one 
third of the people that some of our other papers are 
reaching. 


Moreover, the letters received show that 
an intelligent class of investors are reading and 
responding to these advertisements. We can furthermore 
say that actual sales resulting from these advertisements 
in your paper have been far ahead of any other medium 
that we have used. 


Our recognition of this is shown by the 
fact that we have recently given you instructions to 
extend our advertising to the Central States Edition. 

I should be glad to have any of your 
prospective advertisers call me on the telephone. 


Very truly ° 


This letter published The Financial Advertising in any newspaper, 

' by ee inti. and the response it secures, are a good index 

Investment Brokers to the KIND OF READERS the paper has, 
Boston, Mass. and its value as an advertising medium. 


The 
Christian Science 
Monitor 


AN INTERNATIONAL DAILY NEWSPAPER 


Published by 
The Christian Science Publishing Society, 107 Falmouth Street, Boston, Massachusetts 


BRANCH ADVERTISING OFFICES 


PD Cc 
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Chicago Tribune Bids 


HE “World’s Greatest Newspaper” ran a story the other 

day in which concessions were made to heart interest 
and sentiment. A large cut showed Max Pember, in charge 
of the Tribune garages. taking leave of the last of the 
horses. Beautiful specimens of draft horseflesh —on the 
way out. 


This incident marked another step in the truck record of 
the Chicago Tribune Company, probably the biggest trans- 
portation story in the newspaper world. At this time 31 new 
International Harvester trucks were added, keeping the In- 
ternational fleet exclusively International as always. The 





Tribune 
Company 
Fleets 


(Tribune, Chicago— 
Liberty—News, New York ) 


Now Total 159 


International 
Harvester 
Trucks 


Last Dobbins Goodbye 


Tribune, the Daily News of New York, and Liberty, now 
speed to their readers in 159 Internationals. 


Here is an experience of years’ standing and a large repeat 
order recommending International trucks to newspaper men. 
Several scores of the best known dailies in the country use 
and recommend them also. 


Today we present a complete line of trucks with many re- 
cent improvements and refinements. Speed Trucks, 34-ton to 
2-ton, with 4 and 6-cylinder motors. Heavy-Duty Trucks to 
5-ton, double-reduction and chain drive. Unparalleled service 
—through 164 Company-owned branches and truck dealers. 


For special information address: 


INTERNATIONAL HARVESTER COMPANY 














606 So. Michigan Ave. ' OF AMERICA 


Incorporate 





d] Chicago, Illinois 


One of the 78 “Daily News” Internationals on a straw vote tour. The “News” is seeking the result of the 
coming presidential election in a state-wide straw vote. The view shows the “caravan” about to leave the 
“News” building in downtown New York. The “caravan,” consisting of ten men and the International truck, 


will thoroughly cover the state and probably invade other states. 
cities visited and the “returns” are published the next morning. 


Votes are taken on principal streets of the 
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THE PITTSBURGH PRESS 
PUBLISHES 


PITTSBURGBRS 


FIRST ROTOGRAVURE SECTION 
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HE JULY 15th issue of the 
Pittsburgh Press, a Scripps- 


YA? 
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Howard newspaper, carried to its 
282,000 readers the first rotogra- 
vure section to be published by a 


LV 

. ‘ 
PM 
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Pittsburgh newspaper, thus be- 





coming one of a steadily increasing 
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group of outstanding newspapers 


which use rotogravure sections. 


% INTERNATIONAL PAPER COMPANY 


Main Sales Office: 100 East 42nd Street, New York City 


Branch Sales Offices: BOSTON, CHICAGO, PITTSBURGH, ATLANTA, PHILADELPHIA 
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Pittsburgh's million dollar hillside boulevard— Mt. 
ashington Roadway. 
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The beautiful yacht “Rugosa II” A visitor to Pittsburgh arriving at the 
won the 600 mile ocean yacht Pennsylvania Station sees a city framed 
race from New London, Conn., by the archways of the terminal. And 
to Bermuda. down from these arches spreads the busi- 

Underwood & Underwood ness section of the nation’s greatest in- 


dustrial center. Press Phote 


FROM THE NEW ROTOGRAVURE SECTION OF 


THE PITTSBURGH PRESS 


OF SUNDAY, JULY 15th, 1928 
THE FIRST ROTOGRAVURE SECTION EVER PUBLISHED BY A PITTSBURGH NEWSPAPER 


INTERNATIONAL PAPER COMPANY | 


Main Sales Office: 100 East 42nd Street, New York City Branch Sales Offices: Boston, Chicago, Pittsburgh, Atlanta, Philadelphia 





FROM THE ROTOGRAVURE SECTION OF 
THE ST. LOUIS POST DISPATCH 


Maternal Solicitude— Mother swan making circle 
eddies around her family of chicks—if that is what 


call baby swans. 
Sg by Underwood & Underwood 


FROM THE ROTOGRAVURE SECTION OF 

THE CHICAGO DAILY NEWS 
Three little picnickers. Their hearts are merry, for they love the New 
England woodland and the stone fences that have stood since great- 
grandfather's day. 


(A study in Western Connecticut by Clyde T. Brown, staff photographer 
of The Daily News.) 


FROM THE ROTOGRAVURE SECTION OF 
THE NEW YORK HERALD TRIBUNE 


View of the Old Quad at Harvard on Com- 
mencement Day, showing the senior class 
lined up for the march of the faculty and 


dignitaries. This view is taken from a 


window of the Widener Library. 


INTERNATIONAL PAPER COMPANY 


Main Saics Office: 100 East 42nd Street, New York City 


Branch Sales Offices: Boston, Chicago, Pittsburgh, Atlanta, Philadelphia 
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FROM THE ROTOGRAVURE SECTION OF 
THE NASHVILLE TENNESSEAN 


tf 


Light and shadow form an intricate pattern in 
the Cloister. This view is from the Library 
door toward All Saint’s Chapel. 

Staff Photo by C. J. Burnell 
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FROM THE ROTOGRAVURE SECTION OF 
THE MEMPHI S# 
COMMERCIAL APPEAL@ 


A Real Tea Hound—Here is Lew Cody’s A] 
famous English bulldog, ‘Rookie,’ en- 
joying his afternoon tea at a Hollywood 
studio. It’s “Oolong,”’ Rookie avers. 
Photo by on 


FROM THE ROTOGRAVURE SECTION OF 
THE BOLLETTINO DELLA SERA 


City Hall Square, New York. 
Morchetti Photo 


INTERNATIONAL PAPER COMPANY 


Sales Office? 100 East 42nd Street, New York City Branch Sales Offices: Boston, Chicago, Pittsburgh, Atlanta, Philadelphia 
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$32 


AND IN ROTOGRAVURE 
PARTICULARLY 


PAPER’S the BASE 


OF THE JoB! 
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— is a treasure-trove of reproduction 
possibilities. Its variety of subjects is infinite. 


Its range of techniques is unlimited. Its ability to 
delineate the essential details of a drawing, painting, 


va 


pastel or photograph and at the same time maintain 


‘ 
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\) 
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a soft delicacy of tone, gives it an appeal that is 
possessed by no other medium of reproduction 


LA ‘a 
Y 


available to the newspaper. 


But in rotogravure, as in all forms of printing, 
PAPER is the BASE of the Job—the background 
upon which detail is registered —the screen upon 
which every gradation of tone is portrayed. Superoto, 








made by the largest manufacturers of paper in the 
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world, is prepared especially for rotogravure printing. 








INTERNATIONAL PAPER COMPANY 


Main Sales Office: 100 East 42nd Street, New York City 
Branch Sales Offices: BOSTON, CHICAGO, PITTSBURGH, ATLANTA, PHILADELPHIA 
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i this day of movements, funds and en- 
dowed institutions it is to be regretted 
that no philanthropic individual has in- 
augurated a movement to raise a fund 
with which to endow an institution for 
the care of demented newspaper repor- 
ters. Actors are provided for in old 
age; musicians are not forgotten; com- 
fortable homes are maintained for war 
veterans. But pity the reporter. He 
must shift for himself. His declining, 
and demented years he must spend press- 
agenting for the Women’s Civic League, 
if he is fortunate. 

Every newspaper reporter ultimately 
becomes demented. Usually one is in the 
first stages of insanity before entering 
the profession, generally a victim of hys- 
teria, or at any rate mentally peculiar. 
3ut granting one is quite sound men- 
tally (there are a few remote cases) 
upon entering the newspaper protession, 
his chances of remaining so are nega- 
tive. The reason is quite obvious: the 
specimens of humanity with whom the 
reporter daily comes in contact drive him 
insane. Let us divide these specimens 
into distinct groups and consider them 
separately. : 

We encounter on every hand, for in- 
stance, Mr. J. Ellington Stump. Mem- 
bers of his group may be lawyers, mer- 
chants, executives—the field is unlimited. 
Stump is president of “Stump & Stump, 
Inc., Woodenware.” He is lolling com- 
placently in the swivel ‘chair at the ex- 
ecutive desk. Presently, and with studied 
perturbation, he lifts the receiver from 
its hook. 

“H-m-m-m, J. Ellington Stump speak- 
ing. Who? O, yes. The Gazette. Mr. 
Who? Slivers? Yes, Mr. Slivers. An 
interview? Well, perhaps I can arrange 
it. How will next Tuesday suit? Now? 
I’m very busy this morning. Perhaps I 
can give you a few minutes. Yes, I'll 
see you immediately.” ; 

Slivers crashes past three secretaries 
and brings up in front of Stump’s private 
one. She passes him into the sanctum 
sanctorum. 

“Good morning Mr. Stump. 
is my name. From the Gazzette.” 

“Ugh—s’down, Mr. Slivers. What can 
I do for you?” 

“Ts it a fact?” asks Slivers, waiving 
preliminaries, “that Stump & Stump 
has secured an option on the national 
forests of Switzerland?” 

“That’s not material,” replies Stump. 
“There’s no news in that. You see, son, 
I was formerly in the newspaper game 
myself. Spent quite a few years at it. 
I’m a right good judge of news. No 
sir, I’ll never forget the days I spent on 
the old Sun. Most of the veterans are 
gone now. Some corking good yarns in 
those days. I'll never forget the Smith 
case. Do you remember the Smith case, 
son? Well, hardly, that was before your 
time, well, you see, old man Smith was 
a rounder, spent money like water. I 
came in contact with the old man quite 
often, and one day the question struck 
me, how does—” 

“Now what about—,” Slivers attempts. 

“_how does this old duck get all the 
money he is spending? Well sir, I in- 
vestigated and found that his salary_was 
$175 a month, quite a decent sum in those 
days. You see, I’ve been out of the 
game many years. But I knew it wasn’t 
sufficient to support a family, own a 
machine and flit around with two or 
three girls. I knew there was some- 
thing wrong somewhere. ‘Something 
wrong somewhere,’ I told myself. So 
I asked myself how this old bird could 
be securing questionable money. ‘How 
can old Smith be getting this money?’ 
I said to—” 

“Pardon Mr. Stump, but the edition—” 

“_|* said to myself. This fellow 
Smith had charge of all the city tax- 
books, so I quietly started a little inves- 


Slivers 


WANTED — AN INSTITUTION 


Writer Would Launch Drive to Build Home for Deranged Reporters, 
Hounded to Their Sad Fate by Red Hot Tipsters 
and Former Reporters 


By THOMAS W. PARRY, Jr. 








tigation. Now what do you suppose I 
discovered? Well sir, old man Judge’s 
taxes were $700 in 1902 and in 1903 
they were—” 

“My edition goes in at—’ 

“were considerably less. That was 


interesting. So I went to the boss, old 
man Bogg. Bogg was a corking city 
editor. They don’t make ‘em like him 
today. Well sir, to make a long story 
short, he told me to take all the time I 
wanted investigating that case. For 
weeks I—” 


“What about the Swiss forests?” de- 
mands Slivers. 

“Why, there’s not a thing to that re- 
port, not a thing.” 

“Now isn't it 
Slivers. 

“Absolutely not,” snaps Stump. 
can quote me on that.” 

“Very well then, Mr. Stump. I[ must 
be getting back to the office. Sorry to 
rush away, but I have another assign- 
ment.” 

“Perfectly all right,” returns Stump. 
“IT know how it is. Once in the game 


true?” maneuvers 


“You 


myself. That Smith case was a hum 
dinger. One doesn’t read about that kind 
these days. Drop around again, Slivers, 


when I can help you.” 

Slivers curses as he returns to the 
office. Ed Bacon summons him to the 
city desk the minute he enters the edi- 
torial rooms. 

“Where in hell have you been?” he 
storms. “The edition’s gone in. How 
about that Stump story ?” 

“Nothing to it, chief. The old boy 
kept me there to discuss his—” 

“T don’t want excuses Slivers. Hustle 
right over to the Courts and cover the 
Dill trial. And remember—we want the 
story for Tonay’s paper.” 

“Damn these former newspapermen,” 
thinks Slivers. “Four out of five started 
life as reporters.” 

Upon entering the press 
Courts Building, Slivers is confronted 
by Dick Battle. Members of the group 
to which Battle belongs are generally 
young lawyers. It may be classified as, 
the “Whispering Clan.” Dick approaches 
Slivers in an important manner. He 
drapes a pudgy arm around the repor- 
ter’s shoulder and leans like an inebriate. 
Bringing his mouth obnoxiously near 
Slivers’ face, he starts talking in low, 
confidential tones. 

“Boy, do you want a red hot story? 
Huh? Here’s the tip. Swear you won't 
use my name? Check. D’you see this 
brief case? Well, there’s some big time 
news in there. No, I can’t show you. 
But if you'll run upstairs and see 
Leonard you can get a real beat. What 
about? I'll tell you this much, but don’t 
tell Leonard I told you. It’s about the 
Dill. case. You ask Leonard: ‘Mr. 
Leonard, is it true that Mrs. Dill was in 
your private office this morning? What 
was she doing in there? What were you 
doing? Were you two alone during the 
entire two hours?’ Man alive, you can 
get a real beat on that. Don’t let Leon- 
ard beat around the bush. Draw it out 
of him. Remember, you swore you 
wouldn’t mention my name. I ain't 
gonna tell the other boys.” 

Slivers considers. He is inclined to 
forget the tip. Probably like all the 
rest of Battle’s world-beating stories. 
But then, he argues, the fop may be on 


room. at 


the inside track this time. He'll go 
easy. 
“Good morning, Mr. Leonard,” he 


greets, “Battle tells me you and Mrs. 
Dili had a rather important conference 
this morning.” 

“That damn Battle has a newspaper 
complex. Mrs. Dill and I were in con- 
ference this morning. Quite natural for 
lawyer and client, don’t you think?” 

Slivers administers to himself a men- 
tal kick. Never again will he listen to 


Fourth Estate 


‘ 


for 


Battle. Reentering the press room, he 
again encounters the young lawyer. 

“Here’s a whale of a story for you,” 
Battle froths enthusiastically. “See this 
brief case—” 

“To hell with your brief case,” growls 
Slivers. 

The day, for normal business men, is 
ended. Slivers has a night assignment, 
one of the seven curses of an otherwise 
pleasant profession. He is to interview 
Col. Reticent C. Hound. ~ 

“Mr. Hound? Slivers is my name, 
from the Gazette. We understand that 
the Unterrified Vigilants propose to 
stand guard at the polls Thursday to in- 
sure a clean election for our city. Is 
that true?” 

“Yes and no,” answers Mr. Hound 
cautiously. “In view of my position, I 
cannot be quoted on the subject. Sit 
down, Mr. Slivers. Won’t you have a 
cigar? Now as a matter of fact,” in a 
stage whisper, “the Unterrified Vigilants 
will guard the polls. We're going to 
wipe out the political blackguards of this 
city. You can be assured that the polls 
hereafter will be safe for women and 
children.” 

Then, after two hours and forty-nine 
minutes : 

“That, briefly, is the size of the situa- 
tion. You understand, of course, that I 
am not talking for publicity. Would you 
like a—ah—little  snifter, Slivers? 
There, I thought that would ring the 
bell. You newspaper boys are all right; 
a great lot. Good evening, Mr. Slivers.” 

Hound, the next day, ’phones Slivers. 
“You handled that story very well,” he 
compliments. “Of course I had rather 
my name did not appear in connection 
with it, but I understand your situation 
entirely.” 

To conclude without reference to that 
fourth class, hopelessly in the minority, 
would be a grave injustice. 

There is a fourth class (God bless its 
members) that is composed of men who 
never saw the inside of a newspaper of- 
fice, never had a world-beating tip and 
never cared a tinker’s curse whether 
Slivers quoted them or not. Alas, their 
helpful effect on the mad reporter is not 
sufficient to counteract the deranging ef- 
fect of the members of the other classes. 
He is certain to lose his reason. If for- 
tunate, he will spend his declining years 
press-agenting for the Women’s Civic 
League. Otherwise he must wasté away 
in an asylum. 

_And unless some philanthropic indi- 
vidual starts a movement to endow the 
above-mentioned institution for demented 
reporters exclusively, he will be haunted 
to his last day. For in the asylum also 
there will be, on the one side, Dick 
Battle, forever whispering a “red hot 
beat,” on the other, Reticent C. Hound, 
who refuses to be quoted; and eternally 
in front, J. Ellington Stump, formerly 
“in the game myself.” 


EARNINGS INCREASED 


Procter & Gamble Company reports in- 
creased earnings for the year ending 
June 30, the net earnings after all charges 
have been deducted being $15,579,335. 
This is equal, after allowing for dividends 
on the eight per cent and the six per 
cent preferred stocks outstanding at the 
end of the fiscal year, to $11.91 a share on 
1,250,000 shares of $20 par common stock 
as compared with $11.38 a share a year 
ago and $9.17 a share in 1926. 


BED FIRM USES DAILIES 


The Englander Spring Bed Company is 
now using daily newspapers. For the 
present copy is appearing in Boston and 

ew York dailies, but expansion else- 
where can be looked for later. The Peck 
Advertising Agency, New York, is serv- 
icing the account. 


REO USES AIR MAIL 


Reo Motor Car Company on Aug. 21, 
sent 10 tons of air mail from Lansing, 
Mich., to all parts of the United States 
on a fleet of 18 planes. The shipment in- 
cluded about 350,000 advertisements and 
required» $17,500 worth of stamps. 


August 


25, I928 
WIRE MEN DISPLAYED 
SPEED AT NOTIFICATION 


Complicated Telegraphic Arrangements 
Shifted Indoors by Rain at Last 
Minute—300 News Men 
Present 





(By Telegraph to Evttor & Pusiisner) 

ABany, Aug. 23.—Lightning-like speed 
of telephone and telegraph company en- 
gineers in shifting wire connections from 
the elaborately planned press section on 
the steps of the state capitol to the hastily 
erected tables in the pit of the assembly 
chamber barely saved the day for the 
more than 300 newspaper men covering 
Governor Smith’s notification ceremony 
at Albany on Wednesday. 

Up to within five minutes of the time 
when Governor Smith entered the 
chamber to begin the indoor ceremony, 
wire men were still working around the 
press tables. As an emergency precau- 
tion, the wire changeover was begun 
shortly after noon in a casual fashion, but 
when the rain continued up to 6 o’cl 
a special corps of wire men were rush 
to the scene to hurry completion of the 
connections while many members of the 
Democratic notification committee and 
even some of Governor Smith’s most 
intimate friends, including Franklin D, 
Roosevelt, were unable to get into the 
chamber for the ceremony because of the 
huge crowd. 

There were no instances reported of 
representatives of the press being barred. 
As a matter of fact, instructions were 
given at the last minute to state troopers 
to honor press badges above everything 
else. Even copy boys had precedence. 

Nearly 300 correspondents and special 
writers, many of them _ representing 
foreign papers, supplemented by elaborate 
telegraphic equipment, sent out thousands 
of words of detailed description and 
speech quotations from the pit of the 
assembly chamber during the ceremony. 

Five press services, the Associated 
Press, the United Press, the International 
News Service, Universal and the Con- 
solidated Press service were represented 
by their regular staffs as well as by 
special correspondents. Most of the larger 
London, Berlin, Paris and Petrograd 
papers were represented by one or two 
staf writers. Scores of papers through- 
out, the country sent their own corre- 
spondents to write special angles. 

Three assembly committee rooms were 
set aside for use of visiting correspond- 
ents and 75 typewriters were supplied 
them, according to George M. Janvrin, 
veteran member of the Legislative Cor- 
respondents Association, in charge of 
those arrangements. 

Joseph L. Cohn, capitol correspondent 
for the New York Graphic, was in 
charge of general arrangements for the 
visiting newspaper men. 


MERCURY OFFERS PRIZE 


Magazine to Give $500 for Best As- 
sessment of Journalism as a Trade 


The American Mercury for September 
announces “an honorarium of $500 for the 
best essay on journalism as a trade in 
America today,” received before Oct. 15. 
The essay must be submitted by a 
“journalist” actually working on a daily 
newspaper when the article is written. 

To each essay the author must attach 
a slip telling what paper he is working 
for and has worked for and the nature 
of his employment. Length should be 
2,000 to 6,000 words. No particular atti- 
tude is recommended, the desirable quali- 
ties being described as candor, freshness, 
independence, factual accuracy and style. 

In case no essays are judged worthy 
of the prize, it will be divided between 
the American Civil Liberties Union and 
the Association Opposed to the Prohibi- 
tion Amendment. H. L. Mencken, editor 
of the Mercury, will be the sole judge. 


PRESS CLUB ENTERTAINS 


The Mayor of Southampton, England, 
Alderman Lucia Marian Foster-Welch, 
was a guest of the National Press Club at 
luncheon on Thursday, Aug. 23. 
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John M. Halversen 


Head Machinist 
Chicago, Ill., Herald and Examiner 


.... “The service we have gotten out of 
this battery of Linotypes is a high tribute 
to Linotype material and workmanship. 
Practically all of the Linotypes in the 
battery of sixty-three machines on the 
Herald and Examiner are at work con- 
tinuously, with the exception of the time 
out between shifts. The two Model 26 
Linotypesemployed for heads and display 
have proven themselves highly econom- 


ical and greatly speed up production.” 








~— 
GOOD WORK 
GOES INTO IT 


2 LINOTYPE ™: 


GOOD WORK 
COMES OUT 
OF IT 


F 





AN INVESTMENT... in precision 


Even the Linotype Company’s enormous 
production of magazines can’t keep this ma- 
chine busy. It drills all the holes in Linotype 
magazines and does it so quickly that it stands 
idle much of the time. But its speed is only 
incidental. The important thing is that it 
drills every hole in every magazine in exactly 
the right place. It helps to insure standard- 
ization in Linotype magazines, so that no 
matter what machine they go on they will fit 
right and work right. 


MERGENTHALER LINOTYPE COMPANY 
BROOKLYN, NEW YORK 


CANADIAN LINOTYPE LIMITED 
TORONTO 2, CAN 


CHICAGO SAN FRANCISCO 
NEW ORLEANS 


Representatives in the Principal Cities of the World 


LINOTYPED 16 GARAMOND AMD GARAMOND BOLD 
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A. B. C. REINSTATES 
TUCSON CITIZEN 


Daily Restored to Full Standing After 
Reimbursing Advertisers and Op- 
position for Losses Due 
to Falsification 


Reinstatement of the Tucson (Ariz.) 
Citizen was announced this week by the 

Audit Bureau of Circulations. 

Notice of withdrawal of the Citizen’s 
audit report was given last March. At the 
same time it was announced that the 
publisher’s statement for the six months 
ending March 31, 1928, would be with- 
held and no statements renee until the 
next audit. Now the A. B. C. states: 

“In the meantime the publisher of the 
Citizen has sent checks to advertisers in 
the Citizen reimbursing them for the dif- 
ference between the amount paid for ad- 
vertising space in the Citizen and the 
amount which should have been paid 
based upon the correct figures. He also 
sent check to his competitor reimbursing 
him for advertising accounts lost by rea- 
son of the false circulation statement. In 
view of these facts and the further fact 
that immediately upon learning of the 
falsification of records the publisher dis- 
missed from his employ those individuals 
responsible for the falsification, the Board 
of Directors has voted to lift the suspen- 
sion of the Citizen restoring it to full 
standing and ordered resumption of serv- 
ice. The publisher's statement for the 
six months ending March 31, 1928, has 
therefore been released and goes forward 
with this bulletin.” 


TO TEST INSURANCE 
ADVERTISING 


National Board of Fire Underwriters 
to Use Newspapers in Four States 
—Gale & Pietsch, Inc., Ap- 
pointed Agency 
referred to as “the 


Insurance, often 


great unadvertised industry,” will begin 
a test of opepaper space in October, 
when the National Board of Fire Under- 


writers starts buying space through Gale 
& Pietsch, Inc., Chicago advertising 


agency, which will open a New York 
office in two weeks. 
The advertising test will use every 


daily newspaper in Ohio, Missouri, 
Pennsylvania and Virginia. Copy will 
appear once a week in a schedule con- 


tinuing for seven months. The campaign 
is to be an experiment to determine 
whether or not it is feasible for the stock 
fire insurance industry to employ edu- 
cational advertising in a national way. 
If it proves successful it is understood 
it will be spread through the country. 

The formal a of the cam- 
paign was issued by F. D. Layton, vice- 
president of the National "rine Insurance 
Company of Hartford, Conn., and chair- 
man of the committee on public rela- 
tions. He said the experiment was un- 
dertaken in the belief “that the public 
would be interested in and benefited by 


a more complete understanding of the 
stock fire insurance industry.” It also 
says that Gale & Pietsch were chosen 


“because of their experience and success 
in the educational advertising program 
which the Farm Insurance Association 
has sponsored for the last three years in 
farm journals in the Central West. 

W. E. Mallalieu is general manager of 
the National Board of Fire Underwrit- 
ers. He will direct the campaign with 
W. W. Ellis, who is in charge of public 
relations. The address of the board is 
85 John Street, New York. These offi- 
cials have asked newspapers not receiv- 
ing the schedule to refrain from soliciting 
advertising until after the test is com- 
pleted. 

Mr. Mallalieu made a statement last 
week to the Bureau of Advertising of the 
American Newspaper Publishers’ Asso- 
ciation, expressing gratitude for the in- 
terest and assistance of the membership 
in the project. 
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JOINS DRAMATIC STAFF 


Russel J. Birdwell, 
New York Daily Mirror 
dramatic staff of the Nez 
Telegram, which is_ bei 
headed by Heywood Bro 
pointment of a new dr 
take the place of Leonar 
Mr. Hall is now assistant 
publisher of Photoplay | igazine, Smart 
Set and McClure’s. Katherine Zimmer- 
dramatic critic of the 


formerly of the 
has joined the 

York Evening 
g temporarily | 
n, pending ap- 
natic critic to 
Hall, resigned. | 
» James Quirk, | 


mann, assistant 

Telegram is now in Europe, but will re- 
turn to New York in two weeks. Tony 
Muto, formerly of the A York W orld, 
has joined the Telegram’ city staff. 


CANADIAN PREMIERS 
CONFER ON PAPER 


Ontario and Quebec Officials Seek 
Means of Saving Newsprint In- 
dustry from Menace Due to 
Over-Production 


Whether or not the premiers of Onta- 
rio and Quebec can accomplish for the 
newsprint industry what the manufac- 
turers failed to do was a question debated 
in newsprint circles this week. é 

Hon. G. Howard Ferguson, Premier 
of Ontario, and Hon. L. A. Taschereau, 
Premier of Quebec, met in Montreal to 
confer on the future of the newsprint 
industry, now menaced by over-produc- 
tion. In New York students viewed the 
meeting in the light of an unimportant 
gesture. ei 

“Optimists may see some possibility 
of accomplishment,” on well-informed 
newsprint authority said to Eprtor & 
PUBLISHER, “but it does not require a 
pessimist to conclude that government 
interference with the workings of the 
natural law of supply and demand, or 
the survival of the fittest, may not be 
effective, at least for some time to come, 
because of existing conditions which seem 
to make necessary abrogation of con- 
tracts made by certain mills with con- 
or less long terms. 

“One may well ask what means either 
the Dominion or Provincial government 
can take to prevent full production by 
the lucky mills holding contracts for the 
benefit of those mills unable to keep their 
machines running 

“I hesitate to set the 
premiers down as merely 
The officials are not utterly 
they may be of service.” 


sumers for more 


meeting of the 
litical clamor. 
impotent ; 


FAIR EXHIBIT PLANNED 


Ohio Newspapers to Have Space at | 


Exposition for First Time 


One of the newest features at the Ohio 
State Fair this year will be the News 
paper Exhibit, where every newspaper 
in the state, from the smallest weekly to 
the largest daily, will be on display. 

The exhibit is being promulgated by 
the Ohio Newspaper Association, and 
will be in charge of H. E. C. Rowe, 
secretary and field manager of that or- 
ganization. It will be the first of its 
kind at the State Fair. 

A 30 by 50 foot tent, located just west 
of the Administration Building, will 
house the Newspaper Exhibit. Besides 
having every newspaper in the state on 
display, there will be charts giving sta- 
tistics about newspaper industry in Ohio. 


To stimulate interest in the newest 
exhibit on the fair grounds, Charles: V. 
Truax, director of the Ohio State Fair, 


is offering four bronze trophies, one to 
the newspaper in each zone that has the 
largest percentage of subscribers or read- 
ers registered at the Newspaper Exhibit 
during fair week. By zoning the 
state the papers located at distant points 
from Columbus will be placed at no 
disadvantage in the contest. 


CORRECTION 


In Epritor & PUBLISHER'S semi-annual 
tabulation of circulations and rates printed 
July 28, the Lincoln Nebraska State 
Journal was given a 5.000 line rate of 9c 
a line on foreign advertising. The correct 
rate is 10c. 
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Theyre More Likely 
to Buy Your Goods 


in ATLANTA 


= of close competition . .. volume pro- 
duction ... a buyer’s market ... rising 
sales costs... diminishing prines. “What mar- 
kets,” asks the manufacturer, “are most favor- 
able for my product? Where can I get the 
greatest volume at the lowest expense?” Today, 
and for months past, Atlanta has been the most 
responsive market in the South—and one of the 
most favorable in the United States. Investigate 
conditions here first-hand. You'll find an active 
buying market of more than 317,000 people— 
a market preferred over others in its net returns 
on your sales and advertising investment. 


for 





“Good Business” Indicators ake Atlanta 
an outstanding market for 


sales effort this fall 





Retail Buying, 

AS reported to the Federal Reserve 
Bank in April, May, and June, shows 
Atlanta 22% to 57% higher than the 
average sales volume (1923-25 basis), 
whereas figures for the United States 
as a whole were only 1% to 7% higher 
during the same months. 


Building Activity 

Means big pay rolls during the com- 
ing months. Work is just starting on 
city hall, schools and viaducts, costing 
over $5,000,000; Shrine Mosque $1,850,- 
000 more. Permits, first seven months 
1928, greater than total for 1927. 





NN) \ 
bn 


Population Increase 

On October 1, the Southern Railway 
brings to Atlanta the accounting de- excellent conditions in Atlanta. The 
partment of its general offices—1,200 increase for June over a year ago was 
families. Overnight almost 5,000 peo- 18% against an average increase 
ple will be added to the purchasing throughout the Sixth Federal Reserve 
district of 4.9 per cent. 


Ise 


—in Home-Delivered 
Circulation 

—in Total City Cireu- 
lation 

—in Suburban (75- 
mile Tradi 
Area) Circulation 

—in Total Circulation 


Savings Deposits 


Another business bharometer—shows 


power of Atlanta—this over and above 
normal 


the consistent, increase, of 


course. 











In Local Lineage 


Only one city of the 38 principal 
markets in the United States exceeded 
Atlanta in its advertising gain for the 
first six months of 1928. During the 
months of June and July, The Constitu- 
tion’s gain far exceeded that of the 
other two Atlanta aewspapers. 


of any daily Atlanta 
newspaper 














Advertising Representatives: 


Western 
CONE, ROTHENBERG AND NOEE 
360 N. Michigan Boulevard, CHICAGO 


Eastern 
STORY, BROOKS AND FINLEY 
Pershing Square Bldg., NEW YORK 


Pacific Coast 
R. J. BIDWELL & COMPANY 
SAN FRANCISCO 
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Our Satisfied Customers 
Are Our Greatest Asset, 
4 


The plates you print 

from are the founda- 
tion of successful print- 
ing. 


=> 





















We can reduce your 
standing or make- 
ready time 50% by 
the use of our ma- 
chinery to produce 
perfect plates. 


Weare serving the 
largest publishers 
and printers in 

America. 


461—8th Avenue 


Telephone 
Chickering 5656 


Write us for full details. 


CLAYBOURN PROCESS CORPORATION 
‘ MILWAUKEE ~ WISCONSIN 
Orig inat 


ors of Precision in Better Prin ting 
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GEORGE HARVEY DIES 
SUDDENLY AT 64 


Newspaper Training Fitted Former Am- 
bassador for Notable Public Career 
—Was Managing Editor of New 
York World 


Col. George B. Harvey, 64, former 
Ambassador to the Court of St. James’ 
who died Aug. 20, at Dublin, N. H., 
was fitted for his notable public career 
by early newspaper training. 

Col. Harvey was born on Feb. 16, 
1864, at Peacham, Vt., and attended the 
Caledonia County Grammar School from 
which he was graduated at the age of 15. 
Two years later he went to work on 
the county newspaper and after a year of 
experience went to the Springfield Re- 
publican. 

After several years of reporting he 
went to Chicago and obtained a job on 
a daily there. He remained in Chicago 
for a year and then joined the New 
York World. After five years he was 
appointed managing editor of the World, 
but within eighteen months, during a 
“shake-up,” the youthful executive found 
himself without a post. 

In 1893 he emerged from involuntary 
“retirement,” this time as an assistant to 
William C. Whitney, financier and transit 
owner. Apparently Colonel Harvey had 
business aptitude as well as journalistic 
ability, for Mr. Whitney soon permitted 
him to branch out on his own. Colonel 
Harvey had a share in the construction 


of the electrical railroad on Staten Island, 


and the Atlantic Coast Electric Railroad 
of Long Branch and Asbury Park, N. J. 
He became an official of the Staten Island 
Ferry Company the General American 
Reduction Company and Vice-president 
of the National Salt Company. He ex- 
tended his railroad interests to the electric 
street lines in Havana. 

He had begun to take an interest in 
politics and was offered and refused the 
pest of Consul-General at Berlin. Al- 
though occupied with his numerous com- 
mercial ventures, Colonel Harvey became 
editor of The North American Review in 
1899 and shortly thereafter he was elected 
president and. managing director of 
Harper & Brothers, reorganizing the 
enterprise. 

Between May and November of 1899, 
Colonel Harvey had doubled the circula- 
tion of The North American Review and 
he entered the old publishing house with 
the same energetic methods. Colonel 
Harvey was 35 years old when he took 
charge of the publishing house. 

Subsequently, he bought out Harvey's 
Weekly, a decidedly trenchant publication 
which concentrated on politics. In 1921 
with his appointment to London, Colonel 
Harvey ceased publication of the weekly, 
which had fought President Wilson and 
the League of Nations—to mention two 
of its many’ targets—fiercely and, as its 
main contributor admitted “with vitriolic 
assault.” 

At the same time he retired from the 
editorship of The North American Re- 
view, but in 1924, when he came back 
to gird for Warren Harding, he re- 
assumed the post. In 1926, having served 
as its editor for 28 years, Colonel Harvey 
sold the famous Review. He said then 
that he wished more time to devote to his 
biography of Henry Clay Frick, the 
financier, who had been his friend of 
many years. The biography was pub- 
lished early this year. 

Colonel Harvey wrote an _ editorial 
feature daily for the Washington Post 
in the 1924 campaigns and many of his 
attacks appeared in that newspaper. 





HARRY C. SILVER 


Harry C. Silver, 54, publicity man 
formerly in newspaper work, died in a 
New York hospital of pneumoia Aug. 12. 
He had been doing publicity work for the 
last eight years. At various times he 
was connected with the St. Louis Post- 
Dispatch and Sit. Louis Globe-Democrat, 
the Chicago Herald-Examiner, and the 
New York Evening World. He also 
worked for the Associated Press for sev- 
eral years. 
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ENGLISH JOURNALIST DIES 

Louis ‘Tracy, well Bnown English au- 
thor and journalist, died Aug 13 at his 
home in Kent, aged 65. During the war 
he handled Allied propaganda in the 
United States. Mr. Tracy entered jour- 
nalism in 1893 upon his return from a 
tour of India. At various times he was 
connected with the editorial staffs of the 
London Times and Daily Mail. 


JOSEPH A. RICHARDS 
AGENCY HEAD, DIES 


Former President of Advertising Firm 
Founded by Father Was Pioneer 
in Associational Adver- 
tising Field 


Joseph A. Richards, former president 





of the Joseph A. Richards Company, 
Inc., New York advertising agency, died 
Aug. 11 at the 
Clifton Springs 


Sanitarium, Clif- 
ton Springs, N. 
Y., after an ill- 
ness of several 
months. Tle was 
70 years old. 

Mr. Richards 
was born in 
Brooklyn and was 
a student in Wes- 
leyan University. 
After leaving 
school in 1883 he 
entered the Joseph 
H. Bates agency 
and several years E ; 
later joined the agency which his father, 
Joseph H. Richards, had founded in 1874. 
When his father died in 1900. Mr. Rich- 
ards became president of the company, 
continuing in that position until ill health 
forced his retirement in 1925. 

For a time the company was known 
as Joseph A. Richards & Staff, but the 
name was afterward changed to Joseph 
A. Richards Company, Inc. 

Mr. Richards built his early reputation 
on a number of outstanding accounts, 
notably those of the Victor company, 
Waterman fountain pens and Remington 
typewriters. For the Victor company 
Mr. Richards devised a salesmanship 
course for clerks, recorded on Victor 
records and “played” by store managers 
to their clerks. 

Mr. Richards is believed to have been 
the first pioneer of the associational ad- 
vertising field, earning the distinction by 
his direction of Hawaiian pineapple ad- 
vertising. His experience in the in- 
surance business led to his appointment 
as advisory advertising counsel. for the 
War Risk Insurance Bureau. 

Mr. Richards’ non-professional inter- 
ests lay largely in religious activity. He 
had been a director of the National Bible 
Institute for 20 years at the time of his 
death and had consistently given the 
church one-tenth of his income through- 
out his business career. He served as 
a lay preacher until the strain proved too 
much for his voice. 

Mr. Richards is survived by three 
daughters. His wife, Mrs. Alice Little 
Richards, died several years ago. 





Josrrx A. RICHARDS 





SEABURY LAWRENCE DIES 





Times Yachting and Hockey Editor Had 
Held Many Newspaper Posts 

Seabury Lawrence, yachting and 
hockey editor of the New York Times, 
died of pneumonia at the home of his 
mother in New York Aug. 14. He was 
49 years old. Mr. Lawrence had been 
connected with New York newspapers 
for more than 20 years. 

For 15 years Mr. Lawrence was a 
member of the Evening Sun staff and 
during two-thirds of that time covered 
ship news. He wrote many poems of 
the sea. 

Mf. Lawrence entered the sports field 
as a baseball writer, covering some of 
the first games of the New York Invad- 
ers, now known as the Yankees, for the 
Sun. When the Sun was purchased by 


Frank Munsey, Mr. Lawrence went to 
the Evening Post as a sports writer and 
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later joined the Times with which he 
had been associated for about five years 
at the time of his death. 

Mr. Lawrence came of a’ newspaper 
family. His grandfather, under the pen 
name of Nym Crinkle, was dramatic 
editor of the World for many years; 
his father, Seabury Lawrence, was edi- 
tor of the Wall Street Daily Stockholder 
for 25 years, and a brother, Jack Law- 
rence, is on the American. 


Obituary 


RS. HATTIE B. GILMORE, mother 

of W. Steele Gilmore, managing edi- 
tor of the Detroit Daily News, died last 
week at her home in Princeton, Ind., 
following a long illness. 

Epwarp T. Lowe, Sr., 64, president of 
the Lowe Publishing Company and prom- 
inent in newspaper circles for many years, 
died last week at his home in Nashville, 
after a two weeks’ illness. Lowe started 
on the old Nashville American as a 
printer, and later with a group of 
veteran printers started the publishing 
house which bears his name. 

Epwarp GIgsekeE, 22, of Elgin, IIl., en- 
gineer of the Elgin transmitting plant of 
WGN, the Chicago Tribune’s radio sta- 
tion, died last week of heart disease at 
the age of 22. 

Danie_ Marvin of Washington, D. C., 
former compositor on the Utica (N. Y.) 
Daily Press, since 1890 employed in the 
Government Printing Office in Washing- 
ton, died there Aug. 13. 

Mrs. H. F. Cuivpers, wife of the pub- 
lisher of the Troy (Mo.) Free Press, 
died recently. 

Scott Hurst, 58, an employe of the 
circulation department of the Muncie 
(Ind.) Star, and a former employe of the 
Fort Wayne Journal-Gazette, died sud- 
denly Aug. 19 at his home in Muncie. 

Frank E, Green, 57, for 22 years an 
employee of the Portland Oregonian, died 
at Portland Aug. 12, after a two week’ 
illness. 

ALLEN Monroe Parker, justice of the 
peace at Danville, Ill., and former news- 
paper man before removing to Illinois in 
1901, died last week at the age of 72. He 
had conducted the Potomac Patrol and 
the Potomac Reveille, getting his titles 
from the famous Civil War time sentence 
so often sent out from Washington, “All 
is quiet along the Potomac.” 


GOV. SMITH AIDS REPORTERS 


Through arrangements made by Gov- 
ernor Alfred E. Smith with Representa- 
tive Parker Corning of Albany, news- 
paper men working at the capital this 
summer are enjoying daily swims in the 
big pool on the Corning estate at Ken- 
wood, a suburb of Albany. 








WEEKLY’S PLANT DESTROYED 


The plant of the Lakeview (Ore.) 
Examiner, a weekly, was destroyed by 
fire recently. Guy Cronemiller, publisher, 
was absent on a vacation at the time. 





NEWSPAPER ENGINEERING 


‘in PLANT LAYOUTS 
BY PRACTICAL NEWSPAPER EXECUTIVES 


EFFICIENT SERVICE 


Our services profitable to you when 
installing new plants or 


izing old ones. 


MIDWEST NEWSPAPERS PRINTERS SUPPLY 
& ENGINEERING CORPORATION 


1521 Tribune Tower 


Distributors—Goodyear Rubber Rollers, Felt and Rubber Press 
Blankets, Etc. 
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DAILY HONORED FOR 
LOAN SHARK FIGHT 


Macon Telegraph Wins Sutlive Trophy 
at Georgia Press Meeting—Storm 
Cut Attendance—Officers 
Are Re-elected 


The forty-second annual convention of 
the Georgia Press Association was held 
Aug. 13-15 at Statesboro, Ga., at a time 
when storm signals were flying over a 
large portion of the state, and many of 
the railroads and highways were impas- 
sable for passenger trains and automo- 
biles. High water cut down the attend- 
ance and kept some of the speakers away, 
There was not an officer of the associa- 
tion present at the opening, all of them 
being delayed by the storm and high 
water. 

Musical features of the convention were 
in charge of Neal Printup of the Ameri- 
can Type Founders Company, Atlanta. 
There were helpful shop talks by Jack 
Williams, editor of the Waycross Jour- 
nal-Herald ; Gordon Saussy, of Savannah, 
attorney for the association; W. C. Ed- 
wards, president of the Atlanta Georgian- 
American and Miss Rhoda Kaufman of 
the Georgia Department of Public Wel- 
tare. 

Nora A. Lawrence Smith of the Ash- 
burn Wire Grass Farmer and one of two 
women candidates for the Legislature in 
Georgia, spoke on “Woman’s Work on a 
Newspaper.” Mildred Seydell of the At- 
lanta Georgian-American in a_ talk 
“Tricks of the Trade,” told how she suc- 
ceeded in interviewing celebrities. With 
mien it was flattery and with women more 
flattery. Among her “victims” have been 
one queen and Mussolini. Sam Slate, the 
State Auditor, gave an address on taxa- 
tion and there were other talks. 

In the awards for merit during the 
year, the Sutlive Trophy given to the 
newspaper performing the most signal 
service went to the Macon Jelegraph for 
its fight on loan sharks. The Stanley 
Trophy for the best printed weekly was 
given to the Monticello News and the 
Napier gold medal for the best weekly 
editorial page was won by the Commerce 
News. This was a posthumous honor, as 
the editor of the News, John F. Shan- 
non, died within the past few weeks. 

All the present officers were re-elected 
for another year. They include Miss 
Emily Woodward, Vienna News, presi- 
dent; Louis Morris, of the Hartwell 
Sun, vice-president; H. M. Stanley, cor- 
responding secretary; C. E. Benns, Butler 
Herald, recording secretary ; J. J. Howell, 
Cuthbert Leader, treasurer. 

A Past Presidents’ Association was or- 
ganized with Ernest Camp of the Walton 
Tribune as president and P. T. Mc- 
Cutchen of the Franklin News and Ban- 
ner, secretary and treasurer. 





50,000 WATCH TAB SWIM 


A crowd of more than 50,000 turned 
out Aug. 12 to watch the Water Derby 
put on by Paul Gallico, sports editor, 
New York Daily News. 


modern- 


Chicago, IIl. 
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An AUTOPLATE Machine tq. 





THE TWIN PONY AUTOPLATE MACHINE 


Comprises two complete Pony Autoplate casting mechanisms 
and a single Pony Autoplate finishing mechanism, combined in 
such a way that it produces double the output of the Pony Auto- 
plate Machine. In this machine the finishing mechanism auto- 
matically swings into position to receive, finish, cool, and dry casts 
from both casting mechanisms. 


Double output is obtained without doubling investment or floor 


space. 
Price $8750 
f. o. b. Plainfield, New Jersey 


HE success of the Pay A 

spired the creation of fhe © 
Machine and the Sing}Tw 
Machine. 


These machines are the fesul 
distribute more widely te | 
plate making, which thejintr 
plate Machine made possgple. 
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THE PONY AUTORLA’ 
Casts, shapes, shaves, trims, 


that require neither hand-planmg 
nor hand-drying. 
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t. o. b. Plainfidl, Ne 


Machines may be td 
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Fit Every Publisher's Needs 


Pay Autoplate Machine in- 
Twin Pony Autoplate 










THE SINGLE TWIN PONY AUTOPLATE MACHINE 


Comprises two of the three units of a Twin Pony Autoplate 
Machine. It is identical in operation! and output with the popular 
Pony Autoplate Machine, but its producing capacity may be doubled 
at any time by the simple expedient of adding a second casting mechanism. 
Thus it becomes a Twin Pony Autoplate Machine. The second 
casting unit may be had at a moment’s notice. 


The publisher who anticipates growth but does not require imme- 
diately the full capacity of the Twin Pony Autoplate Machine 
will find well worth while the possibilities of growth which the 
Single Twin Pony Autoplate Machine offers him. 


Price $6250 


" : fermi (Second casting unit with operating mechanism $2800) 
» hand-tooling, hand-dipping, f. 0. b. Plainfield, New Jersey 


TORLATE MACHINE 


be dered of us or of 


ALTER SCOTT & COMPANY DUPLEX PRINTING PRESS COMPANY 
) COMPANY of San Francisco, California 


RATION, 501 Fifth Avenue, New York City 
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SYNDICATES 


ENTRALIZATION of production and sale of 
C features for newspaper use has made percepti- 
ble progress during the past two years, without 
injurious effect either upon the business as a whole, 
or upon individuals or small organizations offering 
material of merit. Great organizations like the 
wire services which have added feature production 
to their established activities can without doubt out- 
buy and outsell the individual with small capital and 
few sales outlets, but, in practice, the syndicate busi- 
ness, like the newspaper business, cannot win solely 
upon the strength of its financial resources. The 
spark that flies from the brain of a man is vital. 
The directory of syndicate features presented in 
this issue of Eprtor & PuBLisHer, however, reflects 
a condition which the growth of great blanket serv- 
ices in conjunction with wire mews services is 
bound to change. That is the great volume of routine 
material produced by many organizations. It is 
made and sold cheaply by all, and under competitive 
pressure, many features of this class have become 
as similar as the blocks in a child’s playroom. 
The real business of the one-man syndicate is not 
the production of cheap miscellany. With feature 
mills grinding out routine stuff, the small operator 
will wisely go back to the fundamentals of syndi- 
cation—finding the important and interesting things 
in human lives and human thoughts that the news 
columns pass or miss, making them readable, and 
making available to the many, what only the few, 
acting as individuals, could afford to buy. Many 
of the smaller syndicates are now doing just that 
and the larger organizations have always made it 
part of their program. The syndicate, and its cus- 
tomer, the newspaper, will both benefit if the bar- 
gain basement department of the feature business be 
concertrated as a subordinate element in a few hands, 
with the big competition for the words and pictures 
that add to the total of human knowledge and make 
newspaper reading a pleasure. 





Well placed laughs in the solemn advertising 
columns also sell goods. 


NO LAW NEEDED 
ee current affairs with newspaper cor- 





respondents stationed at the Summer White 

House, Mr. Coolidge last week touched lightly 
upon Federal regulation of public utilities, stating that 
he regarded that field as belonging to the States, 
rather than to the Federal Government. 

He was understood by one correspondent, however, 
to have expressed disapproval of the present investi- 
gation of public utilities propoganda now being con- 
ducted by the Federal Trade Commission, with the 
authority of the Senate. No other report that we 
have seen accords with that of the New York Herald 
Tribune, just referred to, and we are inclined to be- 
lieve that the correspondent was led into error by the 
reformed “spokesman” system. 

We doubt that President Coolidge would express 
disapproval so casually of work being done by an 
important branch of his administration, especially 
since his disapproval, if it existed, could have no 
effect upon the conduct of that work. The propa- 
ganda phase of the public utility investigation is 
incidental, and has been, in fact, a development not 
expected by the Senators who sponsored the probe. 
The Commission has not yet begun to look into the 
financial affairs of the utilities, information on which 
was sought by the Senate for the purpose of framing 
regulatory legislation. 

Epitor & PuBLISHER sees no need for Congressional 
action on the propaganda subject. The best method 
of correcting that evil growth is to reveal its working, 
and in this the Commission has done an excellent 
job to date. 

It has made newspaper men and newspaper readers 
skeptical regarding the assertions and claims of those 
who want a private power monopoly. Skepticism is 
a far stronger armor against press agent deception 
than laws aimed to protect the editor against himself, 
for too often such laws can be turned by enemies 
of the press to their own gain and the disadvantage 
-of the press and the public it is endeavoring to serve. 


Publisher 


and The Fourth Estate 








A merry heart maketh a cheerful counte- 
nance: but by sorrow of the heart the spirit is 
broken.—Proverbs, XV; 13. 











WHY “SPORTS” ARE SICK 


ROFESSIONAL sports are sick in the United 
P States, according to several intelligent and in- 

terested observers. Gate receipts, the principal 
index of health, are not keeping pace with the past. 
Witness Mr. Rickard’s confession that the recent 
Tunney-Heeney fight cost him $155,000. Witness the 
empty spaces in the great stands of metropolitan base- 
ball parks—the New York Swn is authority for the 
statement that only two American League clubs will 
make a profit in 1928, and that most National League 
clubs are also unhappy concerning the present and 
future. Witness also the various unsuccessful efforts 
of C. C. Pyle to establish football and tennis on a 
genuinely professional basis. 

There are, no doubt, numerous explanations of this 
decline of popular interest in commercialized athletics, 
but it seems to us that a few aspects are common to 
all of the phases just enumerated. 

First, and most obvious, is the lack of proportior 
between the rewards paid to successful athletic per- 
formers and those paid for productive and professional 
labors. 

Second, and corollary, is the high cost of viewing 
outstanding sport spectacles, which are now out of 
the financial reach of the workingman in the large 
cities. 

Third, the radio has made attendance at “events of 
the century” unn¢cessary and comparatively incon- 
venient. 

Fourth, the organized newspaper propaganda which 
runs for months in advance of a sport event has by 
repetition lost its power to attract the additional 
10,000 or 20,000 people whose passage through the 
turnstiles is needed to meet the ever-increasing total 
of salaries, purses, commissions, and other items of 
overhead. . 

The newspapers do not bear original responsibility 
for any of these present handicaps to the prosperity 
of commercial sport, but the newspapets have been an 
indispensable part of the sales machine. The process 
has not enhanced the newspapers’ prestige either with 
readers or advertisers. The inane bunk that runs 
for weeks preceding a million dollar prize fight and 
the daily rain-or-shine pieces considered necessary to 
hold for the newspaper the patronage of people inter- 
ested in baseball insult intelligent readers and invite 
demands for editorial space from the entire press agent 
tribe. 

What the newspaper can do to restore sane propor- 
tions between the financial rewards for sport and the 
public’s capacity to support these rewards is at best 
indirect. It cannot overcome the handicap of radio, 
self-imposed by promoters eager for a new avenue to 
the public’s pocket. It cannot, and should not, encour- 
age professional sport at the expense of amateur 
athletics. It might, however, help the cause of com- 
mercial sport by refusing to lend the authority of its 
news columns to sport propaganda that could not pass 
the laziest city desk. 

Paid advertising is another partial solution, which 
can be applied to some, though not all, of the evil. 
The sport world needs first to regain touch with 1928 
realities before it can use advertising effectively, and 
we fear that a few more disastrous sessions with 
Father Public at the box office will be needed before 
the sport promoters definitely recognize that all is not 
well. 





Numerous newspaper purchases effected this 
week attest the faith of experienced men in a 
prosperous immediate future of the. publishing 
business. 
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ROCKFORD NEWSPAPERS 


NE of the last cities in the land of less than 


500,000 population to be served by more than; 
two daily newspapers, Rockford, IIl., on Sept. : 


lst will be remoyed one step from that: estate by 
the concentration of two of its three newspapers in 
one ownership. The Register-Gazette, evening daily 
established in 1855 and operating for the past 37 
years under its present title and management, com- 
bines with the Morning Star, founded in 1888, with 
the principals of .both, old companies. retaining. ows; 
ership and active direction in the new. Both news- 
papers will be opened from the Star’s plant. . .* 

‘The third daily, the Evening Republic, also. changed 
ownership :this week, passing into the hands of :T. 
Barney Thompson, its editor, and Mrs. Ruth Hanna 
McCormick, related by birth and marriage to the 
owners of the Cleveland News and the Chicago 
Tribune. 

Both transactions are in line with the day’s jour- 
nalistic philosophy. The Register-Gazette and Star 
combine to produce a single strong journalistic unit 
from two efficient organizations which necessarily 
had to waste much of their force in combating each 
other. The Republic will continue without change 
in personnel or policy, empowered by ample finan- 
cial resources to carry out ambitions that have been 
in abeyance since the death of Harry M. Johnson, 
its former publisher. 

Rockford is fortunate indeed that it retains in its 
newspapers the character and brains of the men who 
have made them, in the one case freed from the 
bonds of competition, in the other transferred from 
the handicaps of an unsettled estate to the free and 
forceful direction of owners well versed in news- 
paper thought and manners. 





Cash-with-order in political advertising pre- 
vents after-election headaches. 


VENIAL SIN 


OOD newspaper men know that tampering with 
G the news is bad, viewed either ethically or 

pragmatically. They know that a free press 
cannot enjoy a sound growth if tampering, suppres- 
sion, or distortion are viewed tolerantly. And they 
know that the tightest rule has exceptions. 

One of these, it seemed to us, arose recently in 
Evanston, Ill. A mature woman of good family 
was waylaid a few doors from her residence, beaten, 
stripped, and criminally assaulted. Death quickly 
ensued and her assailant left her broken body on 
the lawn of a neighbor, where it was found by a 
milkman. Her aged mother, after a night of frantic 
worry because of her daughter’s absence, was pros- 
trated by the news that the body had been found, 
and relatives feared that she might lose reason or 
life if she learned the details of the crime. 

When the Chicago. newspapers gave the story the 
play it would have received anywhere in the land, a 
cousin of the victim called upon the Evanston News- 
Index editor with the request that the gruesome 
details be omitted from the local story. For obvious 
reasons, this request was not granted, but the novel 
solution that was reached reflects credit upon H. 
Ellis Sibley and Joseph C. Northrup, publisher and 
editor, respectively, of the News-Index. After the 
first regular edition had been run, a new special 
edition was made up with the original murder story 
replaced by a short article telling of the finding of 
the body and stating that “the coroner’s jury will 
meet this afternoon to determine whether Miss Con- 
stance was the victim of an automobile accident.” 

Five copies were printed and given to the mother 
and sister of the girl, all other newspapers being 
withheld from them. 

Some day, no doubt, the stricken mother will learn 
how her daughter came to die, but there is at least 
a chance that she will have recovered in mind and 
body from the terrible initial shock of bereavement. 
The newspaper broke the unwritten law against 
twisting the news, but it did not break its trust with 
the public at large. Its cloak of mercy was well 





spread over the suffering in this case, in a manner 
and under circumstances that preclude a similar de- 
parture from regular practice when a question of 
general public concern is before the newspaper. 
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YRUS H. K. CURTIS, Philadelphia 

publisher, was host to members of the 
Maine Daily Newspaper Association as 
the final feature of the weekend program 
of the Association recently. Members 
were taken on.a cruise through Penobscot 
Bay, ending up at Mr. Curtis’ summer 
estate, Lyndenwood, at Camden. Repre- 
sentatives of practically every daily 
newspaper in the state were guests on the 
trip. 


Walter A. Strong, publisher of the 
Chicago Daily News, who has been tour- 
ing through Germany, France and Eng- 
land, sailed from Liverpool on Aug. 
24, for Montreal. Accompanied by Mrs. 
Strong and their two oldest boys, Walter 
Jr. and Jonathan, Mr. Strong attended the 
Olympic games at Amsterdam and flew 
from Holland to Berlin. 


Wm. T. Radcliffe, editor the Jsle of 
Man Examiner, and G. J. A. Brown, edi- 
tor the Jsle of Man Times, attended 
the Manx Convention in Cleveland Aug. 
21-25. Mr. Radcliffe sailed Aug. 4, and 
Mr. Brown sailed Aug. 11. Mr. Radcliffe 
will make a tour of the U. S and Cana- 
da before returning home. 


Col. H. L. Opie, publisher of the Leader 
Papers, Staunton, Va., has returned after 
being in camp with his regiment at ‘the 
State Military Reservation, Virginia 
Beach, Va., for the past two weeks. 


Karl A. Bickel, president of the United 
Press, is spending his vacation at Grand 
Lake, 24 miles from Ottawa. He plans 
to return to New York, Sept. 5. 


C. E. Broughton, editor of the Sheboy- 
gan (Wis.) Press was recently elected 
president of the state association of Elks. 
In recognition of the honor, Press em- 
ployes purchased a silver loving cup and 
presented it to him. 


R. Charlton Wright, publisher of the 
Columbia (S. C.) Record, spent last week 
in New York City and Albany, N. Y., 
on business in connection with the Gov. 
Alfred E. Smith campaign in South 
Carolina, in which Mr. Wright is taking 
a leading part. 

Howard C. Rice, publisher of the 
Brattleboro (Vt.) Reformer and presi- 
dent of the New England Daily News- 
paper Publishers’ Association, has an- 
nounced his candidacy for representative 
to the Vermont state legislature. 

Capt. John D. Ewing, associate pub- 
lisher of the Shreveport (La.) Times, is 
sojourning on the Gulf coast with his 
family at the summer home of his father, 
Col. Robert Ewing, at Pass Christian, 
Miss. 

Fred G. Bonfils, publisher of the 
Denver Post and Denver Morning Post, 
has returned from a 10-day fishing trip 
in northwestern Montana. 


Thomas Moore, associate director of 
the Bureau of Advertising of the Amer- 
ican Newspaper Publishers’ Association, 
returned this week from a vacation spent 
with his family at Avon-by-the-Sea, N. J. 

Jackson S. Elliott, assistant general 
manager of the Associated Press, has re- 


turned from a vacation spent in the 
Adirondacks. 
W. P. Davies, editor of the Grand 


Forks (N. D.) Herald is recovering from 
an illness of four weeks. 

Toulmin H. Ewing, director of the 
Sunday feature edition of the Shreveport 
(La.) Times, with his family, is spending 
his vacation in Pass Christian, Miss., at 
the summer home of his father, Col. 
Robert Ewing, publisher of the New 
Orleans States and Shreveport Times. 

S. Sumpter Smith, owner and manager 
of the Medford (Ore.) Mail-Tribune has 
been visiting in Long Beach, Cal., and 
other southern California cities ac- 
companied by his wife and _ grand- 
daughter, 

Charles E. Moreau, editor and busi- 
ness manager of the Bloomfield (N. J.) 
Independent Press, will return Aug. 27 
after a two weeks vacation at Province- 
town, Mass. 


Omar D. Gray, editor and publisher 
of the Sturgeon (Mo.) Leader, last week 
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celebrated his fortieth anniversary with 
that newspaper. 


IN THE BUSINESS OFFICE 


B F. LAWRENCE, general manager 
*of the Star League of Indiana, which 
includes the Indianapolis Star, Muncie 
Star and Terre Haute Star, returned with 
Mrs. Lawrence to Indianapolis Sunday 
from an eight-weeks’ tour of Europe. 

C. Walker Hancock, formerly in charge 
of the New Orleans Item-Tribune local 
display advertising, is now national adver- 
vertising manager. Leo R. Jalenak, who 
formerly handled the Item-Tribune 
national department, takes over the local 
display succeeding Mr. Hancock. 

George M. Fowler has joined the Chi- 
cago advertising staff of the Christian 
Science Monitor. Mr. Fowler’s last posi- 
tion was manager of sales develop- 
ment with Sherwin-Williams Company, 
Chicago. 

Harry Antin, in charge of the furniture 
advertising section of the New Orleans 
States, has returned from a trip to the 
principal cities of the North and East. 

Major Frederick W. Bonfils, general 
manager of the Denver Post and Morning 
Post, recently toured New Mexico, 
Arizona and the Mesa Verde region of 
Colorado. 

Anton L. Behrendt, who for many years 
covered Chicago’s automobile row for the 
Chicago Evening American, has joined the 
advertising staff of Motor News, a maga- 
zine published by the Chicago Motor club. 

Harry Smedley, lieutenant, air corps 
reserve, a member of the advertising staff 
of the Kansas City Journal-Post, will pilot 
a special Eaglerock biplane in one of the 
three transcontinental races to be staged 
in September by the Los Angeles Air 
Race association. The race will be from 
New York to Los Angeles. 

Earl F. Newman, of the display adver- 
tising department of the New Orleans 
States, recently made a motor trip to 
Winnipeg, Canada, in the course of which 
he visited his parents in Des Moines, Ia. 

After more than ten years in the news- 
paper business, both as a reporter and ad- 
vertising man, Ernest H. Ross has re- 
signed from the advertising department 
of the Jowa City Press-Citizen to head his 
own manufacturing company, the Ross 
Manufacturing Association, Inc., of Iowa 
City, which will manufacture novelties. 

M. W. Crigler, who handles the de- 
partment stores and financial advertise- 
ments of the New Orleans States, has 
returned from a motor trip through the 
Middle West with his family. 

J. O. Hull, late of Durham, N. C., has 
joined the advertising staff of the Colwm- 
bia (S. C.) Record. 

Ben Gill, manager of the national ad- 
vertising department of the New Orleans 
States, has just returned from a trip to 
Havana, Cuba. 
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INVENTIONS! 


Rube Goldberg’s comic inventions have been recog- 
nized for years as the funniest things on paper. 


Whenever Rube Goldberg appears on the platform, at a dinner, or 
at a bathing beach, someone is sure to cry out, ‘Inventions! 


Well, here’s Rube with some of those funny inventions again! 


““Bobo Baxter,”’ the hero of the Goldberg strip, is out in the woods 
with an old inventor who acts a bit cuckoo. 


But you ought to see the mosquito-killer that boy turns out! 
And the chicken-murderer! 


All in “Bobo Baxter,”’ the FUNNY comic strip by Goldberg. 


TIMES BUILDING 
NEW YORK, N. Y. 


GEVEN generations of journalism is 

the background revealed by Sidney C. 
Jenkins, feature writer on the Eugene 
Guard, when he 
was recently in- 
itiated into Sigma 
Delta Chi, na- 
tional journalism 
fraternity, as an 
associate member 
of the University 
of Oregon chap- 
ter. Mr. Jenkins 
is the son of D. 
C. Jenkins, copy- 
reader on the 
Portland Tele- 
gram; the grand- 
son of Will D. 
Jenkins, who 
owned the Re- 
veille in what is now Bellingham, Wash. ; 
the great-grandson of David C. Jenkins, 
who owned the Smith Center (Kan.) 
Pioneer; the great-great grandson of 
Frank Jenkins, who it is admitted left 
the newspaper business to become a 
preacher; and the  great-great-great 
grandson of Peter Jenkins, who was a 
printer-editor in Kansas yeais before the 
Civil War. 

The young man representing the 
seventh generation ran away from home 
at the age of 15 and enlisted in the 
United States Revenue Cutter Service. 
He was induced to continue his studies, 
and a year after his enlistment expired 





Sipney C. 


JENKINS 


he completed the junior year in high 
school. 
Then came the World War, and 


Jenkins enlisted for the duration of this 
affair. Following the war he went to 
work on the Vancouver Sun, and has 
seen service with the Vancouver Prov- 
ince, News Advertiser i» British Colum- 


bia, Bellingham Herald, Walla Ialla 
Union, The~ Dalles Chronicle, Morning 
Register, and Evening Guard. 


Louis Rose, circulation manager of the 
Chicago Tribune, returned from Europe 
this week. 

E. M. Antrim, assistant to Col. Robert 
R. McCormick of’ the Chicago Tribune, 
left last week for Montreal to spend a 
vacation. 

George Morris, promotion manager for 
Liberty Magazine, who until recently was 
with the Chicago Tribune, has been in 
Chicago completing arrangement for lo- 
cating permanently in New York. 





IN THE EDITORIAL ROOMS 


EYER LEVIN, who was given a 
leave of absence from the news staff 
of the Chicago Daily News to try his 


(Continued on next page) 
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METROPOLITAN 
FEATURES 





COMICS 











ELLA CINDERS Strip and Page 
Commanding comics, daily and Sun- 
day, from San Francisco to Sweden, 
ba - Conselman and Charlie 

umb. F 


GOOD TIME GUY 


Now in its second year, spreading 
hilarity across the Continent, By 
Frank Smiley (Bill Conselman), 
creator of “Ella Cinders.” 


COMING! 


HOBBS & HINK ADVENTURES, INC. 


The new strip by Julius King and 
urt Weise.—Declaring a daily 
dividend of laughs. 


DICKEY’S DOGS 


By Robert L. Dickey, the national 
dog artist—One a week, 











FEG MURRAY 
Cartoons, comments, wisecracks, 2 
and 3 col, five days a week.—4 
col, Sat. and Sun, 





SERIALS 











MILDRED BARBOUR 

Daily illustrations; promotion mats, 
ALSO 

Donn Byrne, Agatha Christie, J. J. 


Farjeon, J. S, Fletcher, Beatrice 
Grimshaw, Trader Horn, Fanny 
Heaslip Lea, George Barr McCut 
cheon, Roland Pertwee, Margaret 
Pedler, Mary Roberts Rinehart, 
Rafael Sabatini, H, de Vere Stac- 
poole, P. G. Wodehouse, etc., ete. 





SHORT STORIES 











PINNACLE AND ZENITH FICTION 


Page mats or setting copy with il- 
lustrations.—Aanold Bennett, Oc- 
tavius Roy Cohen, F. Scott Fitz- 
gerald, Zona Gale, John Galsworthy, 
Holworthy Hall, Wallace Irwin, 
Sophie Kerr, Fanny Heaslip Lea, 
E. Phillips Oppenheim, Mary Rob. 
erts Rinehart, Sax Rohmer, Rafael 
Sabatini, Booth Tarkington, P. G 
Wodehouse, etc., etc. 


SHORT SHORT STORIES 
Concentrated punch in small space. 





HUMOR 











STEPHEN LEACOCK 


Pithy, penetrating, packed with fun. 


Illustrated by Bert Salg, 


A. A. MILNE 


For young folks of ¢& I. 
lustrated by Bert Sele, aT 





WEEKLY ARTICLES 











EXPLOIT AND ADVENTURE 


Full page mats or setting copy with 
vivid illustrations, 


Metropolitan Newspaper 
Service 


Maximilian Elser, Jr. 
General Manager 


Earl J. Hadley 
Associate 


150 Nassau St., New York City 
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EDITOR« PUBLISHER 
THE . OURTH ESTATE 
INCLUDING 


The Journalists §Newspaperdom 
Advertising 





Titles registered in the United Statecs Patent Office. 


THE OLDEST PUBLICATION OF THE 
NEWSPAPER AND ADVER- 
TISING FIELDS 


Established im 1884 by Allon Formen 
THE EDITOR & PUBLISHER CO., 
INC., PROPRIETORS 











Publication Office: 
Suite 1700 Times Building—42nd Street 
and Broadway — New York City, N. Y. 


Telephones: 
Bryant 3052, 3053, 3054, 3055 and 3056 


& Publisher 





President and Publisher, James W. 
Brown; treasurer, Marlen E. Pew; secre- 
tary and business manager, Charles B. 


Groomes; promotion pp alan wate 
W. Brown, Jr.; circulation 
George Strate; classified edevtiing 


manager, S. L. Dare. 


Editor, Marlen E. Pew; M ing Edi- 
tor, Arthur T. Robb; Feature Edi 
Philip Schuyler; News Editor, Warren 
Bassett; Associate Editors, Philip Stong, 
John F. Roche. 

London Editor: Allan Delafons, 113 
Edenbridge Road, Enfield, Middlesex, 
England. Paris Editor: G. Langelaan, 
c/o The Associated Press, 21 rue Vivi- 
enne. Washington Correspondent: G. 
H. Manning, National Press Club 
Buiiding. Chicago office: 30 North Dear- 
born Street. 











International Year Book issued last Sat- 

urday in January. 

“A. N. P. A.” service numbers last two 

Saturdays in April. 

Advertising Convention number first 

Saturday in July. 

nang eel advertising ——- tabula- 

tions issued in March and September 

Table of newspaper rates and denis 

tions issued in January and July. 

Market Guide containing information 

on 1,400 newspaper markets issued third 

Saturday in Hosenbes. 

Size of type page—9 x 12 inches—or 168 

agate lines (13 ems) on four columns 

—or a total of 672 agate lines to the 

page. Largest type page in the business 

paper field. 

Display advertising rates: transient, 75: 
A og line, or series of insertions as 
ollows: 








tt 
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The little forty-two agate line rate maker 
card at a cost of $16 per week, earns 
as low a rate on a 52-time basis as any 
other schedule, namely, $168 per page: 
$95 half-page; and $55 quarter-page. 
Classified advertising rates: 75c per 
agate line one time; 60c per agate line 
four times. 

Situations Wanted: 50c per agate line 
one time: 40c per agate line three times 
(count six words to the line). 

Member of the Associated Business 
Papers and subscribing to its standard 
of practice. 

Charter member of the Audit Bureav 
of Circulations with a certified net paid 
“A B.C.” circulation as follows: 











Six Months Net Total Dis- 

Ending Paid tribution 
Dec. 31st, 1927 8,220 9,546 
Dec. 31st, 1926 7,014 8,015 
Dec. 3st, 1925 6,363 7,708 
Dec. 31st, 1924 §,711 6,488 














and The 


PERSONAL 


(Continued from poge 41) 


hand at farming in Palestine, has returned 
to the News. He recently had a novel, 
“Byline,” accepted for publication by 
John Day & Co., New York. 

Walter Davis, copy reader on the 
Cleveland Plain Dealer, will \eave for 
Paris, France; soon where he will be 
married to a Cleveland girl who is now 
studing art in Paris. 

W. C. Shepherd, veteran managing 
editor of the Denver Post, spent his vaca- 
tion in the Yellowstone and Rocky 
Mountain national parks. James W. 
Irwin, assistant to Fred G. Bonfils, pub- 
'% sat in for him as managing editor. 

Joynes Macfarlan, member of the 
vamianeteh staff of the Columbia (S. C.) 
State, was guest at a supper tendered by 
J. S. Dunbar, prominent mortician, and 
Mrs. Dunbar, as a farewell to the re- 
porter who has left the staff of the State, 
to join the staff of the Associated Press 
at Charlotte, N. C. 

William F. Calkins, member of the San 
Francisco Examiner copy desk for the 
past two years, has resigned to enter the 
University of California. His place will 
be taken by Gerald J. Mullany, former 
sports editor of the Eureka (Cal.) Hum- 
boldt Standard. 

Harry Skow, copy reader on the St. 
Louis Post-Dispatch, and Mrs. Skow are 
home after two weeks spent at Asheville, 
N. C., and vicinity. 

J. Matthew Dudley, local editor of the 
Nacogdoches (Tex.) Daily and Weekly 
Sentinel, has resigned to become adver- 
tising manager of the Palestine (Tex.) 
Press. Henry C. Fuller has been ap- 
pointed editor of the Sentinel by Giles 
M. Haltom, owner. 

Phil Parrish, formerly assistant city 
editor of the Portland Oregon Journal 
and more recently on the journalism 
faculty at Oregon Agricultural College, 
has joined the copy desk of the Portland 
Oregonian. 

Quinton M. Gravatt, assistant financial 
editor of the Cleveland Plain Dealer, has 
returned from Camp Knox, Ky., where 
he spent his vacation. He is a first 
lieutenant in the U. S. Signal Corps. 

Frank Flaherty, marine editor of the 
Eureka (Cal.) Humboldt Standard, is at 
the summer U. S. Reserve Officers train- 
ing camp in Southern California. Flaherty 
is a lieutenant. 

George Rascoe, staff cartoonist of the 
San Francisco Examiner, is back at his 
drawing board after a seven weeks’ ill- 
ness. 

J. H. Bowes, city editor of the Grand 
Forks (N. D.) Herald for two years, has 
joined the Minenapolis Tribune. 

James Hale, slot man on the Denver 
Post, is spending his vacation on his 
brother’s ranch in western Kansas. 


J. W. McCammon of the Kansas City 
Journal staff, is on duty at the Missouri 
State fair in Sedalia. 

Robert Fetridge has resigned as man- 
aging editor of the Scranton (Pa.) Re- 
publican to become associated with a 
Wash'ngton, D. C., newspaper. Frank 
Toohey and Robert Wheeler have re- 
signed from the Republican staff, the 
former to re-enter insurance business and 
Mr. Wheeler to become affiliated with the 
Scranton Sun. Harold Meyers, court re- 
porter on the Republican, becomes manag- 
ing editor and B. B. Powell, of the Times 
staff, becomes city editor, a post he held 
four or five years ago. 

Hubert Roussel, who has resigned as 
city editor San Antonio Evening News, 
to join the staff of Gargoyle, Houston 
weekly, was presented a travelling bag as 
a farewell gift by fellow-employes of the 
News. 

G. T. Rockwell, financial editor of the 
Cleveland Plain Dealer, with his family 
is spending his vacation cruising on the 
Great Lakes. 

Kenneth P. Middleton, political editor 
of the Kansas City Post, represented his 
paper at the Hoover home coming in 
West Branch, Ia., last Tuesday. 

Miss Vina Lindsay, W. G. Clugston and 


Fourth Estate 


for 


Pat Murphy, photographer, represented 
the Kansas City Journal-Post at the 
Curtis acceptance ceremonies in Topeka, 
Aug. 18 

Karl Steeves, of Moncton, has joined 
the Halifax Morning Chronicle re- 
portorial staff. 

Harold Martin, reporter on the Halifax 
Herald, has resigned 

Charles Woods, of the Moncton Tran- 
script, has joined the reportorial staff of 
the Halifax Chronicle. 

Reginald Baxter, of the Moncton Tran- 
cript, has joined the reportorial staff of 
the Halifax Herald. 

Carman McElhiney, proofreader, is now 
a reporter for the Halifax Herald. 

Glenn F. Briggs, who for the last five 
years has been in advertising agency 
work in Chicago, has been added to the 
art staff of the Chicago Daily News. He 
studied art in Kansas City, Mo., and at 
the Chicago Academy of Fine Arts. 

WEDDING BELLS 
ENNETT MOFFETT, police re- 
porter of the Memphis Evening 
Appeal, to Miss Ruth Chapman, employe 
in business department of Memphis Press- 
Scimitar. 

Announcement was made this week of 
the engagement of Miss Florence Eley, 
of the society staff of the Moline (Tll.) 
Daily Dispatch, with which she has been 
connected three years, to John D. Palmer, 
Chicago. The wedding will take place 
Sept. 15. 

Russell Thackrey, formerly Omaha 
World-Herald, Memphis Press-Scimitar 
and IWichita Eagle, to Miss Emily Shep- 
pard, of Wakefield, Kan., on Friday, June 
29. They are at home at Manhattan, 
Kan., where Thackrey is teaching jour- 
nalism in the Kansas State Agriculture 
college. 

Bob Wheeler, formerly of the Scranton 
(Pa.) Republican staff, to Miss Lucia 
Hammond, special writer for the Scranton 
Sun, recently. 


Dan Hanna III, great-grandson of the 
late M. A. Hanna, of Ohio, and Miss 
Catherine Backus, of Cleveland, eloped 
August 12 to Painesville, O., and were 
married. Young Hanna recently went to 
work as reporter on the Cleveland News. 
controlled by his father. 

Miss Carolyn S. Jones of the Oswego 
(N. Y.) Palladium-Times editorial staff, 
to Charles L. Rowe, son of Judge and 
Mrs. L. C. Rowe, Oswego, in All Saints’ 
Episcopal Church, Johnson City, N. Y.., 
Aug. 11. Miss Jones is a former reporter 
on the Utica (N. Y.) Daily Press. 


Harry Dann, of the display advertising 
department, Peoria (Ill) Journal, to Miss 
Helen Marie Vice, employed in the adver- 
tising department of the Peoria Star, 
Aug. 11. 

Harold E. Ward, of NEA Service 
Inc., Cleveland to Jean Neal Ford of 
Brooklyn, N. Y. Mr. Ward began work 
with the Gannett Publishing Company of 
Augusta, Me., and was editor for a time 
of the old Maine Farmer. 

K. S. Wendler, art editor San Antonio 
Light, to Miss Katheryn Tynan, former 
assistant society editor of the Light, re- 
cently. 

Maynard W. Brown, assistant professor 
of journalism at Kansas State Agricul- 
tural college, Manhattan, to Miss Lucille 
Brickner, secretary to the dean of women 
at the college, recently. 

Miss Mary Fell, daughter of A. E. Fell, 
business manager of the Shawnee (Okla.) 
Herald, was married Aug. 11 to Joe 
Bowman of Stillwater. Both are students 
of Oklahoma Agricultural and Mechani- 
cal college. 


PRESS ASSOCIATION NOTES 


ANDALL GOULD, manager of the 
Manila, P. I., bureau of the United 
Press and Mrs. Gould are parents of a 
daughter, Cynthia, born July 19. 
Clyde R. Blackburn, night editor, 
Canadian Press, Halifax bureau, has been 
transferred to the Montreal office. W. W. 


Murray of the Ottawa branch is tempo- 
rary night editor until Charles Bruce, who 


August 25, 
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has been transferred from the New York 
bureau, arrives in Halifax, 

Stephen A. Stone, state capital repre- 
sentative of the Associated Press at 
Salem, Ore., spent his vacation, with Mrs, 
Stone and the children, at Newport-by- 
the-Sea. 

James A. Best, an editor in the Charlotte 
bureau of the Associated Press, was pain- 
fully, but not seriously burned about the 
right arb, shoulder and face Aug. 18, when 
his automobile was destroyed by fire at 
Forest City, N. C. 

Ray C. Whittaker, formerly of the 
Denver office of the Associated Press, has 
been named director of publicity by the 
directors of the Chicago chapter of the 
American Red Cross. 


CHANGES OF OWNERSHIP 


MEMPHIS (Tex.) HALL COUNTY 

HERALD has been sold by Mrs, 
W. A. Johnson, widow of the late former 
Lieut. Gov. Johnson, to J. Claude Wells, 
publisher of the Memphis Democrat. 
Wells will publish both weeklies, the 
Herald on Tuesdays and the Democrat on 
Wednesdays. 


NEW PLANTS AND “EQUIPMENT 


SKALOOSA (la.) HERALD has 
purchased a $30,000 Duplex tubular, 
16-page press. The new press is en route 
several months, pending completion of 
to Oskaloosa but will not be in service for 
the remodeling of the Herald building. 


SPECIAL EDITIONS 


SHAWA (Ont.) DAILY RE- 
FORMER, 112-page Greater 
Oshawa edition, Aug. 11. 

Norristown (Pa.) Times-Herald, special 
edition celebrating meeting of local 50- 
year club, Aug. 17. 

Lynbrook (N. Y.) Nassau Daily Star, 
60-page Anniversary number, Aug. 16. 

Norwich (N. Y.) Sun, 40-page Fair 
edition, Aug. 15. 

Marshfield (Ore.) Goos Bay Times, 
104-page Golden Jubilee number, maga- 
zine style on magazine paper. 

Sheboygan (Wis.) Press, 48-page tab- 
loid Concrete Paving and C. U. Boley 
souvenir edition, Aug. 18. 

Lebanon (Pa.) Evening Report, Pros- 
perity Day Edition, Aug. 21. 

Sheboygan (Wis.) Press, 32-page 
Greater Community Sale edition, Aug. 15. 

Cabot (Ark.) Herald, special Home- 
coming edition recently. 

Boonville (Mo.) Advertiser, 72-page 
fourth annual rural life edition. 

St. Johnsbury (Vt.) Caledonian-Rec- 
ord, 20-page Fair Week edition, Aug. 10. 





FLASHES 











It isn’t really necessary to notify Al 
Smith that he is running for president. 
Bill White and Dr. Straton have attend- 
ed to that. —J. R. W. in Milwaukee 
Journal, 


A man is suing for divorce because he 
did not know his wife very well when 
they were married. Almost any husband 
might truthfully allege that.—Florence 
(Ala.) Herald. 

Some all-wise intelligence has fixed it 
so hoop skirts and the rumble seat didn't 
come in the same generation.—Detroit 
News. 





The Ohio Crowd wants to know when 
the new campaign song, “Onward Chris- 
tian Soldiers,” is going to be published, 
as it would like to familiarize itself with 
the words and music and get busy.—( 0- 
lumbus Ohio State Journal. 


Males are supposed to be braver, but 
imagine one with only a dime making a 
salesman show him a thousand dollars’ 
worth of clothes.—San Francisco 
Chronicle. 

The most provoking husband is one 
who talks indistinctly in his sleep — 
Florence ( Ala.) Herald. 
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More Super-Production Press Sales 


The Toronto Evening Telegram 


will install in the press- 
room of its new plant 24 of 
the new Hoe Super-Pro- 


duction Press Units. 


Orders totaling 100 units 
have been received for this 
new design, which is not 
an experiment but a press 


unit of proved worth. 


The Press Which Encourages Speed 


[R. HOES. COD cAB 


NEW YORK BOSTON CHICAGO SAN FRANCISCO NEW ORLEANS LONDON 
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AGENTS PONDER VALUE 
OF TESTIMONIALS 


Many Object to Modern Commercial- 
ization of Old Device—Advertising 
Men Failed at Noted 
Blindfold Test 


Commercialization of the testimonial, 
once a respected advertising device, is 
being viewed with alarm by a growing 
number of agency and advertising men. 

It is becoming generally known by the 
public that many of the testimonials are 
bought and paid for, it is argued. Shorn 
of sincere spontaneity, these endorsements 
become skeletons ingapable of performing 
sales work, 

The stunt suffered a further blow not 
long ago when a group of 10 advertising 
men tried the much advertised “blind- 
fold test” and all failed. The advertising 
men, agency executives, had been invited 
to luncheon by a publisher and his ad- 
yertising director. Not knowing how 
many different cigarette accounts were 
represented at the gathering, the publisher 
tactfully ordered all the different brands 
for his guests. Someone suggested the 
blindfold test. One of the agents was 
willing to bet any amount of money that 
he could tell Old Gold. The eyes were 
covered and one by one the agents tested 
their taste for cigarettes, sipping coffee, 
as directed, between each puff. The man 
who had bet he could tell was given Old 
Gold as number one. 

“No,” said he, “that’s not it.” 

At number three he registered satis- 
faction. 

“Ah,” he breathed ecstatically, “that’s 
Old Gold.” 

It wasn’t! 

At the office of Lennen & Mitchell it 
was stated that the blindfold tests were 
conducted under the auspices of an east- 
ern university. More than 100 celebrities 
took the test, and 45 per cent chose Old 
Gold as the best cigarette against other 
brands used in the test, an agency official 
said. 

“Generally speaking the testimonial idea 
has been overplayed by the advertising 
agencies,” T. D. Siegel, vice-president of 
the Blaker Advertising Agency, said to 
Eprror & PusiisHerR. “When we see 
prominent people approving everything 
we wonder what it is all about.” 

G. Lynn Sumner, president of the G. 
Lynn Sumner Company, thought that the 
public was no longer being fooled by 
testimonials. 

R. S. Pollock, account executive of 
Picard, Bradner & Brown, who, as a 
former mail-order man, is prejudiced in 
favor of testimonial copy, believes that 
the agencies are “going crazy” over the 
idea now. é 

“The public is losing confidence in 
testimonials,” Mr. Pollock said. “I be- 
lieve in testimonials if the copy is gen- 
uine and sincere. I have just released 
some testimonial copy for Pecano, a 
health food. In it we quote two well- 
known health authorities who have used 
the food with good results. That is 
what I call sound testimonial advertising.” 


Completing Pen Campaign 

Morris Susman, vice-president and pro- 
duction manager of the Callaway Associ- 
ates, Boston, Mass., will take a motor 
trip up through northern New England 
and Canada during the next two weeks. 
This company is just completing a_na- 
tional campaign for the Moore Pen Com- 
pany to run in various newspapers in the 
United States and in magazines. 





Has Luggage Account 
Frank Presbrey Company, New York 
advertising agency, has been appointed to 
direct the advertising for the Revelation 
Suitcase Company, an expanding suit- 
case. Media have not yet been selected. 


Joins N. Y. Agency 


Walter Quackenbush, for 25 years 
Eastern. manager of the Northwestern 
Miller, has joined Michaels & Heath, Inc., 
New York advertising agency, as an ac- 
count executive. 
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AGENCY MAN SELLS FICTION 


Gilpatric, Federal Advertising 
Agency, Has Sold Six Stories 


Guy Gilpatric, vice-president of the 
Federal Advertising Agency, New York, 
is having success with his fiction these 
days. 

Last Sunday “Fog,” a short story of 
his, appeared in the New York World 
Sunday Magazine. He has sold three 
stories to Red Book, called “A Gentleman 
of France,” “Jail Birds Wings” and 
“Scotch and Water.” 

College Humor will publish Mr. 
Gilpatric’s “The Bride of Ballyhoo,” and 
Collier’s Magazine “The Infant Turrible.” 
Mr. Gilpatric was an aviator long before 
the World War. His “The Bride of 
Ballyhoo” is an exposé of some of the 
buncombe connected with trans-Atlantic 
flights. 


Guy 


Mitchell Home Again 
Jack Mitchell, of Lennen & Mitchell, 
Inc., New York, returned to New York 
this week from a European trip. 
Catherine Parker, space buyer of this 
agency, is vacationing in Maine. 


New Batten Account 


Emery Industries, Inc. of Cincinnati, 
manufacturing of Stearine and Elaine, 
have appointed George Batten Corpora- 
tion. Chicago, to direct their advertising. 


Coast Agency Moves 
The Henry E. Millar Company, Los 
Angeles advertising agency, has moved 
to 112 West Ninth street in the Rives- 
Strong building. 





Fellows Joins Frost 


Harold Fellows has joined the staff of 
the Harry M. Frost Advertising Agency 
of Boston, Mass. and will act in the 
capacity of director of broadcasting. 











HOLDS CARRIER CONTEST 





Des Moines Register Offers Prizes for 


Letters on Value of Work 


The Des Moines Register and Tribune- 
Capital have offered their 2,700 carriers 
prizes totaling $90 for letters on the 
topic, “Why I Think Carrying a Regis- 
ter and Tribune Route Is the Best Job 
an Iowa Boy Can Have.” In addition 
the boys will be given two dollars each 
for letters selected for publication. 

Publication of the letters, with pictures 
of the carriers, is made in display adver- 
tisements run at three or four day inter- 
vals. 

In connection with the contest it was 
learned that in the past 15 years 12,000 
boys other than those now employed have 


worked on Register and Tribune-Capital 


routes and that carrier earnings now 
total $450,000 annually. The contest is 
being conducted under the direction of C. 
K. Jefferson, carrier manager. 


Offers Building Lots 


The Boston (Mass.) Herald-Traveler 
is the latest New England paper to tie 
up with a land development project in 
connection with circulation building. 
Castle Lake Shores, in Northern Saugus, 
Mass., is being offered “exclusively” to 
Herald-Traveler readers, the price being 
$89.50 per lot on terms, together with 
equal rights to entire beach, bathhouses 
and park. 


Holds Driving Contest 


Thirty-five local golfers entered the 
first driving contest of the Utica Ob- 
server-Dispatch held last week for a 
silver trophy. Luke Cahalan won the con- 
test with a drive of 279 yards, though in 
a preliminary another contestant drove 
288 yards, the best mark of the contest. 


Uses Flagpole Stunt 


As a promotion stunt the /ndianapolis 
Times last week brought Alvin “Ship- 
wreck” Kelly, world champion pole- 
stander, to Indianapolis for a 100-hour 
exhibition of his ability. 
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“FEATURE ADVERTISING” 


Central States Circulators to Meet in New York Department Store Running 


Chicago, September 18-19 


The program of the Central States 
Circulation Managers’ Association for its 
two-day meeting, to be held at the Con- 
gress Hotel in Chicago, Sept. 18-19, is 
being completed and prepared for the 
printer, according to an announcement 
of C. D. O’Rourke, circulation manager 
of the Indianapolis Times, who is acting 
chairman of the program committee. 

The program will be completed Sept. 
5, and will be mailed to members of the 
organization about a week before the 
meeting. The states included in the 
group are Indiana, Kentucky, Illinois, 
lowa, Michigan, Wisconsin and Minne- 
sota, 





CONTEST BRINGS GRIEF 


Arkansas Editor Arrested When Prizes 
Are Withheld 


Robin Cruce, editor of the Morrilton 
(Ark.) Democrat, was arrested recently 
on a charge of obtaining money under 
false pretenses, in connection with an 
autotomobile subscription contest recently 
conducted by his paper. He was released 
on a bond of $1,000. T. A. Smith, pro- 
moter of the contest, arrested on the same 
charge, was admitted to the same bail, but 
was unsuccessful in making bond, and 
was remanded to jail. 

According to statements made by the 
prosecuting witnesses the Democrat failed 
to deliver prizes in the contest, consisting 
of one Buick and one Durant automobile, 
$250 in cash and other prizes, to the suc- 
cessful contestants. 


Sponsors “Our Gang” Contest 


Approximately 4,000 children in Kansas 
City participated in the “Our Gang” com- 
edy stunt just completed by the Kansas 
City Journal-Post. Out of that number, 
six regulars and six alternates were 
selected to enact an Our Gang comedy. 


Extends Carrier Service 


The Provo (Utah) Evening Herald has 
extended its carrier system to the rural 
routes of Utah County. 


Daily Host to Carriers 


The Grand Forks (N. D.) Herald 
management entertained 125 newsboys at 
the first annual picnic on Aug. 15. A 
sports program was held. 


Carrier Saves Girl 


John Boggess, 13,’a carrier for the 
Marietta (O.) Times, saved an 11-year- 
old girl from drowning Aug. 10 when he 
plunged into the water after she had sunk 
for the third time and held her on the 
surface until an older boy came to his 
aid and took the girl ashore. 


FLORIDA CITIES ADVERTISE 


St. Petersburg and Lake County to 
Use Dailies in Campaigns 


St. Petersburg, Fla., has set aside $70,- 
000 and Lake County $4,500 for advertis- 
ing campaigns to be run in behalf of the 
respective communities during the com- 
ing fall and winter season. St. Peters- 
burg’s copy will run in 35 metropolitan 
newspapers and 32 magazines. The ad- 
vertisements will appear in October. 

Lake County’s campaign will use nine 
daily newspapers in Florida, seven local 
publications and several national maga- 
zines. Both campaigns will be run under 
auspices of the local Chambers of Com- 
merce. 


Skinner Transferred 


B. E. Skinner, who since 1922 has 
been at the Emerson-Brantingham plant 
Rockford Ill, recently acquired by the 
J. I. Case Threshing Machine Company 
of Racine, Wis., has been transferred to 
the Racine plant where he will have 


charge of the implement advertising of 
the company. 


Symposium in Paid Copy 

Department store advertising that is 
taking over a newspaper feature function 
: oe placed by Arnold Constable, New 

ork. 

First announcement was made by the 
store Aug. Then advertising copy 
announced that seven celebrities had been 
invited to write articles on the question 
“What will we wear and how will we 
live in the next 100 years?” Those who 
will contribute articles are Russell Patter. 
son, Harvey Wilett Corbett, John Held 
Jr., Alfred Cheney Johnston, Katherine 
Sturges, Floyd W. Parsons, and Florenz 
Ziegteld. The department store an. 
nounced that the prophecies would be 
placed daily in the newspapers and asked 
for public comments. 

_ The store will begin the celebration of 
its 101st year Sept. 10. 


SPURT DUE IN RADIO COPY 


Federal Radio Corporation and Freed- 
Ei to Be Active 


_ A spurt in radio copy can be expected 
in newspapers the beginning of next 
month, 

‘Then the Federal Radio Corporation 
will start a campaign using 74 papers, 
with copy placed through J. Jay Fuller 
Advertising Agency, Buffalo, N. Y. This 
radio concern has announced that 75 per 
cent of its 1928-29 advertising appropria- 
tion will be devoted to the purchase of 
newspaper space; 15 per cent to maga- 
zines, and 10 per cent to trade journals. 
At the office of Groesbeck-Hearn, Inc., 
New York advertising agency, it was 
stated that the local distributors cam- 
paign in newspapers for the Freed-Eise- 
man Company will shortly be supple- 
mented by national copy in some sections. 
Freed-Eiseman is already advertising na- 
tionally in New York papers. 








Gannet Names Agency 
Frank Gannett, president of the Gan- 
nett Newspapers, has appointed Hanff- 
Metzger, Inc., advertising agency to 
place copy in newspapers and trade pa- 
pers promoting the advantage of his 


group of newspapers as an advertising 
medium. 








Benson on Vacation 


John Benson, president of the Ameri- 
can Association of Advertising Agen- 
cies, has left New York for a vacation 
in Maryland. He will return about the 
second week in September. 





AD TIPS 


Nelson, Chesman & Co., 1127 Pine street, St. 
Louis. Handles account of Arzen Laboratories, 
Inc., Clinton, Ia., proprietary remedy, which 
makes up lists during September, with Peter 
Matzen, pres., in charge. 

M. P. Gould & Co., 454 4th avenue, New York’ 
Has obtained account of Canadian Colonial Air 
ways, Inc., New York. 

Stanley E. Gunnison, Inc., 67 W. 44th street, 
New York. Places account of Life Savers, Inc., 
Port Chester, N. Y., which makes up lists Sep 
tember to January, with M. B. Bates, adv. 
megr., in charge. 

H. W. Kastor & Sons Co., 14 EB. Jackson 
bivd., Chicago. Handles account of Brooks Rup 
ture Appliance Co., Marshall, Mich., which 
makes up lists during September, with H. 0. 
Brooks, adv. mgr., in charge. 

Lord & Thomas and Logan, Inc., 400 N. Mich- 
igan avenue, Chicago. Handles account of Jung 
Arch Brace Co., 468 Jung Bidg., Cincinnatt, 
which makes up lists during September, with 
George H. Jung, Jr., adv. mgr., in charge. 

H, K. McCann Co., 285 Madison avenue, New 
York. Places account of Chesebrough Mfg. Oo., 
Consd., 17 State street, New York, which makes 
up lists during Fall, with B. L. Emery, adv. 
mer., in charge. 

Newell-Emmett Co., 40 EB. 34th street, New 
York. Places account of Graybar Plectric Co., 
420 Lexington avenue, New York, which makes 
up lists during September, with Herbert Mets, 
adv. megr., and G. B. Cullman, v.p., in chg. of 
sales, in charge. 

Quinlan Co., 35 BE. Wacker drive, Chicago. 
Will direct a special six-city test newspaper 
campaign for Jas, 8. Kirk & Co., ‘Jap Rose 
Soap,"’ Chicago. 

Redfield-Coupe, Inc., 34 W. 33d street, New 
York. Has obtained account of Barbara Gould, 
T.td., creams, lotions, etc., and will use news 
papers, rotogravure, and magazines. 
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Editor 


SYNDICATE SPONSORS 
BEAUTY CONTEST 


“Small Town Girl’’ to Be Glorified by 
Autocaster Service—Two-Foot High 
Loving Cup te Go to Winner 
_of Event 


Fred J. Runde, editor-in-chief of 
Autocaster Service, New York announced 
on Aug. 18, a beauty contest to be 
sponsored by his syndicate. The object 
of the contest will be to discover and 
cover with glory “Miss Small Town 
America.” It will end Sept. 29. 

Judges appointed to decide the winner 
will be Mr. Runde, Jesse L. Lasky, and 
Florenz Ziegfeld. A loving cup, two 
feet high will be awarded to the winner. 
Co-operating in the contest are 2,000 
daily and weekly newspapers served by 
Autocaster Service. 

The same service is now conducting a 
Presidential straw vote. The second 
week’s returns showed 74,787 votes for 
Hoover and 51,022 for Smith. 


NEW COMIC STRIPS 


Don Herold, Darroll McClure and Ly- 
man Young Drawing for King 


Three new strippers joined the grow- 
ing ranks of that craft this week with 
the announcement by King Features 
Syndicate of addition to its list of “The 
Adventures of Mr. Knick-Knack” by 
Don Herold, “Vanilla and the Villains,” 
by Darroll McClure, and “Tim Tyler’s 
Luck,” by Lyman Young. 

On Sunday Sept. 9, “Skippy,” handled 
by the same syndicate, will begin appear- 
ing as a Sunday page as well as a weekly 
strip. Joseph V. Connolly, editor and 
manager of King Features Syndicate, 
also announced the following new fea- 
tures: “Graphology” by Louise Rice; 
Football Coverage, John Heisman, coach, 
University of Pennsylvania; Hollywood 
column, weekly, by Tom Mix; “Glynn’s 
Fillins,” “Patty in Bohemia,” by Jeffer- 
son Machamer, and cover pages by Rus- 
sel] Patterson. 


WINS SYNDICATE - PRIZE 


30,000 Contestants in ‘Toots and Cas- 
per” Strip for Original Drawing 


Donald Waring of San Francisco, won 
the prize offered by Cartoonist Jimmy 
Murphy of King Features Syndicate for 
the best list of names for the five pets of 
“Buttercup,” the baby character appear- 
ing in the “Toots and Casper” comic. 

More than 30,000 lists of names were 
submitted in the contest, which lasted 
for nearly two months, and it took more 
than two wecks for the judges to sift the 
mail which came in. Master Waring will 
receive an Original “Toots and Casper” 
drawing, colored and autographed by 
Cartoonist Murphy. 





Noel Sent to Japan 


NEA Service, Inc., has assigned E. 
Percy Noel to go to Japan and write a 
special series of stories to be published 
following the coronation and wedding of 
the Japanese crown prince in October. 
He will sail shortly and remain in Japan 
about a month. He was formerly on the 
staff of the Philadelphia Public Ledger. 


Wins Speed Boat Race 


“Captain Kidd,” speed boat owned by 

T. Brainard, president of the Mc- 
Clure Newspaper Syndicate, won the 
seventh annual Cobbosseecontee Regatta, 
near Winthrop, Maine. 


New McClure Feature 


Dean Watkeys, football official, has 
been signed by the McClure Newspaper 
Syndicate to prepare a football feature 
fo run through the season. 


Travelling in Germany 


Christy Walsh, proprietor of the 
Christy Walsh syndicate, is traveling in 
Germany with Knute Rockne and Glenn 
S. Warner. 
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WARD 











RENE DAVIDSON, Texas newspaper 
woman, is grinding scissors from the 
Lone Star state to New York, acquiring 
25¢ pieces and human interest stuff as 


the sparks fly upward. One of Miss 
Davidson’s recent stories in the Houston 
Post-Dispatch was reprinted in full by 
the Literary Digest which termed the 
story “an epilogue of the morning after” 
of the Democratic national convention. 

Miss Davidson earned two years of 
music and art in Paris with weekly 
articles and has since graduated from four 
years of newspaper work, acting as assist- 
ant editor of Holland’s Magasing and as 
a reporter on the staffs of the Wichita 
Falls Times and Houston Post-Dispatch. 
She has also done free-lance work for 
syndicates. 


Enters Caisson 


Miss Sylvia Ragon, city editor of the 
Jeffersonville (Ind.) Evening News, 
recently entered a caisson under the Ohio 
River where construction crews are 
working on a bridge between Jefferson- 
ville and Louisville, Ky. Miss Ragon in- 
terviewed the “sand hogs” at work under 
the river and got a complete story of the 
work for her paper. She is the second 
woman in the history of the construction 
company to have entered a caisson. 


Visits Honolulu 


Mrs. Frances M. Ford, editor of the 
children’s page of the Chicago Daily 
News, is attending the Pan-American 
Women’s conference in Honolulu. She 
made the trip from Chicago with Jane 
Addams, famous social worker. Asso- 
ciates on The Daily News presented 
Mrs. Ford with a wrist watch before 
her departure. 


Mae Tinee Vacationing 


Miss Mae Tinee, movie critic of the 
Chicago Tribune, is vacationing in Colo- 
rado. Her column is being handled dur- 
ing her absence by Roberta Nangle. 


Visiting Halifax 


Miss Marjorie Larkin, of the financial 
department, Boston Globe, formerly of 
the Halifax Herald, is spending her vaca- 
tion in Halifax. 


Joins Denver Daily 


Mary Lucas, woman’s page artist for 
the Kansas City Star, has joined the 
Denver Post as woman's page artist. 


Tours Europe 


Miss Eleanor Harfis of the program 
production department of WMAQ, the 
Chicago Daily News radio station, is on 
leave of absence for the summer and is 
touring Europe. 





for 


Back from Hospital 


Iva McDonald (Mary Mac), feature 
writer for the Milwaukee Journal, has 
returned to her position after being in a 
hospital several weeks with a fractured 


skull suffered when she was thrown 
from a horse. The accident occurred 
only soon after Miss McDonald had 


previously left a hospital, where she had 
been with a broken leg received in a 
similar mishap. 


Covers Smith Speech 


Baroness Wandeyne Deuth of Berlin, 
wife of Baron Eugene J. Deuth, publisher 
of American News, the only American 
newspaper in Central Europe, was among 
the more than 100 newspaper representa- 
tives who covered the Smith notification 
ceremony at Albany, Aug. 22. The Baron- 
ess cabled the story to her husband. 


Expands Business Staff 


Miss Selma H. Darmstader, formerly 
of the Cleveland Plain Dealer, has joined 
the staff of the Detroit Times. Richard 
W. Solon, formerly advertising manager 
of the Toledo News-Bee, has joined the 
advertising staff of the Detroit Times. 


Returns From Vacation 


Kathleen McLaughlin of the Chicago 
Tribune news staff has returned from 
her vacation in New York and Wash- 
ington. 


JUDGE SCORES DEPUTY 
FOR STRIKING WRITER 


“Playing Bully’? He Declares, Defer- 
ring Sentence Ten Days—Outgrowth 
of Omaha Murder Case 
Covered by Reporter 


O. A. Kinsell, a deputy sheriff, sta- 
tioned in Council Bluffs, came in for no 
small amount of newspaper criticism this 
week when he twice slapped, choked and 
otherwise assaulted Ed Morrow, World- 
Herald reporter who was working on the 
story of Harry Boyd, an 8-year-old youth, 
who had been murdered. 

Morrow was first assaulted at the home 
of Clarence Luckart, 21, who confessed 
to the murder. While Morrow was in- 
terviewing the boy’s parents, Kinsell and 
a fellow deputy drove up and ordered 
Morrow and his photographer off the 
place, although the: Luckarts had not 
protested against the reporter. 

When Morrow refused to go, Kinsell 
knocked him down. The World-Herald 
printed the story of the assault and the 
next day in Council Bluffs, when Morrow 
was covering the inquest, Kinsell again 
came up and beat the reporter before 
others could part the two. 

Morrow went to the County Attorney, 
who swore out a warrant for the deputy’s 
arrest, and at his trial before Judge 
Scheean, Kinsell pleaded guilty through 
his attorney. Judge Scheean stated that 
the attack was unwarranted and was a 
pure case of trying to play bully. He 
said that such an attack could not go 
unpunished but deferred sentence for ten 
days. 

The attack was provoked after Omaha 
newspaper men had solved the Boyd 
murder, while the Council Bluffs sheriff's 
office was on the wrong clue. The Omaha 
newspaper men took the credit and as a 
result the newspapers and the sheriff's 
office got into several squabbles over the 
crime. Even Sheriff Lainson got into 
the argument when he was appealed to 
to punish his deputy, Kinsell, for the at- 
tack, but he only laughed about it and 
said that if the newspaper men wanted to 
do anything about it, they should talk to 


Kinsell. Kinsell weighs 220 pounds and 
Morrow 130. 
30th the Omaha World Herald and 


Omaha Bee commented at length in their 
editorial columns on the attack and later 
the Lincoln Star and three state papers 
made editorial comment condemning the 
action of Kinsell. 
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REPORTER APPROVES 
NEWSPAPER PLAY 


Courtenay Terrett Finds Effort Has 
No Marks of Initiation, Though 
Deefctive in Some Details— 
Reviews Generally Good 
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New York newspaper men and critics 
generally approved of New York's latest 
newspaper play, “The Front Page,” writ- 
ten by Ben Hecht and Charles MacAr- 
thur and produced by Jed Harris, though 
a few sour notes were discernible in the 
ensemble—notably from the Mirror, tab- 
loid, which “panned” the production edi- 
torially for alleged obscenity. 

Eprror & PuBLISHER learned this week 
that the editor of another New York 
tabloid left the audience because of some 
lines which seemed to him unreasonably 
stercoraceous. 

MacArthur was formerly a_ reporter 
with the Chicago Herald-Examiner and 
Hecht is celebrated, among other things, 


for his “Thousand and One Afternoons” 
in the Chicago Evening Post. 
The play concerns a newspaper man 


who finds himself unable to quit his Job 


for a better one because “big news” is 
breaking. 
Courtenay Terrett, a star reporter 


projected into the critical ranks by the 
New York Telegram, found the play 
“essentially veritable.” 

“It shows them (reporters ) as men in 
whom are blended a shrewd curiosity, a 
fanatic industry, a childish irresponsibil- 
ity in some directions, an elaborate inertia 
when there is little or no work to be done, 
a disrespect for officialdom, a contempt 
for the transitory nature of their produce, 
and a vast, vain pride in their ability,” 
said Mr. Terrett. 

“It maintains the traditions of which 
they are sophomorically proud—the tra- 
dition that reporters are heavy-drinking, 
financially careless rakes, the tradition 
that ‘once a newspaper man always a 
newspaper man,’ the tradition the news- 
paper man is smarter than any one op- 
posing him. 

“But, though it takes a second seeing 
and a day of reflection to get rid of the 
play’s intoxicating effect, ‘The Front 
Page’ has its errors and also its omissions. 

“It fails utterly to show the funda- 
mental sentimentality of newspaper men 
for one thing. It shows their unselfcon- 
scious bawdiness of humor toward one 
another and toward the facts and events 
which are their field of labor, it shows 
their occasional brutality and lawlessness, 
it shows their courage, for silly as it may 
seem men have died for their papers and 
many others have risked their lives as 
happily as any lunatic college athlete.” 

Mr. Terrett suspected that the play 
might have lapses of probability for the 
uninitiate which it does not have for 
those familiar with the arcane processes 
of news-gathering. Speaking of the swift 
emotional pace of the news-room, Mr. 
Terrett says: 

“Almost any newspaper man’s wife can 
tell you that her husband has telephoned 
her in mid-afternoon that he had just 
quit his job, recounting in angry pride 
the epithets he had hurled at the boss, 
and that three hours later reporter and 
editor have come home arm in arm for a 
drink, sincerely surprised that she should 
have taken the outbreaks seriously. 

“These non-professional spectators 
have doubted that his colleague, so evi- 
dently friendly in the first act, could turn 
upon Hildy Johnson half an hour later 
and want to mangle him in the mere sus- 
picion that he was ‘holding out’ a great 
story on them. 

“They have doubted that editor and re 
porter could, fighting as they do in the 
play, produce even a line of type. 

“But they must take a newspaper man’s 
assurance that such things can and do 
happen.” 


ADOPTS NEW HEAD TYPE 
With its issue of Aug. 20, the Rich- 
mond (Va.) Times-Dispatch adopted 
Bodoni capitals and lower case for all 
of its headlines. 
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EDITOR & PUBLISHER FIFTH ANNUAL DIRECTORY OF FEATURES 


(Continued from page 3) 





FEATURE AUTHOR SYNDICATE 
Astrology Service (d) (%4) ....... Pelle Mart ..cccsccvccvcses Ledger Syndicat 
Auction Analyzed (w) (1).. .-Wynne Ferguson .......... Bell Syndicat« 


Avection Bridge Lessons (d) 


WEB) ...ccccvcccccevvssscccesese P. H. Seymour .......+++00 Chicago Daily \. ws Syndicate 


AUTOMOBILE 


Articles on Automobiles (1). .William Ullman -Uliman Feature S«rvice 





Auto Editors Service (w)..........6. L. Tinzmann ...... ..-Associated Edit 

Automobile Article (W)......-..++ Clifford Brokaw ..... ..N. ¥. Herald Tribune Syndicat 
Automobile Inventions (w) (%)...R. H. LeCraw ° ..National Feature Service 
Automobile Letter (8)...... ..++James B, Schipper. International Feeture Service 
Automobile News (d)....... santa: ccnsSensevece -Holmes Feature Service 

John Smith & His Car (W) (ie).c cece ecccccecceereeereseves ‘ilman Feature Service 

Sundey Motorist (w) (1)... ‘Ww illiam Ullman ..... -Ullman Feature Service 

That Motor Car of Yours (w) H) vueiiva> enews Uliman Feature Service 

Your Car & Mine (w) (1).. Ww iNiam: Ullman Uliman Feature Service 


AVIATION . 


Aviation Articles (w) Col. Charles Lindbergh .Feature News Service 

Aviation (w) (800 wds)..........- John M. Way Penn Feature Syndicate 

Aviation (w) (%)......- Frank J. Carmody -Uliman Feature Service 

Aviation Feature Articles (w) (1) .Frs nk J. Carmody -Viiman Feature Service 

Aviation Page (4d) (1 to 1%%)..... Frank L. Curtis........ tell Syndicate 

Aviation Stories (w) (fp) John Ames ... McClure Newspaper Syndicate 
B 

Babson’s Business Letter (w) 

CBSE). ccccscccecs : KR. W. Babson Publishers Financial Bureau 
Baby Mine (d) (‘‘filler’’) Paul Pim George Matthew Adams Service 
Background of Events (4d (120) 

wds) ’. V. Collins International Newspaper Syndicate 
Background of ’ Foreign A‘ airs 

(w) papeuetee -Vrof. Henry Norton N. Y. Herald Tribune Syndicate 
Beautiful ‘Home (a) (ill. ) 5 MEE cidivece Editors Syndicat: 

BEAUTY 
Beauty (@) (300).......-.---seee- Laura Lane United Feature Syndicate 
Beauty (d-w) (1-3) .Antoinette Donnelly Chicago Tribur Newspapers Syn 
a dicate 

Beauty (4d) . Mme Qui Vive (ill. by 

Helena Stevens) ......+++ King Features Syndicate 
Beauty (4) (300 wds)........-+-- Marie LaRoque . : -McClure Newspaper Syndicate 
Beauty and You (4-8) (400 WEE). VROIR FREES ..csccessec Conde Nast Syndicate 
Beauty Arts (w) (2) .......---+- See GRD ove ena cwes os .Ledger Syndicat 
Beauty Chats (d) (600 ill.) .Edna Kent Forbes George Matthew Adams Servic: 















Beauty Service (d) ('%) o SARS TOES nsec cwtsavvces -ledger Syndicate 

Beauty Talks (3-w).........+-+-+ Josephine Huddleston Newspaper Feature Service 
Bedtime Stories (d) (750 wds -Thornton W. Burgess Associated Newspapers 

Bedtime Stories (4d -Thernton Burgess .. N. Y¥. Herald Tribune Syndicate 
Behind the News in the Busi ness 

World (ad) (500 wds - John T. Flynn ...Globe Newspaper Syndicate 
Bible Study (w 5a ee Thompson, D. D tegister & Tribune Syndicate 
Big Sister Talks (3-w jacy Lowell > International Feature Service 
Bim and Bumpy Bedtime Story (d 

DD sotcosebbennss520 060006600 Ivach Lewis United Feature Syndicate 
Birthday "Club Feat ure Republic Syndicat 
Blanket Service Associated Press Feature Service 
Planket Service Central Press Association 
Blanket Service (d) (5 pages Graphic Syndicate 
Blanket Service ius -International News Service 
Blankct Service -United Press Association 
Blue Ribbon Serial (d-w) (2 & 

fp Sond tute dade 0nd 50ooseeede Miscellaneous -Chicagy Tribune Newspaper Syn 

dicate 
Blue Ribbon Short Stories (w) 

(fp) ...s- , Various --Chicago Tribu Newspaper Syn- 
Boo Davis Recalls ‘(3-w or 6-w) dicate 

sence tobert H. Davis sell Syndicat 
Bock Review Column (w) (%) BAM occ cccses -Editors Copy 
Book Review Page (w) (fp) 

(mats) * Sates nn -Robert O. Ballou .--Chicago Daily News Syndicate 

Book Reviews (W) ........++005+ Fanny Butcher ......-+++++ Chicago Tribune Newspapers Syn 
dicate 

Book Reviews (w) (800 to 2,400).. 6 tnaannn nn -New Yorker Syndicate 

Books on Our Table (d) (1)......Bruce Gould -Post Syndicat 

Books That Live 10 articles, 600 

WE) svices sens pepesabawecod : harles Conway ewe fatten Ltd 
Brain Tester (8) (1,000 wads). Scott Calhoun .......... National Newspaper Service 
Brain Tests (d) (% 7 @iter GIDGON ..cscccccces Post Syndicate 
Bridge, — & Contract (4) (8) 

" Yo Ee } ae rrr phen: Ci. Was 5 ono wcn00e 0d National Newspaper Service 
Bridge Features (d) ......+-+++- ~W. W. Wentworth........ NEA Service, Inc 
Bridge in Its earest Form (4) 

re Gee cents un ccnddaseienss Henry I. Raymond. ..»-McClure Newspaper Syndicate 
Bridge, Sound ‘Auction (4) (% 

GEE) ccvcceccescccscscesecees * Wilbur C. Whitehead..... Bell Syndicate 
British Empire Problems (d).. Ratten Ltd 
Broadway’s Current Successes y 

CBDR) cvcdeecrveccsesacosesvescs Joscph Kaye & Burr Cook..George Matthew Adams Service 
Broadway Theatrical Review (w)..Ruth Morris ........-. -Newspaper Feature Service 
Builders age (w) (5) .. Louise Bargelt .......+... Chicago Tribune Newspaper Syn- 

dicate 
Bunny Twins (d) (1) ...... ooh o AAD, RE. 2 x0 cvs ncsewel Associated Editors 
Burgess Nature League (w)...... Thornton Burgess ........N. Y. Herald Tribune Syndicate 
BUSINESS 
Business and Labor (w) (600 wds) Herbert Schall ......-. Penn Feature Syndicate 
Business Day By Day (da) (fp) 

Cnert) nn ccccccccdsscnccescscns ceccsccessecccssevececsoses Couch Publishing Company 
Business Letter (w) (1%)........ Roger W. Babson......... Publishers Financial Bureau 
Business News Feature (w)..... eotrving Fisher ........sses Irving Fisher Syndicate 
Business News Service (d)....... MHA onc cccccccccccccveces «Holmes Feature Service 
Business Philosophy (d) 100 as Wm. Feather ......sccss00 Ledger Syndicat« 

Business Review (w).......-++. EE  cnccgndsoncscencsences «Holmes Feature Service 
Business Review (w)............. “Wilfred S. Cousins...... .-Premier Syndicate, Inc 
Business Today (d) (1)..........Paul Willard Garrett..... -Post Syndicate, Ine 
Business Weather (w) (%)...... Date  . ch nknenetheaieeanannn Publishers Financial Bureau 
Byrd Antarctic Expedition........ Commander Byrd & Russell 
QWER cccccccccs eseeeeeeCurrent News Features, Inc. 
Cable News (w) (fp).....-...++- DU cccetsennsnsoddnheen -Chicago Tribune Newspapers Syn- 
Cadman’s Questions and Answers dicate 

DED. svewenkseessseneteped «eee tev. Dr. S. P. Cadman....N. Y. Herald Tribune Syndicate 
Gamera Wows (7) (8p) ..cccccces .ccccvcccccdccvcceceesce ..-International Syndicate 
Cambridge Business News Service 

(a) (2-col, chart 250 wds)...... SE catdavsccasdetveud ...Cambridge Associates 
Cambridge Stock and Financial 

Service (w) (8 col. Chart 

PN  cnita com anak a dbincabnses hs -+p 90 spender ep 604098edsash ..-Cambridge Associstes 
Can You ‘Do Itt ‘@ 7 Vesa Mindicverasdapsnces ..8Science Service 
Canada’s Story Day by Day (4) 

Ce. SED. nccnesesscosese «+s+Frank Yeigh ....... ++eeseeBatten Ltd. 

fan Aviators (w) (1)...... Ge We, Cc ckeccnstcces -Pominion News Bureau 











FEATURE AUTHOR 

Canadian History By by Day (300 

WEed ‘covccdcctseccnsesvesesses Fred Williams ........ 
Canadian Magazine Pages Ce WOOD <a cSencceceseces 
Canadian News Wire Service (d).. ...... 0... .cceececevees 
Canadian Quiz Column (d) (150 ° 

WD. udewdsveoccesccemeveaatabeves Frank Yeigh ..... sare 
Capital News (d) "(400 wds)......Maxine Davis.......... 
Capital Tea Talk (() (400 wds)..Jane Randolph......... 
Carlyle, John (d) (600 wds)...... Herbert Oory......... 
Cartoon Fillers (w) (3)......... CVOMIUED “Se cdaccccececes 
Carroll's Dispatches (d) (1)......-Raymond G. Carroll.... 
Casey's Vest Pocket Anthology 

Pra +++Robert J. Casey...... 
Catechism of Canadian History 

ee. SER wc ssndosace cossceceses B. WRMBAMS. ...000% 
Character-Close-Ups (d) (100 wds).Gico. W. Spayth...... 
Character Sketches ............ ~~ 5 Ae "eae 
Ghats (6) CBG)... vewctcccccscs a eer ery 
Checker Column (w) (%).......- P. HW. Ketchum 
Chic Cherie (d-8) (6-col strip)...H. C. Witwer.......... 
Chicago Chatter (d) (%)........ lone Quimby .......... 
Child Training (4-w)............. Maud Criswell ........ 
Child Welfare Articles........... Olive Roberts Barton. . 
Children’s Fashions (3-w) (50 wds) ..............0008. 
Children’s Features-Pinnocchio (w) 

Cee. Se sade hasbesenwan sed Carol Della Chiesa. . 
Children’s Feature with silhouette 

illustration (d) (1).........+.. -Eleanor Jewett ...... 
Children’s Page (w) (fp)......... Be aiy dawns 0. <pesenss 
MEER isc acahenss cdsen cen bs adabdeacdeds covbebws 
Children’s Stories (w) (1). eooGbare Patch ...ccccses 
Childrer's Stories (d) (700 wds)..Mary Graham Bonner 
City Editors Service (d)..........W. Boyce Morgan.... 
Gn Se BUND MD nc pweedeese cb actscddcwenencese <é 
Classics in a Motor Car (8)...... H. ©. Witwer....<. 
Classics in Slanguage (8)........ H. C. Witwer...... 
Classified Promotion Service (m)..Varied ............. 
Classified Service (m)............ Harrison C. MacDonald 
Classified Technique (w)......... W. H. Hershey.... 
Club Ethics (w) (1)........+..... Maude Swalme BPvans.. 

COLUMNS 
Bob Davis Recalls (3-w or 6-w) 

[ED widgvi once dse0usbuws deceke ++-Robert H. Davis... 
Capital Tea Talk (d) --Jane Randolph......... 
Chicago Chatter (d) (%)........ Ione Quimby ..... ‘3 
Diary of a New Yorker (d) (1)...Clark Kinnaird ........ 
Editorial (d) (700 wds)......... -Dr. Frank Crane....... 
Gotham Daze (4) ......scseeeees oW. BR. BAGRAS. .ccccccs 
Hot Off the Griddle (d) (%) ..Emile Gauvreau 
In New York (d) sbnadvovsbess -Gilbert Swan ........ 


Line 0’ Type (d) (1) -Richard Henry Little... 


Manhattan Days and Nights (d) 


CEE: Kahne sBenancnssdcdecscetes Herbert Cory.......++ . 
New York Letter (d) (1,000 wds).9. 0. McIntyre ....... 
«GD GED ccdckccsddcvcecess H. I. Phillips.... 
Telling the World (d).. ; .Neal O'Hara .... 


The Woman of 


t o 
Columns—Thinking Outloud (w) Alexander Samalman . 


The Lamterm (€@) ......ccscsccves Edward Hope ......... 
The Way of the World (d) (%)..Grove Patterson ...... 
The Weems BOF ..ccccccesccceed Allene Sumner 
Through a Woman's Eyes (3-w 

TSR): cocina «6s peewe $e hele one cebeal Jean Newton ........-. 
ee? AED. scenes csedareesevanad Arthur Brisbane ...... 
Uncommon Sense (d) (%)......... John Blake ...... 
Washington Letter (d) (1).. .-Charles P. Stewart 
We Women (d) (600 wds) -Betty Brainerd ....... 
ee ST SS aaa a ere 
Your Broadway & Mine (d) (1)...Walter Winchell ...... 
Come to Church Sunday (w) (fp)... .........ceeeeeese 


Condensed Radio Programs . (d) 


(%) eA 
Conduct and Common Sense (d) 


— ae ee Anne Singleton ........ 
Connoisseur (d) (6- anh.) Sat Users dbSpod bt cene<stesunnecer< 
Contract Bridge (%) ........ -Murray Campbell...... 
Cook Book (d-w) (%) ..........4/ Jane Eddington 
GooleGiene (6). . 00500 000ec0s0008 TOR Gee “ia dwedc cous 
Cooking Recipes (w) (1-2)........ EE capssew endesn bis 


Correct English (d) bene wds)....Charlotte B. Jordan.... 
vil 









Count Luckner, Sea D -++eeeLowell Thomas ....... 
Court Decisions (d) (400 wds) Leo Wolfsohn ..... 

Cosy Corner Stories (w) (%). Aunt Susan .. rte ee 
Crane, Dr. Frank (d) (700 was). eh, EOE San bd RE OED 
CN I © GD oa nce os odes ce wesdssiesessicess coeeane 
Crossword Puzzles (d-w) (2-mat. a Wiis tbs Ld) «44400900 
Crossword Puzzles (d)..........+6: ae: Ws, WEED .cclnc cause 
Crossword Pussies (€) (8).......0.cccseccccccecceces cee 
eR DE ee ee 
Crossword Puzzles (d) (2)........ Walter B. Gibson...... 
Crossword Puzzles (d) (2)....... -Richard Tingley ...... 
SS ED cca on anh 4s ne eawesanuanddeedese’ 
ee CD UE a vats 005 see tS oni ewes aupeeere 
NR GED HEED 0 5 Wie owe ds. ducicccediuccnoeseeves 
Crossword Puzzles itn wha adhd sik nebadinetin caehie Woda 
Current Radio (d) (2)............/ A. C. Lescarboura...... 
Cute Sayings (d) Pr soe Neaewewe Contributors .......00. 


Daddy Dusk (4) (46)......-.-50005 Staff Writer 
Dad's Famous Stories (w) (ill.)....Dad Hart 
(d) 


Daily Mirror of Washington 
CEE) « ve ccwsccsccorccciscscseese Ciinton W. Gilbert..... 
—_ * maetrnosrag ‘the “Mode (d) ¢ 
Sod 0960 00 ebhenesakd shower DRO  stpsccovcssesscee 
Detective Stories (w).........5000. R. T. M. Scott 
GQuOMB co cccses coves 


Diary of a Fashion Model (3-w)...Grace Thorncliffe 
Diary of a New Yorker (d) (1)....Clark Kinnaird 


Diet & Health (d) (%)....... .--Dr. Lulu Hunt Peters 
Diet Recipe (d).............5. ++»Dinah Day .....+.+.45 
Dinner Stories (d) (3 inches) ..........-.cesscceeeecrees 
Dog Articles (w)............. sas ee SRD. cdesidns cae 


Dorian Fashions (d-w) (%).. 
Dorothy Dix Service (d) ( 
Dot Puzzles (d) 
Dot Puzzles (4) (1-B).....seccovess 
Do You Know That (d) (%).. 
Drama-Broadway'’s Ourrent Suc- 

seceeeseeed. Kaye & B. Cook... 


cesses (w) (3500).... 
(Continued on page 





...-Cepital 
.+..Capital News 


..+ Marguerite Mooers Marshall New 


cooeN. ¥. 





pees yeni ...Blsa Kaji...... RORY 


eee Mme Hall- Deane ...... 


SYNDICATE 
-+.-Star Newspaper Service 
-.--Star Newspaper Service 
...-Star Newspaper Service 


fatten Ltd. 
News 
- Associated Newspapers 


--Chicago Tribune Newspapers Syp- 
dicate 


.-+-Ledger Syndicate 


-Chicago Daily News Syndicat: 


--Dominion News Bureau 


-Ledger Syndicate 
.. International Newspaper Syndicate 
--»Chicago Tribune Newspapers Syn- 
dicate 


Register & Tribune Syndicate 
... King Features Syndicate 
.+»-Central Press Association 
...-International Feature Servic 
..-- NEA Service, Ine 

-Conde Nast Syndicate 


-Geo, Matthew Adams Service 


.-Chicago Tribune 
dicate 
International Syndicate 
World Color Printing Company 
...-Dominion News Bureau 
.Western Newspaper Union 
-Associated Editors 
-Keyes Religious News Service 
--King Features Syndicate 
.-King Features Syndicate 
. Associated Editors 
-Publishers Syndicate 
..»Associated Editors 
--»-Chicago Tribune Newspapers Syn- 
dicate 


Newspapers Syn 


- Bell Syndicate 


-..-Capital News 
--Central Press Association 
..Central Press Association 


- Associated Newspapers 
-+++N. Y¥. World News Service 
Graphic Syndicate 
-++-NEA Service, Ine, 
-Chicago Tribune Newspapers Syn 
dicate 


eoced Associated 
er McNaught Syndicate, Ine. 
Associated Newspapers 
New York World Syndicate 
York World Syndicate 
+++-Autocaster Service 
Herald Tribune Syndicate 
‘entral Press Association 
--NEA Service, Inc. 


Newspapers 





..+.Bell Syndicate 
--++King Features Syndicate 

- Bell Syndicate 

Central Press Association 
+++.‘ ssoclated Newspapers 
-++-King Features Syndicate 


-«eeBig News Features 


-Keyes Religious News Service 
oseed Audio Service 


+-+-Conde Nast Syndicate 
Bell Syndicate 
--»-Register & Tribune 
-Chicago Tribune 
dicate 
--+-King Features Syndicate 
-++-Columbia Newspaper Service 
..+-Ledger Syndicate 
--+-Doubleday-Doran Syndicate 
- National Newspaper Service 
«Columbia Newspaper Service 
--+Assoclated Newspapers 
ry Associated Newspapers 
..+-Bell Syndicate 
...-Graphic Syndicate 
-+.-International Syndicate 
...-King Features Syndicate 
.-++Ledger Syndicate 
-++»McClure Newspaper Syndicate 
....NEA Service, Inc. 
--.-N. Y¥. Herald Tribune Syndicate 
..++Premier Syndicate, Inc. 
-.++Republic Syndicate 
.... International Syndicate 
-..-Graphic Syndicate 


Syndicate 
Newspapers Syn- 


... Graphic Syndicate 
..+-Publishers Financial Bureau 


... Ledger Syndicate 


... Associated Newspapers 


Seabury 


«++»McClure Newspaper Syndicate 
. Newspaper Feature Service 
Central Press Association 
....Central Press Association 
...-Globe Newspaper Syndicate 

. Central Press Associations 
-«..N. Y¥. Herald Tribune Syndicate 
...-Bell Syndicate 
... Ledger Syndicate 
.... International Syndicate 
Keystone Feature Service 
.... Graphic Syndicate 


.. George Matthew Adams Service 
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The New York Herald Tribune Syndicate 


maintains undisputed leadership in the 





prime newspaper necessities 


COMICS 
Briggs 











SPORTS 
Grantland Rice 








QUESTIONS & ANSWERS 
Dr. S. Parkes Cadman 





Hitide 
HTT 
With 














POLITICAL CARTOONS A 
J. N. Darling (Ding) HA 


HTT | 
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POLITICS 
Mark Sullivan 














CHILDREN’S STORIES 
Thornton W. Burgess 






















































































There are no makeshifts in a list of forty 
features that includes every real need 
from comic strip to foreign news service. 
Some of the best newspaper’s buy and 
use it complete. 
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Sontinued from page 46) ’ 
FEATURE AUTHOR SYNDICATE FEATURE AUTHOR SYNDICATE 
Dramatic News and Reviews (d)..Stafl .........ccceeeesees Holmes Feature Service Financial Article (w).......+.. «»Paul Willard Garrett...... Post Syndicate 
Driving Tips.........scesccccccece Sh oat hs SE 4 EES BUS se Seen Oe Premier Syndicate, Inc. —— — ar ete C. Forbes......cccesses Premier Syndicate, Inc. 
4 a? ree Eh" CD cess scenes ncvibbebebagepooente Audio Service nan nditions w A 
= seadiaead GERBER). vccvcccccccccscsccccce Rl - sccesesene oecccccees Publishers Financial Bureau 
Food & Health (d) (300 wds)....Jessie Knox ........s+se0s McClure Newspaper Syndicate 
E Food Stuff (cookery) (4) (4 
Earthquake Reporting Service (oc- DED. Bo cdvcensscondnand ShetotSOGD § iodh cucGodecobeens Editors Syndicate 
GRMEOMEE) nnn voce vccccvecccvccewses ce ensssesecesevccvessees Science Service Foreign Affairs (w) (1500 wds) Frank Simonds ........ .--»McClure Newspaper Syndicate 
Eat & Be Healthy (4d) (500 wds.)Dinah Day.........+++e00. Globe Newspaper Syndicate Foreign Affairs, Background of 
Ge 1 etd000 camdadabens oi cuan thn Prof. Henry K. Norton....N. Y. Herald Tribune Syndicate 
Foreign News (d) .......... ME sescesssentvouseenss Post Syndicate 
EDITORIALS Foreign News and Views (w) * (600 
Editorials (W) ........ccccccccccccccsccccceccccssessscsseees Autocaster Service OED tau tetas Se Ghdbees oceneded C. Herbert Schall.......... Penn Feature Syndicate 
Editorial Page (d) .......ssscesescceccccsessceecsssscesss+: NBA Service, Inc. Foreign News Service (w)........ WORT on cdc consccccedecsecs Holmes Feature Service 
Editorials (d) (600 wds).......... Board of Editors.........- Cosmos Newspaper Syndicate BO Ee a We db 60 0 0 cco dwiccbsincedsevegncaves National News Service 
Editorials (Ww) (2) ...-.-.s+eeeeeee ern ee Editors Copy 
Editorials (d) (%)..----+++eeeeee Bernarr Macfadden ........ Graphic Syndicate G 
Editorials (4) (%)....--++sseeeeee Staff Writers......-..sse0- Graphic Syndicate 
Editorials (4) .........--sssesse0e rr nr Holmes Feature Service BaBaad Ci) GOD vo sinos b4 0 0cdnc ao 0b tnca0c denn v90sdeesdsasoeee Bell Syndicate 
Editorials-Inspirational (8) (fp)..Arthur Brisbane..........- King Features Syndicate Gardening for the Amateur (w) ‘ 
Baiteriads (4) ......-cccccccscvece Glenn Frank.........-.s0¢ McClure Newspaper Syndicate ee a saree eeeeel. H. Rand-McNally...... Star Newspaper Service 
Editcrials (d) (8350 wds).......... Gilbert Patten ........+++- McClure Newspaper Syndicate General News Service (d)........ "Staff 0002 cewesscwocveccese Holmes Feature Service 
Editorials (d) .....----seesseeeees Bruce Cattom..........+00. NEA Service, Inc. Germany's Mystery Cruiser...... A. yon Niezychowski.. -Doubleday-Doran Syndicate 
Editorials (d) (375 wds).......... Robert Quillen ........+. Publishers Syndicat« Gilbert’s Dispatches (d) (%)....Clinton W. Gilbert........ Ledger Syndicate 
Editorials in Picture Form (d) (2).......-..-se+08- . Premier Syndicate, Inc. Glynn's Fillim'’S ......:sceseesceececescssscreecsseceesssnse King Features Syndicate 
Editorials by Frank Crane (d) Good Housekeeping and Fashion 3 
SD Db cb o 0s ns.ocevesoncsss Frank Crane..........++++ McClure Newspaper Syndicate DEE SD, ietanadadheeshbnwseeke enkind een gece seassansinesiee King Features Syndicate 
Editorials (‘‘Once-Overs’’) (d) .J. J. Mundy -Interpational Feature Service Good Manners (d) (%)......++«4. Francia Allen ccccccescccs Graphic Syndicate 
Good Manners (d)..........cee0e Mrs. Cornelius Beeckman..International Feature Service 
Educating Patricia (1%) ......-. Cornelia Miller ........+++- tegister & Tribune Syndicate Good Night Stories (d).......... Blanche Silver, Ill. by Neva 
Education (w) (600 wds)........C. Herbert Schall........ enn Feature Syndicate BRE ccccccccousess Newspaper Feature Service 
Ellis Sunday School Lesson (w) Good Old Days (72 Arts.)........ Maurice D. Klein.......... Batten Ltd. 
CD GED pee see ccs vccsce 5 se Ne eT. .-Ellis Service Good Things to Eat (d) (200 wee | We, ce cbacse Penn Feature Syndicate 
Etiquette (@) (%) ...--+seeseeee Helen Decie .......... ..Ledger Syndicate Gotham Day By Day (d) (4%) -Ross D. Whytock.......... Iedger Syndicate 
Etiquette (d) ........... bane ..Katherine de Peyster......Premier Syndicate, Inc. Gotham Daze (d)........ oe BR. RAGMRB.. ccsccceocs N Y. World News Service 
European Letters (d) .-Milton Bronner & Minnott Governmental Affairs (w) (1%). ME ..wsinedasecccdsacuects Editors Copy 
RG cwesericeascusal NEA Service, Inc GD SUR n cc rcscessecossecttcvnseccnceboeaces Central Press Association 
Evening Story (d) (700 wds)........ vbel deeee . Associated Newspapers Graphology (d) ........ .eesauee Ra TO sscctcucvseces King Features Syndicate 
Everybody's Business (w) (%)..... a Reteint ‘ . Standard Editorial Service Graphology (d) (%) ..........+.4. Gertrude M. O’Reilly...... Ledger Syndicate 
Eve’s Epigrams (d).........-...-: homes BIUERB ccsiiscccsae Ledger Syndicate Guest, Edgar A. (w) (900 ill.)....Edgar A. Guest.......... -George Matthew Adams Service 
Exploit & Adventure (w) (fp)....(irmeral .......---0. .Metropolitan Newspaper Service H 
F Manhy Wilhets (4) Ci-T Lees) ..0 000 oc cccscccccccccccsccveseees Handy Filler Service 
: diag ——— . Handy Big Headed Fillers (d) (17- 
Facts for Investors (d) (200 wds)k. F. Munger..... sahe - Chicago Daily News Syndicate PP. conn then ak dd pntssnhuetee etduaneN ened bes cucntueeed Handy Filler Service 
Famous Pets (W).....-.-.---+++- Preston Wright.......-.. Republic Syndicate é Harts Puzzles (d) (%)........-+.- ee He GU 5 coe icvevaces Bell Syndicate 
Farm & Garden (d-w) (1-4)...... Frank Ridgway........ .« hicago Tribune Newspapers Syn- Haskin Letter (d-8) (1)........... Frederick J. Haskin...... Haskin Service 
_ ficate ee ee Ee ar ree Handy Filler Service 
Farm Gossip (w) (1)........--.- Dr. L. 8S. Wolfe. ...-Editors Copy 
HEALTH FEATURES 
FASHIONS Health, About Your (w) . ... Dr, John Joseph Gaines.... Autocaster Service 
Health Article (d) (350 wds)...... Dr. Logan Glendening...... McClure Newspaper Syndicate 
Children’s Fashions (3-w) (50 wds) . Conde Nast Syndicate Health Article (d)................Dr. Morris Fishbein....... NEA Service, Inc. 
Dare Interprets the Mode (d) : Health Forecast (d) (%)......- -- Staff and Experts.......... Science Service 
(660 wis) (ill.)...cccrccccccecs eee fua . Associated Newspapers Health, Heart and Home Page (8). ..........-ccceeesececeecce Iuternational Feature Service 
Dorian’s Fashions (d-w) (%).....- Sylvestre Dorian..........Bell Syndicate Health is Happiness (w) (%).....Stafl .......cccceecceeeees Columbia Newspaper Service 
Fashionable Folk (d) (2 mats)....Julia Boyd............+++- McNaught Syndicate Health, How to Keep it (d) (300 
Fashion Chat & Home Craft (fp).......... base : ations News Service GD BED) is coche cess togeocsds< .Dr. Herman N. Bundesen..Chicago Daily News Syndicate 
Fashion Drawing & Article we Marot. soetdacepeproben Newspaper Feature Service Health, Secrets of, & Success (a). .Charles A. L. Reed, M. D..International Feature Service 
Fashion Feature (%) (ad). Re err Central Press Association PE, POD OND sscccocinccccen Dr. Frank McCoy.......... McCoy Publications, Inc. 
Fashion Layouts (3-w)...-..--+++« Seweces International Feature Sexyice Health Service, Personal (a) (600 
Fashion Page (w) (fp)...+..-+++- ;Feder" “Winslow........00. -International Syndicate WEB.) ncccccccecccccessecccsces Dr. William Brady........ National Newspaper Service 
Fashion Page (8)..... err TTT Tet "90> King Features Syndicate Health Talks (d) (450)........... Gorgas Memorial........... United Feature Syndicate 
Fashion Page (W).....-. +seeMary Marshall ..........-- McClure Newspaper Syndicate Health, Your (8) (900 wds)......Dr. William Brady........ National Newspaper Service 
Fashion Pages (w)....... «.seeeeRuth Stuyvesant.........- N. Y. Herald Tribune Syndicate Diet & Health (d) (%)....... --Dr. Lulu Hunt Peters..... Central Press Association 
Wadietees (G7) ..cccccccvcssscccece ID winscncastapewsbevews Autocaster Service Eat & Be Healthy (d) (500 w co BAF cc casncscccces Globe Newspaper Syndicate 
Fashions (W) .....--eeesseressees Lacy Claire.........+es0+++ Central Press Association Food & Health (d) (300 wds).....Jessie Knox ............+: McClure Newspaper Syndicate 
Fashions (2-w) (1) Lucien LeLong...........-+.--+- ex Central Press Association How to Keep Well (d-2) ..... cooDr. W. A. Bvans.......00. Chicago Tribune Newspapers Syn- 
Fathions (d-w) (1 hp)......+++++. Corinne Lowe......-.+e0s+« Chicago Tribune Newspapers Syn- dicate 
dicate Outwitting Your Nerves (d) (600).Dr. J. A. Jackson......... George Matthew Adams Service 
Fashions (4) (250 wds)..... eee eeVOBU® ceeescccccerececeeee Conde Nast Syndicate That Body of Yours (d) (%).....Dr. J. W. Barton......... Bell Syndicate 
Fashions (%4)..----+++-+sreee0% Se coe Editors Copy Vigorous Health (d) (%)....... -Paul J. Veatch...........+ Graphic Syndicate 
Fashions (4) (%)..«+--+++e0% eseeRuth Bates .......+++e0% Graphic Syndicate 
Fashions (4) (%)...+--+-+-seeeeee Dorothy Dale ........+++ Graphic Syndicate Helen and Warren (w) (2)...... ~Mabel Herbert Urner...... Bell Syndicate 
Fashions (d) (1)......----seeeeee> Merie Belmont .......-«+ International Feature Service ie i MN Ns oop <iphae on ¥ ssn dope vensoveseessvnces Associated Newspapers 
Fashions (4) (360 wds).........-Mary Marshall .......+..++ McClure Newspaper Syndicate Hints for the Home (w) ......... Mawey Hart ..ccccccccccce Autocaster Service 
Fashions (4) (300 wds)........-- Eleanor Gunn.......+.++++« Metropolitan Newspaper Service Hints for the Motcrist (8w) (2)...A.L. Clough.............. International Syndicate 
Fashions (d) (500 wds)........../ Julia Bottomley ....... . Western Newspaper Union Hints to the Housewife (w) (9%). .Stafl ........ccccccceeeves Columbia Newspaper Service 
Fashions, Fads and Fancies (3-w) Mildred Ash.,.......+-+-- International Feature Service SE 5 00.0.0% 6 vowed nbes'h cans tne ehetgssrecrence uss Central Press Association 
Fashion Service (d-w) ......-...6+--ccecseeeereenes -.++see+ New York World Syndicate Hollywood Latter (w)............. Rosalind Shaffer ........+- Chicago Tribune Newspapers Syn- 
Fashion Talks (a) (ill).....-.++++- WOSISES oc cccccscces .+.+Editors Syndicate dicate 
Men’s Fashions (d-w) (%)......-+4 A. T. Gallico........+..+++ Chicago Tribune Newspapers Syn- RED eS TNS FG) CR) oon s vcvccccvccccscccecscteceee Audio Service 
dicate Home in Good Taste (d) (%)..... Sara Hiland ...........+.++ Ledger Syndicate 
Men’s Fashions (3-w) (200 wds)..Ruth Bates ........-+++++ Conde Nast Syndicate Home Kitchen (3-w).............. Jeanette Young Norton....Ncwspaper Feature Service 
Paris Board of Fashions (w) (hp) Parisian Couturiers ....... Cosmos Newspaper Syndicate Homemaker (d) (1)..........s0005 Nancy Carey ..........00- Ledger Syndicate 
Paris Weekly Fashions (5).......- Bettina Bedwell........-++- Chicago Tribune Newspapers Syn- Home Making Helps (3-w)........ Wanda Barton ...........- Newspaper Feature Service 
dicate BM TD GED on none snd cc ccesde ss svvccecO¥ERgscorvocevess NEA Service, Inc. 
Style Post Fashions (d) (%)..---- Ruth Bates ........++. +++Bell Syndicate Home Sewing (3-w) (150-ill.)...... Ruth Wyeth Spears....... George Matthew Adams Service 
Favorite Hymns (72 art’s-350 wds)Rev. Archer Wallace.....- Batten Ltd. Hoover vs, the Presidency......... Samuel Crowther.......... Doubleday-Doran Syndicate 
Favorite Jokes of Famous People Horoscope (d) (1 inch) CC cewccerescecesccccesecvesevcsoees Central Press Association 
(A) (He) cocceccccccseeccceetes Frank MNicholson.........+ Ledger Syndicate EL. © £4... 4 cone mncmieneh Mhdgigne 044 ceees cast McClare Newspaper Syndicate 
Feature Letter (W)....------++05 1) seer rine rr Holmes Feature Service Horticultural Letter .............. E. I. Farrington.......... Y. World News Service 
Feature Mats (fp).....+..++++. i. scabeebsehoun ess abhsensee World Color Printing Company Hot Off the Griddle (d) (%) ..Emile Gauvreau .......... eS Syndicate 
Feature News .......'-seeerceee BtaM 2. ccccecceccccceve +++eConsolidated Press Association Hot Pages From My Diary (w) (4).°‘Snowshoe Al" Bromley...Chicago ‘Tribune Newspapers Syn- 
Feature Page (w) (fp).....----- Varlows .scccccccccecd +++eInternational Syndicate dicate 
Features For Practical Women (fp) .....----.+--s++s-eeeeeneee National News Service Hotel News—New York........ Holmes Feature Service 
Feature Story (d) (2%).....-.--- iets ccleckckraton -+-Graphic Syndicate House & Garden (d) (250 wds)... Conde Nast Syndicate 
Feminine Foibles and Problems of ¢ House Furnishing (w) (1)........ Central Press Association 
Home Decoration (2-w). Marie Marot ..........++04)3 ewspaper Feature Service House Organ, The Ad Route (m) 
CROGMESE) 22s cccscccccsscccccces International Syndicate 
FICTION House Plans (w) (4) (mat)...... Audio Srvice 
_—— — sy articles).... ‘ Batten Ltd. 
: .+eeeeFrank Packard .........+++ Rell Syndicate ouse Be IDs np 6 4.050.n0s.0 b0 sb ad #0054064 50500058004 5000506 NEA Service, Inc. 
ction ats SPS SPEARS He ee ay Lheebspasncns code «Globe Newspaper Syndicate Household, The (d) (%) . -Lydia LeBaron Walker....Rell Syndicate 
iditae CE). Cdsinscseves [AED ja ncescedecsoaseeu ‘raphic Syndicate Household Hints (d) (%)........ Mrs. Mary Morton......... Central Press Association 
AMEE 45s sopoucwns6ury hah Various, P. V. Collins ..International Newspaper Syndicate Household Hints (w) (1-2)........ ---.sss--sseeeeseeerseeeees Keystone Feature Service 
BRMSL > Gankaxbusbcisbachaises SEs WMO 0<s0050000-5 King Features Syndicate Household Page (w).............. Bettsy Callister........... McClure Newspaper Syndicate 
sexneat4« Winifred Van Duzer........ Household Suggestions (a) (200 
Carolyn Wells ........+.+- WAS) oer eevereseeeees sees seeees Dorothy W. Schall........ Penn Feature Syndicate 
Eustace Hale Bell........-. Housewife’s Idea Box (d) (%)....Rae Ribler .............45 Ledger Syndicate 
Robert Tery Shannon...... EE ores i erierrrr er rrre rrr) National News Service 
Thomas Bdgelow.......... TROUMOUETONG “WRRBOME Lo... 0055 ccc cence dveseWicecccccrsccccecen World Color Printing Company 
May Christie.............. How Bright Is Your Baby? (d) 
Sir Gilbert Parker.......... CURA dae ss o<sanncctasth cbdecce Dr. June B. Downey....... Science Service 
William B. Seabrook...... How is “Business? CW) GE co cE ab tebe ec cievecccccccds Cambridge Associates 
Hazel Livingston.......... id . — © % Yeas es ‘same at ct Bubinetel teens Bell Syndicate 
apepshethih vccsenccves +see++eMetropolitan Newspaper Service ow So Achieve Beauty me Helena Rubinstein....Central Press Association 
Fiction @ Rit @ ‘sol’ mat). conan SEE “ avaecsosend covcccoNieA "Gnesien: —* How to Keep Well (d-w) (1)...... Dr. W. A. Bvans....... ;..Chicago Tribune Newspapers Syn 
Fiction ......-+e+seeeee cde abbnuene Hdd Eb 00005000020) n208 nde Register & Tribune Syndicate H About E hi - dicate 
i TER. in bay cembaw Re as nck ei casanaksecee Service for Authors, Inc. owe ut Everything (w) (1)...Ed Howe ..........+. ++eeeBell Syndicate 
x AD deca cechekenientyssahscsvascesineee Western Newspaper Union Hughes Articles (2-w-%).......... Rupert Hughes ........ +++Bell Syndicate 
Fiction (4) LOL World Color Printing Co: Human Interest Stories (w) (1200). .......--..ccececeeecsceees Gilliams Service 
Fiction Page ....--seececcccccccceeeeeeererereerssescrncne . 4 mpany H by Wire (a) (50-100 wds)..Will MeN * 
Fighter's Letters to His Manager umor by i. s)..W Rogers ......... +++++McNaught Syndicate, Inc. 
De) CEG) 02 cvewccescrccccsecces Walter Davenport Bell Syndicate Humorous Articles (d)............ Bugs’ Baer & Roy K. 
vane og Vii ae erp OTe starr Editors Copy Moulton ........++.++.e+King Features Syndicate 


Handy Filler Service 
Keystone Feature Service 
Famous Feature Syndicate 
Holmes Feature Service 


Fillers 

Fillers (4) (1-7 lines) ....-- 
Fillers, News (a) (al) sizes) 
Film Folk (@ 
Film News and Features (d).... 
















Humorous Articles (w) (fp) 2,000 
wads 


eh abhedatbecentsanabobesed Stephen Leacock ........+++Metropolitan Newspaper Service 
Humorous Prose (3-w) (200-2,000) Stat . -New Yorker Syndicate 


(Continued on page 50) 
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NEA Newspictures | 


As usual, NEA came through first with pic- 

es of the Republican and Democratic conven- 
ions. Without exception we had first pictures. 
'-W. Carey Dowd, President, The News, 
Charlotte, N. C. 


This specific case (St. Francis dam disaster): 
but one of the many where NEA has helped 
Star to score major picture beats. It’s a 
at service and I want you to know we think 






















ockford, IIl. 


Please accept our congratulations on the 
endid convention protection you have given 
. Months before the two conventions we be- 
an receiving advertisements from various con- 
ms offering us protection which looked attrac- 
ve, but we decided to depend entirely upon 
EA for our service. 

I am glad to say that our decision then has 
aused us much happiness. Not only has NEA 
rotection been complete, but it has come to us 
ithout the least ballyhooing. Your protection 
matters of this kind gives us such confidence 
at we see no necessity for ever again taking a 
lateral service.—Johnston Avery, Editor, 


he Hickory (N. C.) Daily Record. 


NEA is to be congratulated on getting the 
Heeney-Tunney) fight pictures FIRST into 
ucson. Your coast office is doing excellent 
work in protecting The Star.—R. E. Ellin- 
pood, The Star, Tucson, Ariz. 


NEA Comics 
NEA is surely filling the bill for The News 


all its features. We dread to contemplate 
t would happen if we discontinued our daily 
of comics. As for the rest of NEA ser- 
, ordinary praise is superfluous.—S. M. 
ley, fr. Manager, The Daily News, Bur- 
ton, Vt. 


I would have to get out of town if we ever 
ft “Out Our Way” out of any edition.— 
s P. Green, Editor, Imperial Valley Press, 
Centro, Calif. 


I want to tell you that the longer I use NEA 
e, the better I like it. For general cover- 
it can’t be beat. ‘‘Major Hoople” and 
Our Way” both have a very strong hold 
, and the other features are all very much 
reciated.—W. M. Tugman, Managing Edi- 
, The Guard, Eugene, Ore. 


Congratulations on the fine continuity which 
bu have accomplished in the strips. The new 
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“Mom'n Pop” continuity is getting off to a 
grand start and ““Wash Tubbs” and “Freckles” 
are fine, too. “Our Boarding House” is the 
very best—but that is nothing new. It always 
has been superb.—The News-Sentinel, Knox- 
ville, Tenn. 





The Service in General 








Congratulations on the way in which NEA 
is seeking to take advantage of every modern 
development in serving its clients. Your spirit 
is very much appreciated.—George F. Milton, 
Editor, The News, Chattanooga, Tenn. 


Down here in Georgia we are proud of our 
membership in NEA. We play it clean across 
the boards and give it credit for enabling us 
to give our people a “big town daily” in our 
city.—Quimby Melton, Publisher, Griffin 
(Ga.) Daily News. 


Every year it seems NEA grows better and 
better. You are now in a class by yourself, 
with no real competitors—C. E. Reynolds, 
Managing Editor, The Record, Stockton, Calif. 


Your service continues well nigh perfect.— 
George L. Suggs, Managing Editor, Jackson 
(Miss.) Daily News. 


Your super-service is appreciated to the full- 
est extent by the Lexington Leader, beating 
any opposition we see by wide margins.— James 
M. Ross, Managing Editor, The Leader, Lex- 
ington, Ky. 


NEA Service is certainly giving us a bang- 
up service, both on features and art, and I be- 
lieve it is improving daily—Webb C. Ariz, 
Managing Editor, The Press, Houston, Tex. 


| Sport and Editorial Pages 


Along with the great photo service and the 
development of the telephoto, I believe that 
your development of the editorial page and 
sport news features is equally important. NEA 
has claimed such a predominant place in our 
routine that it is just about the most important 
spot news event that has ever happened—and 
when it is a question between news and pictures, 
we favor the NEA “pix,” and I don’t believe 
we guess wrong.—jJames A. Murrin, News 


Editor, The News-Herald, Franklin, Pa. 














Serial Fiction 








The convention service from NEA was ex- 
cellent and we scored beat after beat over our 
competitor. It has always been a wonder to me 
how NEA has been so uniformly successful in 
getting such excellent serials——Herman J. 


Wise, Editor, The Capital, Sedalia, Mo. 


Not in years has a fiction story received such 
favorable reaction in Memphis as that received 


by “Girl Alone,” a serial issued by NEA. 


Though it came to an end in The Press-Scim- 
itar some weeks ago, the compliments and favor- 
able comment from readers continue to pour in. 
—T. E. Sharp, Editor, The Press-Scimitar, 
Memphis, Tenn. 


Readers like “Love for Two.” NEA fic- 
tion uniformly good and this is in keeping with 
predecessors. — The News-Press, Nebraska 
City, Neb. 

The last two serials have fit the bill exactly. 
Kindly thank the fiction editor for the good 
promotion on ‘When a Girl Loves.” —Robert 


C. Elliott, Editor, The Telegram, Salt Lake 
City. 











Service Beyond Service 





Certainly appreciate the fine way you came 
through for us on the 28th with mats, when 
the accident in our stereotype department had 
us in quite a jam. This is another evidence of 
real NEA service, and we appreciate it im- 
mensely.— J. David Stern, Publisher, The Eve- 
ning Courier and Morning Post, Camden, N. J. 





Local Art Engraving Service 





Just a word of appreciation for the service 
rendered us by NEA in producing a cover page 
for our recent Buick anniversary edition. It was 
an excellent piece of work and has been the 
subject of much favorable comment.—Ceorge 
D. Perry, Managing Editor, The Daily Jour- 
nal, Flint, Mich. 





| Women’s Features 





NEA’s woman's page service is so complete 
that an editor who makes proper use of it will 
have no need of any outside material. Certainly 
he can find nothing better in any service than 
NEA is producing. The Ethel drawing (by 
Ethel Hays) gives tone and class to the page 
as nothing else could do.—Edward J. Meeman, 
Editor, The Knoxville (Tenn.) News-Sentinel. 








The NEA Sunday Magazine 


I like NEA Service (magazine). It’s 
snappy, colorful and appealing—Howard 
Erickson, Sunday Editor, The World-Herald, 
Omaha, Neb. 


I am delighted with the quality of the (NEA 
magazine) pages.—George G. Shor, Managing 
Editor, The Philadelphia Record. 


We are well pleased with the high quality 
of the magazine features, which I| note are kept 
above the level maintained by other services 
which specialize in scandals of the European 
nobility and divorce courts—H. B. Hutchin- 
son, Managing Editor, The News-Record, 
Miami, Okla. 








— 











1200 W. 3rd St. 


—and if we had the space we could print a thousand more such letters. 


NEA Service, Inc., 


Cleveland, Ohio 


The World's Greatest Newspaper Feature Service—Backed by 35 Years’ Experience 
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FEATURE AUTHOR SYNDICATE 
I Didn’t Know That (10 arts.- 
BOO ws) ..cccccccccccvcscecees Mrs. A. E. Pennie.......... Batten Ltd. 
T'm the Gimk (6) ....cccoccccccce seseecsecsecasvesesssesees Republic Syndicate 
Indoor & Outdoor Gardens (4) 
(Ye)  cccccvcccsscccversevecscsed Fame. Ea: GAs ctivecccesn -Ledger Syndicate 
In Fashion Now (w) (%)....---- PE rrr Editors Copy 
Information Bureau (d) (200- 
WED. venice 00000 c00ceeccsedee 220 ccsonscctcocencccceseses National Feature Service 
In New York (d)......-++--++00- Gilbert Swan .......+++++ NEA Service. Inc. 
Inspirational Articles (d) (400 wds)Glenn Frank ...........+.- McClure Newspaper Syndicate 
Inspirational Editorial (8) (fp)...Arthur Brisbane .......... King Features Syndicate 
Bastieete Bae (9)  .cccsccccc ces cesccccnsvecccccscccesccees NX. ¥. Herald Tribune Syndicate 
Interior Decoration (d) (%).....- Sara Hiland - enw ena ledger Syndicate 
Zuterviows (4) ...ccccccccccccess Stay . Shans epacaeen Holmes Feature Service 
DRORRUNTED no - o ocvaces ncvascccoess OW. OM sansivebun ingen International Newspaper Syndicate 
DR. <<< stb bnoendsbwshSnsocbe ob SS 0bbbbsencde sab enundéiase World-Wide News Service 
In the Air This Week (w) (%)..B. H. Hughes ............ Editors Copy 
Into the Unknown (10 arts.-600 
Se gubsedabusdbdsecscvensedses¥ Charles Conway .......... Batten Ltd 
Investment Bureau (d) (%)...... Edward Prentiss ........ Graphic Syncicate 
Ee, DGD CEpeccccccesecs asst. cxsveasnvese , Syndice te 
DE. TD popercces cccuuscesss Frank Irving Fletcher...... Y. Herald Tribune Syndicate 
Isn’t It Odd (w) (%).........4.. William Atherton DuPuy .* ience Service 
J 
Date Dea occ cc ccc cccvccncssccccseccsesesscecscessceosessol Autocaster Service 
Jimmy Jams (d) (3 inches). Stinkinatiesetignehsceennves vou Central Press Association 
Johnson Serials (d) (1200)........ ‘Gladys B. Jobnson......... George Matthew Adams Service 
Jokes (ill.) (d) (1)......++. SOKSGS AC rus iO tH 6354660 50050680 .. Associated Newspapers 
DT DED -cxcevnces ceteheedvnne sesso +n9stsnnappisgeten sede World-Wide News Service 
Jubilee’s Pardner (4) (600 ill.)....Judd Mortimer Lewis..... George Matthew Adams Service 
Dee TD GBD... 204050000 v2ccccces Edgar A. Guest .......... George Matthew Adams Service 
K 
eG Grew cc ccccscccnsesece . Bh. BRD ccccccvvased Bell Syndicate 
Keeping Mentally Fit (d) (%)....Prof. Joseph Jastrow...... Ledger Syndicate 
Kellygrams (d) (%)....------00++ Perel GC. Melly. ccccccccacs Central Press Association 
Kitchen Oupboard (d) (400 wds)..Nellie Maxwell............ Western Newspaper Union 
Know How to Shop and Where 
to Buy (a) (500)...... ...»-Mrs. Harland H. Allen....George Matthew Adams Service 
L 
La a Letter from Paris 
(w) (1)  bhenethutions avbesnee May Birkhead ...... -Chicago Tribune Newspapers Syn- 
dicate 
Taddergrams (4) (%)............Surrick & Conant ........ Ledger Syndicate 
Lauder and Funnier (d) (300 
wads. ill.)  ...sesereessnecreees Sir Harry Lauder ........ Lauder Naticnal Newspaper Service 
Laughs from Life (d) (%)........ Life Magarine .........0+. Bell Syndicate 
Leaves from Carl Sandburg’s Note- 
book (2-w) (300 wds.).......... Ceri Genm@barg .......-.0.:; Chicago Daily News Syndicate 
Lessons in Auction Bridge (w) 
CB) = cc vccccccccccccccccvecececs BR. BE Bee .crccvedcoes Chicago Tribune Newspapers Syn 
dicate 
Life and Letters of Woodrow 
Life of Herbert Hoover (series)...Will Irwin ..........se0. United Feature Syndicate 
.. WQS Tifrrrrer treet Ray Stannard Baker ...... Doubleday-Doran Syndicate 
Line o’ Type (d) (1).....-.....+- Richard Henry Little...... Chicago Tribune Newspapers Syn- 
dicate 
Listen, World! (d)............+++ Elsie Robinson ...... ....»King Fentures Syndicate 
Listening In on Eve (d) (750 wds) Various .............c0005 Associated Newspapers 
Literary Article (w) (1).........- ; De ROR. ooo ssc ocded Chicago Tribune Newspapers Syn 
dicate 
Little Benny (d) (500)........... Ife Pape ..... jtndnaenee George Matthew Adams Service 
Little Benny (w) (900 wds) (ill.).lee Pape ...........+..4. George Matthew Adams Service 
Little Jack Rabbit (d) (500 ill.)..David Cory .... rr George Matthew Adams Service 
Little Known Bits of Canadian 
History (10 arts.-800 wds)...... Ree) Be BNIB. 0.06 oka vcaseee Batten Ltd 


Little Red Riding Hood (1)....... 
Little Trips in Big Canada (30 


.... National News Service 


arts.-300 wds) ......--..2-00005 Frank Yeigh ............. Batten Ltd. 
Living and (d) (%)....... _—_ Virginia Ive .....©entral Press Association 
Local Stories (w) (%)........... 2 0 ree Editors Copy 
London Financial Cable (d) (%).. 7 See Post Syndicate 
London Stock Market (w) (%)..../ A. W. Kiddy. .Post Syndicate 
RAR? MED EDecossnccccesn ests Pe... ttdvarssacesewhead Globe Newspape> Syndicate 
Looking Over the Cars (w) (%). -Frank J Carmody . : ca Ullman Feature Service 
Louisa’s Letter (w) (%)...... -Louisa ...... .seee+ceeKditors Copy 
Love Gossip (4) (350 wds)........ Re Gc Saccensenocan National News;aper Service 
Love Stories of Old Canada (12 

arts.-600 wds)..................Beatrice M. Hay-Shaw..... Batten [.td. 


kdb >s ehh bbeS Ores bp hs be 0606. 004 050 0nns4 wo ps sess Cosmos Newspaper Syndicate 
Pi sstebes McClure Newspaper Syndicate 





Magazine Pages Ss Ge Dc accocccesccczcces Ledger Syndicate 
| rer re err -«. World Color Printing Company 
Make It Ae rp: BED 5 anc pee: GEN ¢ occncacsbas Ledger Syndicate 
a of Empire (10 arts.-800 
DD: Kpchebaccoseesdeppenapee ste: I. GRD acckdckbucest Batten Ltd. 

Making the Most of Your Looks 

ON ee ar Dorothy Stote ............ Ledger Syndicate 
— ~ je The (2-w) (ill.) (200 

SAD » Sbwosoeavsondescnadigneshe Pie Chicago Daily News Synd 
Manhattan Days and Nights (d) . , ae 

De’ GE §«cccsantcostcspantee pre. Gy cn ccskaseoes Associated Newspapers 
Marriage Game, The (d) ( 

ER ee” ee TE pednccscsesb National Newspaper Service 
Mester Mysteries of Magic (w) 

TaD \cutenethkehadwaatiabatens tie Walter B. Gibson ........ Ledger Syndicate 
Master of the World, The (w) (3),John T. McCutcheon -Chicago Tribune Newspapers Syn- 

dicate 

Matrimonially Speaking (d) (%).Mr. and Mrs. Hugh McKay.Ledger Syndicate 
Matrix Service (pony edition)... .. .. 22.2... . cece ccccceeeeees King Features Syndicate 
Ss Cee BID 45 once dussnndvesésscncecdec$s King Features Syndicate 
Maybe I’m Wrong (da) ..........1 Rs ee. NT in snnsebaad King Features Syndicate 
McCoy Health Service (d) ...... Dr. Frank McCoy ........ McCoy Publications, Inc. 
Meditations of a Married Woman 

TE. anavasokncnedshv kev smeas ins Helen Rowland .......... King Features Syndicate 
Men & Markets (d) (Charts)....Staff ...............ccueee Publishers Financial Bureau 
Men’s Fashions (d-w) (2-3)...... BR, TH GO ninvecnusssen Chicago Tribune Newspapers Syn- 

dicate 

SN ED MED = caleineh wiGninb nbee.depesdsUh dansk snece en eaunel Associated Newspapers 
Se Cana chide dnnbebsen p60 sebbensecisnssentame Keystone Feature Service 
Menus for the Family............ Sister Mary ......é....... NEA Service, Inc, 
Milady Beautiful (d) (%)....... Ee ear pre e ledger Syndicate 
Mind Meter (w) (%)............ J. L. Henderson .......... Rell Syndicate 
Missing Letter Links (4) (%4)...........sscesewescvees wees te Rell Syndicate 
Mirrors of Metordom (w) (%).... .........cccccccccccccecccs Standard Editorial Service 
Modern Problems in Bible Study . 

ES a -R. W. Thompson, D.D. Register & Tribune Syndicate 






FEATURE AUTHOR SYNDICATE 
Modish Mitzie (d) (200 ill.)......Jay V. Jay .......scseeee George Matthew Adams Service 
Money at Work (d) (1)... errr Associated Editors 
Money Savers for Motorists 
SERS. ccdcopveess ceeeecucceeseeeeeeeeess/ Standard Editorial Service 
More Miles Per car ‘(w). sentvhooes . Ray McNamara ........+. Christy Walsh Syndicate 
More Truth than eued (d-w) ...James J. Montague Bell Syndicate 
SD GREED. cbc cch vey aapsvess 06045000000 0000daetemines Central Press Association 
—— and Their Children (d) 
Mk pedetbanewslss oivisbesece Sas ME tawichancanten Associated Editors 
Motion Picture Album (w) (1%). metnet Sherwood ......... Bell Syndicate 
Motor Digest (w) (600 wds) ....W. J. Barnett .......... Penn Feature Syndicate 
Motorist, Hints for the (3w) es my GROUR cedeciovecos International Syndicate 


Motors (w) (800-1600 wds). 


Motors and Their Care (w) (800 Nic ferry New Yorker Syndicate 


We © weenbs wedove TTT eT ist Se Penn Feature Syndicate 
Movie Article (d) (ill.) ae TROMOS  . 6 iss. cates cide NEA Service, Inc. 
Movie Reviews (d) ..............! MEE sanvcecvdabisncecaten Holmes Feature Service 
Musical Events (w) (800 to 1000). B. B. scevenctetadetann New Yorker Syndicate 
Mutter and Mumble (8). ote Ds RE. ancapece ..King Features Syndicate 
My Favorite Recipe (4d) "(4)....Contributors pevub suecd eine Graphic Syndicate 
My Neighbor Says (d) (250 wds). ......-.0-ccccccccecccccsned Associated Newspapers 
My Secrets of Charm (8) ........ Josephine Huddleston..... International Feature Service 

N 
Nancy Page (d) (9 inches on 1 
MD <casesesens 004460h 0000 00a «Florence LaGanke ........ Publishers Syndicate 

Nancy Page Guild Club (w)...... Florence LaGanke . Publishers Syndicate 
National Radio a Club 

(d-w) (600 wds hp.)........... Ida Bailey Allen ......... Cosmos Newspaper Service 
Nature's Notebook R ig) (ill.). ~ Frank Thone ........ Science Service 
Navy News (d) (%4).....-.0..00.5. F, ee bc cchabou te Army & Navy News Service 
TS Mi COED iccacccosccse someeseccesdvenscosssssadues New Yorker Syndicate 
New Books, The (w) (%) .......StaM .....cccseeseeeecseeee Editors Copy 
edd nbdusddenes eves tesees o VETMORS oc cece ccsccccccces New Yorker Syndicate 
News & Features (d) ............ GRD cite cdewoedcvncintined Holmes Feature Service 
ns Lk SOD WED... ccibsonendesacesesnogscnn th Gilliams Service 
News Fillers (d) (all yeaa). Jocube ewes eee Wel Uicb chee tane in Keystone Feature Service 
News Items (shorts) (2). oO; TE ae cscncoxevens Editors Copy 
News of the World ........... WTETITITITTT TT World-Wide News Service 
Fews Outside the Door .. seqsets GUS GOON: 33 iscdicaes N. Y. World News Service 
News Review (w) (2500). pcccepth Wo WUMMAE. os ostaccun Western Newspaper Union 
ie En sscass fi veupe teens SE. panusnseecdnceesandta Kent Press Association 
Mow Datuge Se the Ghepe Ce) CB). 0. cccwosnc vcccsesswsccsis ——- Tribune Newspapers Syp- 

dicate 

New York Letter (d) (1,000 was. 9 . ,. TRIES cess cceen McNaught Syndicate, Inc. 
New York News Service (d).. OE -andubemwiesdsoabaran Holmes Feature Service 


New York Gociety Letter (w).... 02.0... c cece cece cece eeees Chicago Tribune Newspapers Syn 


dicate 
New York Theatre Letter (w) (1). Burns Mantle ..... .Chicago Tribune Newspapers Sy 
dicate 
Norris Articles (w) (2).......... Kathleen Norris ....../... Bell Syndicate 
Norris Serials (d) (500) ........ Margaret Worrts 1.020022: George Matthew Adams Service 
Novelette (d) (250 wds).. oe eS ee Fee a . Keystone Feature Service 


(Continued on page 52) 


1899-1928 


Newspaper Features For 29 Years 


CAMERA NEWS PAGE (weekly)—1, 2 and 3 col. pictures of inter- 
est. Can be had as separate mats. 

CHILDREN’S PAGE (weekly)—Stories, games, puzzles, things to 
make, etc. 

FASHION PAGE (weekly)—The best fashion photos procurable in 
attractive lay-out. Interesting and up-to-date copy. 

FEATURE PAGE (weekly)—Two half pages. Subjects of general 
interest. Can be used with !4-page advertising. 

CROSS-WORD PUZZLES (2-col. daily) —Puzzles that hold reader 


interest. Copy included in mat. 


CURRENT RADIO (2-col. daily) —Timely talks on this modern in- 


r necessity. Non-technical. 


DOT PUZZLES (\I-col. daily)—This popular style of puzzle is for 
the youngsters. 


HINTS FOR THE MOTORIST (2-col. tri-weekly)—How to get the 


most out of your car. 


HOUSE PLANS (3-col. weekly)—Pen sketches and plans. 


ate-priced homes. 
NOOZIE (\I-col. daily)—Covering the laughable antics and sayings 


of your newsboy. 


PEG, ANN AND BARBARA ((-col. daily). 


of three modern girls. 


PERTINENT PORTRAITS (1-col. daily)—Half tones of the people 


we talk about. 
SMILES (1I-col. daily)—Service made up of 5 or 6 1-col. illustrated 


jokes daily. Good for column use or filler. 


THE AD-ROUTE (monthly)—A newspaper house organ that will 


build up your advertising. 


THE INTERNATIONAL SYNDICATE 
BALTIMORE wen at MARYLAND 

















Moder- 


The fashion chit-chat 
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What Subject Interests 
Absolutely Everybody? 


: “HEALTH: 
q How to Keep It” 


THE CHICAGO DAILY NEWS 


offers you the services of 


DR. HERMAN N. BUNDESEN 


its health editor, to write a daily feature and to answer 
all questions put by your readers. In medical circles all 
over America Dr. Bundesen’s name is well known as 
President of the American Public Health association. 

Health Commissioner of Chicago (February, 1922-November, 1927). Sanitary and Health Adviser for the 


Chicago Sanitary District: Professional Lecturer in Public Health Administration in the University 
of Chicago. 


Member of Executive Committee, Gorgas Memorial Institute of Tropical and Preventive Medicine. 


Author of “Our Babies,” “Before the Baby Comes,” “What to Tell Your Child, and How,” “The Baby 
and You,” “Everybody’s Problem,” and other books on health subjects, most of which have been 
translated into eight languages and millions of copies distributed in every part of the world. 












Le 





IN the six years while he served as Health Commissioner of Chicago that city’s infant mortal- 
ity rate was reduced from 89.3 deaths per one thousand births to less than 67 deaths per 
one thousand births, making it the leading large city of the United States in low baby death 
rate. When Dr. Bundesen left the city health department a few months ago he was literally 
deluged with letters and telegrams expressing the regret, confidence and gratitude of the whole 
city. 


And, on top of his authoritative knowledge on subjects of public health, Dr. Bundesen writes 
like a “best seller.” He has a vivid gift of expression and illustration and reports his many ex- 
periences vitally and interestingly, drawing valuable lessons from them. His previous writings, 
as published in The Chicago Daily News, have been read and commented upon by thousands. 











Dr. Herman N. Bundesen’s 
“HEALTH: How to Keep It” 


Complete service; An illustrated daily article; 
Direct mail answers to queries; 


Offered by the 


Syndicate Department 


THE CHICAGO DAILY NEWS 
8 ™ Notth Wells <a 4 


bis 4 
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FEATURE AUTHOR YNDICATE 
Of All Things (w) (600 wds)....H. Brubaker ............- New Yorker Syndicate 
Of Interest to Women (Ww) (Ye)... 6. cece cece ccc c cence neence Keystone Feature Service 
Old Gardner Says (d) (150 wds). ia I. Farrinton ..........4 Associated Newspapers 
Once-Overs (4) ....s-cesceceeves a Es aveseapseean International Feature Service 
One Girl 1o Another (8) (%) Gil.) Lioya Mayer . King Features Syndicate 
ee UME OE BO a ee Central Press Association 
Open Conspiracy, The........... -H. G. 5 he aaa: Doubleday-Doran Syndicate 
Outwitting Your Nerves (d) (600) Dr. Josephine A. Jackson..George Matthew Adams Service 
Our Children (d) (%)....-++++++/ Angele Patel .....0cccoves Bell Syndicate 
Our Family Food (w) (8000 wds)............ am .McOlure Newspaper Syndicate 

P 
Paragraphs (w) (1)......-++0e0. voc tevadddsdassunheee Editors Copy 
Paragraphs (d) .........-+s+08 -» Robert Quillen .-Publishers Syndicate 
Paris & London Letters (2m)....C. SR. ee ee: New Yorker Syndicate 
Paris Fashion Board (w) (hp).... Parisian Couturiers ...... Cosmos Newspaper Syndicate 
Paris Fashions (w) (5)........++ - Bettina Bedwell .......... Chicago Tribune Newspapers Syn- 
dicate 

Patterns Service (d) (%).....+«- ve BA. THE ccc cccce sen Ledger Syndicate 
Pee GED ci cvccccveasccesnsesd Iacille Lorraine ........+. Cosmos Newspaper Syndicate 
Peter’s Adventures (%).... . Mrs. Florence 8. Vincent. Central Preas Association 
H. I. Phillips (d) (%)..........H. 1. Phillips.. Associated Newspapers 
eae ee CS CHOP Ciccone oscckicsuuwuscerevs cvtbavet King Featuress Syndicate 
Disha Tee CE) GB). cc vcccns ccccsenscccessases miei ase Premier Syndicate, Inc, 
Picture Pare (d) se lah a errs eit pb pd bemsbaeeehs ‘ .... New York World Syndicate 
Pinnacle Fiction (W) (fP).....00 cccsessccncvesccsesece +++eeMetropolitan Newspaper Service 
Pinnocchio (w) (2500 ill.) ...... Carol Della Chiesa seeeeeGeorge Matthew Adams Service 
Pirates Ahoy (w) (1200 wds)....C. B. Driscoll ........ eoeeMcNaught Syndicate, Inc. 
Dutetel Daamain GE) GGT) oc 0 sense cedevcctvocassccosese Associated Newspapers 
Political Article (w)..........«.- Mark Sullivan ............N. ¥. Herald Tribune Syndicate 
Political Digest, Washington Star 

i lt. i. on een sd ud pbistedhabesarsedeenen McClure Newspaper Syndicate 
Political News Service (d) (1000)F. W. Wile ..... ..-McClure Newspaper Syndicate 
Pony Blanket Service (d) (Ip)... Various ..........sseeee0e Graphic Syndicate 
Pony Mat Service (w) (800 wds). .......-escccsceescece «++ee Batten Ltd. 

Poor Pa (w) (750 wds).......... Claude Callan .......+. ++. Publishers Syndicate 

Popular Science (d) (500)....... Ne THRE. conccncceses . Associated Newspapers 

Popular Gchiemoe (4) 2... .cccccs cccrcccvcccccsccccsscccccos Holmes Feature Service 
Popular Science Articles GE). ccs Garrett P. Serviss ....... International Feature Service 
Destenits, Pertinent (6). 04)... .. 20 ccccccccccccccvcccsescccces International Syndicate 

Potash and Perlmutter (w) (1%)Montague Glass .......... Bell Syndicate 

Poultry Article (8).............. Prof. Harry R. Lewis -New York World News Service 
Pre-School Age Children (d) (400 

SD. exenbshvctstethnevsvsopons Mrs. Ruth C, Mortimer ...National Newspaper Service 
Press in Review (m) (2000 wds).Guy Fawkes .......... .--New Yorker Syndicate 
Press Opinions (d-w) ........... GE Seddsecccccccoses «++-Publishers Financial Bureau 
Priscilla Wayne (d) (%)........ pees > snonnes esi Register & Tribune Syndicate 
Profiles (w) (1800 wds)..........Staf? .......-...00. seseeeeNew Yorker Syndicate 
Progressive Democracy (series) . ‘ee it Moskowitz ......... United Feature Syndicate 
Pure Food Articles (2-w)........ Dr. Royal 8. Copeland ....Newspaper Feature Service 

PUZZLES 
Crossword Do neeeseenececosonsesvevbssnneneseds eccccccccee Associated Newspapers 
Crossword (d-w) (2-mat)...........-secesecevese -»e Bell Syndicate 
PE [Di csancrabsncveseose 5, Mee ddcccccnede ~Graphic Syndicate 
CUSTER «ED (GR) ln wc cccccccccccessevesenesseesssceoeese . International Syndicate 
ah: werhessinwdbwonesesis ts sodunes was sesresine King Features Syndicate 
OME + poxnescansensecsphedinckinkes+sepetashe rah -eNDA Service, Inc 
NE SO GOD. onnines sven sunenoeribenteneseneieen seen ssh .-Premier Syndicate, Inc. 
PR. CD BE 0060900000000 0eheecos0neebstasecesessonpees -» Keystone Feature Service 
BE GE) GB) .ncvcccccccccecccccosee Bisa Kaji ....... ‘ . International Syndicate 
Hart's Puzzles (d) (%).......++/ OS SO aa Bell Syndicate 
Di. Mi SD: + .aspesboccenness 606005000 $ 6000850004 650.9,0.0% NEA Service, Inc. 
Little Red Riding Hood (1).. . National News Service 
ED BD GU oc 0060 0d00000c08he20se0neseessscscuscsessoves Premier Syndicates, Inc. 
Btep Word (4)......cseccccccceeArthur Wynne .......s000 «King Features Syndicate 
Questions and Answers (d) - 

ED. nn ch Wandcndwhsew0da0b0s0nes 402+ exeesndbbegneesosesde ..»McClure Newspaper Syndicate 
Questions and Answers (d)...... * Rev . Dr. S. P. Cadman....N. Y. Herald Tribune Syndicate 
Question & Answer Service (4)... ..-.-..sceeseccccceeesneees Newspaper Information Service 

R 
RMaBlo (4) ccccccccccccccccccccce MM cecccctcccesscesseses Holmes Feature Service 
Radio (Ww) (2500-5,000 wis)... 2.2.0... ccc ccc eecceeeeeneecnveces Washington Radio News Service 
Radio Best Features (a) (h) Audio Service 
Radio-by-the-clock (d) (1). 6 Audio Service 
Radio Chain Programs (a) %) podesecesoteahessncse seseendsoube Audio Service 
Radio, Current (d) (2)........../ A. C. Lescarboura......... International Syndicate 
Radio Digest (w) (800 wds)...... W. J. Barnett ..........0. Penn Feature Syndicate 
SO I GD BUD e oo 000 000s 00005050000000 0058000000008 Service 
Radio News ......-eeceesscesee Radio News Service 
Radio News Notes (d) (%)..... Service 
Radio Obituaries (d) (1) Service 
Radio Programs (d) (1). Service 
Radio Section (Ww) ...........+. Herald Tribune Syndicate 


(w) ‘ 
Radio Vision (d) (1 ill.) (1).. Science Service 


Radio—In the Air This Week (w 


[ane “Oss kehnaessencphey estas i TE on nwecnsernds Editors Copy 
RadioJohn Smith & His Radio 
EP. SUe. .abhekeshanssebesoes 7. ©. Mawel. .ccccccscves Uliman Feature Service 
Radio—That Radio of Yours (w) 
CBG) cccrcccccvccvvccccsccccccceteseescesesesscecsescccscase Uliman feature Service 
Redio—‘‘The Dial’s Diary’’ (w) 
— a reer ar oe ere Uliman Feature Service 
— Radio & Mine (w) 
vonpeatans bhent bees puss ceEse .F. C. Russell ............Ullman Feature Service 
maidens Ge TOR ccccoscvacses "Lowell Thomas ........... Doubleday-Doran Syndicate 
Recipes from New rene 
Ee SS aaa ree King Features Syndicate 
Rector’s Recipes (d) (%)....... George Rector ............ Post Syndicate 
Red Magic Tabloid Section (w)... Gregory Hartwick, editor.. New York World Syndicate 
Reporter at Large (w) (1800). +2 eeccccecccccsecces NEW Yorker Syndicate 
Resort Column (w)............ Di cnddecdasiavenenee’ New Yorker Syndicate 
Rhymes of the Road (w)........ * Dadley GEE sccvcesces ... Premier Syndicate, Inc. * 
Rhyming Optimist (d)............ Aline Michaelis .......... International Feature Service 
Right Angles (d)................ Dr. Alexander Cairns King Features Syndicate 
Right Word (d) (260)........... W. ©. Nicholson .......... Associated Ne pers 
Ritzy Rosalie (d).............. . Faith L. Burrows........ King Features Syndicate 
Roadside Repairs (w).......... Jeseheh +nb Ch 440000 05600 daeod Premier Syndicate, Inc. 
Roosevelt’s Diary.............. <2. "Pheodore Roosevelt ....... Doubleday-Doran Syndicate 
Round Home (d).............. «ee Charles Kinnison.......... King features Syndicate 
Rubyiat of a College Man (8)... H. C. Witwer ............ King Features Syndicate 
Rye Straw Sayings (d) (150 ill). George Bingham........... George Matthew Adams Service 
Sefari (5,000 wds) ......... Martin Johnson ......... . Bell Syndicate 
of Mrs. Solomon (2-w)... Helen Rowland ......... . King Features Syndicate 
Secrets of Health I Success (4). .Charies A. L. Reed, ~ D. Internationa) Feature Service 
Schwab's Story of Carnegic..... James ©. Young ...... . Doubleday-Doran Syndicate 

















FEATURE AUTHOR SYNDICATE 
Sciecce and Invention (w) (600 
OE | SERA SRR AE > ON C. Herbert Schall ........ Penn Feature Syndicate 
Science Articles (d) Dee hn 0000 cde soks ccteos Holmes Feature Service 
Science Articles (d) Garrett P. Serviss........ International Feature Service 
Science News by Telegraph (d) 
CURD CWehesedsscveveesereceqaned Watson Davis & Staff..... Science Service 
Science News Bulletin (d) (1500 
SD vcnw ssc es one sndedebssoncp 04 00 05ps5ees5neeesscetendt Science Service 
Science Shorts(w) (40 short paras.). Emily ©. Davis .......... Science Service 
Science, Mechanics & Invention 
Py ee ee eo ee te Newspaper Feature Service 
Scientific BEES csccesccceccce ooP. Vi. GCOlMMS coo. escsssse P. V. Collins International New 
paper Syndicate 
Sentence Sermons (d) (1).......... Roy L. Smith ........... = Tribune Newspaper SJ 
cate 
Serial Fiction Page (S)...........+ sees Sec doedaccccccsauceses International Feature Service 
Serial Fiction Stories (d) (Six 
DINE sovsctnenessnceendsad May Christie and others..International Feature Service 
Serials (d) (ill.) (mat or proof).. Various .........-...56565 Central Press Association 
DRE ceeddceecovccdcnesesoctes ..Warious ..................Chicago Dally News Syndicate 
| RR Ty ae ° Barbara Webb ............ Famous Features Syndicate 
Pa CE CEES . oécc0cssnceesent Margaret Norris ......... George Matthew Adams Service 
ees GOD FED» 0c oncssescconsid Gladys E. Johnson ........ George Matthew Adams Service 
Serials (d) (1500 wds) -. Various Globe Newspaper Syndicate 
Gestals (0) G) ..scccsecers .. Various Graphic Syndicate 
EEN. 6s 6000n54000b0eundoeieee Various .P. V. Collins International New 
paper Syndicate 
Serial Service (d) (2-6)........ oc VUNIIE. 5 eibtas t05d 4400040 Authors Ledger Syndicate 
Serials 9609s sod ectaheaenheueeee RON -AGUUE. <s0sccausesese McClure Newspaper Syndicate 
Stuart Martin .........+.. 
Ursula Bloom .......s+06+ 
Ernest Poole ............+- 
Cornell Woolrich ........ 
Malcolme Duart .......... 
ee Pre 
Juith West ......ccceee. 
Stuart Martin ........... 
Albert Payson Terhune 
Harriet Henry .......... 
Albert Cooper Allen ..... 
Lyle Hamilton .......... 
Elizabeth Jordon ......... 
: Harding Upton ........... 
BOGE 20 ost0s sscccavaonsaane Thornton Wilder, Lyon 
Mearson, Mark Caywood... McNaught Syndicate, Inc. 
DOE: Govisectccscaubasneee -Mildred Barbour ......... Metropolitan Newspaper Service 
Joan London National Newspaper Service 
John Knox 
—" Weale 
. aire Pomero. 
Seti iat 6. <n ROBES cP. 8c 25 cad en Service for Authors, Inc. 
SE: Menhvnaccadh shanpisaicddnikeed aotiiedelveus 2ticckae ‘Thompson Feature Service 
— — Ribbon’ ‘aw a 
_ SS RRS Faire eet apie. PROGR  ottc venvinteaeeies Chicago Tribune Newspapers & 
Serials—Helen and Warren (w) — 
A Calin des kiko he tths Caw ea aw ok Mabel Herbert Urner ..Bell Syndicate 
Serials (Womens) (d) (800 wds). — Deyo Batchelor..... Associated Newspapers 
a Kids (d) (1-2 mats)....J. eae International Feature Service 
hip News—New York (d)...... Stat wOnencdoecccetsssencs Holmes Feature Service 
Short Fiction (d) (8)............ CNR + iatuecnn detains Graphic Syndicate 
UE. Sbosssuciveasasnas su WEES. dondtedsccetessiese P. V. Collins’ International Neq 
2 er Syndicate 
Short Fiction (w) ............0 Frank Packard .......... Bell Syndicate 
~— — of Every Day 
de. ARSE RRRAISE PEE EER et ohne y 
Ghert Stories ‘Sine Bitten” (ap ee ational News Service 
aR re. EL se WOE Vennaie deen sé akcubecn Chicago Tribune Newspapers §f 
dicate 
Short Stories (1500, 2500 wds)..Various .................. Globe Newspaper Syndicate 
Short Stories (d) (1,000 wds)..Various .................. McClure coianuner tpationts 
Short Stories (w) ............... William McPherson ....... N. Y. Herald Tribune Syndictq 
Short Story Page (S)........... Bate Tale -cccicese.. .. International Feature Service 
Short Story Page (w) (f.p.)..... Various .......ceeeeeeees- Ledger Syndicate 
eee in a Book Shop (8)....H. C. Witwer ............ King Features Syndicate 
ponte Srey By Kg mee Zipp sposcceceeesesceceees Columbia Newspaper Service 
w runo WR civic csvcdses c 
Sometimes I Think ee DN de sing King Features Syndicate 
n ot wo: esvateesees Velva G. Darling ........ cate 
Spanish Serials (w)...... Senvetesel Antonio P veto ‘ioc Sey orci aaa 
REGEN wansowacegecese sete Graphic Syndi 
Spanish Service (w).............. Antonio Gonzalez, Trans- . — 
lator Graphic Syndicate 
+ oe pg mbt iy yates tidudedok ..Thompson Feature Service 
ios Ges. one Associated Press 
Spot News (in Chi Detroit, International News Service 
- Louis and Springfield)... Staff Kent Press Service 
re we aces coves Seoveocevess Staff United Press 
Geet SOP | SPs 6 0d.0006009.04 946 060060000066 bes ke eb eens Big News Features, Inc. 
rs ee tags . 3 See SEE. 0.00seceucvadéccditpecs Holmes Feature Service 
EY SEE” CEEDS dbs Soins asbilcucs 6sbagducbs ocactnwe i Central Press Association 
Starr Sterling — x ans eos: anne Stokley .. Science Service 
es OR a ee ae N 
Starry Heavens, The (m) nth d .Star Newspaper Service 
+ hh ain inpaies tne céea net Prof. 8. G. Barton .......Keystone Feature Service 
step Word . 2  eeegr SE aes King Features Syndicate 
NO MED S55, os cdbcscknc Ep edhtedthvctsclocicesscceca Batten Ltd. 
Steve Says (d) (%) (ilL)....... *. a PRP ten: Columbia Newspaper Service 
Stock a Day (4) (%)............ Met GED Neck cuancanaced Bell Syndicate 
Stock and Financial Service (w) (3- 
ee eS as eet NO Rek ccc ben vba seessccdsccad Cambridge Associates 


= Bond & Curb Tables (d) 


- Staff 





McClure Newspaper Syndicate 
National Newspaper Service 





pesdedwad sansa e ce Gade énseeeeeceosate Chicago Daily News Syndicate 
Storyettes am" Passes Papanescen e009 0b eee dueccenstoveceses World-Wide Service 
Straight Talks to Women About 

Money (d) (500)............... ne f Elizabeth Allen...... George Matthew Adams Servic 







bie baSencccuasee Aut ter Servi 
Style Post (d) i). Bell Syndicate 
ak Rosa (d) (%).. Bell Syndicate 
eed Articles (8)..............Elsie Robinson ......... .-King Features Syndicate 
ay MED son dccedndbeons ) Cecceccseceetercs oo ccccneus Thompson Feature Service 
a 000 wads) me - Roe Fulk M 
’ SY OTTTTTT concces erson ...... ++e+eMcNaught Syndicate, Inc 
Sunday School Lessons (w)........ Rev. Sa 1 D. Price..... A Servi 
ae School Lesson (w) (800 a a ts ae 4 
BD seconcecesocessos sseeeeee Rev, P. M. MacDonald....Batten, Ltd. 
Sunday School Lesson Bi eis: oe. Alvin ®. Bell ........ Central Press Association 
Sunday School Lesson w)...Henry Radcliffe .......... Edi Copy 
~~ Lesson (w) (200 set _ 
eSHoescccececcebeececbe WwW. T. Ellis... «seeeeees Ellie Gervice 
Sunday School Lessons (1,000 wis)Rev. B. P. Fitewater..... Western Ne Unica 
Sunday Magazine (w) (12 pages). Various leate P 
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Skippy is back! 
Percy Crosby's 
whimsical young 
feller now makes his 
bow as a Sunday 
page in colors. Of 
course everybody 
knows Skippy as an 
outstanding comic 
favorite. 








Petting Patty, Jef- 
ferson Machamer’s 
immediately popular 
comic strip, is soon 
to be supplemented 
by a weekly colored 
page dedicated to the 
doings of this de- 
lightful and original 
Machamer Girl. 








One of the most dis- 
tinctive features 
offered in a long time 
is Louise Rice’s You 
and Y our Hand- 
writing. It has a 
dozen angles to en- 
sure its solid worth 
to the circulation de- 
partment. 








The fairyland ad- 
ventures of Dolly 
and Bobby, Grace 
Drayton’s happy 
ereation, make this 
one of the few strips 
that appeal to chil- 
dren. And it’s high- 
ly endorsed by 
mothers, too. 














Shades of Mark 
Twain and Horatio 
Alger, Jr.! Tim 
Tyler's Luck is a 
fast - moving melo- 
dramatic strip with 


a big thrill every day. 


Here's a feature that 
keeps the interest at 
the fever pitch. 








The volume of 
orders being received 
for The Deluge gets 
bigger every day. 
And little wonder— 
for it’s one of the 
best selling novels in 
America and Eng- 
land, and a ‘‘natural’’ 
for newspapers. 








Here’s good news! 
George Herriman, 
kreator of Krazy 
Kat, is registering 
another success with 
his one-big-howl-a- 
day panel, Embar- 
rassing Moments, re- 
vealing this artist at 
his very best. 








Fun in a boarding 
house! You would 
naturally expect the 
types to be full of 
fun—and they cer- 
tainly are in Room 
and Board. Every- 
thing’s there from 
hash to love in the 
“front parlor.” 














Gene Carr has rung 
the bell again, this 
time with The Up- 
lifting of Mickey 
Mooney. One of 
America’s most 
widely popular art- 
ists is here seen doing 
the very best work of 
his successful career. 








“Curse you, Jack 
Dalton!” The 
harrassed heroine and 
cur-like “heavy” 
have a laughing 
appeal all their own. 
Vanilla and_ the 
Villains is a satirical 
strip, just packed 
with “wows.” 








Spanking a golf ball 
from coast to coast! 
That’s the ludicrous 
idea that’s leading 
to a thousand new 
laughs in Wallie 
Bishop’s Golf Bug. 
And his Hole-in-One 
Club is a smashing 
hit! 








Who's going to be 
the next comic strip 
champeen? That's 
easy—Pinhead Doo- 
ley. He'll knock 
himself out — and 
he'll knock your 
readers out’ every 
day. “Pinhead” 
packs the punch! 
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Chicago Tribune 
FEATURES 


COMICS ; 
NR 5 5h 5b bURs wets beneew'e bone evreel D&S 
SOE ncn cce ptpeenwase res eeae Daily 
ee TRU <i snc cnn ccvesnssdabers D&S 
CREE) 55% od d8 094.0 cus es sen vSSnsuee eer D&S 
Moon ~ Rielle: ss 25 sixes wo ovswweeesss D&S 
Orghean AGM oo... ccoscceseocesenes D&S 
NS eS ee ree. D&S 
DE a a ke tha ndesp pace er raeneen Sunday 
fe re rae te err eT D&S 

CARTOONS 
W. E. Hill Page .. Sey . Sunday 
McCutcheon ....... eer: D&S 
ge er ee ee ae ee D&S 
EE ee ee ee D&S 


FICTION 
Blue Ribbon Daily Serials 
Blue Ribbon Sunday Serials 
Blue Ribbon Short Stories 
Daily True Life Stories 


HUMOR 
Westbrook Pegler 
Snowshoe Al 


WEEKLY 
Letters from Paris 
Burns Mantle N. Y. Theater . Letter 
Weekly Hollywood Letter 
New York Society Letter 
Builders Page 
“About Broadway” by Hellinger 
Book Reviews 
Cartoon Fillers 
Club Ethics 
Etiquette 
Fashions (Paris) 
Feature Pages 
Maiden Meditations 
Sport Page 
Women’s Pages 
New Things in the Shops 
Red Knight of Germany, by Floyd Gibbons 
Cartoon serial, by John T. McCutcheon 
My Fight with Richthofen, by A. Roy Brown 
H. L. Mencken Literary Articles 
Silhouette with Poem 
Page of cables 
Menus 


DAILY & SUNDAY 
Doris Blake 
Cook Book 
Antoinette Donnelly 
Dr. Evans’ Health articles 
Farm & Garden 
Line o’ Type 
Men’s Fashions 
What’s Wrong Here 
Women’s Fashions 
You and Your Children 
Sentence Sermons 
Woods & Waters 
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The WORLD'S GREATES 


Are tested in the laboratories of th 


Merrymakers of the Nation! 


— Chicago Tribune Comics — 


“Blues” chasers—that’s what they are! 


day with a smile—no wonder everyone loves 


Chicago Tribune comics cause readers to start the 
‘em! Just look at this choice collection of 


mirth provokers—and see if you can pass them up! 


THE GUMPS. Big, bluster- 
ing, blundering Andy Gump is a 
winner all by himself. Min, his 
wife, Chester and little Goliath, 
Tilda, the maid, and Uncle Bim, 
form an inimitable comic strip com- 
bination. By Sidney Smith. 


LITTLE ORPHAN ANNIE 
From orphanage to mansion—from 
city to country—from luxury to 
dire want—Annie’s experiences 
thrill every reader. By Harold 
Gray. 

MOON MULLINS. He’s a 
roughneck—but everyone from the 
S society damsel to the small boy on 
the street corner watches his antics 
with delight. Every word is a 
laugh. By Frank Willard. 


WINNIE WINKLE, THE 
BREADWINNER. The work- 
in’ girl of the comics! Her jobs 
, keep her busy when her suitors 
* don’t. By Martin Branner. 





CHING CHOW. This wise little Chin- 
ese philosopher utters pithy sayings that de- 
light readers. With clever drawings. By 
Sidney Smith. 








GASOLINE ALLEY. Skee- 
zix, the foundling who won the 
hearts of Uncle Walt and Auntie 
Blossom, wins the hearts of read 
ers. He’s their child yays ap 
pealing! By Frank King. 


HAROLD TEEN. He's th 
idol of American youth. Slangy, 
extreme, egotistical, amusing Har- 
old! Now he’s taken up aviation 
—look out for the second Lindy! 
By Carl Ed. 


SMITTY. Office boy, Senate 
page, embryo sports reporter 
Smitty’s already in love as well as 
in business. Not too good—not 
too bad—A real American boy! 
By Walter Berndt. 





KIDS. The neighborhood gang 
—their antics, mischief, troubles 
and joys. Takes you back to the 
“good old days”! By Bert Green. 


W.E. HILL. A full page of amusing pic- 
tures from real life—seeing ourselves as the 
artist sees us! A real laugh producer. 
(Sunday only). 





Literary Critics Praise Chicago Tribune FICTION 


LL over America eager readers, with a vivid memory of last Sunday’s short story or 
yesterday’s thrilling instalment of a new serial, acclaim the popularity of Chicago Tri- 


bune fiction. 


Literary critics agree that Chicago Tribune fiction is fine reading. 


The book containing the 


QO. Henry Memorial Award Prize Stories of 1927 includes sixteen Chicago Tribune short stories 


which were published last year. 


In the 


tinguished stories are thirteen Chicago Tribune 


the critics declared leaders for the year. 


Edward O’Brien book for 1927 of dis- 
stories—making twenty-nine stories which 


Look at this imposing list of famous writers, whose stories the Chicago Tribune Newspapers 


Syndicate offers you for publication! 


I. A. R. WYLIE 

SAMUEL HOPKINS ADAMS 
INEZ HAYNES IRWIN 
KATHERINE NEWLIN BURT 
ROLAND PERTWEE..-. 


IDA M. 





A CE CR hy ey mae EE -~ mee 


ARNOLD BENNETT 

EVANS 
THOMAS BOYD 
AUSTIN PARKER 

- OCTAVUS ROY COHEN 


RIBU. 


HULBERT FOOTNER 
MARY SYNON 

J. PHILLIPS OPPENHEIM 
ELIZABETH JORDAN 
HENRY.C, ROWLAND 
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NEWSPAPER FEATURES 


ihicago Tribune and the New York News ! 






- wT = we 


HE publishers of the newspapers with the two 
largest circulations in America—the Chicago Tri- 
bune and the New York News—have in these 
ewspapers the finest laboratory in existence for test- 
ng features. Fiction and comics are a major feature 
1 drawing and holding circulation; and the circulation 
sitions of these newspapers provide ample proof that 
he features used in building these championship cir- 
ulations are right. 


oreover, the Chicago Tribune and New York News 


we leaders in the advertising field. The Chicago 


ribune carried more millines of advertising last year 
han any publication in the world; the New York News, 
comparatively new paper in the great New York field, 
hows astonishing gains every year in advertising line- 
fe. And these two newspapers owe a large part of their 
dvertising success to the excellence of their features. 


Hundreds of progressive publishers have profited by 
he experience of the Chicago Tribune and the New 
ork News. They too want to give their newspapers 
adership in their communities, both in circulation 
nd advertisingé—and so they buy Chicago Tribune 
ewspapers Syndicate fiction—features—comics. Every 
eature has been designed to fill some definite news- 
aper need. 


Can you afford to buy anything but the best for your newspaper ? 





“PEGLER worth more than WOMEN'S FEATURES 





: any other sport writer.” 


HE Chicago Tribune Newspapers Syn- 
dicate received the following telegram 
1e from the Omaha World-Herald this month: 


es “Congratulations on Pegler’s stuff lately. He is 
worth more than any other sport writer whose 
atticles we print. Please send me photo for 
ch Promotion stuff. 
Frep WARE, 
Sports Editor, 
Omaha World Herald.” 


Westbrook Pegler, feature sports writer, 
Writes a weekly letter full of keen and 
humorous observations on the sporting 
events. Daily articles by wire! Wire for 
Prices ! 











RECAGO 


HICAGO TRIBUNE feature writers are 

authorities in American homes on such 
subjects as beauty, health, love, child train- 
ing, cooking, etiquet‘e, fashions. Every in- 
terest of modern women is represented in the 
list of women appeal features. (See complete 
Syndicate list). Are you anxious to attract 
the ladies’ interest to your newspaper? You 
can make a hit with them by giving them these 
splendid service features! 


To give your newspaper the best— 
Wire today for prices and proofs on Chicago 
Tribune features. . . fiction. . . comics! 


sewspapers Syndica 





CHICAGO TRIBUNE 
PRESS SERVICE 


NEWSPAPER staff that encircles the 
globe! Every big event in the world is 
covered by a capable member of the Chicago 
Tribune Press Service staff. Foreign news is 
reported by specialists. by-line stories 
are exclusive to Chicago Tribune Press Service 
subscribers. The best writers in the news- 
paper business send stories from every corner 
of the globe—and these fifty progressive news- 
papers subscribe to the Chicago Tribune Press 
Service to give their readers the latest news 
first! 
New York Times 
Washington Post 
Los Angeles Times 
Baltimore Sun 
Cleveland Plain Dealer 
Portland Oregonian 
Detroit Free Press 
San Francisco Chronicle 
Kansas City Star 
Fort Worth Star Telegram 
Minneapolis Journal 
Memphis Commercial Appeal 
Omaha World Herald 
Seattle Times 
Salt Lake Tribune 
Rochester Democrat & Chronicle 
New Work World 
New Orleans Times-Picayune 
New York News 
Nashville Banner 
Pittsburgh Post-Gazette 
Buffalo Courier-Express 
Atlanta Constitution 
New York Herald Tribune 
Denver Post 
. Little Rock Gazette 
Sioux City Journal 
Syracuse Post Standard 
Vancouver Province 
Boston Post 
Houston Post Dispatch 
St. Louis Globe Democrat 
Philadelphia Ledger 
Paris Petit Journal 
Paris Journal 
Paris Matin 
Paris Petit Parisien 
London Daily Telegraph 
Liverpool Daily Post 
Glasgow Record 
Birmingham Daily Gazette 
Nottingham Journal 
Sheffield Independent 
Darlington Northern Echo 
Dublin Irish Times 
Cork Examiner 
Belfast Daily Telegraph 
Berlin Ullstein Press Service 
Vienna Ullstein Press Service 
Paris Ullstein Press Service 
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FEATURE AUTHOR 8 YNDICATE 
Sunday School Strip (w) (6)....Harlow R. Hoyt.......... Publishers Ss: ndicate 
Sunshine Club (w) (fp).......-- Cen EGE ..dsecceskse Bell Syndicsie 
Skyline (m) (1200).......-.++00- T. Square .........+++++..-New Yorker Syndicate 
T 

Tabloid Magazine (8) (10 pgs.)... .....--.ccceeeeecenenee +++» New York World Syndicate 
Tabloid Magazine Pages (W)...-+ ...sscececcseseerecs eeeeeeeN, Y. Herald Tribune Syndicate 
Tales of Real Dogs (w) (800 wads. 

GD) ..cscooccovccccesors +++eeeeeAlbert Payson Terhune McNaught Syndicate 
Talks to Women pa A (1).. -Virginia Vane.......... - Bell Syndicate 
Teasers (4) (100 wds.).........-- Walter B. Gibson......... Ledger Syndicate 
Technical News Pu ieee. (4). GEE cn vépentubuésessec -+-Holmes Feature Service 
Teepee Tales (d)........+-+e0es -**El Comancho” .,......... Republic Syndicate 
Telegraphic Science Specials “@ 

CUE) .cosccccossceccccoorcce +++. Watson Davis & Staff....Science Service 
Telling the World (d)............3 veal O'Hara ............+. New York World Syndicate 
That Body of Yours (d) (%)..... Dr. J. W. BareeR. .ccccess Bell Syndicate 
That Little Game (3).........++++ WEE ERE ascccccccccccess National News Serv: 


.St. John Ervine .. 
--Charles Brackett .. 







Theatrical Letter (w) .. 
Theatrical Letters (w). 






.New York World Syndicate 
-New Yorker Syndicate 











Theatrical Letter (W).....+.e+«+. Percy Hammond .......... N. Y¥. Herald Tribune Syndicate 
Theatrical News and Reviews (a). BEBE occ ccccccccccccsceses Holmes Feature Service 
These Children of Ours (d) (450)..Georgia Jewett Hale....... United Feature Syndicate 
They Were Very Human (d) (350) Gerald BEE scsnnecccccces McClure Newspaper Syndicate 
Thinking Outloud (w) .........+.+. Alexander Samalman ...,. Autocaster Service 
This Date in American History (4) ...........sssecececceecees NBA Service, Inc. 
This Dumb World (8).........--- -Bruno Lessing ..........+. King Features Syndicate 
This Marriage Business (w) (1%).Connie & Bert............. Bell Syndicate 
Through a Woman's Eyes (3-w) 
(HH) cowcccvcccscvvcsscvcvecces sJean Newton .......e.e0+5 Bell Syndicate 
Threwh the Smoke Screen (w) 
(GBD 9 WES.) 202 o co cccccccccccvces C. Herbert Schall.......... Penn Feature Syndicate 
Tinymites tay CHL) cascicrcccecccce 190600sevestsvesdenncorsrss NEA Service, Inc. 
Tips for Tinkerers (W).......-c00 setreceeseecereceseessecess Premier Syndicate, Inc. 
Today (@)....cccesesesccccvccssecd Arthur Brisbane .......... King Features Syndicate 
Today in Astrology (d) (%).....- Dn GES . naansusesceweed Ledger Syndicate 
Today ~~ OE Parr eee . National News Service 
Today’s Active Stock (d)(300 wds.) Berg & Kabhlert.......... ~National Newspaper Service 
Today’s Talk (d) (400-500).......George Matthew Adams.... George Matthew Adams Service 
Tomorrow's Men (d) (250 wds.). Se (2 a eee McClure Newspaper Syndicate 
Trade News & Features (d)...... " Staff nabebe ess abe beovwstonk Holmes Feature Service 
Trader Merm (6)... .ccccccccccces Sey SG . saseodccoudatn King Features Syndicate 
— in WNatureland (d) (200 
6000600556505 050 0006500050958 00 0H E22 dec eesce neers oe Associated Newspapers 
aus “Puts Stories (d-w) (5)....... WRIROED cccccceseccoseccess Chicago Tribune Newspapers Syndi- 
cate 
Teme Dhery (6)... ccvcesccceeccspce WORGED oc cscccccccocococes Premier Syndicate, Inc. 
Truth About Love & Marriage, The.Elinor Glyn .........++++.+. King Features Syndicate 
Two Way Pulpit (w) (2-800 wds.).Dr. John Roach Straton 
Hubert C. Herring....... McNawzbht Syndicate 
U 
Uncle Ray’s Corner (d).......... Raymond Coffman ........ Publishers Syndicate 
Uncle Sam Presents (d) (200-300 
WELD - pccccdebschncsabunUbesoude sesussbereteboncvocesesends National Feature Service 
Uncommon Sense (d) (%)........+4 John Blake Bell Syndicate 
Up From the City Streets (series). Norman Hapgood and Henry 
BEORROWEEE 2c cccccccccece United Feature Syndicate 
Vv 
VERSE ° 
Lyrics of Life (d)........-.0++ eet Malloch ........+. McClure Newspaper Syndicate 
More Truth Than Poetry (d-w)....James J. Montague Bell Syndicate 
nes TE TD CE) oc cvc0ck cased sevscctecnaseeeencceocecnes Central Press Association 
Pome Peddler (w).........+sesee+ Ray ere) Columbia Newspaper Service 
Rhymes of the Road (w)......... Dudiey Glass ......... . Premier Syndicate, Inc. 
Rhyming Optimist (d)............/ Aline Michaelis ....... ..International Feature Service 
“Round Home” (d)..........ss00+ Charles Kinnison ......... King Features Syndicate 
Wees GED i nivscccn.cvovecccvtae George Elliston ........... Associated Newspapers 
TED EP '.c'nckedsdc ave cabesend> ae | Metropolitan Newspaper Service 
Worse (B-wW) ....ccccscccccccccccs «Contributors .........606. .New Yorker Syndicate 
Views and Reviews (w) (%)...... CMD .cncandescreceee Editors Copy 
Vigorous Health (d) (%)........ -Paul J. Veatch............ Graphic Syndicate 
Vocabigrams (72 arts.-100 wds.)...V. 0. Cabulary............ Batten, Ltd 
WwW 
Wall Street Paragraphs (4) (1)............0:ceeeeeee scenes Post Syndicate 
Walt Mason Himself (d) (800)....Walt Mason ..........++. George Matthew Adams Service 
‘Washington Letter (d) (1)....... Charles P. Stewart........ Central Press Association 
‘Washington Letter (d)............ Rodney Dutcher ........- NEA Service, Inc. 
Weather Comic (4) (1% inches)... ........ceseecccsseesvecees Central Press Association 
Week in Finance (w)............. Paul Willard Garrett ..... Post Syndicate 
What Does Your Handwriting Show 
GED GRAD cc ccsecss vepesds couse ».Gertrude M. O'Rellly.... Ledger Syndicate 
What Do You Know ap +a Staff Writer..........0.+++ Graphic Syndicate 
What Do You Know (d)........ Sabima H. Connolly....... King Features Syndicate 
What'll We Do Now (4)... 2.2.2.5 seccveeevecseseesveseecsess King Features Syndicate 
What's Behind Your Stock (d) 
(1 ool. chart-200 wds)........ Beall. ccccccccccccscceces -.Cambridge Associates 
What's The Answer (d)......... Elizabeth EBwing Gienn.... King Features Syndichte 
What's What (d) (%).......... »Helen Decie........+.0++++ Ledger Syndicate 
What's Wrong Here (d-w) (1)... ....cccccccsncnnceceeneceee Chicago Tribune Newspapers Synd. 
‘What the Bible Says (W).......06 cssceeenees ceccecccecceseee N. Y¥. Herald Tribune Syndicate 
What the Good Book Says (4d) 
TER can cupabs padba see eeseetebes Rev. R. W. Keller........ Graphic Syndicate 
Who Am I (d) (100 wds)........ Wm. Nelson Taft......... Ledger Syndicate 
Who's TRBUGR .ccccnccscctcccs --. William Hard .......+s.-+ Doubleday-Doran Syndicate 
Who's Who and Timely Views (da) 
TEED acacnedtdcsecst seoevsdsiscs Weecietes eedbstescccccesove Central Press Association 
Who-Why-What-When-Where (4) 
CRED cccccsvegsccccsoces eeseee Wm, Nelson Taft......... Ledger Syndicate 
the ‘Weather (a). HH cease Charles Fitzhugh ‘Talman.. Science Service 
‘Why We Behave Like Human 
ings (4) (1%).....++.0+- "Dr. George Dorsey........ Bell Syndicate 
Why We Do What We “Do ‘@ 
CD SEED: a cbevewseccésabvceste oe baseéweeene McClure Newspaper Syndicate 
Wile BHOREITOES 665000 cccccnsccce-002000cccscnsvese soeseeeee. Central Press Association 


Window eer ‘@ * (200). aoe" Melen M. Emery........., Associated Newspapers 
Wire Bervice ...cccccccccccsccecBtAll ..cscccescccesccsecss ment Press Association 
Big 


‘Wisecracks from the 
TOS | ee ae, eae ... Walter Winchell...........Graphic Syndicate 
‘With Women of Today (4) %).. Mrs. LAllian Campbell..... Central Press Association 
Witty Anecdotes (w) DR ccuntese estubesneées covecees . . World-Wide News Service 
WOMAN’S PAGE 
Mothers ani Their Children (4d) 
MTEL Tree @sesee seesecescee HM. J. Millar ............. Associated Editors 





FEATURE AUTHOR SYNDICATE 

Straight Talks to Women About 

ey . Gee. Ge ovccweveneses ee George Matthew Adams Service 
We Women (d) (600 words)....Betty Brainerd .......... Associated Newspapers 
Woman’s Column (d) (%)...... Priscilla Wayne .......... Register & Tribune Syndicate 
Woman’s Page Copy (w) (2)....Florence. Riddick Boys....Woman's Page Oopy 
Woman’s Pagé Service (w) (1-2)........ ie Ole odaee oVb oc deod Keystone Feature Service 
Woman's Philosophy, A (d) (800 

WED ccnenctdbdctocdnvccascccen o Ruth Camere .cccccsccces George Matthew Adams Service 
Woman to Women (d) (500 wds).Joan London ............. National Newspaper Service 
Women’s Articles (w)............ Edith Johnson ..........+. Republic Syndicate 
Women's .Features ........ CoO eee were eens reser veceeesevionse P. V. Gollins’ International News 

paper Syndicate 
Woman of It, oe Sates) vevtesced Marguerite Mooers Marshall.New York World Syndicate 
Women’s Page (d).........+++. tseeevote VE Bb0s co steered Central Press Association 
Women’s Page rok Ch. Ds oabes ; Various ecoenegesceccecsse Chicago Tribune Newspapers §yp 
dicate 

Women, Wily, Wilful and Wonder- 

ful (10 arts-600 wds) .......... Charles Conway .......... Batten Ltd. 
Wonder Spots of Empire (20 arts.- 

BOD Re) 2080 vncnecesese cesses Ra, i FORD hires 0h 6 eds iv’ Batten Ltd. 
Word Golf (d) (300 wds)......... J. Scott Oalhoun ......... National Newspaper Service 
Work of the World (d) (400 wds) Royal F. Munger.......... Chicago Daily News Syndicate 
World and All, The (d) (% in.)C. B. Driscoll............ Central Press ‘Association 
World Comment (fortnightly) (1,500) David Lioyd George........ United Feature Syndicate 
World Events in Review (w-2000)G. A. MacBain............ Batten Ltd. 
World Famous Stories (d) (750 

D+ ei se hgh bleh n is abled cih ad Famous Authors ......... Cosmos Newspaper Service 
WORN STUOIGG is 0 ibe ebb cw dps cas Eco bcchdvedent ee sebines ctuy World-Wide News Service 
Worst Stories I Have Heard To- 

Se MED > dbipanétcsstducaseess - Will Rogers .............McNaught Syndicate, Inc. 

Y 

Ye Towne Gossip (d).........+.. is Mey: Sh Sear Secs avhaten King Features Syndicate 
You and Your Children (d-w) (1)Mrs. G. H. Bevans ........ Chicago Tribune Newspapers Syni 
Your Baby & Mine (d-w) (%-l 

MAD. ta Knee bin seas tee ve kl vebeseces Myrtle Meyer Eldred......Register & Tribune Syndicate 
wal Beauty wy eee ooboddcceees oo. Pn, oa Ch bed dodicpes Premier Syndicate, Inc. 

our i F CE) (5G) oc ccvcccc ccd ta ME  cecccccevveses Gra 
Your Boy and Your on (a) (600 — ee 

WED -“K dece'ctdawecvecectscctves d Arthur Dean .............. National Newspaper Service 
Your Broadway & Mine (4) aaseee Walter Winchell .......... Big News Features, Inc. 
Your Children (8) (1,000 wds)...Arthur Dean ............. National Newspaper Service 


Your Home and Mine (d) (450)...June Dunham . United Feature Syndicate 
Your Home and You (d) (350 wds) Betsey Callister seessseeeeMeClure Newspaper Syndicate 


Your Lucky Hour (d)........... Veiled Priestess .......... Premier Syndicate, Inc. 
RO er Oy Peery op Metropolitan Newspaper Service 
Zoe Beckley’s Corner (d) (1)....Zoe Beckley .............. Big News Features, Inc. 


"(Continued on page 58) 





Something NEW 
in Radio 


See across miles. Hearing the 
voices of wonderful singers, 
listening to silver-tongued orat- 
ors and politicians of the day, 
hearing the’ shouts of applause that - 
greet each good play in a world series, 
each fist that finds its objective—these 
are commonplace. - ‘ 


BUT NOW 


You may see through the ether. Radiovision and 
radiomovies are here. Our articles on 


RADIOV ISION 


tell how to make your own radiovisior. Remem- 
ber the fun your readers had making crystal sets several 
years ago? Let them pioneer in this new field, also. 


HOW TO MAKE YOUR OWN RADIOVISIOR 


comes to you with our daily news report, the Science News Bul- 
letin. The extra cost is very low, the reader interest very high. 
This is a circulation booster. We shall gladiy send you samples of 
this new service and of our seven other—just wire us. 






SCIENCE NEWS 


BULLETIN, date- WEATHER, # 
line coverage explanation of the 
mccc'et SCIEWCE SERVICE yi! 
SPECIAL WIRE topic of converst 


STORIES, _front- 
page, bold - face 
copy spot news of 
science conventions 
NATURE’S 
N OT EBOOK, 
daily tales of the 
flora and fauna STAR STORY MAP (monthly) weekly naturt 
of wood, field and inperwrentias — facts of the stars story stressing 
sky. with the charm of mythology. unusual 


21stand BStreets fect 
Washington, D.C. 


SHORTS, _ perth 
nent scienti 

facts making & 
cellent filles 
ISN’T IT ODD, 
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You Can Profitably Concentrate Your 


vice 


"vice 


News 


ate 
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Worth of Coverage for Your Newspaper 


Because It Has More Than 
$1 1'7,000,000 


In its fifth annual tabulation of national 
newspaper advertising expenditures the 
Bureau of Advertising listed 381 enter- 
prises evaluating their combined invest- 
ment in your kind of advertising during 


1927 at $128,459,000. 


Our circulation records show that 310 


of these “evaluated advertisers’ are 


controlled $117,469,000 or 


scribers 


91.4%. 


By classifications, EDITOR & PUB- 
LISHER, The Fourth Estate covers your 
customers this way every week: Look 
"em over. 


Total Known* [otal E. & P.** Per- 
Newspaper Appro. Coverage cent 


Dee et i SRE $ 36,209,000 $ 34,129,000 94.2 


Classification 


Grocery Products ...... 24,370,000 22,095,000 90.6 
an served by EDITOR & PUBLISHER, Tobacco .............. 16,510,000 15,345,000 92.9 
Druggist Sundries, etc. .. 12,870,000 12,145,000 94.3 
The Fourth Estate. All told our latest House Furniture, ete.... 9,630,000 9,310,000 96.6 
— A.B.C. statement lists 1071 national Travel & Amusement... 8,450,000 7,800,000 92.3 
‘ °° Radio, Phonograph & 
advertisers and 592 advertising agents EE ES re 6,650,000 5,725,000 86.0 
as subscribers. Wearing Apparel ...... 3,575,000 2,850,000 79.7 
Building Material & Sups.. 3,340,000 2,305,000 69.0 
Miscellaneous ......... 6,855,000 


The millions they pay for newspaper 
advertising space and the $4.00 they 
pay for fifty-two issues of EDITOR & 
PUBLISHER are conclusive proofs of 
the interest of these advertisers in news- 
paper advertising. 


Of thetotal amountof $1 28,459,000 


expended for newspaper advertising in 
all these classifications set up by the 


Bureau of Advertising, EDITOR & 
PUBLISHER, The Fourth Estate sub- 


5,765,000 84.1 
WOE sp a8e4e donee $128,459,000 $117,469,000 91.4 


*Compiled from A. N. P. Bureau of Adv. data. 
**Calculated by subtracting appropriations of those few advertisers 
not served by EDITOR & PUBLISHER. 


The Daily. Newspaper Publisher who 


wants his share of this national news- 
paper appropriation can get his story 
across in no other medium so quickly, so 
permanently, so dramatically or so 
logically as through the columns of 
EDITOR & PUBLISHER, The Fourth 
Estate. 


Schedule a campaign in the columns of the NEWS- 


R paper of the publishing and advertising fields. 

| Eprror & PUBLISHER 
is THE FOURTH ESTATE 

oe 1700 Times Building, Times Square, New York City 





— 
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MEMBER AUDIT BUREAU OF CIRCULATIONS 
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NEWSPAPER ART 


(Cartoons, Comic Strips, Magazine Covers and Sketches) 





A 
FEATURE AUTHOR SYNDICATE 
Abe Martin (d) (1) .....+-.++5- Kin Hubbard .......,.....National Newspaper Service 
Abie the Agent (d) (6) ........ Harry Hershfield ........ International Feature Service, Inc. 
Able (6) (9B)  .ncccccvcscccccsee Harry Hershfield ........ International Feature Service, Inc, 
Airplanes, Children’s Sunday Cut- 

Gt ChB) ccccvcvcccscccccsccces Arthur Young ..........-- National Newspaper Service 
Amateur Etiquette (d) (1) ..... DO GREENS ccctccsivesch National Newspaper Service 
Among Us Motorists (w) (2) ...Quin Hall ........0-eeee Premier Syndicate, Inc. 

Amos ‘’n’ Andy (4) ...-..-ss0+5 Correll & Gosden ......... Chicago Daily News 

Antics of Arabella RD GB) ccvese — ee ae. Graphic Syndicate, Inc. 
Asparagus Tipps (4) (1) ......6-TOMY ..ccseeeeceecereceees Graphic Syndicate, Inc. 
Banertet Bats (A) (8) anccccscce cccccccvesovessesedsoseces Columbia Newspaper Service 
“Aunt Het” (d) (1) ........ iil Robert BEER nicctccvece Publishers Syndicate 

Barney Googie-Spark a. (ad) (6)Billy DeBeck ............. King Features Syndicate, Inc. 
Barney Google-Spark Plug (8) (7-8) Billy DeBeck ............. King Features Syndicate, Inc. 
Baxter Beasleys (w) (7) .....+++ PE ciscsaccessoedes National News Service 

Betty (s) (fp) ....+++. Secveece A, Bs FER cccwosvecoses Herald Tribune 

Big Sister (6) (4) ......+++-+5- DD @.5500b 200020006 Central Press Ass’n., Inc. 
Birdseye Center Cartoon (w) (8)..James Frise ............. Star Newspaper Service 
Bobby Thatcher (d) (6) ......... George Geerm ..cccccccccs McClure Newspaper Syndicate 
Bobo Baxter (d) .......-seeeees ~~ ere McNaught Syndicate, Inc, 
Bob Sledd (4) (6) ......++.-+05- Te Ee a McClure Newspaper Syndicate 
Boob McNutt (8) (7-8) . te contibGhion dbs cow .King Features Syndicate, Inc. 
Boots and Her Buddies (a) (6). i Pn éissnkua ood NEA Service, Inc 

Bound to Win (d) (6) ........-. PE Me. cessesingdutne Bell Syndicate 

Boys and Girls Page (w).......-.. W. Bruce Morgan ........./ Associated Editors, Inc. 
Briggs’ Cartoons (d) ............ Clare Briggs Herald Tribune 

Briggs’ ‘“‘Mr. and Mrs.’’ (s) (fp).Clare Briggs Herald Tribune 

Bringing Up Bill (ad) (6) ....... Jack Farr Columbia Newspaper Service 
Bringing Up Father (d) (6-7)... 


.George McManus ......... International Feature Service, Inc. 

Bringing Up Father (8) (7-8)....George McManus ..... ; 

British History in Pictures (4d) 
(4) 


.. International Feature Service, Inc. 














09028590d0000060 Svinte’ seceseeeesss.-.-Dominion News Bureau, Limited 
Bughouse Fables (d) (2) iene “Pau Fung Sob buentes’ ...King Features Syndicate, Inc. 
Buneie Warmly (4) .ccoscccccrves oe Se ee ...MeNaught Syndicate, Inc. 
Bungle Family (8) .........-..+- H. J. Tuthill ..MeNaught Syndicate, Inc. 

Cc 

Can You Beat It (d) (6).... . Maurice Ketten ....... ... New York World Syndicate 
Gamerastam Wage () .. oo scccccce coscvccccccccvesescsecces .NEA Service, Inc 
Cap. Stubbs (d) (6) .........44- BEE sc ncbsvetcsavensies George Matthews Adams Service 
Captain and the Kids (8)......... Rudolph Dirks ........ New York World Syndicate 
Caricatures (w) (6) ..........+0- Sam Schwartz ....... Schwartz Cartoon Service 
Caricatures on new plays (w) 

(400-1200 wds) .........0ecseree Frueh, Cavarrubias, etc...New Yorker Features 
GIS - on. cbdnd0d0%snubdn cedéncses TH Wetter cccccsce ..New York World Syndicate 
Cartoons (political) (d) .......... PE PE nnbonecsessed New York World Syndicate 
Cartoons (political) (d)... -Clive Weed ........ .....New York World Syndicate 
Cartoons (sports) (d) ..........+. Burris Jenkins, Jr. ....... New York World Syndicate 
Cartoons (sports) (d) ..........+. Be, BED chevcocsvcsivese New York World Syndicate 
Cartoons (4) (8) ....-eeeceeeeee BD TRE iccsccscccccnnt cClure Newspaper Syndicate 
Cartoons (4) (3) .....0.sssececes a, Rh, TRIBE cccvcssccce Western Newspaper Union 
Cartoons (sport) (d) (2) ........ “Lank,”’ Leonard ......... George Matthews Adams Service 
Cartoons (s) (hp., tab) .......-. Clifford McBride .......... McNaught Syndicate, Inc. 
Cartoon (News) (d) .......-..-55+ Will B. Johnstone ........ New York World Syndicate 
Cartoons (News) (d) (3) ........ William ©. Morris ....... George Matthews Adams Service 
Garbeems (WW) ..ccccccccccccrccecs S| SO Autocaster Service 
Ching Chow (d) (1) ........ ‘a sune Sidney Smith ............ Chicago Tribune Newspaper Syndi- 

cate 

Church page wits (er) (2-6)... Vardows © .cccccccccscsccss Associated Editors, Inc. 
Cicero Sapp (8) (d) .....-.+.«+5- Dun TARE cccncccccesese New York World Syndicate 
Clarabelle’s Cousin a) SP cossed nes GREER cc cccccscse King Features Syndicate, Inc. 
Clarence (8) (fp) .......-see00e Crawford Young ........- Herald Tribune 
Cleopatra Smith Says (d) ........ H. M. GHitcheock, P. V. 

DeMIMS cccvcccccccsccscs International Newspaper Syndicate 
College Humor (Ww) (6) .......c00 ccsccceeeeeeeeeeeeeneerenes Bell Syndicate, Inc. 
Colored Toy Circus (a) (cut out) 

TD  apencesevoseraseesonnpe William Pent .......+..+- National Newspaper Service 
Colored Toy Circus (8S) (hp) * 2) william MD sabbé6d0b cess National Newspaper Service 
Gomes (4) CE) oc ccccccccccccce sovcccvcccccvccvseseccssecs International Syndicate 

co Cutlets (4) (1)...........- ree ere eT Keystone Feature Service 
Conquest of the Air (d) (6) -Nicholas Afonsky ........ McClure Newspaper Syndicate 
Cover Page (color) (w) ......... THUGS. canancessonceaenane Artists Ledger Syndicate 
D 
Dally Diany (4) (8) ......2. 22000 coccesscvoccees uhceepseans King Features Syndicate, Inc. 
Danny ( GED  wcocdcesccessccus Bernard DIRS occ ccccnce Graphic Syndicate, Inc. 
Danny i eer -.»Harold B. Russell ........ National Newspaper Service 
Deb’s Diary (@) (1) ....... :. Barl Reeder ......... .National Newspaper Service 
Dickey’s Dogs (w) (2-8) ........ Robert L. Dickey . Metropolitan Newspaper Service 
Dramas (4) (2) ........++ Bae WOUND. co ccccccsscseve Ledger Syndicate 
Do You Know (d) (2) ........-. Hahetd cccccccccccccsccece McClure Newspaper Syndicate 
Dog Days (a4) (8) ......-----+++- BD. DB Geetee 2cccccceces McClure Newspaper Syndicate 
Doings of the Duffs (d) (6)....... GN TD onc cvcccncnced United Feature Syndicate 
Dolf’s Fortune ae Kenyon Brooks .......... McClure Newspaper Syndicate 
Dolly & Bobby (d) (6) .......... Grace Drayton ........... King Features Syndicate, Inc. 
Dolly the er (w) (7) ..... Fred Morgan .........+++ National News Service 
Down The Road (w) (84) ...... Deets GEE  ccccceinccesed Bell Syndicate, Inc. 
Date TED Gd ocecccccccceseccsss J. Carver Pusey........... United Feature Syndicate 
Dumb-Bells (4) (1) ....-sseeees GOP scecdccncssiccescveses Ledger Syndicate 
Dumb Dora (d) (6) ..... pepeses Chic Young ....scesecesee Newspaper Feature Service 
Bumb Dora (8) (7-8) .......-0+5 Che WOR: cccccccccccces Newspaper Feature Service 
E 
Eddie’s Friends (d) (8-6) ........ Sa PEEP TEL Lt International Feature Service, Inc. 
Editorial Cartoons (d) .......... Ding and Brown .......... Herald Tribune 
Editorial Oartoons (d)............ SS OORT King Features Syndicate, Inc. 
Editorial Cartoons (4) (4) ...... Harry Merphy .......cse King Features Syndicate, Inc, 
Editorial Cartoons (d) (4)......... Doms. TOWERS oo cccvvevese King Features Syndicate, Inc, 
Editorial Cartoons (d) (8) ...... Sam Schwartz ........... Schwartz Cartoon Service 
Editorial Cartoons (d) (4) ........ Dorman H. Smith’ ........ King Features Syndicate, Inc, 
Editorial Page Cartoon (d) (8)..Sam Hunter ...........+. Star Newspaper Service 
Me Geiens Car) CORNET BEBE) oc on ccccnccccccvesccccccccces Metropolitan Newspaper Service 
Ella Cinders (@) (5-6) .......... * Bill Counselman, Charlie 
PRONE * s cosn sae thevewunwe Metropolitan Newspaper Service 
i GN... ceca s 6565 0cnee 400 00Ks save shots as ocbsnt eee Newspaper Feature Service 
Embarrassing Moments (4d) (2) ..George Herriman International Feature Service, Inc. 
Ethel (woman’s page) (8tw) (8). a BR reese NEA Service, Inc. 
Mite Bett (6) (G2) ..n.ccccccccce ee Central Press Ass’n., Inc 
Everyday Movies (d) ............. DD -~esasennsebense New York World Syndicate 
Everything Is Up to Ma (w) (6).Pa Schall ................ National News Service 
Eve's “pigrams (@) (1) 22: ...02° i es oon eee ee ce Ledger Syndicate 











FEATURE AUTHOR SYNDICATE 
Pees ee GP Ge © 060. 0cc cee GD -cdiceciivcocetcccdsond Columbia Newspaper Service 
Famous Love Romances (d) (6). a oe pC Pr McClure Newspaper Syndicate 
Favorite Fashions (d) (1)......... ee er erry United Feature Syndicate 
Featherhead, The (d) (6) ....... ID. 6 cnctecec theo suaen Western Newspaper Union 
PD Bde cd ebecccccvcded SEGUE. 6 ciccccseccce Newspaper Feature Service 
. £ Ss eer ns cSCPORMENNVED ccccccccccece Newspaper Feature Service 
Fillum Fables (4d) es bau aa #0 we dc adaucdewss bee King Features Syndicate, Inc. 
Find The Missing “Person Puzzle 

COD TD ear dna s <Miis 00.06 fUda ic ceWebbbe cccesesiecesevccsed Associated Newspapers 

Finney On The Force (d) (6) ..... ae Western Newspaper Union 
Flapper Fanny (d) (1) .......... NTEEOO. Socenesessccss NEA Service, Inc. 
Flying To Fame (d) (6) ........ Ernest Henderson ........ Register & Tribune Syndicate 
A Fool There Was (w) (3) ..... Pete Keenan International Syndicate 
Forlorn Figures (d) (2) ........ BECBTIBS cccccccccscccceces Central Press Ass’n., Inc, 





Fox Cartoons (d) (2-8) ..Fontaine Fox . Bell Syndicate, Inc. 








Foxy Phann (1) (Sport ro YDA Service, Inc. 

Frank Merriwell (d) (6) ......... Gilbert Patten ........... McClure Newspaper Syndicate 
Freckles & His Friends (d) (6)..Merrill Blosser ........... NBA Service, Inc. 

Freddie the Sheik (8) (7-8)........ Jack Callahan .........+. King Features Syndicate, Inc. 
Weitelo Tits (6) (6) ..ccccccvess Ernie Bushmiller .......... New York World Syndicate 
Front page (4 col. or black) (8).. Virginia Huget .......... King features Syndicate, Inc. 
Front page Sunday Magazine (4 

SO WE Ge ond ecsessccadac John Held, Jr., Nell Brink- 

RS MOR. hucevesecnddesne International Feature Service, Ine, 
Fumble Family (w) ....... opsanad TD. GB. TR cciisccccccccsd Autocaster Service 
Gabby Gertie (d) ® sesdovsocoes ie RPP International Syndicate 
Gas Dees Gap CS) .ccccvescccs EO” eee Bell Syndicate, Inc. 
Gasoline Alley tas) GD -cxceneve Frank O, King ..........+- Chicago Tribune Newspaper Sym 
dicate 
Gay and Her Gang (d) (6)........ Gladys Parker ........... United Feature Syndicate 
General Cartoons (8-w) (3) ..... Sh cine donb bssecdeseeaae Associated Newspapers 
General Cartoons (3-w) (3) SEE “Dasecitnads sucnatl Associated Newspapers 
I, 8 oe a a we Clarence Gettier .......... Bell Syndicate, Inc. 
The Golf Bug (d) (6) ...... +++. Wallace Bishop ........... Premier Syndicate, Inc. 
See SD TD. ccccdcccseteces er New York World Syndicate 
Good Time Guy (d) (6) ........ Frank Smiley .............Metropolitan Newspaper Service 
Goofey Movies (6) (d)........+...} POE 00% cahebencecssssngs Central Press Ass’n., Inc. 
SOE We GOP. cecccccvecdetes Sidney Smith ............ Chicago Tribune Newspaper Syn 
dicate 
Gus and Gussie (d) (5-6) ....... Jack Tait ...cccessccseess King Features Syndicate, Inc. 
H 
Hairbreadth Harry (d) (6)...... CG: ST: Gees ids s cvsted Ledger Syndicate 
Hairbreadth Harry (w) (color pg.)O. W. Kahles ............ Ledger Syndicate 
Hambone’s Meditations (d) (1) ..J. P. Alley .......cce0e: Bell Syndicate, Inc. 
Hank & Pete (d) (6) ....... .. Ray + anaes eadbeooende Columbia Newspaper Service 
Harold Teen (4-8) (5) .......+6. ER ee Chicago Tribune Newspaper Syn- 
dicate 
Here and Therabouts (w) (tab.)W. J. Enright ............ McClure Newspaper Syndicate 
Highlights of History (d) (6)....J. C. Mansfield .......... McClure Newspaper Syndicate 
Highlights of History (w) (tab. 

BG PO) 0000s cecvecsevcce eS ae McClure Newspaper Syndicate 
High-Pressure Pete (6) (d) ...... WO | vcwstiubadeecnth démas Central Press Ass’n., Inc. 

W. E. Hill (8) (fp) ........ Sonate HE MEE petviesscneteud Chicago Tribune Newspaper Syn- 
dicate 

History of Religion (w) (6)....Cipiani ...................Audio Service 

Hobbs & HE Adventures, Inc., 

_ i Ferree Te Julius King-Kurt Wiese... Motseaeittes Newspaper Service 
Horse Shoe Sam (d) (1) ........ 5 iy, NE  ecccccenenel National Newspaper Service 
Humorous Art (roto) (w).......... WENGE sectocbseccnesenes New Yorker Features 
Humorous Line Drawings (1) (w) Various ..................New Yorker Features 

I 
Indoor Sports (d) (4) .......... Te  onciseubshaesadtnseea International Feature Service, Inc. 
In The Rough (d) (6) ........... Howard Freeman ....*..... McOlure Newspaper Syndicate 
Intimate Glimpses of Contempor- 
ary Giants (w) (8) .......... Rea Trvim ..cccccccccvcces New Yorker Features 
J 
ait as as baba cheasan Tom Carlisle ...........+. Register & Tribune Syndicate 

ack and Lil (d) (6) ...,........ H. B. Voorhees ........ -+»National News r Serv 
Jasper Jones in the Movies (w) ver = 

iD. Shbtuicabhbatasacalsss ths tek DOGG cccccncdccccccoce »-National News Service 
Jerry on "the S ae since conte wctvehiins ++eeeeeeesinternational Feature Service, Ine. 
Joe Jinks (d + ee reyarras Vie Forsythe. beeekecenene -New York World Syndicate 
Jots From Geography ( ql) . Ernest Henderson .... .-Register & Tribune Syndicate 
Julie Fashion Sketch @ a & 2). Julie Bushnell ..... . United Feature Syndicate 
Junior Comic Strip (d .Wm. Holman . .-Herald Tribune 
Just Among Us Girls ‘9 (2) ..-Robinson ..... os . Central Press Ass'n., Inc. 

Just Humans ( Gamo. GaSP cocccccvecccece McClure Newspaper Syndicate 
Just Kids (d) ( Ad Carter .........+. +...King Features Syndicate, Inc. 
Just Kids (8) (7-8 Ad ~ peeved TTT TTTT TTT yyy. King features Syndicate, Inc. 
Just Like a Man (d) (2-6) ...... SOUT +++eee+-International Feature Service, Inc. 
Just Bposin (d) (1)............... Nick Michele .ccccccce ...-Assoclated Editors, Inc. 


(Continued on page 60) 
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What Does New York 
State Buy? 


Anything and everything you have to sell that has a use in the home, 
office, or in the plant. 


Here is one market where you need not worry about the purchasing 
power of the consumer. It is there, and any statistical records about 
the wealth and earning power of New York State will verify this state- 
ment. 


Whether your product is a yacht, a Rolls-Royce or a 10c item, you will 
find that each can be sold successfully and in large volume, in this great 
market. 


Remember, your appeal is to 11,000,000 consumers who represent ev- 
ery known class of wealth and social position imaginable. New York 
State is your greatest market. Go after it intelligently, advertise your 
product in the daily newspapers, and your results will exceed every 
reasonable expectation. 


Verify these claims, consult with these newspapers listed below, and 
ask them to’ give you a list of the successful advertisers who have had 
experience with the New York State market. Write for this informa- 
tion today. 














Circu- 2,500 10,000 Circu- 2,500 10,000 
lation Lines Lines lation Lines Lines 
**Albany Evening News............... (E) 61,111 13 13 **Newburgh-Beacon Daily News....... (E) 15,653 08 08 
**Albany Knickerbocker Press ........ (M) 32,716 12 12 **New Rochelle Standard-Star ........(E) 8,596 .06 .06 
**Albany Knickerbocker Press ........ (8) 56,159 17 17 CO CE, BI OE eck cc cccnccccen eG 280,180 65 62 
**Amsterdam Recorder-Democrat ...... (E) 7,834 -04 04 ttNew York Times ..............+-... (M) 405,707 85 833 
ttAuburn Citizen-Advertiser Journal... (E) 10,211 065 055 CE SN, Sia cécpeccoccccesas (8) 700,925 1.10 1,078 
**Brooklyn Daily Eagle ............... (E) 80,882 25 26 **New York Herald-Tribune .......... (M) 302,365 .70 ,686 
**Brooklyn Daily Eagle ............... (8) 92,635 26 25 **New York Herald-Tribune ...........(8) 398,766 16 736 
**Buffalo Courier Express ............ (M) 120,888 22 22 **New York World .......... err. 334,482 .596 58 
**Buffalo Courier Express ............. (8) 161,111 30 30 CR ee EE. Wide cwenescduccaceae (8) 575,351 72 69 
**Buffalo Evening News .............. (E) 154,682 .30 .30 **New York Evening World........... (E) 302,843 596 58 
**Buffalo Evening Times .............. (E) 115,524 24 4 **Niagara Falls Gazette .............. (E) 22,822 08 07 
**Buffalo Sunday Times ............... (8) 131,915 24 24 **Poughkeepsie Star and Enterprise....(E) 13,611 .06 06 
**Corning Evening Leader.......... ooo CD 9,447 05 05 ttRochester Times-Union ............. (E) 82,943 22 .20 
**Elmira Star-Gazette Advertiser. ..(E&M) 34,508 All ll CR CE chcdeeetcocccescs’s (M&E) 23,718 oO O71 
**Geneva Daily Times ................ (E) 5,938 .04 .04 **Utica Observer Dispatch ............ (E) 35,673 09 .09 
**Gloversville & Johnstown Leader **Watertown Standard ................ (E) 17,289 o7 OT 
TRTIGRE « ocescvcccvccccvccscteve (E) 1,734 035 035 
**Ithaca Journal-News .............. . (E) 7,891 05 06 
**Jamestown Morning Post ........... (M) 11,946 .04 035 ** A. B. C. Publishers’ Statement, March 31, 1928, 
**Mount Vernon Daily Argus..........: (E) 10,100 05 06 tt Government Statement, March 31, 1928. . 
| 
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FEATURE AUTHOR SYNDICATE 
K 
Kabibble Kabaret (d) (2) .. ——— Shaginece costeeee International Feature Service, Inc. 
Katzenjammer Kids (8) (7-8)...-Kmerr ...ssssecseeeesssees International Feature Service, Inc. 
— Up With The Joneses (a) = tne bovenevecte Associated Newspapers 
a esis Cw). GI) ccccvcces coc ccccccccseccccccesOse National News Service 
Kid Dugan (4) (6) ....-.++-+- eeDick Dorgan ...-.s+-+se+s Bell Syndicate, Inc. 
Kids (8) (2D) cecceccceccceece «+Bert Green .....-ees-eeeee ee Tribune Newspaper Syn- 
7 cate 
Krazy Kat (d) (1-2-3-6) »Herriman ........-eseee08 International Feature Service, Inc. 
Krazy Kat (8) (6) ......----+0. BO eee International Feature Service, Inc. 
L 
Lady Bountiful (w) (fp)........- Gemo OOF ..cccsccccece .-McClure Newspaper Syndicate 
Laffs in News Dispatches (d) (5)Ving Fuller ..........-++. Graphic Syndicate, Inc. 
Let the Wedding Bells Ring Out ’ 

CA) (UBB) ac ricccccnccccccccces Staff King Features Syndicate, Inc. 
Little Annie Rooney, (a) (6) King Features Syndicate, Inc. 
Little Jimmy (4) (8-6) ......++.-. International Feature Service, Inc. 
Little Jimmy (8) 78. sipetoossten Swinnerton .........-.s008 International Feature Service, Inc. 
Little Joe (d) (1) ...---seeccess Knickerbocker .........++. NEA Service, Inc. 

Little Mary Mixup (d) (6) ....... R. M. Brinkerhoff ........ New York World Syndicate 

Little Orphan Annie (4-5) (5)..... Harold Gray ......+-++++5 — Tribune Newspaper Syn- 

cate 
Little Tommy Tucker (d) (5-6)..Herman Thomas .......... Premier Syndicate, Inc. 
Looy Dot Dope (d) (6)....--.+++. BEANE GEGED oc vccccccccccecs New York World Syndicate 
M 

Mack and Marx (d) (5) ..... costa TE ccc ccvccveovvesed Graphic Syndicate, Inc. 

Maiden Meditation (w) (hp) ....Sara Moore .......-ssse0e Chicago Tribune Newspaper Syn- 
dicate 

Malaria Muggs (d) (6).......-..++- Ben Dave Allen............ United Feature Syndicate 

Man in the Brown Derby (8)...... H. T. Webster............ New York World Syndicate 

Man In The Street (d) (6) ...... Bett WRATE csccccccescese Schwartz Cartoon Service 

Matted Picture Page (4) (8) «1.6... ccc ceccsceeneneeeececees Central Press Ass’n., Inc. 

McCutcheon (4) (3) ....-+eee0+ * John T. McCutcheon ...... Chicago Tribune Newspaper Syn- 
dicate 

McDuffer (2) (5) ..cseeeeses oon Dastio PAPBD cccccccvcccce Publishers Syndicate 

Meet The Misses _ (% & tab.).Jack Wilhelm ...........McClure Newspaper Syndicate 

Memories (4) (1) ....-.seseeee0> Riley and Maxwell ....... Associated Editors, Inc. 

Men Who Made the World (4) (6)Dr. Eliot Shoring ........ National Newspaper Service 

erely Margy, an Awfully Sweet 
Girl (4d) (6) ..... pbeanensdavan ate Mate, Te. occccsceses King Features Syndicate, Inc. 
ise (G4) (6) nccccccccccecd. Ee TeMEeg 2ccccccccess Chicago Daily News 

Minute Movie (d) (6) .........+. Ed. Wheelan.........++++5 George Matthews Adams Service 

Miss Information (d) (1) ......... Be MRO... 6g6csescucnsecnee Ledger Syndicate 

Miss Adventure (w) (7) ......++++ Mary TORO cocccccccsce . Register & Tribune Syndicate 

Mom’n Pop (@) (6)......-+.-0005. Wood Cowan .........+46 NEA Service, Inc. 

Moon Mullins (4-8) (6) .......... Frank Willard Chicago Tribune Newspaper Syn- 

Moving Picture Finnies (d) (cut dicate 

OU) cnn newccccevesceseceseocs Rebs. Chari. .cccccccccecess National Newspaper Service 
Mutt and Jeff (w) (7-8)........ oe EO ar Bell Syndicate, Inc. 

Mutt and Jeff (d) (6-7) ......... ae GD. scneddecescned . Bell Syndicate, Inc. 

N 
Nebbs, The (€) (6) ......sseee- Bel TORS ccccccccccvecses .Bell Syndicate, Inc. 
Nebbs, The (w) (7-8) ....-..+++. Bek BCD ccccscccce o+eeeee Bell Syndicate, Inc, 
New Adventures of Old Friends 

Cer) GB) ccvcccccesvccccceccces Peggy Harvey ......+++. Batten Limited 
News-In-Views in Gravure (w) 

(roto) (4 page tab) .....ccccce cece een er ween nneneeceaenees National News Service 
News Picture Section (d) (4)... 2... . 6 csc c cece neceeenewneeens United Feature Syndicate 
Nize Baby (8B) .....-.-.-sseeeeees Milt Grease .....ccccccccess New York World Syndicate 


Central Press Ass’n., Inc. 
Central Press Ass’n.. Inc. 





Nonsense (d 












Noozie the Sunshine Kid (4% & 1). ..-.ccececrcecnnenceeesenes International Syndicate 
©. Henry (4) (6)...5...cccccecccecercceceeeeccccccrssesssens McClure Newspaper Syndicate 
Old Home Town (d) (8) ........- MORNE ccccesccccceccccses Central Press Ass’n., Inc. 
Oliver’s Adventures (4) ......... Gus Mager .....-..seeee0+ McNaught Syndicate, Inc. 
Once Overs (d) (2-83) ........... Cc. D. Batchelor .......... Post Syndicate 
On Enlivening the City (w) (600 
WES)  cccccewcccccsccvesvescccse BOBIOW § .ncccccccccsssvcces New Yorker Features 
Orr Cartoon (d-8) (8) ......-++++ Casey OLS occcccccccccsese Chicago Tribune Newspaper Syndi- 
cate 
Otto Watt, (4) (8) .....ccccceee Nick Nichols .......-.-++4 Associated Editors, Inc. 
Our Boarding House (d) (38) .. Gene Ahern ......sss+s0+% NEA Service, Inc. 
Outline of Oscar (s) (fp) .......Ellison Hoover Herald Tribune 
Outline of Science (d) (6) ...... Max Hiahm .....ccccess ..McClure Newspaper Syndicate 
Out Our Way (d) (3) ..........+4 FT, WEBRSS cccccccces NEA Service, Inc. 
Over Here and Over There (d) 
GS)  ecvcscencoccvcvesepeccesoces Ernest Henderson......... Register & Tribune Syndicate 
P 
Parking With Peggy (d) (1) Prank Wille ..cccccccccess Register & Tribune Syndicate 
Pa’s Son-in-Law (d) .......sse0- WRSOOR co ccccccccsccsce Herald Tribune 
Pa’s Son-in-Law (8) (fp) ...... — WERIREEEE  ccccsnccvcccece Herald Tribune 
Peg, Ann and Barbara (d) (1) ...Mabel Whitney ........... International Syndicate 
Peter Rabbit (s) (fp) ........++. Harrison Cady .......0. Herald Tribune 
i .. UE. ten saesabehsteee conse: Bar WUE 0ncccnscesccs Herald Tribune 
Petting Patty (d) (6) ......... Jefferson Machamer ....... King Features Syndicate, Inc. 
Pickwick in Pictures (d) (6)...../ Arthur Moreland ......... Dominion News Bureau, Limited 
Pinhead Dooley (d) (6) ..... +++ Bud Counihan ........++.. King Features Syndicate, Inc. 
Pinhead Pete (Cartoon-epigrams)(1)Stafl .......c.ceeseecueees Premier Syndicate, Inc. 
Pioneers, The (w) (7-8-tab) ..... Glenn Chaffin and 
Ralph Wolfe ....cscceees Bell Syndicate, Inc. 
Political Cartoon (d) (3) ........ MEE. cn none tvdansercreed Central Press Ass'n., Inc. 
Polly and Her Pals (d) (6) ..... RE eS Newspaper Feature Service 
Polly and Her Pals (8) (7-8)...... Cliff Sterrett ............. Newspaper Feature Service 
Poor Pa (4) (1) ..ccccccccccece Claude Callan ............ Publishers Syndicate 
ee Tee Gee cacécnzencetacind SP ase, New York World Syndicate 
R 
Racie Gracie (d) (1)..........00+. ee Se. *- «00 00n00 08088 McClure Newspaper Syndicate 
Reg’lar Fellers (d)...........++-0. Gene BYrmes ......+s+e00. Herald Tribune 
Reg’ lar a See GD aducsete GS SED dc oneneccedia Herald Tribune 
mee 46) GE) senccccesvecccesees Edmund Seward, Jr.......4 Associated Editors, Inc. 
Roger ay SP ee ‘Sapncceveced Chie Jackson George Matthews Adams Service 
St Ps ER itED obs abnccensese Irma Benjamin ... Ledger Syndicate 
Romantic Cartoons (Stw) (3-4)... .......cecccccccecseescueee Newspaper Feature Service 
Romantic Cartoons (3tw) ....... Nell Brinkley or 
Dorothy Flack ......+sss+. International Feature Service, Inc. 
Room and Board (d) (2-8) ...... Sales Bostwick ............ King Features Syndicate, Inc. 
S 
Salesman Sam (da) (6) ..... CS NEA Service, Inc. 
Sally’s Salties (d) (1) . EE: nado os avhsdntassaetat Central Press Ass'n, Inc 
School Days (1) (3) .......... --Clare V. Dwiggins ....... McClure Newspaper Syndicate 





FEATURE AUTHOR SYNDICATE 
School Days (w) (fp) ...-.-++++ .Clare V. Dwiggins ....... McClure Newspaper Syndicate 
Sketchografs (d) (1-2) .......++ ood. OllemGorl 3 ....cccccces -McNaught Syndicate, Inc, 
Skippy (6) BS obescasbescvoces +. Percy Crosby .ccccccccees -Central Press Ass'n., Inc. 
Skippy (8) (7-8) ......-.+- occeePercy Crosby ......0-. .-.»King Features Syndicate, Inc. 
Blim Jim (w) (7-8)......--.0+5 .Stanley Armstrong ...... .- World Color Printing Co. 
S’Matter Pop (w) (7-8) ....... oo. BM. PAROS cccccsccacce .Bell Syndicate, Inc. 
S’Matter Pop (d) (6) ........ ooGs BM, PAgMO cc ccccccccccs Bell Syndicate, Inc. 
BeeD. GE) GE). oc cccscccccccccedsseusecoscdoeseveccesooes ....International Syndicate 
Smitty (d-S) (5) .........6- LITT walter Bares .ccoccces Chicago Tribune Newspaper Syn- 
dicate 
Somebody’s Stenog (d) (6) ......A. BE. Hayward ....... .»-Ledger Syndicate 
Somebody’s Stenog 4 - pee) A. 4 ey Sodaaces ..- Ledger Syndicate 
Sonny Sayings (d) (1) «eee Fann GT ccccccces .Ledger Syndicate 
Sports Cartoon (d) (2 & 3). oeceeees techie” BUI co cccccscove United Feature Syndicate 
Sport Cartoons (d) .........+. ocQUlll  cscccce Raeaetedsaes ..-King Features Syndicate, Inc. 
Sport Cartoons (4tw) (4) ...... ood MOBUEE ccc ccccescesce King Features Syndicate, Inc. 
Sports Illustrations (w) ........ eoSOhan Bull ..ccccccccsocce New Yorker Features 
eT SO SS FS a errr oro Central Press Ass’n., Inc. 
Squite Edgegate (w) (6) ........ Louis Richard National News Service 
Die scaceabenseeee< ced B. W. Depew ...Register & Tribune Syndicate 
Strange As It Seems «© (2) -Johbn Hix ...... .-McClure Newspaper Syndicate 
Buch Is Life (d) (2) ......... ... Walt Munson Ledger Syndicate 
Sue To Lou (w) en Sos ceesebeoss Clarence Gettier ........ -Bell Syndicate, Inc. 
Sunday Front Page ............ Dam We ccccccsccousss .Newspaper Feature Service 
Susie Sunshine (ap CE) csdecccace Parl Hurd ..... cede ewes eae Graphic Syndicate, Inc. 
T 
Tailspins Tommy (d) (5-6) ...... Glenn Chaffin and 
Hal Forrest .......00. ----Bell Syndicate, Inc, 
Tarzan of the Apes (d) (6) (ill. 
GOBER). dccccdscccccsswcverdcesecte Ed .-Famous Books and Plays, Inc. 


Telling Tommy (d) (6) .... 
That Certain Party (@) TE) .s00 
Thimble Theatre (d) (2-6) 


.-King Features Syndicate, Inc. 
.-McClure Newspaper Syndicate 
King Features Syndicate, Inc. 









Thimble Theatre (8) (7- 3 6020606 .«-King Features Syndicate, Inc 
This Canada of Ours (Historical 
Strip) (w) (5) wnccesccceesees J. 8. Morrison 
Maude Morrison Stone....Batten Limited 
Tillie the Toiler (d) (6) ........ -Russ Westover ........ .-King Features Syndicate, Inc. 
Tillie the Toiler (8) (7-8) ..... Russ Westover ........ ..King Features Syndicate, Inc. 
Tim Tyler's Luck (d) (6) ...... Cees. TOG oc cccsscice King Features Syndicate, Inc. 
Tiny Tot Tales (d) (2) ........ -Martha Hart . Register & Tribune Syndicate 
Title Pictures (w) (2) .......+. Tom Carlisle ... ... Register & Tribune Syndicate 
Toonerville Folks (w) (7-8) -eeFontaine Fox ....scseees . Bell Syndicate, Inc. 
Toots and Casper (d) (6) ....... ee ere King Features Syndicate, Inc, 
Toots and Casper (8) (7-8)...... J. B Marphy ...ccccecss King Features Syndicate, Inc, 
Trick Strips (w) (000 wds) ....S0glow ...ccccsccccsescees New Yorker Features 
U 
Uncle Wiggily’s Adventures (w) 
GED. wsesvesccosdcccscovaescers Howard Garis, 
Lang Campbell ......... »~McClure Newspaper Syndicate 
Uplifting of Mickey Mooney (d) 
UP. ¢hOhined bansas 46 6rke6nann ted Beme GOP scccesccccrcescs King Features Syndicate, Inc. 
Us Boys (4) (6) ....ecccecccees a, error -King Features Syndicate, Inc. 
Ww 
‘ 
Wem (E> Gd) ccoseccccccccss Stan Randall ........ ..-Graphic Syndicate, Inc. 
Wash Tubbs (d) (6) .........-. sot GUBRS . aeccivccicovece NEA Service, Inc. 
Wedlocked (d) (5-6) ......ese04- BD: TED ede veccsvea . Associated Newspapers 
What Is Wrong in This Picture 
SD BED. wncenesc00n006esces doe £600 cas dinded eee sé tevecnctea Associated Newspapers 
Who's What & How (d) (2) --James House, Jr. ........ Ledger Syndicate 
Williams ry Y (2-3) .-Gluyas Williams .......... Bell Syndicate, Inc. 
Willie Willis (4) (1) ........... Robert Quillen ........... Publishers Syndicate 
Windy TEED. sasdacotureowe Sn DE. Wb dsbcdccev vied McNaught Syndicate, Inc. 
Winnie Winkle (d) (5) ......... Martin Branner .......... Chicago Tribune Newspaper Sym 
dicate 
Winnie Winkle (8) (fp) ........ Martin Branner .......... Chicago Tribune Newspaper Sym 
dicate 
Y 
Young Buffalo Bill (d) (6)........ Harry J. O’Neill.........0. United Feature Syndicate 
WO GRD GED GED 00000000 06ebs 000006000000 5s60seesntesee Audio Service 





SPORTS PAGE FEATURES 


(Including Sports Page Cartoons and Art) 
A 









FEATURE AUTHOR SYNDICATE 
“ 1p s Cartoons (d) (9” on 
Sa eeOeSecercernnesertsees God oeSeererswocoreceocoees Publishers Syndicate 
all y Sport Cartoon (d) 

GD cvcccccscccescccsvccosesecs Jimmy Thompson ........ Star Newspaper Service 

Amateur Sports (d) ............. Lawrence Perry ........-. Consolidated Press Association 
B 
Baseball (big League & Amateur) 

(2-w) colnbe Bath. «-caccccecar -+-Christy Walsh Syndicate 
Baseball eeccese George Chadwick ........ Consolidated Press Association 
PR’ CED scccouvesacdscesdebal 2 T, .. Breer Consolidated Press Association 
Mewes Cw) CR) icv cnvocccecce Irving Vaughan .......... Chicago Tribune Newspaper Syndl- 

cate 

Baseball Letters (2-w) ......... Rogers Hornsby, Lou Geh- 

rach ctuesaseeeehebaaee Christy Walsh Syndicate 
Baseball News & Dope (w) . Frederick G. Lieb ...«....Christy Walsh Syndicate 
Baseball Wisecracks (d) ........ Nick Altrock ....ccccccess Christy Walsh Syndicate 
Basketball Lessons (d) .........-. Bel Metemer .cccccoccccces Publishers Syndicate 
Basketball (4) (8) (series) ..... 1.2 cccccccccsccccccsccccsscces International Syndicate 
Believe It or Not (Cartoons) (d) 

ME « white tecsiaeccecsshdugbeutwe Robert L. Ripley ........4 Associated Newspapers 
OS” er er “Fairplay”’ 

(Kiddy Romano) ........ Consolidated Press Association 
2 re oe eer Sparrow McGann ........- Consolidated Press Association 
Bunkers Golf ‘Articles ee NT” © céadowecstenvens Republic Syndicate 
Cc 
Campus Comments (w) ..........Kmute Rockne ........... Christy Walsh Syndicate 
Canadian Sport News Picture 

Berwhes CW) noc cvcvwoccccccebdece Sobnerseesensevorssvesoessce Star Newspaper Service 
Cartoons (sport) “@ TS) acces Robert L. Ripley ......../ Associated Newspapers 
Cartoons (sports) ay A (BB) cccese Tack GerGs cccccssccscces Central Press Assn. 

Cats Tales (d) 3 & 4).......cseee PE wie<ccdugsdusctceces United Feature Syndicate 

Cricket Service (w) tiy eecsese co VOTIOES cccccccccccccecces Dominion News Service Ltd 
D 

Down The Line (d) .......... «eeeW. O. MeGeeban ........ N. Y. Herald Tribune Syndicate 


(Continued on page 62) 
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Is New England Growing— 











|——Or Standing Still? 











To show the general progress made by New England in recent years, 
the Boston Chamber of Commerce, in a recent report, shows 3 indicis 


of its growth. 1. Electric Power Production 2. Population 3. Bank 
clearings. 


In 7 years Electric Power—the barometer of manufacturing activity— 
has increased 69%, according to the Chamber statistics. 


Population figures show an increase of almost 9% for the 7-year period. 
While this may not appear to be a rapid increase, nevertheless, it repre- 
sents a steady and healthy growth. 


That New England’s place in the financial world is advancing is clearly 
demonstrated by the trend of bank clearings in the past 7 years. The 
volume of money cleared has grown from $17,340,000,000 in 1921 to 
$30.359,000,000 in 1927. An increase of 75%. 


These figures again prove that New England continues to expand in 
its wealth and its industries, and can still be considered one of the major 
markets of the country. 


Opportunities for nationally advertised products are greater today in 
this market than ever before. It will pay national advertisers to give 
this market more attention today. 
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MASSACHUSETTS—Population, 3$,852,356 CONNECTICUT—Population, 1,380,631 RHODE ISLAND—Population, 604,397 
Circu- 2,500 10,000 Circu- 2,500 10,000 Circu- 2,500 
lation lines lines lation lines lines lation lines 
***Attleboro Sun ............ (E) 5,740 035 035 ***Bridgeport Post-Telegram ***Pawtucket Times ........(E) 29,734 08 
***Boston Globe ........ (M&E) 301,812 .50 -50 (E&M) 45,646 15 15 ***Providence Bulletin ...... (E) 716,009 20 
*°*Boston Globe ............. (8) 340,518 55 55 ***Bridgeport Post ......... (8) 23,467 10 10 od 
° f avek . e 
++Boston Transcript ........ (E) 38,683 20 20 ***Hartford Courant ........ (M) 36,279 09 09 nas Tournal’......(05) 08,808 is 
+#Boston Post ............. (M) 395,607 60 60 ***Hartford Courant ........(8) 60,347 13 13 ***Providence Journal .......(8) 78,797 20 
WEES PUNE coeds cdscusnon (8) 347,729 55 55 +tHartford Times .......... (E) 58,528 15 15 ***Providence News . aeve(B) 28,127 .08 
***Fitchburg Sentinel ....... (E) 12,080 06 045 ***Middletown Press ...(E) 8,741 05 03 ***Providence Tribune ......(E) 19,394 10 
Haverhill Gazette ...... (E) 16,278 .065 -05 ttNew Haven Register... (E&S) 51,507 155 -145 t+ Westerly Sun .........(E&S) 5.580 03 
***Lawrence Eagle-Tribune ***New London Day.........(E) 12,846 O07 -045 ++ Woonsocket Call (E) 15.451 05 
(M&E) 24,971 .08 .08 +Norwich Bulletin ........(M) 18,048 07 05 ee ne ; 
ao | (E) 17,200 065 05 ***Norwalk Hour .........- (E) 6,769 045 .045 ; 
VERMONT—P lation, 352,42 
ttLowell Courier-Citizen and +?South Norwalk Sentinel...(—) 5,508 046 036 aaa 
Evening Leader ..... (M&E) 19,559 07 07 ***8tamford Advocate ....... (E) 11,885 055 = -.05 Barre Times ......-......(E) 17,708 04 
***New Bedford Standard ***Waterbury Republican- ++Brattleboro Reformer ....(E) 3,556 .035 
Mercury .......... (M&E) 3,327 10 10 American .........++ (M&E) 25,149 08 -08 ***Burlington Free Press....(M) 16,094 06 
iss re Sunday — a ***Waterbury Republican ...(8) 176 08 08 mute Metta ) 11.936 055 
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tion, ,014 ‘ P 
***North Adanis Transcript..(E) 10,592 05 04 Sciam panic ne 768,01 tSt. Johnsbury Caledonian- 
***Pittsfield Eagle .......... (E) 18,186 055 - .055 - vend nor ~.age yal ase i - Record ....-+-sesereess (E) 4,106 = .08 
***Salem News ............. (E) 21,863 .09 07 ea ania thie oe : : ’ 
***Taunton Gazette ......... (E) 9,480 045 035 NEW HAMPSHIRE—Population, 443,683 *** A. B. ©. Publisher’s Statement, March 31, 1928. 
***Worcester Sunday Telegram ***Concord Monitor-Patriot ..(E) 6,584 .$35 025 + 7 ct OP, Statement, October 1, 1927. 
(M&E 100,251 28 -25 ttKeene Sentinel ........... (E) 4,022 036 23 ; 
***Worcester Sunday Telegram ttManchester Union-Leader tt Government Statement, March 31, 1928. 
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FEATURE AUTHOR SYNDICATE 
Eckersall’s Weekly Articles (w) 
( a a ees Walter Eckersall ......... Chicago Tribune Newspapers Syndi- 
, cate 
Feg Murray (d) (2-3) (4 one day) 

(800 words) ....-sssereccevsee Mes MEAT ..cccccccseces Metropolitan Newspaper Service 
Football "Deansest (4-8) (500 wds)Dean Watkeys ........... McClure Newspaper Syndicate 
Football-Intersectional News Serv- 

fem GO-w) ccccccccccnccsvcccesss Knute Rockne, Tad Jones, 

Gienn 8. “Pop’’ Warner...Christy Walsh Syndicate 
Football Lessons (d) ............ OS er rrr .Publishers Syndicate 
Football Training Talks (d) (2) 
DEED.  ccbusevnsetevesvcesttee ee BRR. ccvcccenscctss International Syndicate 
eG o6ccns ciate deobbons cote Francis Powers ........... Consolidated Press Association 
Golf (W) (2) wcccccrsccccccessees Walter Eckersall ........ Chicago Tribune Newspapers Syndi- 
cate 

elt Cad GG) cveswces ds pcedinces Harland Rohm ........... Chicago Tribune Newspapers Syndi- 
cate. 

“Golf Analysed” (4d) (7” on 1 

OED dnd osvvdcdde i imhadp Grocvide Sol Metager ......scseeees Publishers Syndicate 
Golf Articles (W) ............055 “Meme” occ ccccwccees Republic Syndicate 
Golf Articles by Jones (2-w) (%)Bobby Jones .........+++5 Bell Syndicate 
Golf Articles by Ouimet (2-w) (%).Frances Ouimet .........+- Bell Syndicate 
Golf, As Champions Play It (d) 

iD * pumilebenes dees Ved dhehsn ae VOIGT onccegtssccessonons George Matthew Adams Service 
ee: NS COD occccesewansand Se” eee Republic Syndicate 
Golt Feature (d) (%) .......+5. ee Central Press Association 
Golf (Pictorial) (2-w) (%) .....  -s (Dicky) Martin....Bell Syndicate 
Golf Stories (w) (%)........... Me Se | nccedscagtnat Publishers Syndicate 
Gridiron Humor (d) (%) ........ Football Captain ......... Devil Dog Syndicate 
Hughes’ Sports (3-w) (1) (ill.)..Ed. Hughes .............. Bell Syndicate 
Intimate Basebali Letters (2-w).Rogers Hornsby, Lou Geh- 

Pr “citestestseus lv trbaae Christy Walsh Syndicate 
Jones Golf (2-w) (%) ......-0055 Bethy TGS «cc cccccseceves Bell Syndicate : 
Lank Leonard's All-Year Sports 

Comment (d) (ill.) (1,000 wds.)lank Leonard ............ George Matthew Adams Service 
Learn to Swim (d) (250 words)....Aileen Riggin ..........- Big News Features, Inc, 
Lessons in Badminton (d)........ R. Innes-Taylor .......... Star Newspaper Service 
Magazine Sport Page (w) (ill)..Billy Evans & 

Henry Farrell ............NEA Service, Ine 
Midwest Sports Coverage on As- 
DED nnt6as0 ves nserevereone ~~ : savacucs sae cuntee ees. Servite 


N 





FEATURE AUTHOR SYNDICATE 
Nobody’s Business (w) ........ ++»Westbrook Pegler ........ Chicago Tribune Newspaper Syn 
cate 
Oo 
Ouimet Golf (2-w) (4%)..----«+++. Francis Ouimet ........... Bell Syndicate 
P 
Pennant Races (W) ...ssesceees -John J. McGraw .......... Christy Walsh Syndicate 
Pictorial Golf (2-w) (%) ....... H. B. (Dicky) Martin... bell Syndicate 
Practical Golf (w) (%) ...««.++- eee GEE: own ccteseancae Dominion News Bureau, Ltd 
R 
Ritticisms (dd) (4%)  .cceesecvece ee Se A oe oo keetedé Central Press Association 
Ss 
Short Lessons In Lawn Tennis (d)R. Innes-Taylor .......... Star Newspaper Service 
Soccer Science (d) (2) (Series) 2. occ ce cenccerccsccrsecesecs International Syndicate 
Sord’s Points (d) (%) ....-+++.- SE Bewsccvcsbsobnces Central Press Association 
Sport Cartoon (d) (2) ...... -ovs Pete Williams ..........; Graphic Syndicate, Inc. 
Sportfolio (d) (1 stick) ......... Wm. Nelson Taft ........ Ledger Syndicate 
Sportistory (4d) (%4) ..-seeeuvees le , icdohathatoeasss Central Press Association 
Gpertlight (G4) ....ccccccccccccces Grantland Rice ...........N. Y¥. Herald Tribune Syndicat 
Sport Photo Matrices (d) . SOT. . ae-0 ocsn0 ks 2eanne Graphic Syndicate, Inc. 
Sportraits (d) (%) .........- TR SE wn none cds 0nawed Central Press Association 
Sports Cartoon (d) (2 & 3)........ “Bheokie”” Allee. ...0.ssee United Feature Syndicate 
Sports Cartoon (d) (3 & 4)........ Baan DOWER . occcccscccs Schwartz Cartoon Service 
Sports Coverage In Season (800 
SOG PE) vcdadactdspocesh sccdonedetbabeceiceseseuss New Yorker Features 
Sports Done Brown (d) (%)..... Norman Brown .......... Central Press Association 
Sports Illustrations in Season...Johan Bull ...............New Yorker Features 
Sportsmatter (d) (500)............ DUE Wa'd'n back ecacss United Feature Syndicate 
ee  aPPPrrrrriire Henry Farrell & Bob Math- 
Pe ee Ul 
Sports Page (w) (fp) .....-.s0+-s Miscellaneous ..........+.+. Chicago Tribune Newspapers Syndi 
cate 
ee ee Gi ois sontoccass bab enasdbinesesssccdeevuseus King Features Syndicate, In: 
Sports Through lEdgren’s Eyes 
ee a. Pree F- Robert Edgren ........... Bell Syndicate 
Sport Whirl (d) (800 words)....Ed, Sullivan ..........++- Graphic Syndicate, Inc. 
, T 
Tales of a Wayside Tee (w)...... Grantland Rice ..........} Y. Herald Tribune Syndicate 
ES » SGD: in a wicoba sone dée ont W. T.) Tilton, Bnd......- Onslaty Walsh Syndicate 
Tennis Articles (83w) (500 wds)..Helen Jacobs ............. McClure Newspaper Syndicate 
Tennis Service (w) (1) .......... NE i Bialtas apescseneaes’ Dominion News Service, Ltd 
Timely Sport Pictures and ae ye eS ee ey a Central Press Association 
“Today In Sport’’ (d) (%) ......J: Se Mn Sia cae buascte Post Syndicate 
Bene (HW) CE). cccvcccecvvescceue Weemeh TARO 2.0 cccc voces Chicago Tribune Newspapers Syndi 
cate 
Ww 
Woods and Waters (d-w) (1)...... Be Weta wi iiccesccdes’ Chicago Tribune Newspapers Syné 
cate 











FEATURE AND PICTURE SYNDICATES 


OF UNITED STATES AND CANADA 





Name Address Editor Manager 

George Matthew Adams Service..250 Park ave... New 

eae es Jessie A, Sleight..Bruno Pascale 
Army-Navy News ......ccsecses Nat'l Press -. 

Washington, D. .S. F. Tillman.....S. F. Tillman 
Associated Editors, Inc.......... 440 S., Dearbcrn st 

CIO «oc on cdcgce “John H. Millar ...J, Abegg 
Associated Press Feature Service.383 Medison  ave.., 

New York ....... L. C. Stratton....L. C. Stratton 
Associated Newspapers .......... 270 Madison ave., 

Mew Werk oxssen W. P. Sarver .....H. H. McClure 
DEES: OUED -asccs0ncenc scenes 326 ae R papers st., ° 

Chicago .cccccsses Joseph Fischer ...V. E. Storey 
Autocaster Service ...........00. 225 W. *5.9th st., New 

York ccecoccccces Fred J. Runde.....Cedric French 
Rh ec 129 Adelaide a... W.. 

Toronto, Ont. . “G. A. MacBain....W. Howard Batten 
Bell Syndicate, Inc.............. 154 Nassau st.. New 3 

ere George E. Lardner.Henry M. Snevily 
Big News Features, Inc.......... 350 Hudson st., New 

WEEK  ccocccccccss Louis Sobol ......W. L. Wardell 
Cambridge Associates, Inc........ 174 Newbury st., 

Boston, Mass. ....S. L. Sholley.....Aaron M. Jones 
ee Sa .1269 National Press 


Bidg., Washington, 

cn epeahesstnss Maxine Davis 
Central Press Association .......1435 E, 12th St., 

Cleveland, O.......Leslie P. Eichel...Farris A. Flint 
Chicago Daily News Syndicate...15 N. Wells St., 


Maxine Davis 


Chicage, TB 8 twee sce - «ereeeeJ. L. Houghteling 
Chicago Tribune Newspapers Syn- + Chi 
EE “See rcs petenands2be00 000 i ower, Chi- 
bray Oe. wthenuch thn ntewes + seceeee-A. W. Crawford 
Paul V. Collins’ International 
RR aa 2016 Pierce Mill Rd.. 
Washington, RE We biomes osen Ge: W. Ceee 
Columbia Newspaper Service .799 Broadway, New 
Dr” aseceseshehs Thomas A. Webb..Thomas A. Webb 
Cosmos News Syndicate ....70 Fifth ave., New 
nga eager eS PP Herbert S. HoustonEdwin Muller 
Couch Publishing Company ..... 521-4 Bond Bidg 
Washington, D. © Ralph i S -.. . cachoses 
Current News Features, Inc..... Evening Star Bildg., 
Washington, D. C.......... . «eeeeeeH. R. Baukhage 
Devil Dog Syndicate............ 154 Nassau st.. New 
WAR  sccgns coense Tames J. <p -Thomas W. Mack 
Dominion News Bureau, Ltd..... 455 Craig st., w..... W. E. Hopper....W. E. Hopper 
Doubleday-Doran Syndicate Garden City, N, Y.....+.+- © éwsseusees Ralph H. Graves 
Eastern Newspaper Service ..... Little Bldg., Beston, 
BM.. awebegsegsus ames Dempsey ..Lee La 
ie Cee 5. bs census sdasted +2 Orage Ss. Ge iugo S. Sims..... Hugo s Sims 
Editors Syndicate ..........+ § E. th st.. New 
. sear: We actcerve Cc. = wre B. Stephens 
ee OT eee .«.Swarthmore, Pa. ...William T. Ellis *"Witltam T. Ellis 
Famous Features Syndicate...... 1819 Broadway, New 
Lo a yee Fee ee ee el Leslie Fulenwider 
Famous Books & Plays, Inc......312 Buhl Bldg., De- 
troit, Mich. ...... a anon rene ee 
Feature News Service (New York 
OSE aaa imes Annex. New 
York ...:. vive. ev Tease Butcher Jesse Butcher 





Name Address Editor Manager 
Irving Fisher Syndicate......... New Haven, Conn...Douglas Silver ......-.....- 
Gillian Service. ...0 0+ ccccccedes 32 Union Square E., 
New York ....... W. F. Dantzscher.T. F. Gilliams 
Graphic Syndicate, Inc........... 350 Hudson st.. New 
ul : eee eat R As ool hvhheke oped eink 4 T. O. Davidson 
Globe Newspaper Syndicate ..... 243 a4 39th st., New 
" Stee Pee eee John T. Flynn ...Frank P. Ball 
Handy Filler Service ........... 1112 yg ee Bidg., San 
gp ero er ees) Ses 2 ee 
Haskin Information Bureau setous Washingtcn, D. C.. . Frederic OE OS SR ae 
Heinl Radio News Service ...... 405 Insurance Bidg 
; Washington, D. C. Robert Be SESS See 
Holmes Feature Service ........ 135 Garrison av 


e., 
. . Jersey City, N. J..George R. Holmes. M. E. Dollard 
International Feature Service, Inc.2 —- Circle, 


: Mew Yor. ....00. Joseph V. Connolly. Joseph V. Connolly 
International Illustrated News...2 Columbus SN Wis wn 5" 6) che add oue moins’ sass 
International Syndicate ......... 1506-8 Guilford ave., 

‘ -— a male, i BEE isicas 6 ot enee de Robert M. Miller 
Keyes Religious News Service....Peru, Ind. .....00+- Clarence TL. Keyes. James L. Keyes 
Keystone Feature Syndicate ..... 1211 Commonwealth 

Bldg. Philadelphia, 
King Features Syndicate ........ 2 Peseniees ttc’ te Sh FT Gonncity Jooech a 
Ledger Syndicate ...........0. - Independence Square, , 


Philadelphia, Pa. hn E. Watkins. . . Wi 
McClure Newspaper Syndicate ...373 —_— a, New * pane ee. eel 





ee WOE Kenatlcasean's Harold Mat : i ) 
McCoy Publications, Inc. ....... 1107 ¥ uliders Ex- or ne tae eaneaeel 
ye Bids... _. 
ngeles. » eehes » ote & i r 
McNaught Syndicate, Inc. ...... tien ee” ae e-E..& Petey 
greniway. New Ch 
ee ae eee ee” OY eee 1 
Metropolitan Newspaper Service..150 Nassau st.. New ne eee 2, Moe 
BOGE aedéacsoecox = Elser, Jr., 
Conde Nast Syndicate ........ +»Graybar Bldg., — Hodiey ee Ms 
oanaton ave., New 
National Feature Service ..... - 4035 gtk es “idsasikive wan Om Kier. .E. A, Retericis 
gve., Wadiingin. 
allied Otine Meant, Ss: we en Be Ny (ee POE cpa ducd sete bees sce 
Philadelphi P Ss. i C 
National Newspaper Service ..... 326 W. Mbdicon st. &- Giherman.. MENG B. Jocete 
Chi  ¢ hit ord Bal bs eid i 
NEA Service, Inc. ......ccccocs 120 00 Ww. ili ameter ii aie eT: Die, Tie 
Cleveland, O. . Herbert W. Walkerla Ww. D 
Newspaper Feature Service ...... 2 Columbus Circl a oa 
erenees Fetase Sore Servic umbus Circle ..Joseph V. ConnollyJoseph V. Connollf 
Sesewibecesede Seeeetbes 1322 New York ave., 
a Sct Washing- 
ONG Se wevccsis F. M. 
New York Herald Tribune Syndi- si taeaiidtie — 
PR reset a Be 6 40th st.. New 
ities Asiana tenaiiean:* 2 - Bark Bove. Nes pieetes-« obesouste Harry Stator 
Sve OC USOUN NEUES SS 6 F. B. Knapp 











dicate 


Syndi 


idicate 


ate 


| Synd 


» Syndi 


Editor & Publisher and The 





FEATURE AND PICTURE SYNDICATES OF 
U. S. AND CANADA 


(Continued from page 62) 

















ms 


ison 


rd 


‘onnolly 


filler 

eves 

J 
onnolly 
tkins 


ur 


furphy 


acobs 


Jean 


‘onnollf 





Name Address Editor Manager 
New Y Features .....-++++ 25 W. 45th st., New 
pew. ere We “de cenceGavaccorccce « tcceses, Mipeten Ey WRewe 
North A i Newspaper Alli- 
a groprscrillns re: Secbs 0 eee e 63 Park Row, New : ; 
Fee. ccvasons oe eee Bond ..David E. Smiley 
dell N Service ........ 55 Sth ave., ew 
ee ee York ....; wages Bdith Odell ...ese.csesevevens 
e Syndicate ........ 2417 North 15th st., . 
sess: tins ocx adlbatan cence Philadelphia. Pa. .W. G. Braucker..Constance Glosking 
or EE Seer Pet Tee ee 75 t st.. New 
pt Hm Mane One J. E. Watkins ...J. E. Watkins 
Premier Syndicate ..........++. 2 Columbus Circle 
New York ....... —- Vv, Connally iosepts V. Connolly 
Publishers Financial Bureau..... Babson Park, Mass. P. Morse. ..E. O. Hood 
Publishers Syndicate ............ 30 + =North LaSalle. 
Chiesa, Th. <5. Eugene P. Conley.E. P. Conley | 
Register & Tribune Syndicate ...Des Moines, Ta. .........05 6 ceeeeeeee Henry P. Martin 
Albert T. Reid Syndicate....... 103 Park Ave., New ; 
WEEE co ccccee i peqadatewe: 9 <evebewd A. T. Reid 
blic Syndicate ...........+. 15 E. 26th st., New 
a re pO peewee E. S. McClure, Jr. 
Schwartz Cartoon Service ....... 824 E. 161st st.. New 
i See pines <5 8+ + eesveesees Samuel Schwartz 
Sci eee eer ye 21st * B sts. 
ee ee Washington, D. C.. Edwin E. Slosson..Watson Davis 
Service for Authors, Inc......... 551 Fifth ave., New 
ee see ee Tork dev cgupacien s Leo J. Margulies..H,. Thompson 
Standard Editorial Service ...... Wood i Blidg., 
Ben winced artes Washington, Ee Gots. J. Vea chistes A. M. Johnston 
Star Newspaper Service ........ 18 King st. W., 
YC bbe auiaw dh o edeeeucéée'’ Kenneth McMillan 
Thompson Feature Service ...... 128 a 31st st.. New 
0 ER Re ee A. L. Fowle 
Ullman Feature Service ........ Weadward Bldg is 
Washington, D.C! William Uliman ..W. E. Schaaff 
United Feature Syndicate......... 63 Park Row, ew 
GE  ébccucasdnte Paul W. White....Monte F. Bourjaily 
United Press Features ......... 63 Park Row, New 
Mes dakek xn Celene 6: a weewd bane oe Karl A. Bickel 
Christy Walsh Syndicate.........570 Seventh — ave., 
SE DE Hedda cesauele (ig hwesdade J. A. Bihler 
Washington Radio News Service. 622 Albee Bldg., 
Washington, D. C.Bertram F, Linz.. Bertram F. Linz 
Western Newspaper Union ..... 210 South Desplaines 
st., Chicago, Ill....W. A, Patterson..H. H. Fish 
Woman’s Page Copy ........... Plymouth, Ind. ..... Florence R. Boys......ssee00. 
World Color Printing Company..701 Lucas ave., 
"ae R. Massing ...... R. S. Grable 
World-Wide News Service, Inc...101 a st.. Boston, 
Bs ccc csicvecns J. J. Bosden ..... Anna M, Weiss 
EDITORIAL RESEARCH 
Editorial Research Reports ..... 839 17th st., Wash- 
ington, D. C. .-Richard M. Boeckel 
Cleveland Perkins. Burt P. Garnett 
NEWS SERVICES 
Associated Press .......seeeeee 383 Madison ave 
a PPE ee eee Kent Ccoper 
Camadian Presse .....csscccocces 106 ow st., Toronto, 
a=. ‘gerves** mhgens ices, $ coftennge J. F. B. Livesay 
Chi Tribune Service........ = 4 ower, i- 
ogg Ga Ges TBARS peg appear ee A. W. Crawford 
Consolidated Press Association. Starr “Bldg. Washing- 
ton, D, «+++.-»Horace Epes ..... H. R. Baukhage 
Federated Press ..ccccccccccces 738" Broadway, New 
Me nena «cCEebiOh 60 veo weds bAbeeet aches che eatandee 
International News Service...... 63 + Row, New 
2 RR Barry Faris ...... rank Mason 
Jewish Telegraphic Agency...... 621. "Broadway, Ne 
; WE sihceseersaes is A sc cincécdves Tohn Simons 
Kent Press Service ..........+: 1456 Monadnock 
‘ Bey, Gs “EAs seeck 6 vvccecebcce Lawrence H. Salz 
New York Evening Post News 
BUEEE vc ctesdccctscviewscess he b ae st.. New 
iitgvaWs 6400 jaown 4. baeedusne Ww 
New York World News Service.. a5 Ss Row, New J. E. athins 
United Press Associations ....... 63 Park Row. New Raha a eh ti ani R. E. Moyer 
PAA hing 66 Raid wo 60 6a” ds Sans Kawiean d i 
Universal Service ...........+.- 63 Park Row, New Karl A, Bickel 
ES SATS a ae a et ie H. H. Stansbury 
TRADE PRESS SYNDICATES 
King Editors’ Features ........ ss od Broadway, New 
Universal Trade Press Syndicate. $22 Fitth“‘ave.,” New (RIESE A. Rowden King 
sabe ¥edascee Royal H. Roussel... Myron S. Blumen- 
thal 
PHOTOGRAPHIC SERVICES 
Name Address Manager Service 
Acme News Pictures ........... 461 Eighth ave., New 
We, hho edb nae P. Dorman....Spot News—Prints 
. . P and Mats 
Associated Press Picture Service.383 Madison  ave.. 
on th ee Pee Norris Huse ...... Spot News—Prints 
Bain News Service ............. 255 Canal st.. New and Mats 
Sl. ad av eeeeens OG, Dilaseie News — Portraits 
on Ii 
uit - TORS ive cakedavtsactidves 129 Adelaide st., W., Prints 
Toronto, Ont. --Howard Batten ... Personalities, 
Soente. News— 
Central Press Association ....... 1435 E. 12th st., oni 
Cleveland, O. -+ Farris A. Flint....Spot News, Picture 
Page—Prints and 
Editors Syndicate ...........+-. 5 East 57th st., New Mats 
TOR svesr viel A. B. Stephens...Fashions—Prints & 
Fotograms News Photo Saoetes... Oe E. 27th st.. New Mats 
GE vies 6c chine i : 
Pele SR: SO nh naas iad eo 265 W. 54th st., New Alexander StarlightNews—Prints 
WOU! 3 Sedu cepted Harold Stein --Feature, Stage 
Ewing Galloway ..........seee0. 420 Lexineton ave Celebrities—Prints 
New York eeteee Ww. Ss. McRae eceve Photographs, Serv- 
ing Entire Pub 
Graphic Syndicate, Inc. .........3590 Fudson st.. New lishing Field 
WOR: ddicce seeeeel. O. Davidson -+»Spot News, Fea- 
tures—Prints and 
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Circulation 
" Advertising Gains 


(a Ye fe 
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OT for a day or a week, but consistently over 
the first YEAR since the consolidation that 
launched it on its career, the 


Pittsburgh Post-Gasette 


has definitely established its circulation supremacy 





‘Ye 16-16 /@ 





Ya ToT 


im if 


1e\ 18 






and greatly enhanced value as an advertising 


medium. 





During the twelve months ending July 31, 1928, the 
daily net paid circulation of the Post-Gazette 


me 997.245 


During July our average circulation was 232,262 
(net paid copies per day) which is about 40,000 


(ia iar ie See 
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more circulation than any other Pittsburgh daily 
newspaper has at this time. 
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In the same period the advertising volume (com- 
pared with the leader of the two former Pittsburgh 
morning papers) increased 


1,702,683 ines 


These gains were recorded in each of the twelve 
months, and in every classification of advertising— 
local, national and classified. 


*7a\*¥a\1e\ 16. /e\ Ye. 





Tex. 
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The PostGazette is a 3-cent newspaper, and has 
been throughout this period. Its circulation posi- 
tion is not due to any special stunts or “high pres- 
sure,” but to pre-eminent news coverage. The 
Post-Gazette receives the reports of the country’s 
greatest news services: 






Universal News 
Service 

The United Press 

Consolidated Press 


Pittsburgh Post-Gasette 


July Circulation 232,262 (Net Paid) 


Past heck 


New York Chicago Detroit Philadelphia Boston San Francisco 


The Associated Press 

N. Y. Times Special Wire 
Chicago Tribune S pecial 
Wire 
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U. S. AND 


FEATURE AND PICTURE SYNDICATES OF 


CANADA 








(Continued from page 263) 








Name Address Manager Service 
International Newsreel ........- 210 South st., New —— ‘ 
err Sa eee Spot News, Science, 
Invention, Travel, 
Sports, Fashions 
—Prints Only 
Keystone View Company ....... 91 Seventh Ave., New 
EGER dwecvevee eee W. Sierichs. ... Portraits, Sunday 
Feature, Class, 
for Trade & Re- 
ligious Maga- 
zines, Illustra- 
tions for Books— 
Prints Only 
Henry Miller News Pictures Serv- 
ID vecedeevcsoseseneovouesens -519 Thirteenth  st., 
N. W., Washing- 


ete iy Moki 


New York Herald Tribune Syndi- 
cate 


New Yorker Features 


Pacific & Atlantic Photos +...... 25 
OF cscs 


Price Studios 
i - ssdene 


Bolemce Berpied ..cccsccccccced 


Washington, 


Star Newspaper Service ........ 18 


behesnansebepedceaonnrere 225 W. 40th st.. New 
York . 


tub bemaseeageehen 11 W. 42nd st.. New 
York 


-2ist & B sts., N. 


King _st.. 
Toronto, Ont. 


.-General News, Fea- 
ture—Daily Serv- 
ice—Prints 


-+..Henry Miller 


+eeeeeHarry Staton .....Daily News Illus- 


trated Matrix 


Park Place. New 


Service— Mats 
and Proof 

setess Marion Weaver ...Rotogravure Hum- 
orous Art, Photo 
Prints 

ccveseth. BD. BeleFesccce News. Features, 
Picture Page — 


Prints & Mats 
+eeeeJack Price ........News, Sports, Por- 
traits—Prints 
w., 

D. C. Watson Davis ....Portraits of Scien- 
tific Men and 
Women, Science 
Photographs — 
Prints & Mats 


w., 
..»-Kenneth McMillan.Daily Picture Page, 
Daily News Pic- 


ture Service, 
Canadian Photos 
—Prints & Mats 
Underwood & Underwood ....... 242 W. 5Sth st.. New 
EE snsavcosces Ee News and Feature— 
Prints 
Western Newspaper Union ...... 210 South Des 
Plaines st., ChicagoH. H. Fish....... General News Pic- 
tures, Twice a 
Week—Mats or 
Plates 
Wide-World Photos, Inc. ....... New York Times, 
New York ....... J. V. Dumas, C. M 
ANE  aiweb cone Daily News and 
Feature Pictures 
—Prints 











Key to symbols: (d) daily; (w) weekly; (d-w) daily and weekly; (2-w) twice 


a week: (3-w) three times a week; (ill.) illustrated; numbers and fractions 


of numbers in parentheses indicate size 


of features in columns; size of small 


features often indicated by numbers of words, thus (125); (hp) half-page 
(fp) full page; (s) Sunday. 








DIRECTORY OF SYNDICATE 
WRITERS AND ARTISTS 











A 


Adams, F. P., New York World Syndicate. 
Adams, George Matthew, George Matthew Ad- 
ams Service. 
Afonsky, Nicholas, 

dicate. 
Ahern, Gene, NEA Service, Inc. 
Alexander, Western Newspaper Union. 
Alger, Edwin, Bell Syndicate. 
Allen, Albert Cooper, McClure Newspaper Syn- 
dicate. 
Allen, Ben Dave, United Feature Syndicate. 
Allen, Frances, Graphic Syndicate, Inc. 
Allen, Mrs. Harland H. George Matthew Ad- 
ams Service, 
Allen, Ida Baily, Cosmos Newspaper Syndicate. 
Allen, “‘Stookie’’, United Feature Syndicate. 
Alley, J. P., Bell Syndicate. 
Altrock, Nick, Christy Walsh Syndicate. 
Ames, John, McClure Newspaper Syndicate. 
Armstrong, National News Service. 
Ash, Mildred, Internationa] Feature Service. 
Ayres, Ruby, McClure Newspaper Syndicate. 


Babson, Roger W., Publishers Financial Bureau. 
Bache, Rene, International Syndicate. 

Baer, Bugs, King Features Syndicate, Inc. 
Bailey, Bill, Columbia Newspaper Service. 
Bailey, Temple, Service for Authors, Inc. : 
Baker, Ray Stannard, Doubleday-Doran Syndi- 


McClure Newspaper Syn- 


cate, 
Ball, Eustace Hale, King Features Syndicate, 


nc. 
Ball, W. S., International Syndicate. : 
Ballou, Robert O., Chicago Daily News Syndi- 


cate. 

Barbour, Mildred, Metropolitan Newspaper 
Service, : 

Bargelt, Louise, Chicago Tribune Newspapers 
Syndicate. : 

Barnett, W. J., Penn Feature Syndicate. 

Barney, National News Service, 

Baron, James W. Bell Syndicate. 

Bart, Belle, Ledger Syndicate. 

Bartley, Nalbro, Service for Authors, Inc. 
arton, Bruce, McClure Newspaper Peceete. 

Barton, Olive Roberts, NEA ice, Inc. 


Barton, Prof. S. G., Keystone Feature Service. 

Barton, Wanda, Newspapers Feature Service. 

Batchelor, C. D., Post Syndicate. 

Beaton, K. C., Bell Syndicate. 

Beck, Frank, Bell Syndicate 

Becker, Bob, Chicago Tribune Newspapers Syn- 
dicate. 

commer, Zoe, Big News Features. 

Bedwell, Bettina, Chicago Tribune Newspapers 
Syndicate. 

Beeckman, Mrs, Cornelius, International Fea- 
ture Service. 

Belmont, Marie, International Feature Service. 

Benjamin. Irma, Ledger Syndicate. 

Berg & Kahlert, Nationa] Newspaper Service. 

Berndt, Walter, Chicago Tribune Newspapers 
Syndicate. 

Berry, C. C. Editor’s Copy. 

Bevans, Mrs. G. H., Chicago Tribune 

Syndicate. 

. E., National Newspaper Service. 
Bingham, George, George Matthew Adams 
rvice. 


Bird, William, Consolidated Press Association. 
Birkhead, May, Chicago Tribune Newspapers 
Syndicate. 
Bisch, Dr. 
Service. 
Bishop, Wallace, Premier Syndicate. 


News- 
papers 
Bidinger, 


Louis E., Newspapers Feature 


Black, Jett, Schwartz Cartoon Service. 

Black, inifred, Newspapers Feature Service. 

Blake, Doris, Chicago Tribune Newspapers 
Syndicate. 

lake, John, Bell Syndicate. 


Bloom, Ursula, McClure Newspaper Syndicate. 

Blosser, Merrill, NEA Service, Inc. 

Bond, McClure Newspaper Syndicate. 

Bonner, Mary Graham, Western Newspaper 
Union. 

Bostwick, Sals, King Features Syndicate, Inc. 

Bottomley, Julia, estern Newspaper Union, 

Bowers, Joe, Ledger Syndicate. 

Boyd, Julia, McNaught Syndicate, Inc. 

Brady, Dr. William, National Newspaper 
Service. 

Brainerd, Betty, Associated Newspapers. 
Branner, Martin, Chicago Tribune Newspapers 
Syndicate. 
Briggs, Clare, N. Y. Herald Tribune Syndicate. 
Brinkerhoff, R. M., New York World Syndicate. 
Brinkley, Nell, International Feature Service. 
Brisbane Arthur, King Features Syndicate, Inc. 
Brokaw, Clifford, N. Y. Herald Tribune Syndi- 


cate. 

Bromley, “Snowshoe Al,” Chicago Tribune 
Newspapers Syndicate. 

Bronner, ilton, NEA Service, Inc. 

Brooks, Kenyon, McClure Newspaper Syndicate. 


Fourth Estate 


for 


Brown, Norman, Central Press Association. 

Brubaker, Howard, New Yorker Features. 

Brush, Katherine, Service for Authors, Inc. 

Bryans, J. K., Internatiénal Feature Service. 

Bull, Johan, New Yorker Features. 

Bundesen, Dr. Herman N., Chicago Daily News 
Syndicate. 

Burgess, Thornton, N. Y. Herald Tribune Syn- 
dicate. 

Srpeyneen, Edgar Rice, Famous Books & Plays, 


ne. 
Burrows, Faith L., King Features Syndicate, 


nc. 

Bushnell, Julie, United Feature Syndicate. 

Bushmiller, Ernie, New York World Syndicate. 

Butcher, Fanny, Chicago Tribune Newspapers 
Syndicate. 

Butler, Ellis Parker, Service for Authors, Inc. 
yrd. Commander Richard E., Current News 
Features, 


Byrnes, Gene, N. Y. Herald Tribune Syndicate. 


Cc 
Cadman, Rev. Dr. Parkes S., N. Y. Herald 


Tribune Syndicate. 
Cady, Harrison, N. Y. Herald Tribune Syndi- 
cate. 
ope. Alexander, King Features Syndicate, 
nc. 
Calhoun, J. Scott, National Newspaper Service. 
Callahan, Jack, King Features Syndicate, Inc. 
Callan, Claude, Publishers Syndicate, 
Callister, Betsy, McClure Newspaper Syndicate, 
Calkins, Dick, National Newspaper Service. 
Campbell, Lang, McClure Newspaper Syndi- 


cate. 

Campbell, Mrs, Lilian, Central Press Associa- 
tion. 

Campbell, Murray, Register and Tribune Syndi- 
cate. 

Cameron, Ruth, George Matthew Adams Service. 

Carey, Nancy, Ledger Syndicate. 

Cargill, Central Press Association. 

Carlisle, D. T., McClure Newspaper Syndicate. 

Carlisle, Tom, Register and Tribune Syndicate. 

Carmody, Frank J. Ullman Feature Service. 

Carr, Gene, National News Service, McClure 
Newspaper Syndicate, King Features Syndi- 
cate, Inc. 

Carroll, Raymond G., Ledger Syndicate. 

Carter, Ad, King Features Syndicate, Inc. 

Casey, Robert J., Chicago Daily News Syndicate. 

Cassel, —. McClure Newspaper Syndicate. 

Catton, Bruce, NEA Service, Inc. 

Cavarrubias, New Yorker Features. 

Caywood, Mark, McNaught Syndicate, Inc. 

Chadwick, George, Consolidated Press Associa- 
tion, 

Chaffin, Glenn, Bell Syndicate. 

Chiesa, Carol Della, George Matthew 
Service. 

Christie, May, International Feature Service. 

Christie, May, King Features Syndicate, Inc. 


Adams 


Cipriani, Audio Service. 
Clark, Robert, National Newspaper Service. 
Clendening, r. gan, McClure Newspaper 


Syndicate. 

Clough, A. L., International Syndicate. 
Coffman, Ramon. Publishers Syndicate, 
Cohen, Octavus Roy, Service for Authors, Inc. 
Colfax, Harden, Consolidated Press Association. 
Conant & Surrick, Ledger Syndicate, 
Condon, Frank, Bell Syndicate. 
Condon, Frank, Service for Authors, 
Connie & Bert, Bell Syndicate. 
Connolly, Sabina H., King Features Syndicate, 


Inc. 


Inc. 
Conselman, Bill, Metropolitan Newspaper Serv- 
ice. 
Conway, Charles, Batten, Ltd. 
Cook, Bey George Matthew Adams Service. 
Cook, Ted, King Features Syndicate, Inc. 
Copeland, Dr. Royal S., Newspapers Feature 
Service. 
Corbett, James J.. Newspapers Feature Service. 
Cory, David, George Matthew Adams Service. 
Cory, Fanny Y., Ledger Syndicate 
Counihan, Bud, King Features Syndicate, Inc. 
Cousins, Wilfred S., Premier Syndicate. 
Cowan, Wood, NEA Service, Inc. 
Crane, Frank, Associated Newspapers, McClure 
Newspaper Syndicate. 
Crane, Roy, NEA Service, Inc. 
Criswell, Maud, International Feature Service. 
Crosby, Central Press Association. 
Crosby, Percy, King Features Syndicate, Inc. 
Crowther, Samuel, Doubleday-Doran Syndicate. 
Curtis, Frank L., Bell Syndicate 


D 


Dale, Dorothy, Graphic Syndicate, Inc. 
Dare, Francis, Associated Newspapers. 
Darling, Velva G., King Features Syndicate, 


ne. 

Davenport, Walter, Bell Syndicate. 

Davis, Emily C., Science Service. 

Davis, Maxine, Capital News. 

Davis, Robert H. “Bob,” Bell Syndicate. 

Davis, Watson, Science Service. 

Dawson, Joe M., N, Y. Herald Tribune Syndi- 
cate. 

Dawson, Mitchell, Chicago Daily News Syndi- 


cate. 
Day, Dinah, Globe Newspaper Syndicate. 
Dean, Arthur, National Newspaper Service. 
DeBeck, Billy, King Features Syndicate, Inc. 
Decie, Helen, Ledger Syndicate. 
Demaree, Al, Publishers Syndicate. $ 
Dempsey, Jack, King Features Syndicate, Inc. 
Depew, B. W., Register and Tribune Syndicate. 
dePeyster, Katherine, P:emier. 
Dibble, Bernard, Graphic Syndicate, Inc, 
Dickey, Robert L., Metropolitan Newspaper 
Service. 
Dingle, Captain, Service for Authors, Inc. 
Dirks. Rudolph, New York World Syndicate. 
Dix, Dorothy, Ledger eee. 
Dixon, Grant, Bell Syndicate. F 
Dole, Frank, N. Y. Herald Tribune Syndicate. 
Donnelly, Antoinette, Chicago Tribune News- 
papers Syndicate. 


Dorgan, Dick, Bell Syodieste. 

Dorian, Sylvestre, Bell Syndicate. 

Dorsey, Dr. Coxe, Bell Syndicate. 

Doug, Associated Newspapers. ° 
Douglass, Cozette, Newspapers Feature Service. 
Downey, June E., Science Service. 

Drayton, Grace, King Features Syndicate, Inc. 
Dreiser, Theodo: rvice for Authors, Inc. 


re 
Driscoll, C. B., Central Press Association. 


August 


25, 1928 


Driscoll, C. B., McNaught Syndicate, Inc. 
Duart, Malcolm, McClure Newspaper Syndicate, 
Dunham, June, United Feature Syndicate. 
DuPuy, William Atherton, Science Service. 
Dutcher, Rodney, NEA Service, Inc. 
Dwiggins, Clare Victor, McClure Newsp:per 
Syndicate. 
E 


Eckersall, Walter, Chicago Tribune Newspaper 
Syndicate. 
Ed, Carl, Chicago Tribune Newspapers Syndi- 


cate. 
Eddington, Jane, Chicago Tribune Newspapers 
Syndicate, 
Edgelow, Thomas, King Features Syndicate, 
ne. 
Eldred, Myrtle Meyer, Register and Tribune 
Syndicate. 
Ellis, Frank, Register and Tribune Syndicate, 
Ellis, William T., The Ellis Service. 
Elliston, George, Associated Newspapers. 
Emery, Helen, Associated Newspapers. 
Enright, W. J., McClure Nowsanver Syndicate, 
Ervine, St. John, New York World Syndicate, 
Estes, Ruth, Ga Syndicate, Inc. 
Esty, Lucien, Bell Syndicate. 
Evans, Billy, NEA Service, Inc. 
Evans, won a National Newspaper Service, 
Evans, Maude Swalme, Chicago Tribune News- 
papers Syndicate. 
Evans, Dr. W. A., Chicago Tribune Newspapers 
Syndicate. 
F 


Fairfax, Beatrice, International Feature Service, 

“Fairplay,” Consolidated Press Association. 

Farr, Jack, Columbia Newspaper Service. 

Farrell, Henry L., NEA Service, Inc. 

Farrell, Johnny, King Features Syndicate, Inc, 

Farrington, E, I., Associated Newspapers, New 
York World News Service. 

Farson, Negley, Chicago Daily News Syndicate. 

Feather, William dger Syndicate. 

Feder-Winslow, International Syndicate. 

Ferguson, Wynne, Bell Syndicate. 

Finn, Joe, Penn Feature Syndicate. 

Fishbein, Dr. Morris, NEA Service, Inc. 

Fisher, H. “Bud” C., Bell Syndicate. 

Fisher, Irving, Irving Fisher Syndicate. 

Fitzwater, B. P., Western Newspaper Union. 

Flack, Dorothy, International Feature Service. 

Fletcher, Frank Irving, N. Y. Herald Tribune 
Syndicate. 

Fletcher, J. S., Service for Authors, Inc. 

Flynn, John T., Globe Newspaper Syndicate. 

Foley, Roy L., King Features Syndicate, Inc. 

Forbes, B. C., Premier Syndicate. 

Forbes, Edna Kent, George Matthew Adams 
Service. 

Ford, Corey, King Features Syndicate, Inc. 

Ford, Henry, McClure Newspaper Syndicate. 

Forgrave, Central Press Association. 

Forrest, Hal, Bell Syndicate. - 

Foster, John B., Consolidated Press Associa- 
tion. 

Forsythe, Vic, New York World Syndicate. 

Fox, Fontaine, Bell Syndicate. ‘ 

Frank, Dr. Glenn, McClure Newspaper Syndi- 
cate. 

Freeman, Howard, McClure Newspaper Syndi- 
cate, 

Frise, James, Star Newspaper Service. 

Frueh, Arthur, New Yorker Features, 

Fulkerson, Roe, McNaught Syndicate, Inc. 

Fuller, Ving, Graphic Syndicate, Inc. 

Fung, Paul, King Features Syndicate, Inc. 


G 


Gadd, George, Dominion News Bureau, Ltd. 

Gage; Hy, Ledger Syndicate. 

Gallico. A. T., Chicago Tribune Newspapers 
Syndicate. 

Gar, Ledger Syndicate. 

Gardiner, A. G., Consolidated Press Associa- 
tion, 

Garis, Edward, McClure Newspaper Syndicate, 

Garrett, Paul Willard, Post Syndicate. . 

Garrison, Adele, Newspapers Feature Service. 

Gauvreau, Emile, Graphic Syndicate, Inc. 

Gehrig, Lou, Christy Walsh Syndicate. _ 

Geller, J. J., N. Y. Herald Tribune Syndicate. 

George, David Lloyd, United Feature Syndicate. 

Gettier, Clarence, Bell Syndicate. 

Getty, Frank, United Feature Syndicate. 

Gibson, Walter B., Ledger Syndicate, 

Gibson, Walter, Post og 7 

Gilbert, Clinton W., Ledger Syndicate. 

Glass, Dudley, Premier Syndicate. 

Glass, Montague, Bell Syndicate. 3 

Glenn, Elizabeth Ewing, King Features Syndi- 
cate, Inc. , 

Glyn, Elinor, King Features Syndicate, Inc. 

Goldberg, Rube, McNaught Syndicate, Inc. 

Goldberg, King Features Syndicate, Inc, 

Gonzales, Antonio, Graphic Syndicate, Inc. 

“Gorgas Memorial’, United Feature Syndicate. 

Gould, Bruce, Post Syndicate, F 

Gould, Chester, King Features Syndicate, Inc. 

Gray, Harold, Chicago Tribune Newspapers 
Syndicate. : 

Gray, Laurel, National Newspaper Service. 

Grey, Zane, Service for Authors, Inc. 

Green, Bert, Chicago Tribune Newspapers Syn- 
dicate. 

Gross. Milt, New York World Syndicate. 

Gruneland, L. C., Consolidated Press Associa- 
tion 


Guest, Edgar A., George Matthew Adams 
Service. : 
Gunn, Eleanor, Metropolitan Newspaper Service. 


Hahn, Max, McClure Newspa 
Hale, Georgia Jewett, Unit 


rs Syndicate. _ 
Feature Syndi- 


cate. 
Hall-Deane, Mme., Graphic Syndicate, Inc. 
Hall, Quin, King Features Syndicate, Inc. 
A. Y., 


Hambleton, International Syndicate. 
Hamilton, Lyle, McClure Newspaper Syndicate. 
Hammond, ercy, N. Y. Herald Tribune Syn- 


dicate. 
Hansen, Harry, New York World Syndicate 
Hapgood. Norman, United Feature Syndicate. 
Hard, William, Doubleday-Doran Syndicate. | 
Hard, William, Consolidated Press Association, 


(Continued on page 65) 
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Harms, Irma, International Syndicate. 
Harrison, Neva, Newspapers Feature Service. 
Hart, Dad, Publishers Financial Bureau. 

ohn F., Bell Syndicate. 
Hart, Martha,’ Register and Tribune Syndicate. 
Harvey, Peg egy, Batten, Lid 
Haskin, Frederic J., Frederic J. Haskin. 
Hay-Shaw, Beatrice, Batten, Ltd. 
Hays, Ethel, + Service, Inc, 
Hayward, A. E. Ledger Syndicate. 
Heency, Tom, King Features Syndicate, Inc. 
Bees nan, . T., Consolidated Press Associa- 


Bes an, John W., 


Held, John. 

Hellinger, 
Syndicate, 

Hellman, Sam, Service for Authors, Inc. 

—" rson, Ernest, Register and Tribune Syndi- 


King Features Syndicate, 


r., King Features Syndicate, Inc. 
ark, Chicago Tribune Newspapers 


eetereen, Jessie, Consolidated Press Associa- 


tion. 

Henderson, J. L., Bell Syndicate. 

Henry, Harriett, McClure Newspaper Syndi- 
cate. 

Herriman, George, Internationa) Feature Service. 

Herring, Hubert C., McNaught Syndicate, Inc. 

Hershfield, a ig International Feature Service 

Hess, Sol, Bell ndicate, 

Hiland, Sara, Rm Syndicate. 

Bal, W. E., "Chicago Tribune Newspapers Syn- 
icate. 

Hirsch, Jennie, Ledger Syndicate. 

Hitchcoc! M., Paul V. Collins’ Interna- 
tional Syndicate. 

Hitt, Sam, Graphic Syndicate, Inc. 

Hix, John, McClure Newspaper Syndicate. 

Hoban, International Feature Service. 

Hoban, Bud, International Syndicate. 

Holl: under, Herbert S §., Ullman Feature Service. 

Holman, | A SHerald Tribune Syndicate. 

a’ Ellison, N. Y. Herald Tribune Syndi- 


Hope, ” Edward, N. Y. Herald Tribune Syndi- 





— Columbia Newspaper Service. 

Hoppman, Ray, Columbia Newspaper Service. 

oy Miriam Burns, King Features Syndicate, 
nc. 

Hornsby, Rogers, Christy Walsh Syndicate. 

Horton, Chester, National Newspaper Service. 

House, James, Jr., Ledger Syndicate. 

Howe, Ed, Bell Syndicate. 

Hoyt, Harlowe R., Publishers Syndicate. 

Hoyt, Helena, National Newspaper Service. 

Hubbard, Kin, National Newspaper Service. 

Hucks, Agnes, Ledger Syndicate. 

Huddleston, Josephine, International Feature 
Service, Newspaper Feature Service. 

Huget, Virginia, King Features Syndicate, Inc. 

Hughes, B. W.. Editor's Copy. 

Hughes, Ed, Bell Syndicate. 

Hughes, George T., Consolidated Press Associa- 
thon. 

Hughes, ag Bell Syndicate. 

Hunter, Sam, Star Newspaper Service. 

Huntley, S. L., Chicago Daily News Syndicate. 

Hurd, Earl, Graphic adieu, Inc. 

Hurst, Fannie, McClure Newspaper Syndicate. 

Hut, Hilda, Central Press Association, 


Innes-Taylor, R., Star Newspaper Service. 
Irvin, Rea, New Yorker Features. 

Ivy, William, Consolidated Press Association. 
Irwin, Will, United Feature Syndicate. 


J 


ackes; L. B., Batten, Ltd. 

ackson, Chic, George Matthew Adams Service. 
ackson, Dr. Josephine A., George Matthew 
Adams _ Service, 


feo Jy 2 Joseph, Ledger Syndicate, 

ay, Ja George Matthew Adams Service. 

AW and Bernice Jr., New York World Syndi- 
cate. 


eritza, Mme., Premier Syndicate. 

ewett Eleanor, Chicago Tribune Newspapers 
Syndicate. 

Joinson, Gladys E., 
Service. 

Johnson, Martin, Bell Syndicat 

ohnstone, Will B., New York World Syndicate. 
ones, Bobby. Bell Svndicate. 

ones, Tad, Christy Walsh Syndicate, 

ordan, Charlotte Ledger Syndicate. 

ordan, Elizabeth, McClure Newspaper Syndi- 
cate. 


Jeri, C. Francis, Science Service. 


George Matthew Adams 


K 


K. B., King Features Syndicate, Inc. 
Kabiert ‘k Berg National Newspaper Service. 
Kahles, C. W. Ledger Syndicate, 

Kaharl, McClure Newspaper Syndicate, 

Kaji, Elsa, International Syndicate. 

Kaye, Joseph, George Matthew Adams Service. 
eeler, Rev. R. W., Graphic Syndicate, Inc. 
Keenan, Pete, International Syndicate. 

Kelland, Clarence B., Service for Authors, Inc. 
Kelly, Fred C., Central Press Association. 

Kemble, Genevieve, Newspapers Feature Service, 
Kent, Lois. United Feature Syndicate. 
Ketchum, P. H., Register and Tribune Syndi- 


Kerby, F. M., Newspaper Information Service. 
Ketten, Maurice. New York World Syndicate. 
Kettner, M. G., Western Newspaper Union. 
Keyes, J. L., Keyes Advertising Service. 
Kiddy Arthur W., Post Syndicate. 

Kift, “Jane L., Ledger Syndicate. 
King, Charles A., International Syndicate. 
King, Frank O., Chicago Tribune Newspapers 
Syndicate. 
King, Julius, Metropolitan Newspaper Service. 
Kinnaird, Clark, Central Press Association. 
Kinnison, Charles, King Features Syndicate, 


Inc. 
Kirby, Rollin, Yew York World Syndicate. 
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Kirkinan, Laura A., George Matthew Adams 


Service. 
Klein, a iy D., Batten, Ltd. 
Kline, B. J., Consolidated Press Association. 
Kling, Ken, McNaught Syndicate, Inc. 


Knerr, International Feature Service. 

Knott, International Feature Service. 

Knox, John, National Newspaper Service, 
Knox, Jessie, McClure Newspaper Syndicate. 
Kofoed, Jack, Post Syndicate. 

> we Frederic A., Service for Authors, 
nc. 


L 


Lait, Jack, King Features Syndicate, Inc. 

Lamont, Aileen, Consolidated Press Association. 

Lane, French, Chicago Tribune Newspapers 
Syndicate. 

Lane, Laura, United Feature Syndicate. 

Lardner, Rex, Bell Syndicate. 

LaRoque, Marie, McClure Newspaper Syndi- 
cate. 

Laurie, Annie, Newspapers Feature Service. 

Lauder, Sir Harry, National Newspaper Service. 

Lawrence, Audio Service, 

Lawrencé, David, Consolidated Press Associa- 
tion, 
Leacock, 
Service. 

Lecran, R. H., National Feature Service. 

Lee, Patricia, Graphic Syndicate, Inc. 

rs. Virginia, Central Press Association. 

Leeds, Lois, Ledger Syndicate. 

LeGanke, Florence, Publishers Syndicate. 

LeLong,. Lucien, “— Press Association. 

Leonard, “Lank,” George Matthew Adams 
Service. 

Lescarboura, A, C., International Syndicate. 

Lessing, Bruno, King Features Syndicate, Inc. 

Lewis, Prof. Harry R., New York World News 
Service. 

Lewis, Judd Mortimer, George Matthew Adams 
ervice. 

Lewis, Ivagh, United Feature Syndicate. 

Lieb, Frederick G., Christy Walsh Syndicate, 

Lindbergh, Col. Charles A., Feature News 
Service, 

Link, Bert, National News Service. 

Lipman, W. R., New York World News Service. 

Little, Richard Henry, Chicago Tribune News- 
papers Syndicate. 

Livingston, Hazel, King Features Syndicate, Inc. 

Locher, Fred, New York World Syndicate. 

London, Joan, National Newspaper Service. 
we, Corrine, Chicago Tribune Newspapers 
Syndicate. 

Lowell, Lucy, International Feature Service. 

Lynd, J. Norman, Ledger Syndicate, 


MacBain, G, A., Batten, Ltd. 

MacDonald, Harrison C., Publishers Syndicate. 
MacDonald, Rev. P. M., Batten, Ltd. 
Macfadden, Bernarr, Graphic Syndicate, Inc. 


(Continued on page 66) 


Stephen, Metropolitan Newspaper 





Fourth Estate 


for August 25, 1928 











Send for 
Ledger Syndicate’s 


NEW CATALOG 


Describing 
58 CONTINUOUS 
FEATURES 


FICTION 
SERIALS 


NON. FICTION 
SERIALS 


LEDGER 
SYNDICATE 


Independence Sq. 
Philadelphia, Pa. 

















The 


INDIANA 


MARKET 


Is Worth 


Thinking About 


Figure it our for yourself. Here is a territory, 
37th in area, yet among the leaders in the coun- 
try’s importance. Here you will find over 3,- 
000,000 inhabitants, living in one of the most 
strategic industrial and agricultural sections of 
the middle-west—with a rail and transportation 


Today this 


market commands the attention of every promi- 


system the foremost in the country. 


nent advertiser. 


You can readily see that this market is surely 
worth thinking about. Advertisers who are look- 
ing for greater outlets for their product should 
give it serious thought and look into the possi- 


bilities for economic and profitable distribution. 


For first-hand information on this rich territory 
we believe you will find it profitable to consult 
the newspapers listed below. 


Rate for 

. Circu- 5,000 

lation lines 
**Columbus Republican ................. ..(E) 5,005 03 
**Fort Wayne Journal-Gazette ............. (M) 41,693 09 
**Fort Wayne Journal-Gazette ............ .(S) 31,024 09 
**Fort Wayne News-Sentinel................ (E) 46,212 10 
PON PER MIED « 6c cevevcectcecececens .» (EB) 18,139 07 
**Indianapolis News ....... i edwdeassauns (E) 137,387 25 
PEND (GRRE soc ccccnccccccccsces ..(M) 110,798 20 
+ftIndianapolis Star ...... ennai dsadhenuaan (S) 148,229 27 
**Lafayette Journal & Courier.... pa ay rr } 23,146 06 
ttLa Porte Herald-Argus ................+-(E) 6,865 04 
**Marion Leader Tribune ......... .. +. (M&S) 9,178 04 
WOR SUE. Kiwdcrvadccceces Poe Aves woaes GD 24,685 08 
NE SRE nod can eeccceneseéouaceuen (S) 16,179 08 

ttShelbyville Democrat ...........----++5: (E) 4,143 025 
**South Bend News-Times ...........-+++- (E) 27,441 08 
**South Bend News-Times .............+++: (S) 25,835 08 
**South Bend Tribune...... (S) 25,104 (E) 26,295 07 
**Terre Haute Tribune ...... Siminawuie (E&S) 22,300 06 
*°Terre Haute Star .......ccccccccccess ‘ica 27,169 07 
**Terre Haute Star ........+++++- eetnaenceee 26,151 07 





**4_ B. C. Publishers’ Statement, March 31, 1928. 
+TGovernment Statement, March 31, 1928. 
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WRITERS AND ARTISTS 
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Machamer, Jefferson, King Features Syndicate, 


nc 
Mack, Robert, Consolidated Press Association. 
Mager, Gus, McNaught Syndicate, Inc. 


Malloch, Douglas, cClure Newspaper Syndi- 
cate. 

Manning, Temple, Newspapers Feature Service. 

Mansfield, J, arroll, McClure Newspaper 
Syndicate. 

Mantle, Burns, Chicago Tribune Newspapers 


Syndicate. 
Marot, Marie, Newspaper Feature Service. 
Marshall, Edison, Service for Authors, Inc. 
Marshall, Mary, McClure Newspaper Syndi- 


cate. 
Marshall, Marguerite Mooers, New York World 


Syndicate 
Martin, E. E., NEA Service, Inc. 
Martin, H. B. “Dicky,”’ Bell Syndicate. 
Martin, Stuart, McClure Newspaper Syndicate. 
Mason, Walt, George Matthew Adams Service. 
Matherne, Bob, NEA Service, Inc. 
Maxwell, Don, Chicago Tribune 
Syndicate. 
Maxwell, Nellie, Western Newspaper Union. 
Mathews, Shailer, National Newspaper Service. 
Maver, Lloyd. King Features Syndicate, Inc. 
McBride, Clifford, McNaught Syndicate, Inc. 
McBride, Central Press Association. 
McCloud, Norman C., International Syndicate. 
McCoy, Dr. Frank, McCoy Publications, Inc. 
McCutcheon, John T., Chicago Tribune News- 
papers Syndicate. 
McGann, Sparrow, Consolidated Press Associ- 


ation. 
McGeehan, W. O., N. Y. Herald Tribune Syn- 
dicate. 
McGraw, John 


Newspapers 


.. Christy Walsh Syndicate. 
McGurk, Joe, ing Features Syndicate, Inc. 
McIntyre, O. O., McNaught Syndicate, Inc. 
McKay, Mr, & Mrs. Hugh, Ledger Syndicate. 


McNamara, King Features Syndicate, Inc. 

McNamara, Ray, Christy Walsh Syndicate. 

McManus, George, International Feature 
Service. 

McPherson, William, N. Y. Herald Tribune 
Syndicate. 


Mearson, Lyon, McNaught Syndicate, Inc. 

Medbury, J. P., King Features Syndicate, Inc. 

~— Frank G., kins Features Syndicate, 
nc. 

Mencken, H, L., Chicago Tribune Newspapers 
Syndicate. 

Metzger, Sol, Publishers Syndicate. 

Michealis, Aline, International Feature Service. 

Millar, H. J., Associated ee Inc. 
iller, Cornelia, Register and Tribune Syndi- 


cate, 
Miller, Elizabeth York, Service for Authors, 


nc. 
Miller, Gerald, McClure Newspaper Syndicate. 
Milne, A. A., Metropolitan Newspaper Service 
Mimi, Bell Syndicate, 
omand, Pop, Associated Newspapers. 
Montague, James J., Bell Syndicate. 
aaere, Sara, Chicago Tribune Newspapers Syn- 
icate. 
Moreland, Arthur, Dominion News Bureau, Ltd. 
Morgan, Fred, National News Service. 
Morgan, W. Boyce, Associated Editors, Inc. 
Morris, William C., George Matthew Adams 
Service. 
Morris, Ruth, Newspapers Feature Service. 
Morrison, i S., Batten, Ltd. : 
Mortimer, Ruth C., National Newspaper Service. 
Morton, Mrs. Mary, Central Press Association. 
Moskowitz, Henry, United Feature Syndicate. 
Moulson, orge, Consolidated Press Associa- 


tion. { 
Moulton, Roy K., King Features Syndicate, 


nc. 
Mundy, J. J, International Feature Service. _ 
Munger, Royal F., Chicago Daily News Syndi- 
cate. 
Munson, Walt, Ledger Syndicate. : 
Murphy, Harry, King Features Syndicate, Inc. 
Murphy, J ‘., King Features Syndicate, Inc. 
Murray, Feg, Metropolitan Newspaper Service. 


Neher, Central Press Association. 

Nelson, McClure Newspaper Syndicate. 
Newton, Jean, Bell Syndicate. 

Nichols, ick, Associated Newspapers, Inc. 

Nicholson, Frank, Ledger S . 

Nicholson, C., Associat Newspapers. _ 

Niezchowski, A. von, Doubleday-Doran Syndi- 
cate. 

Niles, Blair, McClure Newspaper Syndicate. 
Norris, Kathleen, Bell Syndicate, Service for 
Authors, Inc. 
Norris, Margaret, 


Service. P 
Norton, Prof. Henry K., N. Y. Herald Tribune 
Syndicate. 


BOSTON 
POST 


Year of 1927 


Gross Circulation Averages 


DAILY POST 444,682 
SUNDAY POST 385,965 


a a. 
Special presentative 
Graybar ae. NEW YORE 


George Matthew Adams 




















and The 


Norton, Jeanette Young, Newspapers Feature 
ce. 


Service, 
Nugent, A. W., New York World Syndicate. 
O 


Ollendorff, J., McNaught Syndicate, Inc. 
O’ Mealia, , Associated Newspapers. 
O’Hara, Neal, New_York World Syndicate. 


O’Neill, Harry F., International Syndicate. 

, Harry J., United Feature Syndicate. 

O'Reilly, Gertrude M., Ledger Syndicate. 

Orr, Carey, Chicago Tribune Newspapers Syn- 
icate. 

Osborne, Western Newspaper Union. 

Ouimet, Francis, Bell Syndicate. 

Owen, Russell, Current News Features. 


P 
Packard, Frank, Bell Syndicate, Service for 
Authors, Inc. 
Paddock, Charley, King Features Syndicate, 
ne, 


Pape, Lee, George Matthew Adams Service. 

Paris, Viola, Conde Nast Syndicate. 

Parker, Gladys, United Feature Syndicate. 

Parker, Sir Gilbert, King Features Syndicate, 
n 


c. 

Parton, L. F., Consolidated Press Association. 

Patch, Clare, Dominion News Bureau, Ltd. 

Patri, Ange!o, Bell Syndicate. 

Patten, Gilbert, McClure Newspaper Syndicate. 

Patterson, Grove, Central Press Association. 

Payne, Barrie, Publishers Syndicate. 

Payne, C. M., Bell Syndicate. 

Pegler, Westbrook, Chicago Tribune Newspapers 
Syndicate. 

Pennie, Mrs. A. E., Batten, Ltd. 

Pente, William, National Newspaper Service. 


Perry, Lawrence, Consolidated Press Associa- 
tion. 
Peters, Dr. Lulu Hunt, Central Press Associ- 


ation. 
Phillips, H. I.. Associated Newspapers, 
Pickard, E. W., Western Newspaper Union. 
Pim, Paul, George Matthew hae Service. 
Pim, Paul, King Features Syndicate, Inc. 
Plumb, Charlie, Exctropolitan Newspaper Service. 
Pomeroy, Claire, National Newspaper Service. 
Poole com McClure Newspaper Syndicate. 
Powell, Dawn, Service for Authors, Inc. 
Powers, Francis, Consolidated Press Association. 
Powers, Tom, King Features Syndicate, Inc. 
Prentiss, Edward, Graphic Syndicate, Inc. 
Purdy, W. W., International Syndicate. 
Pusey, J. Carver, United Feature Syndicate. 


Q 


uill, King Features Syndicate, Inc. 

uillen, Robert, Publishers Syndicate. 

uimby, Ione, Central Press Association. 

uinn, Seabury, McClure Newspaper Syndicate. 


R 


Radcliffe, Henry, Editor's Copy. 

Randall, Stan, Graphic Syndicate, Inc. 

Rand-McNally, T. H., Star Newspaper Service, 

Randolph, pe Capital News. 

Rat =. J., Service for Authors, Inc. 

Raymond, Clifford, Chicago Tribune Newspapers 
Syndicate. 

Raymond, Henry I., McClure Newspaper Syn- 
icate. 

Reache, Gerville, Consolidated Press Associa- 
tion. 

Rector, George, Post Syndicate. 

Reed, Bert, Star Newspaper Service. 

Reed, Dr. Charles A. L., International Feature 
Service. 

Reeder, Earl, National Newspaper Service. 


Ribler, Rea, Ledger Syndicate. 

Rice, Grantland, Xv Y. Herald Tribune Syn- 
dicate. 

Rice, Louise, King Features Syndicate, Inc. 

Richard, uis, National News Service. 


Ridgway, Frank, Chicago Tribune Newspapers 
Syndicate. 

Riggin, Aileen, Big News Features. 

Ring, National’ News Service. 

Ripley, Robert L., Associated Newspapers. 

Ritt, Bill, Central Press Association. 

apesteen, Lawson, King Features 
ne, 

Robinson, Central Press Association. 

Robinson, Elsie, King Features Syndicate, Inc. 

Roche, Arthur Somers, Service for Authors, Inc. 

Rockne, Knute, Christy Walsh Syndicate. 

Roe, — ., Service for Authors, Inc. 

Rogers, R. M., Chicago Tribune Newspapers 
Syndicate. 


Syndicate, 


DAN A. CARROLL 


Publishers’ 
Representative 


NATIONAL 
ADVERTISING 


Personal and specialized ser- 
vice that builds volui.e busi- 
ness, working in cooperation 
with Local Advertising De- 
partments. 


Ask My Publishers. 


110 East 42nd Street 
New York City 
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Rogers, Will, McNaught Syndicate, Inc. 

Rohm, Harland, Chicago Tribune Newspapers 
Syndicate. 

Romano, Kiddy, Consolidated Press Association. 

Rowland, Helen, King Features Syndicate, Inc, 

Rowse, F. W., Dominion News Bureau, Ltd. 

Royle, J. C., Bell Syndicate, Consolidated Press 
Association. 

Rubinstein, Mme. Helena, Central Press Asso- 
ciation. 

Runyon, Damon, King Features Syndicate, Inc. 

Russell, F. €., Ullman Feature Service. 

Russell, Harold E., National Newspaper Service. 

Ruth, Babe, Christy Walsh Syndicate. 


Ss 


Sandburg, Chicago Daily News Syndicate. 
Saunders, Minott, NEA Service, Inc. 

Schall, C. Herbert, Penn Feature Syndicate. 
Schall, Dorothy W., Penn Feature Syndicate. 
Schall, Pa., National New Service. 

Schipper, James E., International Feature Serv- 


ice. 

Schnackel, George, Consolidated Press Associa- 
tion, 

Schwartz, Sam, Schwartz Cartoon Service. 

Scott, Central Press Association. 

Scott, O. L., Consolidated Press Association. 

Scott, R. T. M., McClure Newspaper Syndicate. 

Seabrook, William B., King Features Syndi- 
cate, Inc. 

Seller, Byron, Consolidated Press Association. 

Serviss, Garett P., International Feature Serv- 
ice. 

Seymour, Paul H., Chicago Daily News Syn- 
dicate. 

Segar, King Features Syndicate, Inc. 

mapere, Jr., Edmund, Associated Newspapers, 
ne. 

Sherwood, Robert, Bell Syndicate. 

Shaffer, Rosalind, Chicago Tribune Newspapers 
Syndicate. 

Shannon, Robert Terry, King Features Syndi 
cate, Inc. 

Shoemaker, Associated Newspapers. 

Shoring, Eliot, National Newspaper Service. 

Short, Winifred, Penn Feature Syndicate. 


Silver, Blanche, Newspaper Feature Service. 
Simone, United Feature Syndicate, 
Simonds, Frank, McClure Newspaper Syndi- 


cate. 
Singleton, Anne, Conde Nast Syndicate. 
Sinclair, Upton, Service for Authors, Inc. 
Small, C. D., NEA Service, Inc. 
Smiley, Frank, Metropolitan Newspaper Serv- 
ice. 
Smith, Dan, Newspapers Feature Service. 
Smith, Dorman H., King Features Syndicate, 


Inc. 

Smith, Roy L., Chicago Tribune Newspapers 
Syndicate. 
Smith, Sidney, 
Syndicate. 
Soglow, 


Chicago Tribune Newspapers 


New Yorker Features. 


August 


25, 1928 


Sords, Jack, Central Press Association. 
Spafford, Justin, Bell Syndicate. 
Spayth, George W., Ledger Syptiente. 
Spears, Ruth Wyeth, George Matthew Adam 
Speare, Charles F., Consolidated Press Ass 
ciation. 
Service. 
Stanley, Central Press Association. 
Sterrett, Cliff, Newspapers Feature Service. 
Stevens, Helena, King Features Syndicate, Ing, 
Stewart, Charles P., Central Press Association, 


Stokley, James, Science Service. 
Stolper, Gustav, Consolidated Press Association, 
Stone, Maude Morrison, Batten, Ltd. 


Storm, George, McClure Newspaper Syndic 

Stote, Dorothy, Ledger Syndicate. ™ 

Straton, John Roach, McNaught Syndicate, Ine, 

Stringer, Arthur, Service for Authors, Inc. 

Stuyvesant, Ruth, N. Y. Herald Tribune Syn. 
dicate. 

Sullivan, Ed., Graphic Syndicate, Inc. 

Sullivan, Mark, N. Y. Herald Tribune Syn. 
dicate. 

Sullivan, Pat, Newspaper Feature Service. 

Sumner, Allene, NEA Service, Inc. 

Surrick & Conant, Ledger Syndicate. 

Susan, Aunt, Columbia Wooaeae Service, 

Swan, Central Press Association. 

Swan, Gilbert, NEA Service, Inc. 

Swift, J. Otis, New York World News Service, 

Swinnerton, International Feature Service. 


(Continued on page 67) 





Pittsburgh 
Newspaper map has changed 


The Sun -Telegraph 


(Combining the Chronicle Tele- 
graph and Sun in the evening 
field, and The Sunday Post and 
Sunday Gazette Times in the 
Sunday morning field). 
is 

AMERICA’S FASTEST 

GROWING NEWSPAPER 

Largest Sunday Circulation 

in Western Pennsylvania 


N utional advertising representatives: Paul 
B) wk, Ino., 247 Park Avenue, New York; 
Ceitury Bldg., Chicago; General Motors 
Bk g., Detroit; Little ., Boston; Com- 
mo swealth Trust Bldg., 





NEW YORK STATE 
Westchester County’s 


Fastest Growing Cities 
Mount Vernon and 


New Rochelle and 
The Vicinity Towns 
Are Covered Completely by 


THE DAILY ARGUS 


of 
Mount Vernon 


“THE STANDARD STAR 


of 
New Rochelle 
Both Members of A. B. C. 
Westchester Newspapers, Inc. 


Franklin A. Merriam, Pres. 
Mcunt Vernon—New Rochelle 
























Columbus Dispatch 


“Ohio's Greatest Home Daily’ 






Paid Circulation 


118,209 


concentrated” i = 23% 
Central Ohio ‘Market, naege 


Average Net Paid Circulation 
for July 
Evening .. . 251,283 
Morning .. . 246,387 
Sunday ... . 288,058 
Weekly Star 465,799 


THE 
KANSAS CITY 
STAR 








Tue WELFARE COMMITTEE 
of the 
INTERNATIONAL 
CIRCULATION MANAGERS 
ASSOCIATION 


Can supply you with com- 
petent circulation men of 
capacity and ability capable 
to take entire charge of 
your department or to fill 
important posts in the de- 
partment. 


Address the Secretary- 
Treasurer please, Mr. Clar- 
ence Eyster, care Star 
Building, Peoria, Ill. 




















"5 «(12t 





vice, 


= ww 





Editor & Publisher and The Fourth Estate for August 25, 1928 67 




















Charles E. Howell, 250 W. 57th St., New Murray’s Newspaper Service, 598 Madison Ave 
DIRECTORY OF SYNDICATE MAT, CUT AND AD ART | MIRE aS ie aig ee ae Sa : 
WRITERS AND ARTISTS SERVICES or Johnson, 243 W. 34th St., New York Partridge and Anderson Company, 712 Federal! 
ity. St., Chicago, Il. 
— Metro Associated Services, Inc., 36 W. 47th Pontiac Engraving & Electrotype Company, 727 
; : St., New York City. _ S. Dearborn St., Chicago, 

(Continued from page 66) Ad Art Service, 250 Park Ave., New York Knickerbocker Illustrated Service (newspaper, pitiishers’ Autocaster Service Company, 225 
City. general). - gage arta A ag ol atten 

B 4 Remem, 196: Be . St.. Chi ll Metro Advertising Service (dept. store). W. 39th St., New York City. 
ponmet- SOWm, 290° Bs uperees t., icago, ii, Shoecraft Service (shoes) Standard Corporation, 222 E. Superior St. 

T Century Peng Service, Inc., 730 Fifth Metro Furniture Service (furniture and house Chicago, Ill. 

: ve., New York City. wares). Standard Fashion Service, 2239 S. Park Ave 

‘ad, It ternational Feature Service. _ Chicago Tribune Newspaper Mat Service, Trib- Fashion Review (fashions) ; Chicago, Til. . 

Ha, Willa, Neon, Tesdaee, Sradicats une Tower, Chicago i Credit Ad Service (credit clothing), Star “AderaftServie, 241 W. S8th St, New 
man, ve s b +s . ead ve : } Jewelry Se . yelry). fork City, 

Terhune, Albert Payson, McClure Newspaper a 46 Beekman St., Greater Sales Ad Features (popular pric« Chen eel Company, 88 Gold S'! 
Syndicate, McNaught Syndicate, Inc., Serv- _ * ees rom P i dept. store service) New York City collie , 
ice for Authors, Inc. | Crystal Art Studios, 35 West 23rd St., New Meyer-Both Company, 41 E. 42nd St., Ney Western Newspaper Union, 239 W. 39th St., 

Thomas, Dan, NEA Service, Inc. York City. York City. New York City. 

Thomas, Herman, Premier Syndicate. Economy Service Co., 231 W. 39th St., New Monarch Studios, 347 Fifth Ave., New York Zuckerman Advertising Service, Chicago, JI! 

Thomas, Lowell, Doubleday-Doran — York (Dept. Store). City. (general newspaper service). 


ervice. 


Thompson, Jimmy, Star Newspaper 
k WwW. Register and Tribune Syn- 


Thompson, 
dicate. i ; 
Thomson, M. K., McClure Newspaper Syndi- 
cate. 

Thone, Frank, Science Service. 

Thorncliffe, Grace, Newspapers Feature Serv- 


ice. 

Tilden, Wm. T. 2nd, Christy Walsh Syndicate. 
Tillman, S. F., Army-Navy News Service. 
Tingey, Eva A., Ledger Syndicate. 

Tingley, Richard, McClure Newspaper Syndi- 


cate. 

Tune, Buford, United Feature Syndicate. 
Tunney, Gene, King Features Syndicate, Inc. 
Tothill, H. J., McNaught Syndicate, Inc. 
Tuttle, Mary, Register and Tribune Syndicate. 


U 


Ullman, William, Ullman Feature Service. 
Upton, Harding, McClure Newspaper Syndi- 


cate. 
Urner, Mable Herbert, Bell Syndicate. 


Vv 


Vaughan, Irving, Chicago Tribune Newspapers 
Syndicate. 

Vance, Louis Joseph, Service for Authors, Inc. 

Van Duzer, Winifred, King Features Syndicate, 


ne. 

Veatch, Paul J., Graphic Syndicate, Inc. 

Verd, King Features Syndicate, Inc. 

Vev, Central Press Association. 

Vineent, Mrs. Florence S., Central Press Asso 
ciation. 

Vogue, Conde Nast Syndicate. 

Voight, C. A., N. Y. Herald Tribune Syndi 
cate. 

Voorhees, H. E., National Newspaper Service. 


WwW 
Walker, George W., Columbia Newspaper Serv- 


ice. 
Walker, Lydia LeBaron, Bell Syndicate: 
Wallwce, Rev. Archer, Batten, Ltd. 
Wallace, Edgar, Chicago Daily News Syndicate, 
Warner, Glenn S., Christy Walsh Syndicate. 
Warrington, Fred W., Penn Feature Syndicate. 
Watkeys, Dean, McClure Newspaper Syndicate. 
Watt, Edison, Associated Rewspapers. 
Way, John M., Penn Feature Syndicate. 
Wayne, Priscilla, Register and Tribune Syndi- 
cate. 
Weale, Putnam, National Newspaper Service. 
Webster, H. T.. New York World Syndicate. 
Webb, T. A., Columbia Rewspeper Service. 
Weed, Clive, New York Worl yndicate. 
Wellington, N. Y. Herald Tribune Syndicate. 
Wells, Carolyn, King Features Syndicate, Inc. 
Wells, H. G., Doubleday-Doran Syndicate. 
Welsh, Stuart, McClure Newspaper Syndicate. 
Wentworth, W. W., NEA Service, Inc. 
West, Judith, McClure Newspaper Syndicate. 
Westover, Russ, King Features Syndicate, Inc. 
Wheelan, Ed., George Matthew Adams Service. 
White, W, Russell, Post Syndicate. 
Whitehead, Wilbur, Bell Syndicate. 
itney, Mabel, International Syndicate. 
hytock, Ross D., Ledger Syndicate. 
Wiese, Kurt, Metropolitan Newspaper Service. 
Wilder, Thornton, McNaught Syndicate, Inc. 
Wile, Frederick William, McClure Newspaper 
Syndicate. 
ilhelm, ck, McClure Newspaper Syndicate. 
Willard, Frank, Chicago Tribune Newspapers 
Syndicate. 
Williams, Ben Ames, Service for Authors, Inc. 
Williams, Fred, Star Newspaper Service. 
Williams, Gaar, Chicago Tribune Newspapers 
Syndicate. 
Williams, Gluyas, Bell Syndicate. 
Williams, J. F., Dominion News Bureau, Ltd. 
Williams, J. R., NEA Service, Inc. 
illiams, Pete, Graphic Syndicate, Inc. 
Wills, Helen, King Features Syndicate, Inc. 
Winchell, Walter, Graphic Syndicate, Inc. 
Witwer, H. C., King Features Syndicate, Inc. 
inston, Vera, Newspapers Feature Service. 
jodehouse, P. G., Service for Authors, Inc. 
Wolfe, Dr. L. §S., Editor’s Copy. 
Wolfe, Ralph, Bell Syndicate. 
Wolfsohn, ot National Newspaper Service. 
colrich, Cornell, McClure Newspaper Syndi- 


Cate, 
Work, Milton C., National Newspaper Service. 
Wortman, New York World Syndicate. 
Wynne, Arthur, King Features Syndicate, Inc. 


sy 


Yeigh, Frank, Batten, Ltd. 

Young, Arthur, National Newspaper Service. 
oung, Chic, Newspaper Feature Service. 
Young, Crawford, N.Y. Herald Tribune Syn- 


te. 
Young, James C., Doubleday-Doran Syndicate. 
Young, yman, King Features Syndicate, Inc. 





Zz 
Zipp, Columbia Newspaper Service. 








Faith in C-H Equipment 


relieves pressroom tension 


RESSES held to the last minute fora val- Then presses are accelerated through many 
uable story—a scoop. Hurried make- gradual steps—smoothly, quickly, surely. 
ready. .. Is there tension in the pressroom Possibilities of human error—of accidents 
when the presses start?...Do unnerved to men and equipment are reduced—and 
fingers waste time if a “break” occurs in paper breaks at starting are a rarity. 
the sheet at that critical moment? In other ways, too, C-H Equipment in- 
Experienced publishers well creases the efficiency ofany press- 
know that modern trouble-free room. Get complete facts by 
equipment in the pressroom re- writing for the new booklet 
places nervous tension with “Keeping Pace in the Newspaper 
steady, unhurried, efficient speed Plant.” 
... speed that confidence alone 
can supply. And these publishers 
have learned that the surest way f wewenee stim 
is by equipping presses with C-H 1223 St. Paul Avenue 
Drives and Control. MILWAUKEE ~ WISCONSIN 


The CUTLER-HAMMER Mfg. Co. 


Pioneer Manufacturers of Electric 








Partial view of the C-H Press Control installed on 12 
press units manufactured by Walter Scott & Co., Plain- 
field, N.J., inthe plant of the New York Herald Trib- 
une (Circulation approximately 310,000). 
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NEWSPAPERS ABSORB HUGE 
FEATURE OUTPUT 


(Continued from page 3) 








will eventually lessen tremendous ex- 
penses now being met by organizations 
like Pacific & Atlantic Photos, Inc., 
Acme Newspictures, New York Times 
Wide-World, and International News- 
reel. At the present time, indeed, more 
use is being made of this governmental 
aid to speedy distribution. But the year 
1927-28 saw the piling up of the biggest 
bills for airplanes in picture service his- 
tory. When the Bremen landed near the 
Labrador lighthouse, the syndicates spent 
$75,000 in one week in a mad race to be 
first with pictures and interviews. 

One news picture corporation alone has 
spent close to $15,000 for airplane trans- 
portation since the first of the year. This 
seven months’ expenditure is divided as 
follows, the manager said: $7,500 for the 
3remen story; $1,200 for flying pictures 
from the Republican National Conven- 
tion; $750 for day flights from Houston, 
covering the Democratic National Con- 
vention, and $1,100 for night flights; $1,- 
800 to speed pictures of Obregon’s assas- 


sination from Laredo, Tex., to New 
York, and $3,000 for miscellaneous 
flights, including European and British 


trips, where companies charge more than 
American aviation concerns. 

The entire trend in picture syndication 
is still toward increasing speed. A pic- 
ture not delivered a few hours after the 
event occurs loses value in editorial opin- 
ion. By using their own airplanes, air 
mail when available, and telephoto, a 
picture agency can now blanket the en- 
tire United States with pictures in 24 
hours. 

Expenditures in the picture field have 
prevented any reduction in price to edi- 
tors. It is known that more than one 
syndicate has increased all its rates this 
year. 

Big money continues to be spent for 
out-of-the-ordinary news features. After 
a period of spirited bidding with the 
New York Times, the New, York Amer- 
ican purchased rights to the proposed 
Zeppelin flight from Germany to the 
United States, which Hugo Eckner is 
preparing. The price paid for American 
rights to by-line stories on this trans- 
Atlantic adventure in modern transpor- 
tation is reported on good authority to 
have been $150,000. T. V. Ranck was 
the Hearst executive who negotiated this 
deal. 

King Features Syndicate is now offer- 
ing the Zeppelin story to editors, and, it 
is understood, is meeting with success. 
Editors like this type of feature. It is 
the editorial view at the present moment 
that everyone who reads is interested in 
what aviators are doing. When Feature 
News Service, organized by the New 
York Times with Jesse Butcher as man- 
ager contracted with Col. Charles A. 
Lindbergh for a weekly column on avia- 
tion not long ago, editors began to write 
in for options even before the purchasers 
throught news of the contract could leak 
out. Current News Features is handling 
feature rights to Commander Byrd’s Ant- 
arctic expedition. 

\viation features in general as well 
as aviation pages are growing in popu- 
larity, and the metropolitan newspaper 
offices are making ready for the expected 
day. when aviation advertising will ap- 
proach present automobile linage. There 
are six aviation features listed in this 
year’s directory. 

Perhiaps the newest feature innovation 
was announced Aug. 16, by Science Serv- 
ice, with the terse statement: 

“Here is an important innovation. 
Radiovision has arrived! Be the first 
newspaper in your city to recognize it.” 

The new feature offered was a “Radio- 
vision Program,” with the © subtitle, 
“What to See by Radio.” 

A query directed by this writer to-a 
radio expert brought out the itiforma- 
tion that. television»today is_in ax state 
comparable. to. radio ih- 1908, But it is 
expected .that- its development-will pro- 
ceed;fnore -fapidky ‘than radio did before 
thins 
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The syndicate field this year witnessed 
the institution of a {feature co-ordinating 
spoken radio with published text. Spon- 
sored by the Cosmos Newspaper Syndi- 
cate, the National Radio Home-makers 
Club made its appearance. Ida Bailey 


Allen is the president and founder of 
the club. She broadcasts week-day 
mornings over the 18 stations of the 


Official headquarters of 
the club are established with news- 
papers carrying Mrs. Allen’s feature 
“Your Home and You” and the “Home- 
makers Almanac.” The cost of time on 
the air for the broadcasting is borne by 
national advertisers. Their names are 
announced over the air, but Mrs. Allen 
does not refer to them at all in her news- 
paper articles. 

“If their names are used in your page 
it would be in advertisements obtained by 
your advertising department at your 
regular rates,” Herbert S. Houston, 
president of the syndicate, told editors 
when he first announced the new fea- 
tures. 

The Chicago Daily News Syndicate is 
fostering a daily radio broadcast tied up 
with a comic called “Amos 'n Andy.” 

Spicy entertainment continued a speedy 
seller, but there was no lack of “heavy 
stuff” this year. Ludwig, the German 
biographer, wrote biographies of a num- 
ber of prominent Americans for exclu- 
sive newspaper syndication and Dr. 
George Dorsey’s “Why We Behave Like 
Human Beings” was syndicated. 

“The “Big Name” fetish persists. Gene 
Tunney’s name is used over the “true 
story” of his life which started appear- 
ing in newspapers this week. Tennis 
players, football coaches, swimmers, 
prize fighters as well as celebrities like 
Henry Ford, sell easily. McClure New- 
paper Syndicate handles Henry Ford’s ar- 
ticles. 

Big News Features, a newcomer, sold 
a sizeable list of papers on an airplane 
“good-will flight” to Mexico. Zoe 
Beckley made the trip, laying a wreath 
on the grave of Carranza, the young 
Mexican aviator, killed on his way back 


Columbia chain. 


home. Miss Beckley also interviewed 
President Calles. 
Although syndicate editors have ex- 


perimented with other “brain teasers” 
nothing yet has taken the place in popu- 
larity of the crossword puzzle. Demand 
for this feature continues strong. In 
this year’s list there are 11 syndicates 
which have crossword puzzle series on 
hand. 

Analysis of the general feature section 
of the directory, discloses that there are 
32 different fashion features now on the 
market, 25 columns, including seven col- 
umns on Broadway or New York; 19 
radio features; 17 health series; 11 dif- 
ferent sources for fiction material; 10 
automobile articles; 10 business features ; 
eight features devoted exclusively to 
beauty; six book review columns; and 
five aviation features 

A review of the syndicate year would 
not be complete without mention of the 
resignation of M. Koenigsberg as presi- 
dent of King Features Syndicate this 
spring. Mr. Koenigsberg now has an 
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office at 1350 Broadway, where for some 
time he has been planning for a new 
syndicate to start this fall. At one time 
it was rumored that his syndicate would 
be called the Globe Newspaper Syndicate, 
but that name has already been appro- 
priated by John T. Flynn and Frank P. 
3all, who are continuing several fea- 
tures previously offered by the U. P. C. 
News Service, Inc., which was affiliated 
with the United Publishers Corporation, 
and has retired from the syndicate field. 
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Nebraska Commission Will Withold 
All News from the Press 


The Nebraska guarantee fund commis- 
sion adopted a rule in Lincoln Aug. 16 
that would exclude from the press all 
information as to its business. 

The commission, which is a semi-public 
institution, organized for the protection 
of depositors in state banks in Nebraska 
took the action because they believed 
publicity accorded it in the past has been 
damaging. 

The rule said: “No member, officer 
or employe of the guarantee fund com- 
mission shall give out statements or com- 
ments as to the general business of the 
commission, its activities, or the condi- 
tion of the guaranty fund, for publication 
or for information to the public press. 
Such information to be placed before 
the public shall be made up by the guar- 
antee fund commission and be released in 
printed form to the press by said com- 
mission through its chairman. This rule 
shall not apply to the notices of sale of 
land nor to payments of dividends to 
depositors.” 


SPONSORS FRESH AIR CAMP 


The Columbia (S. C.) Record, spon- 
sored with success a fresh air camp con- 
ducted by the Columbia post of the Salva- 
tion Army. The camp lasted two weeks 
and several hundred women and children 
attended. 
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SAYS NEWS IS PROPERTY 


La Prensa of Buenos Aires, in com. 
menting editorially upon the Argentine 
newspaper situation, Aug. 21, declared 
that periodicals have the same rights jn 
news that they have in other private 
property and are entitled to the same 
protection in their news as in “other 
legitimate manifestations of human ae. 
tivity.” 


WILLIAMSON ON AIR TRIP 


James E. Williamson, sales promotion 
manager and space buyer of the Mac. 
fadden Publications, Inc., left last week 
on an 8-day air tour, during which he 
will visit 14 leading cities. He is using 
the Lockheed Vega monoplane, owned by 
Bernarr Macfadden and in which the lat- 
ter flew to the Kansas City and Houston 
political conventions last June. 





ADVERTISING MEN 
WANTED 


Only experienced Special 
Edition men who have rec- 
ords as producers need 
apply. 

Work on Special Editions 
for big newspapers in De- 
troit, Baltimore, Boston and 
New York will start Septem- 
ber 10th. Also have several 
contracts in smaller cities 
and some Special Pages. 

Do not wire. Write, giv- 


ing full details of experi- 
ence. 


John B. Gallagher Company 


45 W. 45th St., N. Y. City 








When readers 
express a pre- 
dominating pref< 
erence for a 
newspaper, ad- 
vertisers follow 
suit. The Flor- 
ida Times-Union 
is alert in its 
service to both. 
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LABOR AND THE DAILY NEWSPAPER 
Article XIX of a Series—Use of Injunction by Labor Unions 


By MAJOR J. LOWENSTEIN 


Secretary St. Louis Newspaper Publishers’ Association 
(Copyright 1928 by Epitor & PustisHer) 








Now that the American Federation of 
Labor is actively at work trying to 
t a congressional committee to report 
a bill forbidding the use of injunctions 
by Federal courts in labor disputes, it is 
interesting to note that unions themselves 
are glad to use the same instrumentality 
ie cever any of their interests are in 
jeopardy, particularly in controversies 
among themselves. 

When the Kalamazoo Convention of 
the International Typographical Union in 
1925 passed a law providing for minimum 
dues of $1.50 a month on each member 
of the union the New York Typographi- 
cal Union secured an injunction prevent- 

ing the executive council from collecting 
“4 assessment. 

When the Jubilee Convention at In- 
dianapolis in 1927 undertook to destroy 
the Mailers’ Trade District Council the 
mailers went into the Federal Court at 
Indianapolis and successfully enjoined 
the president and executive council from 
carrying out the plan. 

When New York Web Pressmen’s 
Union No, 25_ went on an illegal strike 
against the New York newspapers in 
September 1923, after the union was sup- 

ssed and put out of existence by the 
Fm hand of President Berry the officials 
of the strikers’ union, headed by its 

sident, David Simons, secured an in- 
junction against the International Union, 
which was, however, dissolved subse- 

ntly by the Appellate Division of the 
oreme Court of New York. 

The Brotherhood of Railway Clerks 
made a rather singular use of this court 
process in August, 1927, in securing a Fed- 
eral injunction from Judge J. C. Hut- 
theson, at Houston, Texas, prohibiting 
certain officials of the Southern Pacific 
lines in Texas and Louisiana from pro- 
moting a “company union” to displace the 
Brotherhood as the official labor body of 
the company’s clerical employes. Some 
members of the Brotherhood had been 
discharged by the railroad during a dis- 
pute and when the officials of the road 
undertook to form a company union and 
ignored the injunction secured by the 
Brotherhood they were declared to be in 
contempt by Judge Hutcheson and were 
threatened with punishment. 

So that the injunction serves a useful 
purpose occasionally even for a labor or- 
ganization. 

Among other modern instances of the 
use of the process by organized labor are 
the following: 

Supreme Court Justice Frankenthaler 
of New York City on July 27, 1928, on 
motion of the International Pocket-book 
Workers, granted an injunction restrain- 
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ing the Wile Import Co., Inc., from vi- 
olating the terms of an agreement with 
the Union. 

When the A. F. of L. issued a charter 
to a proposed union of Seattle High 
school teachers the district school board 
gave notice in March, 1928, that con- 
tracts for teachers would contain a clause 
in which the applicant should state that 
he or she was not a member of the 
teachers’ union and would not become a 
member during the period of the con- 
tract. 

A temporary injunction was obtained 
by the local council of labor unions from 
a Superior Court judge, restraining the 
board from issuing such contracts, and the 
union sought to have the order made per- 
manent. 

In the trial of the case the labor-union 
attorneys contended that the school board 
did not have the same right to dis- 
criminate against labor-wnion members 
as other employers of labor may exercise. 

The court decided that public-school 
teaching employment is of a public char- 
acter, under control of the State and its 
agency, the school board, and that the 
board is empowered to determine the con- 
ditions under which its appointees may 
teach in the schools. On appeal of the 
case this ruling was sustained by the State 
Supreme Court. 

(Article XX on “American Labor Not 
Communistic” will appear next week.) 





SEEK BEST BANK DRIVE 


Financial Group to Award Trophy for 
Best All-Round Plan 


A contest for a prize trophy will form 
one of the biggest features of the Finan- 
cial Advertisers Association Convention 
to- be held in Utica, September 17-20. 
The trophy will be presented to that 
member of the F. A. A. who submits 
the best all-around plan for getting new 
business for either a bank, trust com- 
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pany or investment house. The plan 
will be judged by the results, cost, in- 
telligent merchandising shown and origi- 
nality. 

The trophy 
the convention. 


will be awarded during 
Judges are W. Frank 


McClure, Albert Frank & Co.; C. J. 
Eastman, Taylor, Ewart & Co.; R. D. 
Mathias, Depositors State Bank; and 


R, R. Jeffris, Harris Trust and Savings 
Bank, all of Chicago. 


LIBEL SUITS TRANSFERRED 


Transfer of libel suits filed against 
Liberty Weekly by heirs of Gen. Sam 
Houston from district court at Fort 
Worth to federal court, on grounds of 
diverse citizenship, has been announced. 
The suits were filed by Mrs. Temple 
Houston, widow of a son of General 
Houston, and four of her children, Mrs. 


W. C. Henderson, Richard C., Sam and 
Temple Houston, Jr. An article in 
Liberty stated that the late Temple 
Houston was “a wild one’ and was the 
son of Sam Houston and an_ Indian 
squaw. In fact, the petition says, Tem- 
ple Houston was the son of Gen. Sam 


Houston by a white wife with whom he 
lived for years. 


DOUBLE WIRE TO LITTLE ROCK 


Associated Press will start a double 
wire service to the Little Rock (Ark.) 
Democrat Oct. 1. It will be a part of 
the Louisville-New Orleans double trunk, 
and, according to W. J. McCambridge, 
traffic executive, will be the first day 
double trunk wire service in that state. 


RECEIVER APPOINTED 


Frank J. Kleffner has been named re- 
ceiver for the Twin Falls (Idaho) 
Times, on motion of attorney for Harry 
Brown editor of the Times who has in- 
stituted suit for salary, 
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“BEAT” ETCHED ON PEWTER 


The story of a great news “beat” is 
graphically told on a huge pewter salver 
which was sent to George F. Booth, pub- 
lisher of the Worcester (Mass.) Tele- 
gram-Gasette by George N. Jeppson, 
also of Worcester, but who is at present 
cruising in Swedish waters. The salver 
is 18 inches in diameter. Within its 
raised rim the panorama of a tragedy 
and newspaper story is etched. The etch- 
ings lead one from the scene of a murder 
in a hotel through to the newspaper 
office where editors are at work and then 
through the various departments. 


STILES WITH EASTMAN 


M. N. Stiles, formerly 
of the Associated Press, is now in 
Rochester, where he is associated with 
George K. Eastman in publicizing Mr. 
Eastman’s “Universal Calendar” hobby. 
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W. U. PLANS LARGEST 
TELEGRAPH BUILDING 


New York Structure Will Be 24 Stories 
High With 1,000,000 Feet of Floor 
Space—-To Be Devoted to 
Operating Activities 


The largest telegraph building in the 
world, 24 stories high and furnishing 
1,000,000 square feet of floor space, will 
be completed in New York in January, 
1930, for the Western Union Telegraph 
Company. The building will cover the 
entire block bounded by Hudson, Worth, 
West Broadway and Thomas streets and 
will be 400 feet high. Together with 
land and equipment it is estimated that 
the structure will cost $13,500,000. 

The plans call for a setback arrange- 
ment with sections of a roughly rectang- 
ular shape. The construction will be of 
steel and brick with the main front on 
Hudson street. The builders will be 
Marc Ejidlitz & Son who built the Amer- 
ican Telephone and Telegraph Building. 


Voorhees, Gmelin & Walker are the 
architects. 
The company will keep its present 


general offices in the American Tele- 
phone Building and the new building will 
be devoted principally to operating ac- 
tivities, chiefly on business and financial 
communications. Its annual total of mes- 
sages is expected to exceed 100,000,000. 
It will have 25 pneumatic tube lines to 
branch offices and will have an initial 
staff of about 4,000 employes. Five 
floors will be reserved for operation at 
first with four more floors in reserve. 
The ninth floor will be used as a labora- 
tory. 

On the main floor will be an audito- 
rium capable of seating 1,000 persons and 
a complete educational system for mes- 
senger boys will be operated in the build- 
ing, including workshops for the manual 
arts. 


MISSOURIANS MEET 


Editors of Northeast District Frown on 
Free Publicity Attempts 


Free publicity, good roads, and the 
University of Missouri School of Jour- 
nalism’s work were the principal topic 
heads in resolutions of the Northeast 
Missouri Press Association, which met 
in Hannibal, Aug. 17. The resolution on 
free publicity was as follows: 

“Believing that journalism in Missouri 
stands at the threshhold of the greatest 
era it has ever known in the way of ef- 
fective service to the people, and that its 
importance as a leader in all industrial 
endeavor is more deeply appreciated than 
at any other time in the state’s history, 
this association hereby serves notice 
that it will no longer tolerate or encour- 
age the attempts of paid agents to secure 
free publicity in its papers in any shape 
or form, and that we as an association 
will demand the recognition of our space 
as our most valuable commodity, for the 
use of news of importance to our sub- 
scribers or for honest advertising that 
pays the rate.” 

The resolutions concluded with ex- 
pressions of regret at the deaths of C. W. 
Barrett, one of the editors of the Canton 
Press, and of Mrs. H. F. Childers, wife 
of the editor of the Troy Free Press. 


EDITOR SUED 


C. M. O'Day, editor of the Salem 
(Ore.) World, which has suspended pub- 
lication, has been sued for $1,000 by the 
World Publishing Company for money 
he is accused of failing to credit to the 
company. The World was established 
when other Salem papers had labor diffi- 
culties and it had a brief existence. 


PRINTS JUBILEE BOOK 
For its fiftieth birthday, the Marshfield 
(Ore.) Coos Bay Times has printed a 
golden jubilee number, large-size mag- 
azine style, containing 104 pages and 
many illustrations. The Times is pub- 
lished by E, J. Murray, having been 


pur- 
chased by him Dec. 31, 1927, from M. C. 
and Dan E. Maloney. 


paper. 
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MAY RAZE FOUNTAIN 


Pulitzer Memorial, Weather - Worn, 
Held to Mar Plaza Square 

The Pulitzer fountain in Plaza Square 
at Fifth avenue and Fifty-ninth street, 
New York City, may be replaced by 
some other monument unless it can be 
restored, an announcement of the Fifth 
Avenue Association this week indicated. 
The fountain was erected in 1915 with a 
fund of $50,000 provided for in the will 
of Joseph Pulitzer. 

The fountain is made of Kentucky 
limestone which cannot withstand the 
Northern climate. It has cracked and 
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chipped, and was not turned on during 
the past summer because of its deteriora- 
tion. The fountain is 68 feet in diameter 
and 20 feet 6 inches in height. It is sur- 
mounted by a bronze female figure. 


EXPLAINS “LADDER” 


In large newspaper advertisements 
headed “The Truth About ‘The Lad- 
der’” which appeared Aug. 22 in New 
York newspapers, Edgar B. Davis, 
wealthy backer of the play explained that 
it was being sustained because of his 
belief in its reincarnation thesis. The 
play opened Oct. 22, 1926, and has run 
at a loss estimated to-total $1,500,000. 
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For a part of its run, no admission was 
charged. The advertisements said that if 
the play did not become self-sustaining 
by November it would be withdrawn from 
the stage. 


INTERNATIONAL’S INCOME UP 


International Paper Company and its 
subsidiaries report for the six months 
ended June 30, 1928, a net income of 
$3,073,009, compared with $2,407,253 in 
the same period of 1927, an increase of 
$665,756. For the June quarter of 1928, 


the net was $1,415,570 against $1,413,- 
029 in the corresponding three months a 
year ago. 
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Enables one man to finish 

“a plate a minute”—3 times 
as fast! Time savings soon 
pay for it. For full partic- 
ulars address: 








did it run.” 


| DUPLEX 
GOSS 
HOE 


“You sold us a press second hand but we 
might have thought it built new, so nicely 
(From a recent buyer’s letter.) 


USED PRESSES 


of various types and capacity: what are your needs? 


DUPLEX-REBUILT is RIGHT-REBUILT 





|. Times Bldg. ; 
New York 


Duplex Printing Press Company, Battle Creek, Mich. 


77 Washington St. 
Chicago 


De Young Bldg. 
San 


Francisco 




















fellow to the start. 
put, will do it for you. 
No. 40 and No. 50. 


Prepared Matrix Paste. 


SAVE A MINUTE 


in packing a matrix and you will often beat the other 
Space Packing Felt that is soft, tears easily and stays 
We manufacture it in four thicknesses—No. 25, No. 35, 


MOULDING BLANKETS all kinds. 
Red and Blue Drying Blankets. 


The above are only a few of our specialties. 


New England Newspaper Supply Co. 


Worcester, Mass., U. S. A. 


Cable Address NENSCO—Worcester 
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CLASSIFIED Points out the opportunities of 
today and makes contacts with tomorrow’s prospects. 
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Fourth Estate 


for 








—DITOR & PUBLISHER 
Classified Advertising 
Information 
RATES 


SITUATIONS (Cash with Order) 
1 Time — .50 per line 
3 Times— .40 per line 
ALL OTHER CLASSIFICATIONS 
(Cash with Order) 
1 Time — .75 per line 
4 Times— .60 per line 
Count six words to the line 


space charge at same rate per line 
insertion as earned by frequency of in- 
ls nimum Contract space, three 
The Editor & Publisher reserves the 
to classify, edit or reject any copy. 








USINESS OPPORTUNITIES 
Brokers 


A Bargain—Semi-weekly and job plant in Ohio; 
bil estbalished; splendid equipment; large cir- 
tion; doing splendid business and earning 
me dividends; initial payment, $20,000; 
ce easy terms. J. B. Shale, Times Bidg., 
York. 


ls, Surveys, Financing and Publication 

ge. Experienced work on mergers or 

l expansion. Louis Bddy, Marshall Field 

, Chicago. Met. Theatre Bidg., Logs An- 
ies, Calif. 


Bstomobile Guide Books, established, well 
bown, up-to-date, available for $10,000. Pub- 
her having distribution facilities could handle. 
fartis-Dibble Company, 11 West 42nd Street, 
few York City. 


West Properties—PExclusive listings. No 
maging publicity. Personal service in every 
J. Everything confidential. Clyde H. Knox, 
1 Board of Trade, Kansas City, Mo. 
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Help Wanted 


Situations Wanted 


Situations Wanted 





Advertising Salesman for rapidly growing morn- 
ing paper within short distance of New York. 
Must be a hard-working, aggressive business 
getter who has had wide experience on a second 
or third paper. We require a man full of ideas 
and possessed of the ability to sell where ordi- 
nary salesmen fail. The man we seek must be 
able to write GOOD copy, and must keep the 
merchants interested with his knowledge of 
merchandisirg. A man with these qualifications 
will land a good job if he can present the proof 
and references. Write Box A-873, Editor & Pub- 
lisber, and include your phone number. 





Contest Field Men—In immediately adding to 
the personnel of our present organization, appli- 
cations will be considered for men in news- 
paper circulation-building work; contest experi- 
ence preferable but not essential; applicants 
must be clean cut, intelligent, unusually high 
grade single men, or at least free to travel ex- 
tensively; unquestieraLle references and surety 
bond required; in writing tell all about yourself 
first letter, age, education, present and past 
positions, how soon available for try-out period, 
and salary expected to start. Send photo if 
possible; all information will be treated with 
full confidence. Address Box A-874, Editor & 
Publisher. 


Editorial Director, trained, wanted for news- 
paper in Eastern city. Population over 100,000. 
Pxcellent opportunity for man with executive 
ability. Give complete newspaper record. Also 
state salary expected in application. All appli- 
cations will be treated confidentially. A-902, 
Editor & Publisher. 








Situations Wanted 


Advertising Man, experienced, desires connec- 
tion with small city daily or progressive weekly. 
Age 28, married. Opportunity desired for per- 
manent location. Oan write copy and give ad- 
vertisers merchandising cooperation. A-&0, 
Editor & Publisher. 








For Sale 


News for Sale—Excellent territory, 
5.000 circulation. Midwest. Price reasonable. 
830, Editor & Publisber. 

fell best Jewish weekly in South or South- 


est, With proper care will produce better 
ban an oil well, A-835, Editor & Publisher. 




















Newspaper Financing 


Pewspaper Financing—While we are in no sense 
bewspaper brokers, nevertheless, we are in a 
ition to finance or buy outright either single 
a chain of newspapers up to the extent of 
000,000.00. Properties must be well estab- 
and represent a $250,000 value. Cor- 
dence confidential. W. G. Bryan, The 
n Organization, 475 Fifth Avenue, New 
lek City. 











CIRCULATION 


Promotion 








Announcement 


| J, O'Dell, formerly doing business as The 
weific Coast Circulation Service, 511 Bell 
tek, Cincinnati, Ohio, wishes to announce to 
ewapaper publishers and the public generally 
Mt henceforth he will do business under the 
rm name of 

The O'Dell Circulation Service Bureau 

511 Bell Block Cincinnati, Ohio 

hi will be responsible only for contracts made 
pb the O'Dell Circulation Service Bureau. 



















tion Builders — Blair & Austin, 1515 
tiomen avenue, Reading, Penn. Originators 
Saleemanship Club Campaigns. 


tion—When quick, additional circulation 
ge becomes necessary, remember that our 
ity years in this one line of endeavor is 
proof against experimenting. Write or 
O'Dell Circulation Service Bureau, Bell 
tk, Cincinnati, Ohio. 


World’s Largest Ciroulation Building Or- 
tion—The only circulation building serv- 
in Newspaperdom furnishing publishers’ 
vite of the exact results of ite every 
n The Charles Partlowe Oompany, 
ital Building, Indianapolis. 


Cireulation Builders—The W. 8. Ken- 
Company, 104 North Bailey avenue, Louis- 
» Kentucky. The circulation building or- 
et that has set the standard for 
ive, successful circulation campaigns for 
YY years. 





















Advertising or Business Manager—Now ewployed 
but looking for ‘‘last stop’? with real future. 
10 years experience, cities 15,000 to 100,000, 
North and South. Four years and stock bonus 
former position. Department and _ business 
builder, copy writer, salesman; know merchan- 
dising, business office economies, good circula- 
tion methods. Age 30. married, good references. 
Prefer percentage or commission basis. A-867, 
Editor & Publisher. 


Advertising—Business and Promotion Manager— 
exceptional record as executive and personal pro- 
ducer. Morning, evening and combination ex- 
perience in Metropolitan and smaller cities. 
Married, 39, unquestionable references, including 
past employers. Now executive on (concededly) 
the hardest proposition in Eastern Metropolis. 
No objection to second, third or last paper if op- 
portunity is real and permanent. Address Box 
A-906, Editor & Publisher. 


Advertising Manager, assistant to publisher, 
now employed, seeks connection with growing 
daily or large weekly. Young, but thoroughly 
experienced in advertising and newspaper man- 
agement. Able solicitor; good copy and layouts. 
Fine references attest best character and ability 
to produce. A-893, Editor & Publisher. 


Artist-Caricaturist, contributing to national pe- 
riodicals and newspapers, desires steady con- 
nection. A-898, Editor & Publisher. 














Business Manager—General Manager—Publisher 
of daily paper in city of 45,000, disengaged 
through consolidation, seeks position as business 
or general manager of property needing services 
of successful newspaper executive. Pighteen 
years in complete charge of two dailies. Age 
45, old enough for experience, young enough 
for hard work and new ideas. Wide acquaint- 
ance in fraternity and can give references of 
highest character Have sum for investment 
with services. Will go anywhere for permanent 
connection, A-896, Editor & Publisher. 


Circulation Manager, familiar with all details 
pertaining to circulation department, both city 
and country. Age 82. Can handle boys. Avail- 
able on reasonable notice. Best references from 
present and past employers. A-857, Editor & 
Publisher. 


Circulation “Manager—Competent. Results at 
lowest cost. References present employer. 
Reasonable salary. Come at once. A-900, 
Editor & Publisher. 


Circulation Manager—‘Twenty years’ experience, 
large and small cities. Thoroughly familiar 
with every known method, all detail, ete. Cap- 
able, economical worker. Any location. Rea- 
sonable salary. A-892, Editor & Publisher. 


Classified Advertising Manager—Young man, 25, 
six years’ experience selling classified on metro- 
politan dailies and advertising agency, seeks 
opportunity as classified manager on newspaper 
in smaller city. Excellent sales record, A-1 
references, now employed. Available two weeks’ 
notice. A-804, Editor & Publisher. 


Editorial—Reporter, 28, married, New York ex- 
perience, excellent reference, available October. 
Go anywhere. $40 week. A-838, Editor & 
Publisher. 




















Editorial—High grade Newspaper man, now em- 
ployed on morning newspaper, desires change to 
afternoon daily. Qualified to direct editorial 
department—capable of handling any desk. Ex- 
cellent record as to editorial and executive 
ability. Age 35, married. A-848, Editor & 
Publisher. 





Editorial Writer seeks position metropolitan 
daily. Record excellent. Age 83. BPmployed. 
Trained under very famous editor. A-891, 
Editor & Publisher. 





Editorial Executive seeks position in publicity 
or trade journal field. Am versatile writer. 
Record excellent. Age 32. Employed. A-890, 
Editor & Publisher. 








Journalist, experienced, to edit semi-weekly or 
weekly. References, 24 years, university grad- 
uate and world traveled, Salary or business 
proposition. A-899, Editor & Publisher. 





Manager—Any publisher needing manager ac- 
tually able to secure results and operate his 
newspaper at lesser expense than income, should 
be interested in this advertisement of trained 
executive with 20 years’ experience making 
money for publishers. Practical accountant, 
Convincing references show ability to stop 
leaks, develop profitable business regardless of 
keen competition. A-901, Editor & Publisher. 








Managing Editor, with 20 years’ experience in 
all branches of the news room from small 
dailies to larger newspapers; now employed: 
good health and good habits: marked success in 
highly competitive field. Welcomes searching 
investigation of record. Position in city of 
50.000 to 100,000 preferred. A-897, Editor & 
Publisher. 





Photo Retoucher desires connection with South- 
ern newspaper. Xmployed on Chicago daily. 
Can qualify as one man art department. A-904, 
Editor & Publisher. 


Reporter—(ojlege graduate, age 25, six months 
daily repor@ing experience, desires newspaper 
position. M. B. C., 121 Spruce Street, Bloom- 
field, N. J. 








Reporter or Editor, single, tactful, persevering, 
thirty-four, college trained; started as printer; 
knows news, city, telegraph, desk, editorials 
and features. Available anywhere immediately. 
Prefer South or West. Minimum forty dollars. 
A-005, Editor & Publisher. 





Reporter, 22, single; city and small town daily 
experience. Can provide references. Salary no 
object. P. Wooden, Columbus, Ind. 





Superintendent—Married man with several years 
experience as property man or superintendent of 
daily newspaper plant. Now holding similar po- 
sition with Southern daily. Best references. 
A-870, Editor & Publisher. 


Special Representative—Newspaper publisher of 
15 years’ experience, out of business because of 
consolidation, would like to join staff of special 
representatives. Have money to invest in firm. 
Thorough knowledge of all angles of business 
and wide acquaintance among middle west pub- 
lishers in cities, large and emall. Young 
enough to learn and work hard. Address with 
full particulars, A-895, Editor & Publisher. 
Two executives, general manager and managing 
editor, available for newspaper in need of re- 
organization. Personal interview. A-865, Edi- 
tor & Publisher. 


MECHANICAL 
Equipment for Sale 


For Sale—Sixteen page Potter rotary press with 
complete stereotype equipment. In excellent 
condition, Recently rebuilt. Takes 8 column 

















page Priced for quick sale. Times-Press, 
Streator, Illinois. 
For Sale—Linotype Machine No. 5, now run- 


ning, to be replaced with No. 18. Excellent 
condition. Boxed and crated, F. 0. B. cars, for 
$800. Record Publishing Co., 17 West Street, 
Haverhill, Mass 


Job Presses, Paper Cutters, Wire Stitchers, 
etc.—A complte line. Overbauled and guaran- 
teed machines at bargain prices. Hasy terms. 
Hoffman Type & Pngraving Co., 114 B. 18th 
St., New York City. 


Used Goss Mat Roller for wet mats only, for 
sale cheap. The Goss Printing Press Oo., 158 
8. Paulina St., Chicago, Il. 











WE BUY NEWSPAPERS FOR CLIENTS 
WE SELL pe tee 
WEAWPRASE 6 * CC” 
WE CONSOLIDATE “ “ “ 


And we always try to conduct our clients’ 
business without publicity. 


Back of us is a record of 18 years of 
service to satisfied customers. 


Write our nearest Office, or better yet, 
call in person if possible, 


HARWELL & ROCKWELL 


Comer Building Times Building 
Birmingham, Ala. New York City 














Classified. 


ABILITY 


may be found. 


Editor & 





Eleven Replies 


to a five-line ‘‘Situation Wanted” ad, two 
insertions, were received by an advertiser 
in our issues of August 11th and 18th. 
This is a normal return and demonstrates 
the pulling power of Editor & Publisher 


is always in demand; and the Classified 
page is the Market-place where Buyers 


Announce the particulars of what you 
have to sell in a Classified Ad. There are 
always Employers in the market looking 
for men to supplant the non-producers 
or to open new departments. 


Classified Service 


Publisher 
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DOLLAR 


$$ 





AS your town a classified used car 

account which isn’t using your paper ? 
Have your salesman in that territory 
adopt new tactics in calling on the irre- 
concilable. Let your salesman go to the 
advertiser’s lot (preferably when the ad- 
vertiser is not around) and write up an 
attractive advertisement on each car 
there. Describe the cars fully—remem- 
ber, the advertiser can always kill some 
of the description, but it’s hard to add 
to the copy once it’s written and sub- 
mitted, Let the salesman come back to 
your office and write up the advertise- 
ments he’s penciled on the used-car lot. 
Have them set in the composing room, 
then take out a galley proof. Perhaps 
the advertiser won’t buy them all—but 
even if he takes only one or two, you've 
broken the ice—R. L. Bellem. 


“Wash Day at the Beach.” Under such 
a heading the laundries of your city may 
cooperate for a page to show how new 
leisure is given the housewife. While the 
laundry does the dirty work, mother may 
take the children to the bathing beach. 
A photo or art design will go well with 
such a heading over a group of laun- 
dry ads—Littlejohn, Seattle, Washing- 
ton. 


The Decorah (la.) Journal has been 
running a series of full page advertise- 
ments, paid for by business men, de- 


& Publisher 


PULLERS 


and The 





$ $ One Dollar will 
be paid for each 


idea published. 
Send clipping 
for payment. 











scribing places of historical interest and 
scenic beauty in Decorah.—L. G. M. 


The department store with a book lend- 
ing library may allow those with charge 
accounts to draw latest fiction without de- 
posits, yet seldom advertise this privilege. 
Neat iittle announcements, varied as to 
books but embodying this feature, may 
help to build business for book and other 
departments of the store through open- 
ing of charge accounts, and also help the 
advertising on your Sunday book page. 

& 


- Mi. is 


The advertising manager of a Pacific 
coast daily makes a preliminary study of 
the motion pictures shown in the local 
theatres, and uses the advertisement of the 
picture as the center about which to group 
a page of local ads. Clothing, house fur- 
nishings, toilet articles, building material 
and the makings of beautiful lawns and 
gardens are among the many things 
suggested.—T. 

The small country weekly can print a 
business directory of the big city close 
by. Numerous advertisers of the large 
city will come into such a directory at 
least for a business card size ad, of great 
value to them when those from the coun- 
try are on week-end shopping tours. No 
matter how small such a little directory 
of hotels, department stores, restaurants, 
theatres and business houses may be at 
the start, it is almost certain to grow if 
not neglected.—C. M. I 








One Dollar will 
be paid for each 
idea published. 
Send clipping 











JEWELERS « complain that their busi- 


ness is not what it was. An interview 
with a representative jeweler or two in 
your city would make a good story. Ask 
the reason for the decline in business if 
any; what particular merchandise is not 
selling so well today as formerly; ask 
about the effect of the time-payment plan 
of merchandising on their business; are 
young women as interested in jewelry as 
they were 25 years ago? What do they 
prefer today?—Fred L. W. Bennett, Salt 
Lake City. 


The Boston Evening Transcript printed 
an interesting feature story on the types 
of people who attend the morning moving 
picture shows where but ten cents is 
charged for admission. Reference was 
made to their reaction to the pictures 
shown on the screen and the writer rung 
in a mention of an old crone grinding out 
popular music on a hand organ, across 
the street.—L. D. Chamberlain. 





NEWSPAPER ENGINEERING 


An organization specializing 
in newspaper buildings, all 
phases of newspaper en- 
gineering, operation and 
production problems, 
analytical surveys and 


valuations. 
S. P. WESTON, INC. 


Production, pee: 
iad ” 







420 Lexington Avenue, New York 

















The Boston Herald-Traveler is con- 
ducting what might be called a pictorial 
“What Do You Know?” test, which 
would seem adaptable to any newspaper 
having a photogravure section or feature. 
Old photographs or famous happenings 
are resurrected from the paper’s archives, 
and reproduced under the caption “Do 
You Remember?” By this method, which 
is sort of a parallel to the more common 
“What Do You Know?” features, the 
paper presents a challenge to the memory 
of its readers. In connection with each 
of the pictures published, a story about 
the event revived is carried on the edi- 


A 
NEWSPAPER 
of 
DISTINCTION 
in 
ITS NEWS 
ITS READERS 
and 
ITS ADVERTISE- 
MENTS 


The si Sun. 


NEW YORK 








Fourth 








Estate for August 


torial page of the paper.—Victor N. 


Vetromile. 





good feature can be obtained from 
the bill collector. Send a reporter around 
with one for a day and note the various 
excuses people give for not paying their 
bills or installments. Memphis Press- 
Scimitar secured a good feature recently 
in this manner.—C. F, 


With glaring headlights a bane to 
night motorists and often the cause of 
many serious accidents, a newspaper can 
win good will by conducting a free serv- 
ice station where autoists may have their 
headlights adjusted to meet legal require- 


ments. The Albany (N. Y.) Evening 
News recently maintained a_ station 
where 7,500 automobile owners went to 


have lights tested. State motor vehicle 
bureau officials, police and virtually every 
safety agency endorsed the scheme.— 
J. H. W 

Now that the “talking’’ and “sound” 
movies are here, a story explaining the 
difference between the “sound” movie and 
the “talking” movie is timely and may 
make it a little harder for the theater 
managers to get over misleading advertis- 
ing.—C, E. F. 


NEWS MEN HONOR SMITH 


Writers Stationed at Albany Hold 
Dinner for Candidate 


Newspaper men who are covering 
Governor Alfred E. Smith gave a din- 
ner in his honor Saturday night, Aug. 
18, at the Ten Eyck Hotel in Albany. 
William E. Lawby of the New York 
American was chairman of the arrange- 
ments committee, with Thomas C. Stowell 
of the New York Herald Tribune, presi- 
dent of the Legislative Correspondents’ 
Association, presiding. 

Among those attending the 
were: Thomas Stokes, Washington 
United Press bureau; Peter Haupel, 
Washington Associated Press bureau ; 
T. Harold Oliver, Washington Associated 


dinner 





The Dallas . 
Morning News 


The News is a conserva- 
tive newspaper, constructive 
in its policies and possessed 
of an unusual degree of 
reader-confidence, built up 
through 43 years of leader- 
ship in Texas. It is pub- 
lished by the oldest business 
institution in the State, 
founded in 1842 in the 
Republic of Texas. 


The John Budd Company, 
Representatives 

































One newspaper—the Pittsburgh 
PRESS — blankets the great 
Pittsburgh market the fifth larg- 
est market in the United States. 
The PRESS has overwhelming 
leadership. At one cost, through 
a single newspaper, the adver- 
tiser quickly and thoroughly 
sells both dealers and consumers. 


THE 
PITTSBURGH 
PRESS 


A Scripps-Howard Newspaper 
National Advertising 


Department 
250 Park Avenue, New York City 
New York 
Ber Tet cues, Dott stat 


Los Angeles 
Portland Philadelphia 
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Press staff; James O. Bennett, Chic 
Tribune ; Joseph Cohn, director oi ie 
licity for the Democratic com: nittee; 
Wynn Thomas, New York Lveng 
World; Raymond Borst, Inter: vena 
News Service; Percy B. Scott, United 
Press; Harold Brayman, New Yor} 
Evening Post; John Crary, New York 
Sun; Thomas Faherty, Albany Times. 
Union; Jerome L. Smith, Albany Knigh. 
erbocker-Press; H. Warner, New 
York Times; Fred Cardoze, New York 
Telegram, and Ernest K. Lindley, New 
York World. 


CILLEY WITH DEMOCRATS 


Gordon H. Cilley has been named 
Democratic publicity manager for Penp- 
sylvania during the Smith campaign. Mr. 
Cilley was formerly advertising mai 
for John Wanamaker in Philadelphia and 
recently managing editor of the Phila. 
de Iphia Record. He will make his head- 
quarters with the State Committee in 
Harrisburg. 








does not ask you 
to sign a con 
tract. It has no 
sales force but the world celebri- 
ties who contribute regularly to 
its output. It has been a i 
cate for eighteen years and is 
flourishing. It has far-flung con, 
nections. 


101 MILK STREE 
BOSTON, MASS. 


J. J. Bosdan, Anna M. W 
Editor. Manager. 














“Today’s News Today” 


Complete wire 
reports for eve- 
ning, morning and 
Sunday news- 
papers everywhere. 













DO YOU NEED 
A TRAINED MAN? 


The Personnel Bureau of 
Sigma Delta Chi, an organiza- 
tion of college trained news- 
paper, magazine and advertising 
men, wants to help you find him. 
The Bureau puts you in touch 
with experienced, energetic men 
—it saves you time by recom- 
mending only those who mett 
your requirements, 

If you expect a vacancy, please 
write John G. Earhart, Director, 
Personnel Bureau of Sigma Del- 
ta Chi, 836 Exchange Ave. 
Chicago, Il. 


NO CHARGE TO 
EMPLOYERS 
































